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Landmark Victory 
In U.K. Vs. Pirates 



By RICHARD ROBSON 

Staff Member. Music Week 



LONDON— In a historic case 
involving lape pirncy in the U.K. 
the High Court last week revealed 
that the director of a London car 
stereo inslalhition center attempted 
10 have manufactured illegal copies 
of 40 eight-track cartridges featur- 
ing a host of British and American 
recording talent. 

The case, heard by Justice Phil- 
ips, involves Joseph Jacqucsson of 
J. Jacques & Co.. London, who 
agreed by consent not to go ahead 
with the proposed duplication and 
to waive all claims to the tapes. 

The case marked the beginning 
of a major crackdown on the ac- 
tivities of tape pirates in this coun- 
try by British Phonographic In- 
dustry, and followed several weeks 
of inquiries. Plaintiff in the case 
and representative of the other 

Secret Data at 
Radio's Summit 

LOS ANGELES— Programming 
a radio station has become so 
highly complex today that market 
information on music preferences 
and shifts in audience from hour 
to hour, especially in demographic 
flow, has become almost top 
secret or classified information and 
guarded quite heavily by program 
director after program director. 

Ron Jacobs, the man who cre- 
ated "Boss Radio."' is confident 
that mass audience radio is enter- 
ing a fully new dimension because 
the audience for this type of 
(Coiiiiniittl on patir 5^) 

A&M Aligns With 
Sansui 'Q' Concept 

By NAT FREEDLAN*D 

LOS ANGELES — A&M Rec- 
ords has chosen the Sansui system 
for its first quadraphonic disk re- 
lease. The label will issue Thurs- 
day (27) a 4-channe! version of 
Joan Baez's current album "Come 
From the Shadows." Listing for 
$6.98. the record is "individually 
hand pressed" and packaged in 
a special protective inner sleeve. 

Several months ago Ode Rec- 
ords. Lou Adler's label distributed 
by .A&M, released a Sansui disk 
of Carole King's "Music" LP. 

In September or October. A&M 
plans to issue a Sansui 4-channcI 
record of the Carpenters* current 
chart album, "A Song For Vou." 
However, a co-npany spokesman 
(Continued ifti page 10) 



companies involve d — RCA and 
P r e c i s i o n — was HMI as among 
(he 40 cartridges Jacqucsson was 
planning to have copied were John 
Lennon's "Imagine" album, the 
Beatles "Hey Jude." "Abbey Road" 
and "Beatles for Sale " and a Deep 
Purple tape. 

The other cartridges included 
albums bv Elvis Presley, Jim 
Reeves, the Archies. Percy Sledge. 
Crecdence Clearwater and Dean 
Martin. Jacqucsson was ordered to 
pay costs but EM! agreed riot to 
sue for damages as the illegal 
tCi>niinuf(i on ptigv 46 1 



Lewis Building 
La. Store Chain; 
Hints Franchise 

By CLAUDE H.\LL 

SHREVEPORT — Stan Lewis, 
who started in the entertainment 
business with five jukeboxes and 
five pmball machines, has just 
opened a new retail ftill-line record 
store in the suburb of Bossier City 
and will open another retail out- 
let here September 1. These stores 
— he now has si.x retail outlets — 
are part of a major expansion pro- 
gram that includes a franchise op- 
eration which will carry the ban- 
(Coniimtcd on pagf' ^^J 



Lieberman Raps 

Mfrs: $$ Hike 



By LEE ZHITO 



Davis Stressing Artist 
Search & Development 



Bv ELIOT TIEGEL 



jVfM- taUnt is the Hfeblood of 
ii record company. In the follow- 
ing infcrvicw. CUxv Davis, Colum- 
hia Records' president, discusses 
some of the ways hy which his 
company continues to introduce 
and break new artists. The discus- 
sion took place prior to Davis' 
departure for Columbia's London 
convention. 



LOS ANGELES Cohimbias 
staff producers, its "friends" in the 
legal and managerial fields and 



Clive Davis' own talent scouting 
activities, comprise the sources by 
which the label finds new talent. 
They arc also the reasons why 
Columbia is recognized for its 
ability to maintain a powerful tal- 
ent roster. 

"We have always tried to sign 
artists where there is real virtuosity 
and worry about what to do with 
it later." Davis explained. He esti- 
mates he spends 7.^ percent of his 
energies being involved with sign- 
ing artists tt> Columbia and Epic's 
rosters. 

(Continued on page 58) 



MINNEAPOLIS — Rackjobber 
concern over narrowing profit 
margins continued to mount last 
week with David Lieberman. presi- 
dent of Acme Music Co. here, be- 
coming the latest to add his voice 
in open protest. 

Lieberman, one of the country's 
leading wholesalers, said that manu- 
facturers who arc trimming the 
traditional 10 percent price spread 
between retailers and racks down 
to 6.5 to 7 percent are creating a 
decided threat to the record mer- 
chandisers and to the industry. 

.According to Lieberman. the 
new price structures will result in 
one of three negative situations 
should the rackjobber attempt to 
pass on a price increase to his 
mass merchandiser customers: 

1. The racked mass merchan- 
diser who price competes with a 
volume outlet that buys direct will 
find competition too keen and 
may decide to drop his record de- 
partment; 

2. He may feel that records are 
important as a store traffic builder 
and will retain a department but 
will de-emphasize it: 

He may decide to drop the 
rack and attempt to buy direct, a 
move which is impractical for the 
mass merchandising chain opera- 
tion. 

The latter move would result in 
weakening ihc rackjobber. and the 
spread of merchandise he now ex- 
poses for the manufacturers. 

Said Lieberman: "The manu- 




The Sylvers new single "FOOLS PARADISE"~PR 1001— has 
broken wide open, and is spreading rapidly. The Sylvers 
are a family of Superstars on PRIDE RECORDS. 

lAdverliiementi 



The only thing Van Morrison docs belter than making hit 
singles is making hit albums. His newest. SAINT DOMINIC'S 
PREVIEW, features two expanded epics plus briefer delights, 
such as the newly-released "Jackie Wilson Said" single. 
Warner Bros, album BS 2633. < Advertisement i 



facturcr accepted the impor- 
tance of the rackjobber intellec- 
tually long ago. but I think that 
deep down he still harbors resent- 
ment. History has proved that 
more records are sold by a rack- 
jobber who lakes on an account 
and handles it as a single package, 
providing service, merchandising, 
inventory replacement, etc. 

"We were able to triple and 
quadruple the business of some 
(Continued on page 6) 

Voter Drives 
At Major Gigs 

LOS ANGELES— The music in- 
dustry now has a full-lime youth 
voter registration liaison expert. He 
is .\rt Farley, a former staffer of 
the California Nonpartisan Voter 
Registration Foundation. Farley 
will concentrate on setting up 
registrar efforts at rock concerts 
throughout the U.S.. with an on- 
stage announcement by the artists 
whenever possible. 

The actual registration will be 
done by local nonpartisan organi- 
zaiions alerted by Farley. He will 
be contacting key promoters, per- 
sonnel managers and record com- 
pany executives to learn the up- 
coming itinerary schedules of 
artists making concert appearances 
prior to the November elections. 
YCF Backing 

This music registration program 
is being financed by a grant from 
(Continued on page 10) 

Kirshner Probes 
Resurgent Oldies 

By LVN DOVE 

NEW YORK— Oldies being re- 
vived on the singles chart by con- 
temporary artists are a result of 
the increase in writer-artists and 
the economics of today's industry, 
considers Don Kirshner. head of 
Kirshner Entertainment Corp. 

Through his previous Aldon Mu- 
sic and Screen Gems companies. 
Kirshner was also successfully in- 
volved when much of the revived 
material was current. 

Said Kirshner: "The marketplace 
has turned heavily to the writer- 
artist who is now doing so well 
financially that it is only necessary 
to turn out two LP's a year. Sti 
they write for themselves.*' 

This, Kirshner feels, has caused 
(Continited on page 6) 

' Advertisement ' 
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"It's everything rock & roll should be." 

— Cireg Shaw. i'uNiun | 

"Head on down to your record store and get some stuff 
that'll make you feel like a real rock & roll punk," Greg added. 
Strong advice. For an album with muscular music. 
Just WHAT THIS COUNTRY NEEDS. (9405). From Redwing. 
On Fantasy Records and Ampex Tapes. 

FRESH FROM THE ALBUM: "Soul Thcft'7"Reachin Out" (682) 



Fantasy 



When yoti're"The Alabama Wild Man',' 

%^ 74-0738 ^ 




/ 




General News 



Stax Provides Stars 20th-Fox Primes Label 6* Pub. Firm 

At Giant 6-Hr. Fest 



LOS ANGELES— An array of 
Stax artists, with the Staple Singers 
headlining, will perform Aug. 20 at 
the 100,000-seat Coliseum in a six- 
hour benefit concert for the Watts 
Summer Festival, Martin Luther 

Grossman in 
3-Outlet Buy 

NEW YORK— Jack Grossman 
Enterprises has agreed in princi- 
ple to acquire the three Music 
Time Distributor Inc. outlets in the 
Washington metropolitan area, it 
was jointly announced by Jack 
Grossman and Sydney S. Horwitz, 
president of Music Time. 

It is anticipated that the ac- 
quisition by Grossman of these 
outlets will be completed by the 
end of August. "This continues 
our growth pattern of opening and 
buying outlets in areas we believe 
to be most profitable," Grossman 
said. 

Mercury Dps 
Pop LP Prices 

LOS ANGELES— Mercury Rec- 
ords here this week advised its 
distributors of a pop LP price 
raise. In a letter from Lou Simon, 
senior vice president, he stated that 
$4.98 list product would be hiked 
from $2.12 to $2.16 and that $5.98 
product would elevate from $2.49 
to $2.54. 

Simon announced that , also 
starting Aug. 1, the firm would 
allow distributors a 3 percent of 
their previous month's net billing 
advertising allowance which would 
have to be used within 30 days. 
It was emphasized that the amount 
be used for prim and radio ad- 
vertising only and that it would 
not cover discounts or in-storc ad- 
vertising. Simon advised that Mer- 
cury would continue to use a na- 
tional fund to support specific 
projects, such as tours. 

Mercury classical LP and single 
price remains the same, he stated. 

Thorn & Peters 
Open One-Stop 

DETROIT— A new one-stop will 
be opened here on or about Sept. 
1 by major independent retailer 
Carl Thom, who owns Harmony 
House in suburban Hazel Park. 

The one-stop will be called "Mu- 
sic Peddlers Inc." and will be lo- 
cated two doors away from Thom's 
store, which grosses well over $1 
million annually. 

Frank Peters, veteran marketing 
executive who left Capitol recently 
as Detroit branch manager, will be 
vice president and general man- 
ager, while Linda Powers will be 
vice president and buyer. 



SET AUG. FOR 
'LIL RICHARD 

LOS ANGELES — Specialty 
Records will celebrate August 
as "Little Richard Original Old- 
ies Month." with fliers sent to 
about 1,200 radio stations ask- 
ing them to play Little Rich- 
ard's "Long Tall Sally" on Aug. 
4 at 7:25 p.m. 

The four-page flier features 
pictures of Little Richard, a 
short biography and a plea to 
"Light the Candle Together for 
Rock and Roll" and come to- 
gether. 



King Hospital and the Sickle Cell 
Anemia Foundation. 

Starring with the Staples in 
WATrSTAX-72 will be Caria 
Thomas. Luther Ingram, Johnnie 
Taylor, Rufus Thomas, Ranee Al- 
len, the Emotions, Albert King. 
David Porter, the Bar-Kays. Mel 
& Tim, Tommy Tate and the Sou! 
Children. Hosting will be Rev. 
Jesse Jackson, John Kasaodra and 
Billy Eckstinc. 

All tickets cost $1, which is tax 
deductible. The show starts at 3 
p.m. The artists are donating their 
services and Schlitz Beer is helping 
underwrite production costs for 
WArrSTAX-72. 

UJA Division 
To Cite Uttal 

NEW YORK — Larry Utul, 
president of Bell Records, will be 
honored as Man of the Year by 
the music division of the United 
Jewish Appeal at a dinner-dance 
to be held at the New York Hil- 
ton Hotel Oct. 28. 

UJA presents the award each 
year to an individual in the record- 
mg industry who they feel, by his 
stature in the industry and his di- 
rect assistance to the goals of per- 
sonal freedom, has contributed to 
the aid of Israel. 

MOA Bolsters 
Poll Process 

By EARL PAIGE 

CHICAGO — The experts who 
program the majority of the na- 
tion's estimated 500.000 jukeboxes 
will come up with the most care- 
fully picked award-winning rec- 
ords and artists ever attempted, 
claims Music Operators of Amer- 
ica (MOA) here, now seeking nom- 
inations for its annual tributes. 
It's an all-new award system. 

Nominating cards, which must 
be returned here by Tuesday (22). 
ask for three nominees in three 
categories: pop record of the year; 
country record of the year; soul 
record of the year. The award 
period is roughly October to Oc- 
tober, the normal span between 
jukebox industry conventions 
{Continued on page 43) 

Byrds to Cut 
An Album 
For Asylum 

NEW YORK— Negotiations for 
the Byrds to record an LP for 
Asylum Records this summer have 
been completed, according to Asy- 
lum president David Geffen. 

Geffen said that the LP would 
never have been possible without 
the "complete cooperation" of 
Clive Davis, president of Columbia 
Records. 

The album, marking the first 
ensemble reunion of the group 
since 1966. will be produced by 
the Byrds and will contain new 
material written especially for the 
project. A fall release date has 
been set for the LP. 

Roger McGuinn and Chris Hill- 
man, under contract to Columbia, 
will rejoin other original Byrd 
members David Crosby, Gene 
Chirk and Mike Clarke for the LP. 



LOS ANGELES— 20th Century 
Records, the new label of 20th 
Century-Fox. swings into action 
Aug. 15 and label president Russ 
Regan will have his first single on 
the market Aug. 25. 

At the sam^ time. Twentieth 
Century Music Corp. is stepping 
into high gear under new president 
Herb Eiseman and is seeking to 
build a new staff of writers. Of 
course, Eiseman admits that he's 
getting a head start, since the cata- 
log of the three publishing firms 
under his wing includes such copy- 



rights as "If Fools Rush In" and 
"Day In and Day Out." Under 
Eiseman will be Bregman. Vocco 
& Conn and the firm of Twentieth 
Century Music, both ASCAP oper- 
ations, and the BMI firm of Fox 
Fanfare. 

Regan and Eiseman will operate 
totally separate divisions but seek 
to cooperate at all levels. Regan is 
expected to have first crack at 
movie soundtracks and Eiseman is 
expected to be involved even from 
the planning stages in all movie 
projects. 



Computerized Contract Firm 
Sues A.F.M. & Pension Fund 



LOS ANGELES — Entertain- 
ment Industries Inc., a computer- 
ized service here which represented 
record companies in hiring session 
musicians and paying them, has 
filed suit against the U.S. and Ca- 
nadian Federation of Musicians 
and the unions' Pension Welfare 
Funds. 

Suit, instituted by Rex Deve- 
reaux. president of EII. charges the 
defendants with forcing him out 

NX. Ruling 
In Piracy 

NEW YORK — The Superior 
Court of North Carolina (Char- 
lotte) has permanently enjoined 
defendants Eastern Tape Corpora- 
tion. C&C Sales, Inc. and J. H. 
Pettus, president of Eastern Tape 
Corp., vice president of C&C 
Sales, Inc. and sole stockholder of 
both corporate defendants against 
pirating the sound recordings of 
Liberty/UA, Inc.. MCA, Inc., Co- 
lumbia Broadcasting System, Inc. 
and Capitol Records. Inc. 

Jules E. Yarnell. special counsel 
to RIAA on record piracy, said 
that the court also granted the rec- 
ord companies' request for the ap- 
pointment of a referee to determine 
the amount of money damages to 
be awarded to them. He also noted 
that the court had previously held 
these defendants in both criminal 
and civil contempt for violating the 
terms of previous injunctions 
against unauthorized duplicators. 

Judge Frank W. Snepp. in hold- 
ing against defendant J. H. Pettus. 
said, "Here, it would do the plain- 
tiffs little good to secure injunctive 
relief against the corporate defend- 
ants and leave the individual who 
has been the guiding genius of 
them free to pirate their product 
with impunity." 

The court dismissed as unten- 
able all the defenses raised by the 
defendants, including the claims 
that common law rights attached 
to sound recordings have been re- 
pealed by the Nwth Carolina anti- 
piracy statute. 

MGM Acquires 
Amaret Label 

LOS ANGFI.ES — MGM Rec- 
ords here has acquired a majority 
interest in Amaret Records, the 
three-year-old independent headed 
by Kenny Myers, and will adminis- 
ter and distribute the label im- 
mediately. 

MGM president Mike Curb em- 
phasized that Amaret will continue 
to operate as an autonomous sub- 
sidiary, with Myers actively head- 
ing Amaret. Myers said that he is 
seeking a national promotion di- 
rector for the label. 

Slated for the first month's re- 
lease are an LP by Crow and sin- 
gles by Judy Lynn. G.L. Bcrncll 
and Dian Hart. A new single by 
O.C.S.. formerly Orange Colored 
Sky. is being rushed. 

Myers said that licensing agree- 
ments with international licensees, 
record clubs and GRT tape will 
continue. 



of business. Dcvereaux. a veteran 
arrangcr-produccr-contractor, start- 
ed the unusual hiring and payroll 
accounting company in January. 
1969. He states that he had Lib- 
erty. UA, Imperial. Soul City. 
World Pacific Jazz, Minit, Sunset, 
GRT, Dot, Paramount, Famous 
and Atlantic as clients in his brief. 

The complaint states that on 
March I, 1971, he owed the pen- 
sion fund an accrued $108,000, 
with payments of a cumulative 
$15,180 made against that delin- 
quency between March 1 and May 
10. On May 17, he sUtes that he 
submitted a plan to the AFM to 
liquidate the remainder of that de- 
linquency, which plan agreed to 
pay off the pension fund with part 
of S600.000 loan which he would 
obtain by September I, 1971. His 
complaint states that the AFM 
agreed to the proposal. On June 
I, 1971. EII states it paid an addi- 
tional $10,000 to the fund. 

On June 14, 1971, the AFM 
asked for full payment of the re- 
mainder. The complaint charges 
that the AFM wrote to Ell's cli- 
ent companies, asking them to pay 
the individual amounts due from 
each company. The client com- 
panies, the complaint charges, 
therefore, terminated Ell's ser- 
vices, thus disrupting Devereaux's 
plan to obtain the loan. Devereaux 
is seeking a cumulative $2,600,000 
damages. EII is represented by 
Barnard Klein. 



Foreign Juke 
Box Makers 



CHICAGO— The Jukebox in- 
dustry is entering a period of mar- 
keting and technological revolu- 
tion. 

For the first time in the in- 
dustry's history, four import 
brands of jukeboxes are being 
marketed in the U.S. Even more 
precedential, one is a 4-channeI 
stereo machine and another is an 
8-track tape cartridge unit, the lat- 
ter the second tape jukebox to ap- 
pear within the past 12 months. 

Moreover, two of the import 
brands have furniture style models 
in the line, part of still another 
revolution in design, and adding 
to the competition in this area be- 
cause two domestic manufacturers 
are aggressively promoting such 
home stereo-console like machines 
(i e., Rock-Ola and Wurlitzer). 

Both tape jukeboxes, interest- 
(Coniihued on page 43) 

Musicor, RCA 
'Popcorn' Deal 

NEW YORK— Musicor Records 
has signed an agreement with RCA 
whereby RCA will distribute Hot 
Butter's single "Popcorn" (Musicor) 
throughout Mexico and South 
America. 

The deal was negotiated by Art 
Talmadge. president of Musicor. 
and Joe Vias. manager of Latin 
American marketing for RCA. 



Regan said that his record label 
will concentrate on contemporary 
rock product and soul records. His 
staff includes Tom Roddin, na- 
tional sales manager; Paul Love- 
lace, national promotion manager; 
and Josea Wilson, national soul 
promotion manager. He has al- 
ready lined up 80 percent of his 
distributors, alt independents. And, 
ift fact, he was concluding negotia- 
tions on a master purchase last 
week and was confident "It'll be 
my first million-seller." 

Both the music and the record 
divisions of 20th Century-Fox will 
be separate profit centers under the 
new setup. Eiseman said that 
music is "the first major area of 
diversification" that Gordon Stul- 
berg, president and chief operations 
officer, and Dennis Stanfill. chair- 
man of the board and chief execu- 
tive officer, wanted to set up." It 
is also expected that 20th Century- 
Fox will set up a radio chain in 
the near future and is already 
seeking to purchase FM radio sta- 
tions in major markets. 

20th Century-Fox Records was 
distributed the past few year^ by 
ABC-Dunhill but that agreement 
has been cancelled. In effect. 20th 
Century Records is a new label 
from stem to stem. Regan is 
having a new logo designed which 
will not reflect in any way the 
movie operation, which the old 
record label did. It was pointed 
out that the expansion of the music 
operation was "in order to broaden 
the profit base and remove the 
firm's almost total dependency on 
movie and TV product." 

Eiseman, besides signing writers 
who perform or produce records, 
is also trying to buy music catalogs 
and said that he was interested in 
not only established catalogs but 
catalogs by current writers. 

Both Twentieth Century Music 
and 20th Century Records are 
moving into new quariers Aug. 1. 

Chelsea Hits 
Cold-Fast 

NEW YORK— Chelsea Records, 
in existence for 16 weeks, has its 
first gold record with Wayne 
Newton's single, "Daddy Don't 
You Walk So Fast." 

Wcs Farrcll. president of Chelsea, 
said that the domestic success of 
Newton's single and LP has 
prompted a major campaign for 
New-ton in the international record- 
ing and concert market. 

Farrell. in conjunction with this 
campaign, will leave for Europe 
in early August to complete plans 
for a five-city Newton concert 
tour in the fall. London. Paris 
and Berlin have been selected as 
sites for Newton's concerts. Other 
major cities will be announced 
later. 

"Daddy Don't You Walk So 
Fast" is manufactured and dis- 
tributed by RCA Records. 

Steel Pier, Label, 
Formed by Hamid 

NEW YORK— Steel Pier Rec- 
ords has been formed by George 
Hamid Jr. of the Steel Pier in At- 
lantic City. N.J. 

The label's first release "The 
World Famous Steel Pier Big Band 
Sound." an LP featuring Frankie 
Lester's orchestra, is due out Mon- 
day (31). 

Hamid said, "there will be no 
hard or acid rock on the label." 
He said that the initial release will 
he followed by a series of "good 
music" LP's. The Frankie Lester 
orchestra, in a promotion campaign 
for the LP. will embark on a na- 
tional tour in early fall. 



More Late Nem 
See Page 58 
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General News 



NARAS Studies Plan 
Ends on Warm Note 



NEW YORK — The New York 
chapter's NARAS Institute Semi- 
nar, a program designed to give 
high school students "a clear 
choice" in deciding on careers in 
the music industry, has ended. 
Jean Kaplow, newly appointed ex- 
ecutive director of the New York 
chapter, expressed gratitude for 
the "warmlh and the good will of 
the men and women in the field 
of recording who cooperated so 
beautifully with the program. 

Contrary to nasty rumors, ours 
is not purely a crass, commercial 
community, but that it can give 
when called upon." 

The program presented all lev- 
els of the industry, from recording 
to merchandising and promotion. 
During the opemng July 7 session, 
Tom Morgan (MCA) ^ave an over- 
all view of the recording field, and 
Al Grundy of the Institute of Au- 
dio Research lectured on the elec- 
tronics of recording. Continuing 
that day and the following Tues- 
day. Sidney Feldman (Mastertone), 
Don Hahn (A&R). Ray Hall 
(RCA), Teo Maccro (Columbia), 
and Stanley Tonkel (Columbia) 
took groups of students on tour 
of their studios, allowing them to 
perform and to handle the con- 
trols. 

Esmond Edwards (Chess). Tom 
Morgan (MCA). Tommy Noonan 
(Polydor), and Bob Thiele (Flying 
Dutchman) discussed the busines-s 
aspects of recording. On July II, 
the students visited National Re- 
cording's studio where Israel Hor- 
owitz and Bob Derisco engineered 
a recording of the All-City Concert 
Choir. 

On the same day, seven execu- 
tives discussed their respective 
fields at St. Clement's Church. 
They were: Selma Brody (chil- 
dren's records). Jane Jarvis (func- 
tional music). Shel Kagen (com- 
edy). Paul Kresh (spoken word). 
Scott Mampe (classical), and Jim- 
my Owens (jazz). 

The topic July 12 was distribu- 
tion and retailing with lectures by 
Harry Apostoleris of Alpha and 
Ben Bernstein of Korvette's. 

The seminar divided into groups 
July 13 with some studying promo- 
tion with Mario Medious (Allan- 
tic), Rocky Graze (Buddah), Joe 
Senkiewicz (Columbia), and Lil- 
lian Seyfert (Flying Dutchman); 
artist management with Mike Levy 
of John Levy Associates; a&r from 
Ron Weisner (Buddah); public 
relations from Peter Levinson and 
Neil Witten of Morton Wax As- 
sociates, and Nancy Lewis. Sandra 
Snyder and James Lichtenberg of 
Buddah. Some attended a special 
arranging class under Max Morath 
and Jimmy Owens. 



The seminar closed July 14 with 
the students assembled at the Lin- 
coln Center's Library of Perform- 
ing Arts to learn about songwrit- 
ing and copyrights from Horace 
Oil. Bob Esposito, Norm Weiser 
(Chappell), and Dave Combs 
(ASCAP); legal matters from Dick 
Jablow (NARAS); record charts 
from Tommy Noonan: and pub- 
licity from Vicki Lewis. Friday's 
finale was a rap session between 
the students and Gene McDaniels, 
Hcrbie Mann, Bernard Purdy. 
Johnny Pate. Jimmy Owens, Ernie 
Calabria, and Barbara Massey. 

Kaplow expressed appreciation 
for the behind-the-scenes help of 
Clive Davis (Columbia), Rocco 
Daginesira (RCA), Phil Ramone 
(A&Rl Art Ward (A&R), Sid Feld- 
man (Mastertone), Hal Lustig (Na- 
tional). Herb Moss (Tele General), 
Dave Rothfeld (Korvetles), Lincoln 
Center's Joan Canale and Pastor 
Gene Monnic of St. Clement's 
Church. 



CTI to Cut 
Jazz hq. 

NEW YORK— CTI Records wfll 
record the CTI Summer jazz pack- 
age at the Hollywood Bowl Sun- 
day (30). 

Peter Paul, CTI talent director, 
said that the success of "Califor- 
nia Concert," recorded last year 
at the Hollywood Paladium. 
prompted the new bowl recording. 

Scheduled to perform are 
George Benson. Freddie Hubbard, 
Hubert Laws, Stanley Turrentine, 
Hank Crawford, Johnny Ham- 
mond, Ron Carter, Airlo, Milt 
Jackson, Joe FarrcII, Bob James, 
Grover Washington Jr.. Jack De- 
Johnette, Jackie and Roy and Es- 
ther Phillips. Creed Taylor will su- 
pervise the live recording. 

CTI, will coordinate merchandis- 
ing of its album product with the 
event throughout the local area 
and will buy print and radio spots 
as part of maj<»' media campaign. 



Pickwick Holds Fail 
Product 'Roundup' 



NEW YORK — With a big 
whoop and holler and a cowboy- 
oriented theme, Pickwick/33, rec- 
ord wing of Pickwick Intl., un- 
veiled a wagonload of fall prod- 
uct to salesmen and distributors 
here July 18 at the Steer Palace, 
Madison Square Garden. 

The line consisted of a bonanza 
of 29 LP*s and 26 tapes which 
ran the gamut in music from John- 
ny Cash to Nancy Wilson to 
Woody Herman. Included in the 

Two M-Media 
Execs Travel 

NEW YORK— Metromedia Rec- 
ords' Mort Weincr, director of 
marketing and merchandising, and 
Stan Monteiro. national director of 
promotions, have completed a pro- 
motional tour of radio stations and 
key dealers in Atlanta, Memphis, 
Dallas, Houston and Miami, in a 
campaign for new singles by Met- 
romedia artists Don Marlcy, Peter 
Cofield, Butch Patrick. Tim Davis 
and Bobby Sherman. The tour was 
also designed to strengthen Metro- 
media field relations. 

Weiner and Monteiro were ac- 
companied by Steve Jack, newly 
appointed Southern sales and pro- 
motion manager. 



Golden Amplifies on Shift 
Of Wooden Nickel to Coast 



LOS ANGELES— Why does a 
successful small Chicago label, 
whose principals made some 70 
chart records as a production com- 
pany, begin to shift to Hollywood? 

"OveraJl. the Chicago music 
scene has gone backwards since a 
high point around 1968," said Jim 
Golden, a partner in the RCA cus- 
tom label. Wooden Nickel. "I feel 
that one of the main factors in the 
decline was pressure from Mayor 
Daley's administration to shut 
down Chicago rock clubs." 

An example of the loss of Chi- 
cago's importance as a creative 
music center was the shutdown of 
RCA's facilities there, according to 
Golden. A need to keep on top of 
RCA's promotion, merchandising 
and distribution prompted Gold- 
en's move to L.OS Angeles, he said. 

"The sad part about the Chi- 
cago situation is that the city has 
a number of clear advantages as a 
recording base," said Golden. "It's 
easier to find talented artists be- 
cause there's less management 
competition. And you have more 
time to work at developing an art- 
ist. We worked for four years with 
Megan McDonough. But it's just 
not a strong enough record center 
when there's only one major label 



headquartered in a city, like Mer- 
cury is in Chicago." 

At present. Wooden Nickel 
ownership is divided equally be- 
tween Golden in Los Angeles, Bill 
Traut in Chicago and Management 
III chief Jerry Weintraub in New 
York. However, Traut may be 
joining Golden in Los Angeles next 
year. Wooden Nickel is also in the 
negotiating stages of adding a 
fourth partner although details of 
the deal are not yet being divulged. 

Golden founded the USA label 
in Chicago and had hits with the 
Buckinghams, (he Flock and the 
Rivieras. He eventually phased out 
the label and joined with Bill 
Traufs D u n w i c h Productions, 
home of Shades of Knight and the 
American Breed. Chicago-based 
Dunwich sought to switch from 
leasing masters to a full-fledged 
custom label arrangement. And 
Jerry Weintraub of Management 
III put together the RCA deal and 
entered the partnership. 

Wooden Nickel's artist roster in- 
cludes the Segal-Schwall Blues 
Band. Styx, David Patton. Megan 

McDonald and super-personality 
disk jockey Wolfman Jack, who 
will be tulk-singing contemporary 
hits in his unique raspy voice. 



17 new Pickwick/ 33 titles are 
artists such as Joe South, Dean 
Martin, Nilsson. Melanie, the Ed- 
win Hawkins Singers, and Dionne 
Warwicke. 

Ten albums and nine Pickwick/ 
it tapes on Hilltop, country label. 
included Cash, Jcannie C. Riley, 
Jerry Lee Lewis, Wanda Jackson, 
Sonny James and Johnny Pay- 
check. Two albums were pre- 
viewed on the Capitol /Pickwick 
label. These featured Wayne New- 
ton in a solo LP and Newton, 
Dean M artin, Peggy Lee and 
others, in another. 

Ira Moss. Pickwick/33 presi- 
dent, Rich Lionetti. the label's 
marketing director, and the audio- 
visual showing stressed the oppor- 
tunities for supermarkets and other 
types of retail outlets, programs 
on display units and packaging, 
the increasing use of television in 
advertising. 

Lionetti unveiled a national 
dealer sales contest. Prizes are 
trips to Majorca. Las Vegas and 
Nassau. A special "points" con- 
test for local rack personnel was 
also introduced. 

Moss cited the need for new 
ways to bridge the gap between 
record industry creativity and its 
methods of distribution and sell- 
ing. "There is a constantly grow- 
ing, eager public for records. 
Knowing this, our faith in our 
industry and in our company is 
stronger than ever.** 

Pickwick's second regional meet- 
ing was held July 20; the third is 
set for Thursday (27) in Los 
Angeles. 

All in Family; 
Brubeck Fest 

NEW YORK — The Brubeck 
Family Festival is set for Aug. 
11-12 at the Village Gate. The 
bill will include the Dave Brubeck 
Quartet featuring Gerry Mulligan. 
Ihe Darius Brubeck Ensemble, and 
Chris Brubeck and New Heavenly 
Blue. Atlantic Records will record 
the engagement for an upcoming 
album. 

The engagement marks Dave 
Brubeck's first appearance in a 
New York club since the mid '60s. 
and his first "Village" date since 
1957. The date also represents (he 
first time both sections of the 
Village Gale will be utilized simul- 
taneously for one attraction. 

Shortly after the Village Gate 
appearance, the Brubeck Quartet 
will add former member Paul Des- 
mond on alto saxophone for a tour 
of New Zealand. Australia, Hong 
Kong and Japan. 



Executive Tumtabb 






NAGLER 



GLASSER 



KRONDES 



Larry Nagler has been appointed assistant to Columbia 
Records president Clive Davis. Nagler was formerly senior partner 
of Nagler & Schneider, a law firm in Beverly Hills. . . . Pat 
Glasser and Jimmy Krondes have joined Metromedia's publishing 
companies. Sunbeam Music (BMI) and Valando Music (ASCAP). 
Glasser is West Coast professional manager for the label's pub- 
lishing firms, Krondes becomes East Coast professional manager. 
. . . Jean Kaplow, previously administrative assistant to producer 
Milt Okon before assuming similar duties for NARAS, has been 
named executive director of the New York chapter of the Record 
Academy. . . . Joseph M. Lookofsky has been appointed manager, 
business affairs and assistant to Murray Deutch, the president of 
the United Artists Music Publishing Group. Lookofsky came to 
the firm three years ago as a law clerk in the legal depsutment of 
the UA music company. 






LOOKOFSKY 



RUBIN 



WEBER 



Lee Lebowitz is leaving Billboard after 21 years with the 
magazine. He will continue to work with Billboard on a freelance 
basis as an art director and graphics consultant. . . . Eddie Gil- 
reatli, who had served Motown Records for five years in national 
and local promotion capacities, has been named Southern regional 
promotional director for Warner/Reprise Records, covering all 
Southern markets. He will be based in Atlanta. . . . Clarence C. 
Rubin has been appointed national sales manager, general licens- 
ing, for ASCAP. Rubin has been involved in the society's licensing 
activities for 35 years. . . . Also, Louis Weber has been designated 
director of broadcast licensing for ASCAP. Weber has been a 
sales and licensing executive with the society for 20 years. . . . 
Steve Borkun, formerly with Polydor Records' promotion depart- 
ment, has been appointed chief of a new record promotion 
department for Management 111. Borkun's duties will entail pro- 
motion in the college markets and one-stops, in addition to work- 
ing with distributors and rack jobbers in relation to all Manage- 
ment III artists throughout the country. 

* ♦ * 

John Davis, West Coast promotion director for Elektra 
Records, has been promoted to national promotion chief. He will 
relocate to New York, replacing Fred Ruppert, who resigned. . . . 
Dick Lane has left the personal management firm of Richard O. 
Linke Associates after four years with the company to start his 
own Hollywood-based management office. . . . Michelle DiGrazia 
has been named MCA Records publicity director, a promotion 
from her previous post as assistant director. . . . David Steinberg, 
former vice president of Jay Ger Bernstein Public Relations, is 

(Continued an page 5S) 
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Say—Bwana Mandel! 
What it is, this ^Choice Cuts^ 
album our sons recorded back 
in the States?^"^ 




FMRE roob & bm act 



Pure Food & Drug Act is singer/violinist 
DON "SUGARCANE" HARRIS and 
guitarist HARVEY MANDEL 
teamed up with drummer 
Paul Lagos; rhythm guitarist 
Randy Resnick and Vic Conte 
on bass. "CHOICE CUTS" is their 
first effort on Epic Records and Tapes 
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General News 



Kirshner On 
Reasons For 
Oldie Surge 

• Continued from page I 

a dearth of contemporary material 
for the non-writing artist. Hence 
the backward glances. 

Kirshner had a hand, years ago. 
in developing the writer-artist, in- 
dependent production company 
concept. He published and re- 
corded Carole King, Neil Diamond. 
Neil Sedaka. Barry Mann and 
others — all writers who recorded 
in the early Sixties. 

"But at that time you wrote for 
hit singles. That was the most im- 
portant thing economically — the 
single. It was not that much of an 
album market. The LP business 
really began with the advent of 
the heavier rock acts," commented 
Kirshner. 

Same Situation 

The material being revived for 
today's tastes is also good for to- 
day's market, he said, "they arc 
all the same, personal, boy-girl re- 
lationship situations. 

"It's an evolution that doesn't 
change." 

Melody making a comeback and 
softer sounds selling, is a Kirshner 
theory for 1972. He also thinks 
that the strongest hits of the heavy- 
rock era were "melody songs" 
such as "Light My Fire" by the 
Doors and "Whole Lotta Love" by 
Led Zeppelin. 

"And there are still men in the 
industry, Neil Bogart, Mike Curb, 
Wexler and Ertegun, who are song- 
conscious and able to build a label 
because they believe the song is 
crucial. They do the job today that 
Mitch Miller did years ago. Al- 
though it was the thought that if 
Miller didn't like my song. I was 
dead, that started mc on the in- 
dependent production concept." 
said Kirshner. 

Kirshner is involved in a pro- 
duction of a Western musical series 
for ABC Television. As with his 
Monkees series, he has cast four 
unknowns in the part of a rock- 
counlry group. The series is in the 
development stage at present for 
screening next year. 

For all the revivals on the chart. 
Kirshner feels there is little excite- 
m e n t in today's marketplace — 
"We're ready for another touchable 
group, something funky and whole- 
some." 



EDITORIAL 

A Boil to Lonce 

The narrovying of the rackjobbers' profit margin by manufacturers 
is indicative of critical changes now occurring in the distribution 
pattern of recorded product. The current malaise, documented this 
week by David Lieberman and in recent statements by Amos Hei- 
lichcr and Norm Wienstroer, makes it clear that virtually the entire 
wholesaling segment of the industry must maneuver carefully and 
re-evaluate its operation. 

The situation is full of ironies: Many distributors, conscious of 
the rise of the rackjobber in the last 10 years, "developed rackjobbing 
and retail wings in order to protect their stake in the business^ Today, 
distributors are faced with the loss of key lines which have gone into 
branches, and the rackers are faced with a much rougher attitude on 
the part of manufacturers whom — the rackers charge — favor the 
giant discount retail chains. 

The seeds of the present dissension contain the potential for 
change; but how extensive cannot be immediately determined. But 
it is fortunate, and bodes well for the stability of the industry, that 
all the gripes are now on the surface rather than hidden underneath 
the usual spate of platitudinous press releases. 

For this open state of affairs we can thank Messrs. Lieberman, 
Heilicher and Wienstroer who had the courage to speak out when 
others were too timid. This exposure, at the very least, provides an 
opportunity for examination and accommodation. The festering boil 
may yet be lanced. 

Lieberman Raps 
Mfrs: $$ Hike 



• Continued from page I 

stores we started racking. Other 
rackjobbers have had similar ex- 
periences. There arc too many 
mass merchandisers in this coun- 
try who simply can't be serviced 
by five or six different distribution 
sources. They have to have some- 
one do the complete job for them. 

"The key to the problem is 
that manufacturers have cut our 
profit margin without similarly in- 
creasing the price to the stores 
that buy direct. If we pass on our 
cost increase to our customer, how 
can he compete with the volume 
store that buys direct?" 

Rackjobbers. Lieberman said, 
will be forced to reduce the in- 
ventory spread of those firms who 
have cut their margins, They will 
stock only hot items that they have 
to carry, but will be forced to trim 
the number of slower moving titles. 

He said the manufiiclurer should 
realize that the rackjobber today 
represents more than a drug store 
or a supermarket. 

"We carry 5.000 titles." he said, 
"but we will be forced to keep 
our customers' inventories down 
and operate more on a fast turn. 
We will have trouble retaining our 



HARM SEES TREND AS 
A BACKWARD STEP 

The foUowfaiR ftatcniMit wu luaed late last week by iBlet Mabnad. NARM 
exrcoHrc director. 

The National Association of Record Merchandisers (NARM) 
has received from its members numerous complaints of trends in 
the industry towards the elimination or sharp reduction of func- 
tional discounts which historically have permitted the rackjobber 
to operate profitably and to provide the services that have con- 
tributed so greatly to the phenomenal growth of the recorded 
music industry in the past 15 years. 

At this point in time, NARM views such trends as a backward 
step which will adversely affect the entire industry. The rack- 
jobber has expanded the marketplace for records in uncountable 
numbers. NARM believes that those who ignore the value of the 
rack-serviced operations, particularly those in major mass- 
merchandised retail outlets which have made records and tapes 
so easily accessible to the consumer market, do the entire industry 
a disservice. 

NARM urges all suppliers to the industry to adopt policies 
which will permit the rackjobber to continue to operate profitably 
and to provide the unique services which are so important to both 
the industry and the consumer. The rackjobber cannot operate 
profitably unless he receives a functional discount adequate enough 
to permit him to perform his historical services to his customers. 

NARM believes that every supplier to the industry should 
individually examine and adopt policies which will not undermine 
the effective and profitable operation of the rackjobber. and which 
will permit the rackjobber to continue as a legitimate and im- 
portant part of the recorded music industry. 



profit margin while we still retain 
our customers' prices so that they 
can compete with the direct-buying 

store." 

A chorus of rackjobber protest 
engulfed the industry last week, 
but most rackjobbers voiced their 
concern in off-the-record state- 
ments. One giant West Coast-basod 
rackjobber said: "Recent moves 
by various leading record manu- 
facturers point to a definite planned 
effort to eliminate the rackjobber. 
Certain high-paid executives seem 
to have found a new Messiah in 
the emergence of the volume cut- 
rate retail operation. A lot of thdr 
reasoning is based upon what they 
see in Los Angeles, Chicago and 
New York. What about the rest of 
the country that they ignore?" 

On this point, Lieberman said: 
"The so-called retail explosion is 
exciting. It is a thrill to go into a 
major city's store and see the 
spread of hundreds of thousands of 
dollars in record inventory. The 
manufacturer must realize, how- 
ever, that this is not the whole 
record business. They must know 
that these same retailers whom 
they admire take key top product 
and football it in the hope that 
they will sell some of their other 
inventory spread. 

"In doing so, however, they hurt 
the customers of mass merchan- 
disers who have been — and con- 
tinue to be — the backbone of this 
business." 

Latest Protest 

Lieberman was the latest to laah 
out at the perils of price change. 
In recent weeks. Amos Heilicher, 
president of Pickwick International 
and the former president of the 
National Asstxriation of Record 
Merchandisers (NARM). warned 
that the new price structure being 
imposed by some manufacturers 
"could lead to a chaotic situation" 
(Billboard. July 15). 

The mounting concern among 
rackjobbers over the narrowed 
price margins was similarly re- 
flected by Norm Weinstroer, vice 
president of Musical Isle, St. Louis 
(Billboard. June 24). when he said 
that manufacturers are failing to 
give proper recognition to rack- 
jobbers and the vital role they 
perform in today's record industry. 

Behind-the-scenes protests grew 
lo such proportions last week that 
Jules Malamud. executive director 
of NARM. broke his silence with 
a special statement (see story this 
issue), thus openly recognizing the 
price problem for the first time. 

NAHM's position at best is 
sensitive in this case inasmuch as 
its membership today embraces 
both opposing factions, the rack- 
jobber and the volume record 
dealer. 
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Preseming the first album 
IV the top-diarled 
CorneHus Brothers and sister Rosa 

Contains their current hit "Too Late To Turn Back Now" and "Treat Her Like A Lady." 
Contact your UDC distributor for the LP: UAS-5568/8 Trk: U-8372/Cass: K-0372 
and the single "Too Late To Turn Back Now", #50910. 

Production/ Sound: Bob Archibald, IVlusic Factory, IVIiami, Fla. 



TOO LATE TO TURN BACK NOW ■ LET ME DOWN EASY • DON T EVER BE LONELY • TREAT HER LIKE A LADY 
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General News 



Chess/Janus Back to Profits 



LOS ANGELES — The Chess,' 
Janus record division of CRT has 
turned the creative and financial 
comer. In substance, record presi- 
dent Marv Schlachter's efforts are 
starting to pay off. 

Since joining the GRT manage- 
ment team in March of 1971. 
Schlachtcr consolidated three rec- 
ord labels and redefined the musi- 
cal areas in which he would be 
heading. 

Consequently, the quarter ending 
June 30 will be "profitable," re- 
ported Bertil Nordin, CRT's finan- 
cial vice president, "as compared 
with a $400,000 loss for the same 
quarter last year." 



CAN YOU HANDLE 

PRESSURE PROOF 
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RECORDED MUSIC 
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Position Available To 
Assist Manager of Busy 
Music Department 



GROW WITH JOB 
Call (212) 889-0809 
After 3:00 P.M. 



As a result of Schlachter's set- 
ting the company on a specific 
contemporary rock and soul/blues 
musical course, rather than shot- 
gunning other musical areas, the 
company has hit products. 

And by dissolving the three sepa- 
rate staffs which had been operat- 
ing the Chess. Janus and GRT 
record labels, he was able to re- 
duce overhead. 

_ In fact. Schlachtcr is now plan- 
ning further personnel expansions 
and intends to put on "sales-ori- 
ented promotion men" or "promo- 
tion-oriented salesmen" in the Mid- 
west and Southwest. The company 
has six promotion men and three 
salesmen. 

Additionally. ManccI Warwiclte. 
Dionne's father, is in charge of 
gospel product on Checker. War- 
wicke has signed the Harmonizing 
Four, the Hillsman Singers and 
the Drinkard Ensemble. Around 15 
gospel LP's are released annually. 

Although he has separate label 
entities, Schlachter doesn't go out 
looking to sign an act specifically 
for any of his labels. "I look for a 
situation we can do justice to," 
he explains. 

As a result of reactivating the 
local office last November — with 
the hiring of Don Graham and 
Jack Ross, to handle national pro- 
motion and college and FM ex- 
ploitation, respectively — the label 
has signed Oliver Walrus, Freddie 
Hughes, Paul Humphries, broken 
Polliquor here, and recorded Etta 
James and the Whispers. 

Graham, initially hired to han- 
dle national promotion, "is getting 
(Continued on pa/^e 10) 
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Studio Track 



By SAM SUTHERLAND 



Studio upgrading is one of the 
more persistent and often danger- 
ous tasks of any facility. Despite 
continued rumblings by individual 
operators who feel the rale of 
equipment obsolescence is nearly 
suicidal for studio folk, the pres- 
sures of competitive studio opera- 
tion remain. 

Among studios that have under- 
gone recent expansion is Sanwest 
Recording, a Hollywood facility 
which has reported a recent up- 
surge in business as a central fac- 
tor in the studio's decision to go 
ahead with the construction of 
Studio B, a second, 16-track room. 
Howard Weiss, formerly with the 
L.A. Record Plant, has provided 
a glimpse of the new studio, sched- 
uled for completion this month 
and, hopefully, operative in early 
August. 

Weiss cited the new control 
room as one of the more inno- 
vative aspects to the facility. The 
room is very small, but Weiss 
stressed that the design represents 
a new concept in controlling low- 
end reproduction under such size 
limitations. The sound in the room 
is carefully controlled, affording 
maximum accuracy for monitoring. 

The console is a Quad Eight de- 
sign, and the tape machine ts an 
Ampex M M- 1 000. Weiss noted 
that the studio will be convertible 
to 24-traclts. 

At present. Weiss is heading the 
operation of the Sunset Boulevard 
facility and. once the new room is 
operating, more news about Sun- 
west should be forthcoming. 

★ ★ ★ 
Meanwhile, up the Boulevard al 

Sunset Sound, chief engineer BUI 
Robinson has proudly noted that 
Sunset's staff has a new man. His 
name is John Hacny, an engineer 
whose work with artists like Judy 
Collins has not gone unnoticed. 
Haeny is working on a project 
with Paul RothchJld, as yet un- 
disclosed. 

★ ★ ★ 

Garry George, itinerant writer 
now with Warner Bros., has cheer- 
fully filled in some recent WB 
sessions on the West Coast, start- 
ing with dates at Warner Bros. 
Recorders in L.A. 

Ry Cooder is in, again produced 
by Lenny Waranker, who handled 
Cooder's first (with Van Dyke 
Parks) and second productions. 
Lee Herschberg is engineering. Ted 
Templeman has also been in, pro- 
ducing Captain Bcefheart*s next 
sides with engineer Doon Landee. 

At Western Studios, Claudia 
Linnear is working on her first 
album with Alan Toussaint and 
Ian Samwell producing. Most titles 
are by Toussaint, and Doug Bot- 
nlck is engineer for the sessions. 

Up by the Bay, Stonegroand is 
finishing an album at Wally 
Helder*s San Francisco facility. 

★ ★ ★ 

Hot Rash of the Month: From 
Amie Micarelli of Interstella Elec- 
tronic Research and Development 
Corp., in Providence, R.I., comes 
news of a staggering studio design. 

Micarelli has proposed the de- 
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sign of a new 24-track computer- 
ized, quadrasonic tape recording 
complex. 180 Inflight. The struc- 
ture of the facility will utilize 
Buckminster Fuller's universal con- 
cept of geodesic dome geo-tolal 
envelopes. 

According to Micarelli. "Each 
outer hemisphere will contain an 
inner geodesic dome that is com- 
pletely isolated mechanically from 
the outer sphere by means of hy- 
draulic suspension. This concept 
will allow us the lowest noise level 
attainable for recording in a com- 
plete sound isolated environment. 
Furthermore, each triangular frame 
of the inner geodesic domes will 
have a suspended wooden triangu- 
lar plane covered with a pyramid 
foam covering pattern. The idea 
of pyramid foam covering material 
originates from NASA Space Cen- 
ter. Here, complete rooms are cov- 
ered with foam patterns to simu- 
late outer space (infinite solid 
plane)." 

The proposed recording console 
and associated computer would in- 
corporate "universal space-flight 
navigation, rather than flat plane 
sound recording and reproduction." 
Noise reduction via the DBX sys- 
tem and an Ampex 1100 24-track 
machine would, Micarelli said, af- 
ford masters without the usual 
leakage and noise problems, and 
the entire console would be set up 
for programming the associated 
data storage tape system. Pre- 
programmed quadrasonic or stereo 
sound energy panning patterns, 
such as spirals and figure-eights, 
would also be integrated into the 
computerized operation. 

While Micarelli does not state 
when the complex would be com- 
pleted, he does note that his firm 
seeks support from the industry, 
through company personnel and 
artists themselves. Further informa- 
tion about the complex, and about 
the exact nature of the proposal, 
may be obtained from Micarelli. 
c/o the company, at 44 Wash- 
ington St.. Providence. R.I. 02903. 

Catching up on sessions at 
Muscle Shoab Sound Studios, Sam 
Duncan has noted June sessions 
with Don Nix, Boz Scaggs for Co- 
lumbia, and Bobby Manuel of Stax 
has produced sessions for Ben At< 
kins and Stepban Andenoo, in- 
dividually 

This month. Brad Shapiro is pro- 
ducing Johnny Adams* dates for 
Atlantic. And Chris Blackwell of 
Island Records will be producing a 
personality as yet unrevealed to the 
MSS staff. Al Jackson and Jim 
Stewart of Stax are also scheduled 
to be in, and Russ Titeiman of 
Warner Bros, will be producing 
Barry Goldberg, starring as "The 

Lonely Jew," 

★ ★ ★ 

Stephen Stills and Manassas 
were recorded live at the Miami 
Jai Alai Fronton during the World 
Dolphin Foundation concert. Ron 
and Howard AIb«t handled the 
gig, using Criteria's remote equip- 
ment. Also featured were John 
Scbastaln and Fred Neil, and pro- 
ceeds were slated to go to the 
Foundation. 

Jerry Regovoy has noted that 
Bob Moi^aOf formerly manager of 
Sound Exchange, has now taken 
over as manager of the Hit Fac- 
tory, freeing Ragovoy to "sneak 
out" for more production work 
and writing. 

★ * ★ 

Creative Worksht^, an 8-track 
Nashville facility, appears to be 
doing quite nicely without more 
elaborate gear: Dldt Heard has 
been producing promotional spots 
for the Marine Corps, pulling in 
such notaries as Tom T. Hall, Tex 
Rittcr, Wllma Burgess, Nat Stat^ey, 
Penny DeHaven and a list that 
jast won't quit. 

Tom Sears has also been in. 
produced by Bud Renean, with 
Kenny Buttrey, Jack Williams. 
Bobby Wood and Eddie Hlnton 
backing him. Uni Records band. 
White Duck, has also been in, 
producing a single with producer 
buzz Cason. 



MUSIC BANK 
CUTS SATINS 

NEW YORK — Music Bank 
Productions has recorded the 
iiriginal rock group the 5 Satins' 
"Fate Has a Brother" and "All 
1 Need Is You." 

The new releases, produced 
by Jay Warner, mark the first 
time m several years that the 
group has recorded at MBP. 
Warner is also preparing to re- 
cord the second LP of Paul 
Carney, son of comedian Art 
Carney. 



London Pub, 
Lovemeter Tie 

NEW YORK— Burlington-Fel- 
sted Music, the publishing sub- 
sidiary of London Records, has 
formed an association with Love- 
meter Music, the Pittsburgh firm 
headed by Delsey McKay. 

As a result of the deal, a single 
by Miss McKay will be releasol 
this month on London. Eddie 
Dean. Burlington professional man- 
ager, announced the record move. 

"I've Been There." composed by 
Miss McKay, has been released 
by Decca in England for Les 
Reed's Chapter One Records, pro- 
duced by Jack Baverstock. 

Miss McKay's associates in Love- 
meter are Ray Blair, loe Able 
and .Arthur Powell. Miss McKay 
and Powell are also working on 
"Christ the Man," a musical tab- 
leau depicting Christ as black, 
which is being projected for film 
and television adaptation follow- 
ing a Pittsburgh presentation. 
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His hit LPs are 
becoming classics. 
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(Ravel's "Bolero," Interpreted by 
Mehta, cannot be missed.) 



Zubin Mehta, conducting The Los Angeles Philharmonic Orchestra. 
IVIaking music that can be appreciated at every level. And the 
sales figures prove it. 




Photograph: Richmond Jonei 
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NEW YORK— RCA sales and 
earnings in the second quarter of 
1972 have established all-time rec- 
ords, and sales in the first half also 
achieved a new high, said Robert 
W. Samoff, chairman and chief 
executive officer of the corpora- 
tion. 

Net profit for the second quarter 
was $40.1 million, he stated, an in- 
crease of 14 percent over 1971 
second quarter earnings from con- 
tinuing operations and 106 percent 
over reported net income for the 
same period. The reported net in- 
come for the 1971 period included 

Voter Drives 
At Major Gigs 

• Continued from pafie I 

the nonpartisan Youth Citizenship 
Fund of Washington. D.C. Farley 
will headquarter at the offices of 
the public service Stern Concern. 
260 S. Beverly Drive, Beverly Hills. 
Calif. (Phone 213—275-0135). 

Also, Farley will coordinate all 
information on what radio spot 
announcements, pyosters and records 
are available to radio stations or 
local registration groups nation- 
ally. The first tour he will be 
selling registration work for is 
this summer's Chicago dates. 

Billboard has consistently sup- 
ported music industry involvement 
m youth voter registration. A spe- 
cial section with complete informa- 
tion on (he subject was carried in 
the Mar. 11 issue. A number of 
major artists and record labels 
have been active in helping register 
18-year-olds eligible to vote for the 
first time. Youth vote is an issue 
supported by both the Republicans 
and the Democrats. 

Pickwick Net 
Income Up 27% 

NEW YORK— Pickwick Inter- 
national, in the fiscal year 1972, 
ended April 30, had a net income 
increase of 27.3 percent to $6,230.- 
533 from $4,892,478 during the 
previous fiscal year. Net sales were 
up 18.6 percent to $117,673,963 as 
compared with $99,246,467. Earn- 
ings per share increased 21 percent 
to $1.48 as against $1.22. 



a $15.7 mil I ion loss f rom com- 
putcr-rclatcd operations that were 
discontinued last September. 

Earnings per common share for 
the second quarter were 52 cents, 
compared with 46 cents for con- 
tinuing operations in the second 
quarter of 1971 and 25 cents' for 
reported income, including discon- 
tinued operations. 

Sales for the second quarter of 
1972 were $925 million. This was 
an increase of 9 percent over sales 
of $850 million from continuing 
operations in I97rs comparable 
period. Including discontinued op- 
erations, the total was slightly 
above the quarter's previous record 
reported sales of $903 million in 
1971. 

Earnings in the first half of 1972 
were $76.4 million, an increase of 
12 percent over continuing opera- 
tions for the comparable period 
last year and 76 percent over re- 
ported net income for that period. 
The 1971 reported net income in- 
cluded a loss of $24.9 million from 
discontinued operations. 

Earnings per share in the first 
six months of this year were 99 
cents. This compared with 88 
cents for continuing operations and 
55 cents for reported net income 
in the same period in 1971. 

Sales in the first half were a 
record $1.85 billion. This was an 
increase of 10 percent over sales 
of SI. 69 billion from continuing 
(Continued on page 58} 

Profits Up 
At Disney 

NEW YORK — Walt Disney 
Productions has reported increased 
revenues and net income for the 
third quarter and for the first nine 
months of its current fiscal year. 

Net income (unaudited) for the 
quarter ended July 1. 1972. was 
$10,259,000 or 73 cents per share 
on 13.802,000 average common 
shares outstanding as compared 
with $6,749,000 or 51 cents per 
share on 13.044.000 average com- 
mon shares outstanding July 1, 
I97I. 

Net income (unaudited), for the 
nine months period ended July 1. 
1972. was $24,668,000 or $1.79 
per share as compared with $16,- 
373.000 or $1.26 per share July 1. 
1971. 



Hints Franchise 

• Continued from page I 

ncr of Stan's Record Shop even be- 
yond the state. 

i think I've about saturated 
Shrcveport with retail stores, so 
I'm now thinking of opening stores 
in the smaller towns lOO-to-250 
miles from here. There are a lot 
of small towns just hurting for 
records ... for full-line record 
shops. Because people know me so 
well as the result of 20 years of 
radio advertising on stations such 
as KWKH here and a major LitUe 
Rock station and XERF in Del 
Rio, I think I can franchise the 
name," He said that each of the 
stores to be franchised would have 
to operate with Ihe same standards 
as his Shrcveport stores. And they 
would have to be full-line stores. 

'in order to succeed in the retail, 
you have to carry more than the 
rackjobbers do. You've got to carry 
all of the oldies, for example. It 
takes anywhere from $60,000 to 
$75,000 in product to stock a new 
store, but you have to have some- 
thing lo sell." 

Radio Boomed Name 

Lewis who started with a mail- 
order record operation at night 
while working during the day in 
his father's grocery store, bought a 
small store m Shrcveport with his 
savings. Four years later, he left 
the grocery business to join his 
hard-working wife in the record 
store. Via radio shows on KWKH, 
the station that's now KAAY in 
Little Rock and XERF. "Stan the 
Record Man" became a byword 
throughout the South and South- 
west. Most of the business in 
those days was mail order "be- 
cause there weren't many record 
shops around . . . people lived in 
the country . . . and the racks 
were in every drugstore and gro- 
cery store." Lewis said. 

As racks became common, Lewis 
expanded into racks and cut down 
on his mail order operation and 
now has more than 150 locations 
in Arkansas, Louisiana. Oklahoma. 
Texas, Alabama, and parts of 
Florida and Tennessee. This eight- 
year-old phase of his business, 
known as Stan's Record Service, 
employs 13 full-time sales people. 

Already, though, he'd been ac- 
tive in distribution and in the op- 
eration of a one-stop. Today, Lewis 
either distributes or one-stops every 
label of any caliber. He's also a 
distributor for tape cartridge and 
cassette lines such as Craig, Motor- 
ola, and Automatic Radio. All of 
his retail stores sell tape equip- 
ment and sales are quite strong. 

Besides all of his other busi- 
nesses, Lewis also has four record 
labels of his own. Jewel, Paula, 
Ronn, and Whit. 




STAN LEWIS, Shrcveport inde 
pendent record distributor and 
retail chain operator, watches as 
Louisiana governor Edwin Ed- 
wards signs into law a bill against 
bootlegging and piracy in the 
state (Billboard, July 15). Lewis 
practically lived in the state cap- 
ital of Baton Rouge a month in 
order to help the bit! get passed. 
Lewis is also president of Jewel/ 
Paula Records as well as a one- 
stop operation. 
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DETROIT — Handleman Co. has 
reported that preliminary fibres 
for the fiscal year ended April 30 
indicate sales were approximately 
$105,694,000, compared with $105,- 
305,000 for the previous year. 

Net earnings were approximately 
$5,401,000 or $1.22 per share, 
compared with net earnings of 
$6,311,000 or $1.42 per share for 
the prior year. 

According to company president. 
David Handleman, the decline in 
earnings for the year is attributable 
to several factors. Sales for the 
fourth quarter that ended April 30 
were approximately $2,847,000 less 
than sates realized in the fourth 
quarter of the preceding year. He 
also said the sales decline occurred 
primarily in product having a 
higher profit margin. He added 
that net earnings were further ad- 
versely affected by increases in 
operating expenses and by inven- 

Chess/Janus 

• Continued from page 8 

more involved in the daily basis 
of heading the West Coast office," 
Schlachter said. Having this local 
outlet allows the company to exert 
a more important posture in deal- 
ing with artists and produces. "It 
can only become more important," 
Schlachter said. 
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tory and other year-end adjust- 
ments. 

Handleman said he is encour- 
aged with the present sales trend 
that is resulting in a higher sales 
level for the present quarter end- 
ing July 31 than for last year's 
period. Because of continuing pres- 
sure on profit margins, it is ex- 
pected that earnings for the present 
quarter will be below earnings for 
the corresponding period last year. 

A&M Aligns With 
Sansui 'Q Concept 

• Continued from page 1 

stressed that A&M is not yet 
locked into any long-term quadra- 
phonic concert allegiance or any 
particular system. 

Gil Friesen, A&M vice presi- 
dent for administration and cre- 
ative services, said, "We're look- 
ing to please the consumer. Our 
major consideration will be qual- 
ity, and the preferred sound from 
the Sansui system certainly had a 
bearing on our decision. People 
who buy these disks will expect 
the very best musical quality, and 
we aim to give il to them." 

The Joan Baez 4-channel remix 
was made by Nashville producer 
Norbert Putman, who co-produced 
the "Come From the Shadows" 
album with the artist 
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ROLLING STONES 1972 U.S. TOUR 

Achievement Awards 



Bill Owens & Brian Murphey 

Bill Graham -rfr 

Barry Imhoii i^r 
Sepp Donahower 
Barry Fey 

Howard Stein 'fr 
Frank Fried 

Tony Rufiino * 
Larry Magid 
Ron Delsener 
Mike & Jules BeUdn 

Bob Bergeris it 

Peter Larsen i^r 

Donald K. Donald ^ 

Don Law H 

Dupuy Batemon III it 

Tim Tormey ir 

Ampeg -sir 

Asterisk Associates Inc. it 

Avis it 

Clark Transfer it 

Consolidated Edification it 

Gibson & Stromberg it 

McCulloch International it 

Journeys Near & For (Sara Ripley) it 

Tycobrahe it 



The See Vancouver First Award 
The Silver Megaphone Award 
The Chocolate Mousse Award 
The Dean Martin Award 
The Mario Lanza Award 
The Betty Crocker Award 
The Crew Catering Award 
The Get-Away Award 

The "I'm not doing this for the money" Award 

The Clean Stage Award 

The Stones and Strippers Award 

The Nice Guy Award 

The "Sorry did I wake you? We're very 

proud of the building" Award 

The Above & Beyond the Call of Duty Award 

The Captain Marvel Award 

The Cub Promoter Award 

The Last Fling Award 

The "Who is Rich Mandalla Anyway?" Award 

The From Florence With Love Award 

The We've Never Tried So Hard Award 

The See America Plan Award 

The Mirror Design Award 

The "Sorry we've only got 12 Press Tickets" 

Award 

The Somewhere Over The Rainbow Award 
The Lack of Turbulance Award 
The Indurance Award 
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Management III Seeks to 
Package, Produce 'Blues' 



Talent In Action 



LOS ANGELES — Management 
III is seeking to package and co- 
produce a documentary feature 
film about its client, thes Moody 
Blues. The film would feature 
musical scenes from the group's 
upcoming autumn tour of the U.S. 
And it would also show the Moody 
Blues living as neighbors in the 
village of Cobham, outside Lon- 
don and working on new material 
in their full-scale production facili- 
ties. 

According to Management III 
executive Sid Bernstein, remem- 
bered as the promoter of the Bea- 
tles and Grank Funk Railroad con- 
certs at Shea Satdium in New York, 
contemporary personal manage- 
ment must constantly attempt to 
expand the media base of clients. 

As example. Bernstein cited the 
appearance of client John Denver 
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in two documentary TV specials 
dealing with ecology. Similarly. 
When Mary Travers of Peter. Paul 
& Mary fame, signed for the BBC- 
TV specials last winter, she wound 
up moving into the writing and 
production of her own shows. 

Sal Bonafedc of Management 
Ill's Los Angeles office said that 
the firm is pushing to get pianist 
Peter Nero into film scoring on a 
regular basis. "It's absurd that a 
musician like him has only scored 
a movie or two in his whole 
career." 

"A manager must do more than 
wait for hits," said Bernstein. "He 
must innovate packages. An artist 
with one hit can either die in three 
months or with proper manage- 
ment can go on for years on that 
one hit. as long as he keeps making 
good music." 



WEATHER REPORT 

Lighthouse. Los Angeles 
The rock audience has always 
been willing to make a place for a 
free-form jazz act or two. The 
less structured genre of jazz seems 
to fit best with ears tuned to multi- 
directional rock guitar leads. 
Charles Lloyd was probably the 
frist jazzman featured on the Fill- 
more circuit and more recently 
Miles Davis captured a large new 
audience with his free-form al- 
bums, as did Davis' guitarist John 
McLaughlin with his Mahavishnu 
Orchestra. 

Still another Columbia free jazz 
act with wide appeal is Weather 
Report, and from the enthusiastic 
young weekday crowds at this 
beachside jazz room it may have 
the biggest potential of them all. 
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NEW YORK 

Capitol's Linda Ronstadt returns 
to the Bitter End, Wednesday-Sun- 
day (26-30) for her first appear- 
ance there in two years. Next, she 
plays Lenny's on the Turnpike, 
DanverSj Mass., Aug. 1-6, and fol- 
lows with a Stockbridge, Mass. 
concert on Aug. 8. . . . David 
Buskin, Epic artist, has returned 
from London where he taped two 
BBC-TV shows, one as a solo and 
the other as Mary Travers' guest. 
He will perform at Banana Fish 
Park, Brooklyn, Tuesday-Thursday 

(25-27) UA's Nitty Gritty Dirt 

Band are vacationing after their 
gig with Rowan & Martin at the 
Sahara in Las Vegas. The group is 
scheduled for a return engagement 
at the Sahara, Aug. 28.Sept. 10, 
followed by a lengthy college tour. 
. . . Henry Gross, ABC artist, is 
continuing his Northeast tour. On 
the bill with Gross will be Com- 
mander Cody £ His Lost Planet 
Aimea. Dates include Asbury 
Park, N.J., Aug. 10 and Constitu- 
tion Hall, Washington. 

Neighborhood recording group 
Rastus is at the Whiskey Au Go 
Go, Los Angeles. Aug. 2-6. The 
booking is Rastus' first major date 
in conjunction with the release of 
their forthcoming album. "Steam- 
in*. " . . . Sly. Slick, and Wicked 
are on their first tour as Para- 
mount artists, to promote their 
recently released single, "Stay My 
Love." Stops include Davis' Club, 
Youngsiown, Ohio, until Sunday 



(23); Harper's Inn. KnoxvQle, 
Tenn., Wednesday- Friday (26-28); 
and the Bill Matthews Show in 
Huntsville, Ala., Saturday & Sun- 
day (29-30). . . . Dr, Hook & the 
Medicine Show appear Aug. 5 at 
Convention Hall, Asbury Park, 
N.J. On Aug. 20 they'll participate 
in the WOR-FM, New York con- 
cert. ... In support of his new 
album, "American Gothic," Elek- 
tra artist David Ackles is touring 
the U.S. for the first time in over 
two years in a scries of club dates. 
The itinerary; Main Point, Phila- 
delphia until Sunday (23); Quiet 
Knight, Chicago. Wednesday-Sun- 
day (26-30); Cellar Door. Wash- 
ington, D.C., July 31-Aug. 5; and 
the Troubadour, Los Angeles, Aug. 
8-13. 

Woody AUen plays clarinet with 
the Dixieland Band Monday nights 
at Michael's New Pub, while sing- 
er-pianist Jerry Scott is in residence 
Tuesdays through Saturdays. . . . 
The Margo Lewis Set, female rock 
group, will back Beverly Bremers 
when the Scepter artist opens at 
Kitten's Komer, Augusta. Ga. on 
Monday (31). . . . Joanne Jonas, 
who records for Bell, has left the 
New York cast of "Godspell" to 
act in the film version of the off- 
Broadway musical. . . . Richard 
Wacfa of Dick Lavsky *s M us ic 
House has edited Lavsky's original 
music for a 30-second composition 
for an Underwood Deviled Ham 
TV commercial. Mike Michaels, 
also of the Music House, coordi- 
nated the Lavsky music for a 30- 
(Conlinued on page 14) 
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The group is fronted by veterans 
Wayne Shorter on saxophones and 
Joe Zawinul playing an electric 
piano hooked up lo a variety of 
modulators and synthesizer boxes. 
Eric Gravelt maintains a complex 
dnim beat at all times, Mirostav 
Vitous is the virtuoso bassist and 
Dom Um Romao is the percas- 
sionist who takes amazing solos on 
the birimbau. an African one- 
string. 

Most of the time all five seem 
to be soloing simultaneously in the 
most complex patterns possible. 
Their pieces are long, two or three 
per set. and the overall effect of 
the music is hypnotic in a particu- 
larly demanding way. 

NAT FREEDLAND 

ANNE MURRAY 
ENGLAND DAN & 
JOHN FORD COLEY 

Troubadour, Los Angeles 

Anne Murray established beyond 
doubt here that she's Copacabana 
material ... or any club in Las 
Vegas or the world. Yet, she's also 
today, and an audience of younger 
demographics enjoyed country-fla- 
vored tunes such as "Bread My 
Mind" and "Cotton Jenny." The 
band backing her lifted the entire 
performance out of the realm of 
country. You can't call it rock 
and you shouldn't call it progres- 
sive folk. but. with a saxophone 
and organ driving in usual instru- 
ments you'd find in a country 
band, the show was exciting and 
dramatic. 

With her vocal styling, it was 
obvious that you could put Anne 
Murray in front of an orchestra 
and she would blend well in any 
supper club in the world, while 
with her current group she scores 
quite well with young adults. 

Opening act was England Dan 
& John Ford Coley. Out of Texas, 
the group is really a trio that writes 
most of its own material. Their 
tunes during the night ranged from 
'"Simone" to "What I'm Doing" 
and Coley proved quite flexible on 
several instruments, including banjo 
on a country -flavored time called 
"I'm Home." They also performed 
extremely well on "Free the Peo- 
ple." from their recent album. 

CLAUDE HALL 

JACK JONES 

Century Plaza Hotel, 
Los Angeles 

Jack Jones has become one of 
the most imaginative of supper 
club singers, drawing on top con- 
temporary material to an extent 
that few of his rivals would dare. 
Particularly original was his med- 
ley of Bread hits by David Gates. 
Another offbeat touch was a film 
short of urban love which ac- 
companied his singing of Carly 
Simon's "That's the Way I Always 
Heard It Should Be." Jones sang 
the plaint in duet with a tape of 
his girl friend, English actress 
Susan George of "Straw Dogs" 
fame. Miss George was at ring- 
side, as was Jones' mother, former 
film actress Irene Hervey. 

Although he hasn't deserted his 
tuxedo. Jones* hair has become 
neatly shoulder-length and his boy- 
ish face is beginmng to take on 
an attractive cragginess. He is also 
minimizing the full, clear tones 
which trademarked his light bari- 
tone, in favor of the more slurred, 
casual styling of the rock singer. 
It's a new vocal approach for him 
and one he hasn't completely ac- 
customed himself to yet. 

Jones still remaias the relaxed 
but compelling showman, with a 
welcome gift for putting across his 
betwcen-songs humor. A sad back- 
ground to his enthusiastically re- 
ceived engagement here is that 
the Century Plaza management is 
rumored unlikely to reopen its 
Vegas-style Westside Room after 
the August hiatus. 

NAT FREEDLAND 



STEPHEN STILLS & 
MANASSAS 

Hollywood Bowl, Los Angeles 
This new band's triple blending 
of country with rock with Latin 
spices, churns up a gumbo which 
has delicacies to appeal to many 
tastes. The septet put on an almost 
three-hour program Sunday (16) 
which titilated and delighted the 
crowd. 

Stills was hoarse and it affected 
his power to belt out his solos. But 
with true showmanship, he worked 
hard to please his young listeners. 

Stills and Chris Hillman (who 
gainoi fame with the Byrds), ^ot 
into some nifty vocal duets with 
Hillman's soft, gentle voice lend- 
ing a lovely touch to what was 
generally an evening of high-energy 
music. 

This energy was built on the 
individual power plays of drum* 
mer Dallas Taylor, electric pianist/ 
organist Paul Harris, steel giiitarist 
Al Perkins, bassist Fuzzy Samuels 
and Latin percussionist Jo Lala. 

The off-beat combination of 
Lala beating on his conjgas and 
timbales and Perkin's glidmg steel 
guitar runs produced a hybrid 
sound which showcases the meta- 
morphosis condition of pop music 
today. 

If there is one criticism it is that 
the show ran too long. The band's 
dynamics, its affinity for country 
tunes, the inclusion of a fiddle 
player on the portion which Stills 
called "sitting down and getting 
country" were all well executed. 

ELIOT TIEGEL 

SUPREMES 

TEMPTATIONS 

Grove, Los Angeles 
This is a polished, slick, pro- 
grammed program which scores on 
all counts. There is visual excite- 
ment as the five Tempts do their 
polished programmed slickly pro- 
grammed movement steps to ac- 
centuate their music; the three 
Supremes have their own body 
English and gracious arm move- 
ments. 

There is flowing music involving 
delicate harmonies and an ap- 
preciation for the lyrical content 
of the songs. 

This July S opening marked the 
first time both acts have appeared 
together in the Ambassador's 
prestigeous nightclub. The format 
of the one-hour, 45-minute pro- 
(Coniinued on page 14) 




Ursa Major has signed with 
RCA. The group's debut album 
for the label, which bears the act's 
name, will be released immediately. 
Ursa Major is now on a multi- 
city tour with Alice Cooper, their 
producer. . . . Singer-composer 
Margie Joseph has signed with At- 
lantic. The artist is busy recording 
in the company's New York stu- 
dios, and is being produced by Artf 
Martlin for forthcoming singles 
and LP. Atlantic will boost Miss 
Joseph's future product with a na- 
tional advertising, publicity and 
promotion campaign and heavy 
trade and dealer merchandising. 
. . . Grindl, a New York-based 
band, has signed with Elektra. The 
group's first single, co-produced 
by Robert W. Zachary Jr. and Mi- 
chael Rosa, is slated for release 
later this summer. . . . Scepter's 
Beverly Bremers has signed with 
Associated Booking Corp. . . . Lorl 
Liebennan has signed with Capi- 
tol, and her initial album for the 
label. "Lori Lieberman." produced 
by Charles Fox and Norman Gim- 
bel, was recently released. . . . 
Sammy Kaye has signed with 
Project 3. His first LP for the 
company is in four-channel and 
features "If You've Got the Time." 
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Tillotson Overcomes 
Snag on Promotion 



LAS VEGAS— Promotions for 
artists appearing in holds must 
conform to hotel tipping and book- 
keeping structures. A case in point 
was a proposed promotion for 
Buddah artist Johnny Tillotson, 
who opens Thursday (27) in the 
Sahara's Casbar Theater. 

"Wc wanted to invite every cab- 
driver to sec the show with the 
first two drinks free," a spokesman 
for the singer said. "Johnny would 
have paid for the first two drinks, 
out of his own pocket, at 25-cents 
a drink. The problem became one 
of the drinks being completely free 
or the cabdrivers charged the full 
amount." 

Under customer-paying circum- 
stances, an automatic tip is built 
into the bill, plus the customer 
putting down the customary tip. If 
the check is free the hotel assumes 
the 15 percent built-in tip. Con- 
sequently, any promotion that is a 



partial payment, as in the pro- 
posed Tillotson promotion, dis- 
rupts the hotel's bookkeeping and 
built-in tip system. 

Instead. Tillotson has mailed to 
the 1,000 Las Vegas cabdrivers a 
copy of his latest Buddah release 
with a personal note in what is 
described as a "subtle type of pro- 
motion." The singer expresses hope 
that the cabdrivers will come see 
the show and then " 'stop back- 
stage afterwards' 

"We're after a word-of-mouth 
campaign," said Tillotson's repre- 
sentative. "There are certain peo- 
ple such as cabdrivers, barbers and 
beauty c^ratCK-s who have direct 
daily contact with the public and 
we're after their support. Wc arc 
also planning promotions with 
some of the local barben and 
beauty operators. We did this last 
year and it proved to be a valuable 
promotion." 



A Hot Concert Summer 
For Stein Enterprises 



NEW YORK — Howard Stein 
Enterprises. Inc. anticipates the 
most active summer season of pro- 
ductions since the inception of the 
organization. Concerts in New 
York, Atlanta, Miami, Chicago, 
Minneapolis-St. Paul and Knox- 
ville will offer a wide range of 
acts. 

The first New York market pro- 
duction was Bette Midler at Car- 
negie Hall, a concert which sold 
out, grossing $16,500. With the ex- 
ception of one date at the Acad- 
emy of Music, the organization's 
activities will be entirely outdoors, 
via concerts in Gaelic Park tn the 
Bronx. Acts will include Allman 
Bros. Band, Captain Beyond and 
Strawbs (17); Jeff Beck Group, 
Argent. Flash. Blue Oyster Cull 
(Aug. 2); Yes, J. Ceils Band (16); 
Humble Pie, Edgar Winter (22); 
Deep Purple. Fleetwood Mac, Sil- 
verhead (30). Tentatively scheduled 
is the Jefferson Airplane (13 or 
14). 

Atlanta productions began with 
Procol Harum and Eagles at the 
.Sports Arena, site for a concert 
by Uriah Heep. John Baldry. 
White Trash (19). Also in July, 
Black Sabbath will perform at the 



Municipal Auditorium (22), with 
a $15,000 gross potential. August 
dates at the Audiorium will include 
the James Gang, Deep Purple, 
Fleetwood Mac and Allman Bros. 
Band. 

In addition to successful promo- 
tions already completed in Miami 
at the Mi ami- Hollywood Sporta- 
torium, and in Chicago at the Arie 
Crown Theatre, Stein will promote 
Alice Cooper at the Amphitheatre 
(28) in Chicago, and, at the Arie 
Crown, Jeff Beck, Argent and Blue 
Oyster Cult (Aug. 8). 

In the Minneapolis-St. Paul mar- 
ket. Stein is introducing concerts 
at the Minneapolis Armory, a 
7.000 capacity facility with a po- 
tential gross of $35,000. An adver- 
tising campaign for the Armory 
has been implemented, utilizing 
Stein's "Harlow" logo and a mili- 
tary motif in advertising and pro- 
motional materials. Grand open- 
ing for the Armory will feature 
Alice Cooper (July 27), with Emer- 
son, Lake & Palmer (Aue. 10) and 
Black Sabbath (28) to follow. 

Stein also promoted Rolling 
Stones dates in Minneapolis, gross- 
ing $105,000. and Knoxville. gross- 
ing $40,000. 
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second and 60-second Vita Nor- 
wegian Casserole TV spot. 

Oemiis Stooer of Rare Earth 
will perform at the Mercer Arts 
Center, Monday-Sunday (24-30) in 
his first New York appearance. 
... At the Sirocco nightclub is a 
new Greek-Israeli revue, "From 
Athens to Tel Aviv," starring 
Greek singer Mlaa Margaritis, Is- 
raeli singer David Ben Hay on, 
Judy Kocbba and Vakis Topagan- 
ian, the Sirocco Dandng Waiters 
and the Nikos Halkias Orchestra. 
The show will be presented at the 
Sirocco through late August. . . . 
Songstress Lioda Sebastian at Tam- 
arack Lodge, Greenfield Park. 

N. Y., Friday (28) Singer Don 

Anthony will act in summer stock 
in August. . . . John SUbenoan of 
N. W. Ayer has written songs for 
two 60-second radio commercials 
for General Motors. Produced by 
David Lucas Associates, both spots 
are part of a GM safety campaign 
against speeding and drunken driv- 
ing. Tom McFaul, creative super- 
visor for David Lucas Associates, 
arranged for the commercials, 
which were produced at The 
Warehouse Inc. . . . Al Ham will 
record a new album with Metro* 
media's Hillside Singers when he 



returns to New York from Lon- 
don. . . . Rock act Trap A Co. 
will be at Trude Heller's until 
Sunday (30). DAN BOTTSTEIN 

LOS ANGELBS 

The original five Byrds will re- 
unite for an Asylum album with 
Roger McGoinn on loanout from 
Columbia. Material and producer 
to be announced. . . . Wotfrnan 
Jack's Sunset Strip billboard was 
bought by nine grateful local pro- 
motion men, with the effort led by 
Atlantic's John Fbber. ... Ike & 
Tina Turner's live KMET broad- 
cast from their Bolic Studios will 
be syndicated over all Metromedia 
FM stations. The show went over 
an hour when general manager 
Dave Moorfaead called for an en- 
core. 

Celebrity names who have seen 
a flying saucer should contact Dr. 
Stanton Friedman at California 
UFO Research Institute. Box 941, 
Lawndale, Ca. 90260. He's col- 
lected statements from Sammy 
Davis Jr. and Robert Q. L«wb. . . . 
Tony McPhee, lead guitarist of the 
Groandhniisif broke-his wrist falling 
off a horse after the Pocono Music- 
(Continued on page 44) 



Talent In Action 



• Continued from page 12 
gram was broken into segments 
with the girls appearing first brief- 
ly then being joined by their male 
associates. Then the gats left and 
the Tempts performed. The girls 
next had the spotlight and for the 
finale all the performers had a 
glorious jam together. 

The over-all effect was a per- 
petual level of funky emotion, 
where the emphasis was on hand- 
clapping, big-beat tunes, with the 
soft, subtle types of message tunes 
coming in s^ond. 

The Tempi's interpretation of 
"Ain't No Sunshine" was a re- 
freshing bit of harmonic artistry 
coupled with shoulder shakes, and 
hip slapping. The quintet per- 
formed 14 tunes in 45 minutes, 
ending with the dynamic "Ball of 
Confusion." Their own rhythm 
sKtion provided the kick for the 
hotel's 26-piece orchestra. 

The current Supremes (Lynda 
Lawrence, Jean Terrell and Mary 
Love) are a more open, individual 
act than in the past. There are 
more solo opportunities while their 
sound retains its harmonic strength. 

Jean Terrell's solos are churchy 
gospelish and she fits the role 
formerly played by Diana Ross. 
Her "Bridge Over Troubled Wa- 
ters" showcased her powerful 
shouting quality. She blended beau- 
tifully on "MacArthur Park" in 
which the coloring was soft and 
silken. TTie girls offered polish to 
nine numbers — their oldies and 
some MOR and current titles — 
before the closing selection with 
the Tempts of "Rhythm of Life." 

ELIOT TIEGEL 

Nitty Gritty 
Are Rebooked 

NEW YORK— The Nitty Gritty 
Dirt Band has been rebooked for 
a Sahara, Lake Tahoe appearance, 
Aug. 28 to Sept. 10. following their 
Sahara Hotel, Las Vegas stand. 

The Dirt Band, who have a 
soon -to-be-released UA album, 
"Will the Circle Be Broken," will 
begin a college tour after the Lake 
Tahoe engagement. Among the 
confirmed dales are, in September, 
Cumberland College, Manchester, 
Ky. (12); University of Mississippi, 
Oxford, Miss. (13); University of 
Kentucky, Lexington, Ky, (16); 
Southeast Louisiana College, Ham- 
mond, La. (19); University of New 
Mexico Slate. Las CrucM, N.M. 
(22); Grossmonl College, El Cajon, 
Calif. (23); North Texas State Col- 
lege. Denton. Texas (27); San An- 
gelo State College, San Angelo, 
Texas (28); and Texas A & M 
University, College Station, Texas 
(29). 

Hammond Touring 
U.S. With Bond 

NEW YORK— John Paul Ham- 
mond, Columbia Records artist, is 
on a nationwide tour with his own 
band. Hammond, who has a new 
album 'I'm Satisfied." will appear 
in San Francisco, Calif. (25-30); 
Portland. Ore. (Aug. 1-6); Van- 
couver. B.C. (7-12); and Los An- 
geles (15-21). Chicago and New 
York dates will conclude the tour. 



WINGS 

Olympia, Paris 

Paul McCartney made a tri- 
umphal return at the Olympia. 
with his band. Wings, for a two- 
concert stint eight years after ap- 
pearing with the Beatles. 

The concert came alive in the. 
second half when McCartney, on 
electric piano, sang a loudly ac- 
claimed "Maybe I'm Amazed" and 
a lovely new song "My Love," 
easily his best written piece since 
the Beatles split. "Mary Had a 
Little Lamb" was well received. 

Tliroughout most of the set, 
Paul played bass and was accom- 
panied by two fine guitarists, Den- 
ny Laine and Henry McCullough, 
with strong drumming from Danny 
Sei well . TTie band shows every 
sign of becoming a tight, coordi- 
nated group, although the inexperi- 
ence of Linda McCartney both as 
a singer and keyboard player is 
still disconcertingly apparent. The 
band gains from the solo talents of 
Laine, who sang well on his own 
"Say You Don't Mind" and Mc- 
Cullough. whose blues guitar was 
good on "Henry's Blue." 

Tlie show stopper was "High 
High High." which left the audi- 
ence clamoring for more. 

SWALLOW 

Paul's Mall. Boston 

Perhaps one explanation for the 
much-publicized decline in single, 
awesome acts is simply a geo- 
graphical fact: music is spreading 
(Continued on page 57) 
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The best thing lo come out of Delroil 

since cors* 



The Detroit Emeralds' new single "Baby Let Me Take You |ln My Arms)" 
is lovingly embracing DJ s, PD s and trade people all over, 
it s already in the top 1 0 on all R8.B charts, 
and quickly bulleting up the Top 100. 
When a single looks os good as the one the Detroit Emeralds hove recorded, 
we don't think it'll have any trouble getting picked up. 





Detroit Emeralds 
Boby Let MeTokeYou 

iw203,(lnMi| Arms) 



is the hit single from the hit album 

YouWonlll^YouOoUl 

lWB-2013) 





mSTBOUKD 
neamos 



Weilbo«nd Recordj ore diHributed by Oie«/Jonui Recordi. □ Divinon* of BfT Corporation, 
York, N.Y 10019. Alio Availoble on BTT B-Trock Cartridge! and Ca»c>lei. 



Radio -TV programming 



Moorhead Has KMET-FM Jocks 
Playing 'Hit-Or-Miss' On LP Cuts 



Vet Windy City MOR 
Station to Progressive 



LOS ANGELES— Air person- 
alilies ;il KMET-FM. the Metro- 
media station here, have u tre- 
mendous say in the music that 
goes on the air. Yet. there's also 
considerable control and this is 
via a system that rates album cuts 
on a scale of one through (en. with 
ten being the best cuts. 

•"Every cut that gels on the air 
is an approved cut. in general." 
said general manager David Moor- 
head. "The music director and the 
creative director check every album 
before it goes into the library. The 
specific cuts not to be played arc 
$o indicated. 

"Then comes the turn of the 
station's air personalities. Using a 
scale of I -to- 10. each air person- 
ality rates each cut and this com- 
posite list of ratings is put on a 
label affixed to each album jacket. 

"Cuts not rated are obviously 
not worth playing. 

"The Stones come up with a lot 
of lO's. of course, but the rating 
given an album depends on the 
group as well as the music. Fanny 
Tablelegs from East Jesus. Neb., 
would be lucky lo even get one 
cut listed." 

Moorhead, a veteran air person- 
ality before he climbed through 
the ranks to become program di- 
rector and then general manager, 
admits that very few people have 



the time, or will take the time, to 
listen to all of the vast amount 
of product coming out today. The 
only man he could name was Billy 
Bass, who'd been program director 
under Moorhead at WMMS-FM. 
Cleveland. 

"But even in the days of Top 
40 radio, very few people heard 
everything even if they listened to 
every record. I once had a fight 
with Jim Gearheart. who worked 
under the name of Ralph Paul on 
this station in Denver ... I can't 
remember the call letters of the 
station . . . because he picked a song 
called "Battle Hymn of the Re- 
public" by the Mormon Taber- 
nacle Choir. I thought he'd been 
hired by the competition. And 
once, back when George Wilson 
was known as George Cromwell 
and he was program director and 
I worked for him. George insisted 
on adding "Little Drummer Boy" 
by the Harry Simeone Chorale to 
the playlist. Those were two songs 
on which I was wrong. There could 
have been a lot more, because you 
instinctively don't remember the 
songs on which you were wrong, 
just those on which you were right. 

"In those days, stations had a 
playlist of 40 records and added 
five records each week ... or maybe 
they only had 30 records on their 
playlist. It was so easy then, be- 
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THE NATION'S FIRST 
COMPLETE REFERENCE BOOK 
^ TO POP/ROCK MUSIC 1955-1970. 

Includes: •Date (month/day/year) record first hit the charts 
• Highest numerical position record reached 
• Total number of weeks on chart • Label and number of record 

Lists OVER 10,000 records and 2,200 ARTISTS!! 
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cause they were all singles. Today, 
listening to music is a full-time 
career." 

KMET-FM. according to Moor- 
head, "has taken the place of the 
KMPC of I960. What KMPC was 
then. KMET-FM will be this year." 

And there are reasons. Those 
■ stations that were the true, valid 
progressive rock stations have 
evolved to what they were intended 
to become, he said. "Namely, con- 
temporary stations. But the term 
contemporary has become associ- 
ated with Top 40 radio stations. 
The major difference between 
KMET-FM and a Top 40 station 
is that our personalities have 25.- 
000 albums available to them." 

And they have mostly the same 
freedom in the music they play 
that the MOR stations used to 
have, he said. "We check their 

Klaylists for controls, which they 
ave to keep, so we can see if 
their choice of balance and choice 
for day-part is correct." 

Musicologists All 
And K M ET - F M personalities 
have the same grasp of the music 
that personalities on the old MOR 
stations used to have. "When I 
was a Top 40 jock, none of us 
were the musicologists that these 
men are today. 

"Furthermore, the old joke of 
commercial radio being aimed to- 
ward the 12-year-old . . . I'm sorry, 
but we have a very intelligent au- 
dience today. The average deejay 
ought to be talking 'up' to his 
audience. Fortunately, this is true 
with the personalities on KMET- 
FM. Steve Segal is one of the 
finest five air personalities of all 
time . . . going back to Dave Gar- 
roway. He's different, but deejays 
have always been different. The 
problem with many managen of 
radio stations has been their over- 
reaction in trying to make all of 
the stations different." 

The air staff at KMET-FM in- 
cludes Martin Perlick. who does 
a show with Leo Rosenburg, the 
news director, in the morning; 
Mary Turner from 10 a.m. until 
(Continued on page 28) 



By ANNE DUSTON 



CHICAGO— A lack of radio 
audience feedback has led WEEF, 
a simultaneous AM/FM station in 
suburban Highland Park here, to 
desert middle-of-the-road after nine 
years for a completely progressive 
rock format. 

According to Dale Scott, oper- 
ations manager, the 1.000-watt 
station will play album cuts in 
their entirety, from rock records 
with origins in blues, folk, classics 
and jazz, to records by acts like 
the Beatles and Procol Harum. 
Albums are reviewed and marked 
by Ruth Shalett, a Juilliard gradu- 
ate, who doubles as music director 
and announcer. 

"There is a growing segment of 
the 18-35 in this area who are 
looking for a new. artistic music. 
Surveys have shown it to be a 



large, lucrative audience," Scott 
said. He feels there is a tremen- 
dous possibility for ferment and 
excitement that '*wc haven't experi- 
enced with the MOR listeners." 
The younger audience feels more 
involved with the world, and don't 
hesitate to call when they like 
something, or when you do some- 
thing wrong, he added. 

Scott also noted that 75 percent 
of the population along the north 
shore of Chicago, the area WEEF 
covers, own FM radios. "FM is 
no longer second rate. The more 
listeners you have, the more com- 
mercialism." To protect their lis- 
teners from too many commercials, 
WEEF has guaranteed a maximum 
of eight commercial minutes per 
hour, on their simulcast operation. 

(Continued on page 35) 



KGB's Simulcast; 
Identicol Call Letters 



SAN DIEGO— On the theory 
that FM is the coming major 
factor in radio and it's best to ac- 
climatize the listeners now and 
gain them over to the FM side, 
Ron Jacobs, program director of 
KGB is switching KBKB-FM back 
to the call letters of KGB-FM on 
Aug. I and at that point will begin 
simulcasting. KBKB-FM had been 
carrying the "Solid Gold Rock 'n' 
Roll" syndicated programming of 
AIR Ptoductions, the program- 
ming firm operated by Bill Drake 
and Gene Chenault. 

Jacobs, once program director of 
KHJ. Los Angeles, a Drake-con- 
sulted station, has been building a 
new studio at KGB with the most 
up-to-date equipment available. He 
plans to increase the signal cover- 
age of KGB-FM and "I intend to 
gain considerable ratings in Los 
Angeles with the FM operation." 

The staff that had been operat- 
ing the AM station will now be- 
come the staff of both AM and 



FM. Rick Liebert is program man- 
ager and Melissa Frank is music 
director of both operations. 

Jacobs said he would be simul- 
casting 24 hours a day, but would 
eventually separate only to the ex- 
tent of both stations broadcasting 
the same prograouning but with 
separate staffs. 

The move on the part of the 
FM, Jacobs said, is Phase 11 of his 
plan for the operation. Phase I be- 
gan April 1 this year and he has 
now jelled his air staff: Captain 
Billy 6-10 a.m.. Bobby Ocean un- 
til 2 p.m.. Ernie Gladden 2-6 p.m., 
Jess Bullet 6-10 p.m.. Gabriel Wes- 
ton until 2 a.m.. Bob Cobum 2-6 
a.m., and George Manning on 
weekends. 

KGB. he said, is the "station of 
the future." And with KGB and 
KGB-FM. "I'm going to catch the 
listeners both coming and going. 
And not with progressive rock or 
whatever . . . just with the best 
music available." 



INTERVIEW 



Wilson Scrutinizes Management 



EDITOR'S NOTE: This is the 
latest installment of an interview 
with George Wilson, national pro- 
gram director of Bartell Broadcast- 
ing and general manager of 
WDRQ-FM, Detroit. The inter- 
view was conducted by Claude 
Hall. Radio-TV Editor. Billboard 
Magazine. 

HALL: Are you finding that 
MOR stations are crossing over 
into the Top 40 realm? 

WILSON: I'm sure that they are 
in some cases. But. where there's 
a legitimate Top 40 station. I don't 
think they've made any in-roads. 
Of course, the only areas I can 
talk about with any great knowl- 
edge is in our on markets. KOGO 
does well against KCBQ in San 
Diego, but only because of base- 
ball. It's not because of any great 
programming techniques that they 
have, although KOGO is a very 
good station. But in Milwaukee, 
then: isn't any MOR station that's 
making us have any worries at 
WOKY at this point. 

HALL: Even in demographics? 

WILSON: In ARB, our stations 
will lead in 18-49 age listeners in 
almost every case. 

HALL: That includes both men 
and women? 

WILSON: Well, at our stations 
we only program toward women 
in the middle of the day and we 
don't care if we get men and 
teens. We're after 18-49 age wom- 
en. 

HALL: You mean that all of 



the records are oriented toward 
women? 

WILSON: Everything we do. 

HALL: How do you orient the 
records toward women? Keep the 
sexy male vocals flowing? 

WILSON: If I told you that, 
we'd soon be out of business. But 
it's no big thing. There are just 
certain records we believe are of- 
fensive to women and some that 
aren't. We keep paid research peo- 
ple on the phones. We check our 
music quite thoroughly to be sure 
we're playing the right kind of mu- 
sic for the people who're available 
lo our station for each particular 
day -part. 

HALL: Then your research peo- 
ple are calling up the homes 
and . . . 

WILSON: We have research 
people who go to homes. They not 
only ask about music, but what 
the people are interested in, what's 
going on in the community, and 
how we can be better involved in 
the community ... we do an awful 
lot of research. 

HALL: In Milwaukee. 

WILSON: Everywhere ... at 
all of our stations on a continuing 
basis. 

HALL: So then you're able to 
better target your music and your 
promotions. 

WILSON: Right. I've found that 
it's very difficult for most program 
directors, as a rule, to do what 
they have to do. In other words 
. . . well, as you know. I'm an 
a Icohol ic . And without drinking 
the past couple of years I've £elt 



that although this helped in other 
areas of my life, as far as in pro- 
gramming — and I've said this be- 
fore — I really regret having had 
to stop drinking because I don't get 
into the comer bars enough any- 
more with the shot-and-beer peo- 
ple to find out what they're think- 
ing and talking about. Now, Fm 

(Continued on page 44) 



ALBUM RADIO 
MAG LAUNCH 

NASHVILLE — "Program- 
mer's Digest," an album version 
of a radio magazine, has been 
launched here by The Shelby 
Singleton Corp. Buddy Blake, 
senior vice president of the cor- 
poration, will be publisher of 
the bi-weckly album magazine. 

The pilot issue, now being 
circulated, features items and 
articles by Larry Ryan, KEEL, 
Shrcvcport; Jeff Kaye, WKBW, 
Buffalo; Jack McCoy, KCBQ, 
San Diego; and a 1962 thing on 
Dick Biondi. Blake, out of 
radio about five years himself, 
put the album together from 
tapes, using not only his per- 
sonal tape equipment but 
various Nashville studios. It 
will eventually be available in 
cassette form as well as album 
form. Price will be $60 a year. 
Future issues wilt cover radio 
around the worid. 
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Rick Nelson 

and the 

Stone Canyon Band 





invitesYoutoa 

"Garden Party" 

I went to a Garden Party 

To reminisce with my old friends 

A chance to share old memories 

And play our songs again 

When ! got to the Garden Party 

They all knew my name 

But no one recognized me 

I didn't look the same 
I But It's all right now 
) I learned my lesson well 
\ You see you can't please everyone 
( So you got to please yourself 

People came for miles around 

Everyone was there 

Yoko brought her walrus 

There was magic in the air 

And over in the comer 

f^uch to my surprise 

Mr. Hughes hid in Dylan's shoes 

Wearing his disguise 

REPEAT CHORUS 

I played them all the old songs 

I thought that's why they came 

No one heard the music 

We didn l look the same 

I said hello to Mary Lou 

She belongs to me 

When I sang a song about a honky tonk 

It was time to leave 

REPEAT CHORUS 

Someone opened up a closet door 

And out stepped Johnny B Goode 

Playing guitar like a ring an' a bell 

And looking like he should 

If you gotta play at Garden Parties 

I wish you a lot a luck 

But if memories were all I sang 

I'd rather drive a truck 
^But it's all right now 
} I learned my lesson well 
°^^ \ You see you can't please everyone 
' So you got to please yourself 
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What does the FUTURE have i 



PROGRAM 

For 

The Fifth Annual Billboard Radio Programming Formn 

Aug. 17-19 

Century Ploza Hotel, Los Angeles 



The Forum is the annual meeting on radio programming. It is attended by program directors and general 
managers and radio station owners, as well as executives from the record industry. The objective is to take 
a concentrated look at what is happening in radio and foster progress in and between both aspects of what 
is mutually an catertainraent industry. 



Forum Schedule 

Thursday, August 17 

12 noon-2 p.m. 

Luncheon — Opening remarks by Hal Cook, 
publisher of the Billboard. 

2 p.m.-3 p.m. 

Session 1 
TRENDS IN MUSIC AND RADIO 

Chairman: Claude Hall 

Radio-TV Editor 
Billboard Magazine 

a. From the Piney Woods to Broadway. 
Jerry Wexlcr 

Executive Vice President 
Atlantic/ Atco Records 
New York, N.Y. 

b. Great Radio — An Elusive Dream. 
Ron Jacobs 

Program Director 
KGB 

San Diego, Calif. 

3 p.m.-5 p.m. 

Session 2 

AN ARTIST LOOKS AT RADIO PROGRAMMING 

Chainnan: Don Ovens 

Director, Revievn and Charts 
Billboard Magazine 

Mike Curb 
Jackie DeSbannon 
Smokey Robinson 
Sonny James 
Jeff Barry 
Bobby Vinton 

5:30 p.m.-6:30 p.m. 
COCKTAIL PARTY 

Recording artists are invited to 
attend and meet radio personnel, 
compliments of The Billboard. 



Friday, August 18 

9:30 a.m.-IO a.m. 

Continental breakfast in conference 

rooms, complimenu of Billboard. 

10 a.m.-ll a.m. 

Concurrent sessions — each registrant 
has his choice of three sessions. 

Seirion 3 

MARKET EVALUATION FOR PROGRAMMING 
DECISIONS 

Chairman: George Wilson 

National Program Director 
Baitell Broadcaatins 
WDRQ-FM 

Detroit, Mich. 



a. Use of modem technology for 
programming 

Cathy Lenard 
Director of Research 
Metro Radio Sales 
New York, N.Y. 

b. Behavioral Psychographic Studies 
on Records, Jingles, and Formats. 

Dr. Tom Turicchi 

Texas Women's University 

Denton, Texas 



Session 4 

THE CHANGING SOUND OF MOR RADIO 

Chairman: Tom Campbell 
Air Personality 
KLOK 

San Jose, Calif. 

a. Top 40 vs. Modem MOR. 

Tom McMurray 
Operations Manager 
WBT 

Charlotte, N.C. 

b. Oldies in a Format — How, Why, 
How Much. 

Bemie Armstrong 
Program Manager 
WTAE 

Pittsburgh, Pa. 



Sessioa 5 

GROWING INFLUENCES IN FM ROCK 

Chairman: David Moorhead 
General Manager 
KMET-FM 
Los Angeles, Calif. 

a. The Future — or Death — at 
Progrearive Radio. 

Tom Donahue 

General Manager 

KSAN-FM 

San Francisco, Calif. 

b. TIm FM Revolution. 
To Be Announced. 



11:15 a.m.-l2:lS pjn. 

Concurrent sessiona — each registrant 
has his choice of three sessions. 



Seaaioa 6 

PROMOTIONS AS A TOOL FOR BinLDING 
IMAGE AND RATINGS 

Chairman: Ernie Farrell 

Director of Special Projects 
MGM Records 
Los Angeles, Calif. 

a. Public Service Can be a Programming 
Asset. 

Sonny MeJendrez 
OpcratiOBs Manager 
KTSA 

San Antonio, Texas 



b. An Analysis of Promotions; their 
Power and Their Glory 
To Be Announced. 

Session 7 

THE FUTURE OF RADIO STATION JINGLES 

Chairman: Dan Clayton 
WLW 

Cincinnati, Ohio 

a. Jingles — Past, Present. Futoie. 

Bill Meeks 

President 

PAMS 

Dallas, Texas 

b. Creative Use of Jingles — How 
When. Why. 

Jim Long 
General Manager 
TM Productions 
Dallas, Texas 

Seaaioo 8 

TOP 40 RADIO— WHERE IS IT GOING? 
Chairman: Jan Basham 

Director of Promotion 
Record Merchandhing 
Los Angeles, Calif. 

a. The Top 40 Revolution of the 
two's. 

Paul Drew 

Programming consultant 
Washington, D.C. 

b. The Short, Short Playlist— Does 
It Work? 

To Be Amnonoed. 

12:30 p.m. 

Lunclieon. 

Speaker WOHam B. Ray 

Chief, Complaints and Compliances 
Fedei^ Communications Coonmission 
Washington, D.C. 

2:30 p.m.-3:45 pjn. 

Concurrent sessions — each registrvnt 
has his clioice of three I 



Session 9 

THE OBLIGATIONS OF ADVERTISING TO 
RADIO 

Chainoan: Col. Robert Crwiatoa 
Commander 

American Forces Radio and TeleviriaB 

Service 
Los Angeles, Calif. 

a. Com uw r u al Load Vs. Good 1 
To Be Announced, 

b. Turning a Loser Into a Wiaasr. 
Jack Thayer 
General Manager 
WGAR 

Cleveland. Ohio 



store for RADIO? 



10 

FORMATS OF THE FUTURE 
Chumno: Qtetgi WOiuns 

NatWDll Aagram Director 
Sonttcn Bnadcasting 
WinMon-Sakni, N.C. 

1. Paychological Faclon That Wm Affect Tof 40 Radio. 
Alden Diehj 
Froafam Dinetor 
CKLW 
Detroit, Mich. 

b. The Evolutimi at MOR Radio and How You Can Hdp It 
Grow. 
TBI 



Session 11 

THE FUTURE OF RADIO AND RBCXJRDS 

Chairman: Joey Reynddi 

Jo«y RqnioUs * AmdMii 
Lot Aagdei, CUit 

a. What If I Bring Yon a Raottd 
10 Years From Now. 
Don Graham 

Director of Spedal Fniecli 
Chess/IantB Reeotdi 
Los Angeles 

b. AM vs. FM 10 Yean R«B Now. 

Tom Swafford 
Vice President 
CBS Radio-TV 
New Yorit, N.Y. 

3:45 PJB.-4 pjn. 

Coffee Brealc 

4 pjn.-5 p.m. 

OmiGiiniol-wi 

hai hit choice of three aenions. 

Session 12 

THE RECORD PROMOTION MAN— A VALUABLE 
ASSET TO PROGRAMMING YOUR STATION 
Chairman: Tony Richland 

IndapeodcDt Reooid I 
Los Angdes, Calif. 

SiBve Ffl ^wMi 
NbUobiI riracHtion 
Cohmibia Records 

New York 

Pat Pipolo 
Vice Fretident 
MCA Records 
Lot Angelca 

Jerry Sharell 
National Promotion 
Buddah Records 
New York 

Ben Scotii 
VieePnrideitt 
MOMRmtdi 
Los Angdes 

Harold Childi 

National PratDOtioa Dinelor 
A&M Record* 
Lot Angelet 

Session 13 

ALBUMS AND THEIR CURRENT ROLE IN 
MASS AUDIENCE PROGRAMMING 
Ouinsan: George Furaem 

Regional Promotion Man 

Atlantic Records 
Los Angeles, Calif. 

a. How You Can Broaden Your 



Diiaetor 



To Be Aflnomioed* 
b. The LP Cut and How to Abuse It 
Bob Kieve 
Oeicral Manaier 
KUV 

Sn low. Calif. 



HOW TO MAKE YOUR RADIO STATION MORE 
INTERESTING TO THE LISTENER 

Chairman: TBA 

a. Pardon Me WhBe Yon Lanib. 
Dick Orkin 

Preaideot 

Didc Orkn Creative Service) 
Chicago^ n. 

b. You, too. Can Be HIariou* in 
Three Easy LoHOI. 

Tom Adams 

The Electric Weenie 

WIOD 

Miami, Fla. 



Sohirdoy, August 19 

9:30 a.m.-IO a m. 

("oniinentai breakfast in each of the 
conference rooms, compliments of The 
Billboard, 

10 a.m.-ll a.m. 

ConcBrrcat eewion i e ac h legiitraBt 
has his choice of the three smion. 



MANAGEMENTS GROWING ROLE IN 
PROORAMMINO 



TBA 

a. How to Torn a Program Director 
bio • Manager. 

Willis Duff 
Chief Executive Office 
Firestone Communicatioas 
San Diego, CaUf. 

b. Keeping the Manager Out of 
Programming: How to Ihvahe Wm. 
Jim Davenport 

General Manager 
WFOM 
Marietta, Ga. 

!Maioal6 

FACTORS SRAPINO TOP 40 RADIO TODAY 
Ctdtman: Weifaian Man 
Air Pertoaality 
KDAY 

Los Angela. Calif. 

a. Can the Teen-Adutt Miaic Mix 
Work? 

Pat O'Day 
General Manager 
KIR 

Seattle, Wash. 

b. Using Soul Recocdl Effecthnly 
m Top 40— The DaagcBL 

Roland B jwwn 
Pragnm Oivectof 

Los Angelea, Calif . 

Seadool? 
BUILDING A BETTER AIR SOUND 
Chainian: lim Oonnen 

Program Director 
Wl^ 
Boeton, Maas. 

a. Motivating Program Diraeton and 
Air Penonalities. 

To Be Announced. 

b. Devdopinc the Air Personality 
hi the Market 

To Be Announced. 

11:15 a.m.-12:30 p.m. 

Concurrent aeniora— each legiatrant 

has his choice of three sessions. 

Session 18 

THE PLAYLIST IN FUTURE RADIO 
Chairman: Don Ovens 

Dircclor. Charts and Reviews 
Billboard Magazine 



a. Whatever Happened to tlie MOR 
Record? 

To Be Announced. 

b. Modern Criteria fOr Playing a 

Record. 

Betty Brcncman 
Music Coordinator 
RKO General Broadcasting 
Loa Angeles, Calif. 

Sesaioo 19 

PROGRAMMING TROUBLE AREAS 

Chairman: Bruce Johnson 

Vice President of Radio 
RKO General Broadcasting 
Los Angeles, Calif. 

a. FCC Hot Spota in Prograniaiing and How to Avoid 

Them. 
Lew Witz 
Station Manager 
WCFL 
Chicago, III. 

b. Relating to Yoor Audience. 
CoBi n iiwioii e r Ben Hooka 
FfedctalC 
WaiUngloa, O.C 



TECHNICAL APPUCATIONS THAT CAN 
IMPROVE YOUR ON-AIR SOUND 



Jim Gabbert 
President 
KIOI-FM 
San Fianciico, Calif. 

a. Stereo on AM? Qoadrasoidc on 

FM? 

Lou Dorren 
Director of Research 
Qnadraeaat Syatena Inc. 
&n Matao, Calif. 

b. Automation and its Effect on 
Radio in (be Next Year. 

George Butaa 
Prograauning 

Denver, Colo. 

12:30 p.m. -3 pjn. 
Awards Luncheon 
Praaenters: For Radio Award* 

Don Imus 

Air Personality 
WNBC 

New York, N.Y. 

Awards will be presented to the best air personal- 
ities in tlie nation, based on market size and 
formal. Winners of certificates wOl abo be 
announced. 

For RLXdrd ,\wards 
Gviry Ovtens 
Air Personality 
KM PC 

Los Angtta, CaHf. 

Awards will be presented to the leading national 
promotion director, the leading national promo- 
tion man. and the four best local and regional 
record promotion men as determined by a na- 
tional poll conducted by the Billboard. In ad- 
dition, certificates of merit will be announced. 



REGISTRATION FORM 

Please register tne for the BILLBOARD RADIO 
PROGRAMMING FORUM, August 17-19, Cen- 
tury Plaza Hotel, Los Angeles, Calif. (W you 
wish to register others besides yourself from 
your organization, please send names and 
titles on your lettertiead and enclose payments.) 



Registration Fee: $135.00 per person 

Please enclose check and return registration 
form to: 

Radio Programming Forum 
SuHa 420—9000 Sunset Blvd., 
Los Angelas. CaHf. 90069 



<PI—n Print) 
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Complete refund will ba mads for eanoallatlanB raoaivad before Auoust 10, 1972. Mlar that data birt prior to 
the opening of tha Confaranea, a eancallatlan chafga of $90.00 trill ba mads. Altar that "no-shOM" cannot 
be rsfundsd. 



The Rest of the Evening b Free 



Copyrighted mateiial 




The» are the albums thai havt. 
been added this past week to thei 
nation's leading pfogresstve station$.j 
In many cases, a particular radiOj 
station may play all o( the cuts wij 
a given album, but the cuts listed: 
here are the preferred cuts by moft^ 
of the stations. ; 



Representing more than 34 of the largest population cen- 
ters in the nation and Billhoard's correspondents for the 
leading progressive FM stations programming new al- 
bums. Artists are listed alphabetically, and the markets 
researched include: AUSTIN: Jim Lucher. KRMR-FM: 
BALTIMORE: Pete Larkin. WKTK-FM; CHICAGO: 
Ed Shane. WGLD-FM: CLEVELAND: Steve Capen. 
Lynn Doyle. WNCR-FM: Bill Bass. WMMS-FM: CO- 
LUMBUS: Lou Henry. WCOL-FM: Phil Sheridan. 
WNCl-FM: DAYTON: Bill Struck, WTUE-FM: Jeff 



Silherman, WVUD-FM: DENVER: Bill Ashford. 
KFML-FM: Tom Trunnell. KBPI-FM: HOUSTON: 
Susie Hines, KLOL-FM: MEMPHIS: Ron Michaels. 
WMC-FM: MIAMI BEACH: Sandy Thompson, WBUS- 
FM: NEW ORLEANS: Hugh Dillard, WRNO-FM: 
NEW YORK: Dennis Elsas. WNEW-FM: Dick Bozi. 
WCBS-FM: PHILADELPHIA: Carol Miller. WMMR- 
FM: Harvcv Hollidav, WDAS-FM: PITTSBURGH: 
Km Reilh. WAMO-FM: PORTLAND: Bruce Funk- 
hou.ser. KINK-FM: PROVIDENCE: Jon Rodman. 



WBRU-FM: RACINE: Joev Sands. WRKR-FM: 
ROCHESTER: Bernie Kimball. WCMF-FM: SACRA- 
MENTO: Robert Williams. KZAP-FM; SAN AN- 
TONIO: Ted Sleeker. KEEZ-FM: SEATTLE: Darryt 
Despie. KOL-FM: SHELBYVILLE: Robert Davidson. 
Jr.. WHAL-FM: ST. LOUIS: Shelly Graf man. KSHE- 
FM: TORONTO: Benjy Karch. CHUM-FM: TUCSON: 
Allan Browning. KWFM-FM: VALDOSTA: Bill Tullis. 
WVVS-FM: WASHINGTON. DC: Phil de Mame. 
WMAL-FM: Andre Perry. WHUR-FM. 



Hot Action Albums 



CHICAGO, "Chicago V," Columbia 
Cuts: All. 

Stations: WTUE-FM, WGLD FM, 
KLOLFM. WRNOFM, KRMH- 
FM, KWFMFM. WVVS-FM, 
CHUM-FM, WAMO-FM, KEEZ- 
FM, WMMR FM, KZAP FM 



VAN MORRISON, "St. Dominic's 

Preview," Warner Bros. 

Cuts: "Gypsy," M Will Be 
There." "St. Dominic's Pre- 
view," "Redwood Tree," 
"Jackie Wilson Said." 

Stations: WRKR-FM, KRMH-FM, 
WGLD-FM, KFML-FM, WNEW- 
FM, W B U S-F M, WDAS-FM, 
WMC-FM, KOL-FM 



DOOBIE BROTHERS, 'Toulouse 
Street," Warner Bros. 
Cuts: All cuts. 

Stations: CHUM-FM, WMMS- 
FM, WCOL-FM, W T U E-F M, 
WBRU-FM, KEEZ-FM, KZAP- 
FM, WRNO-FM 



TOM PAXTON, "Peace Will 
Come," Reprise 
Cuts: "Peace Will Come," 
"Retrospect." 

Stations: WKTK-FM, CHUM- 
FM, WBRU-FM, K R M H-F M, 
WMC-FM, WMMR-FM, WNEW- 
FM, KWFM-FM 



CAPTAIN BEYOND, "Captain Be- 
yond," Capricorn 

Cuts: "Dancing Madly." 

Stations: WKTK-FM, WRKR-FM, 

KLOL-FM, WBRU-FM. KEEZ-FM, 

WNEW-FM, WCOL-FM 

CURVED AIR, "Phantasmagoria," 
Warner Bros. 
Cuts; All. 

Stations: WCOL-FM, KRMH-FM, 
WMC-FM, WMMR-FM, WCMF- 
FM, WNEW-FM, WRNO-FM 

DOORS, "Full Circle," Elektra 
Cuts: "The Mosquito," "Hard- 
wood Floors," "Piano Bird," 
"Get Up and Dance." 
Stations: WRKR-FM, WMMS- 
FM, WGLD-FM, K Z A P-F M, 
KRMH FM, WNEW-FM, KINK- 
FM 



EMERSON. LAKE AND PALMER, 
"Trilogy," Atlantic 
Cuts: All. 

Stations: WMMS-FM, KLOL-FM, 
WRKR-FM, WCOL-FM, KRMH- 
FM, WBRU-FM 



PILOT, "Pilot," RCA 

Cuts: "Stop & Think," "Rider," 
"Fillmore Shuffle," "Love Is 
That Way." 

Stations: WKTK-FM, WMC-FM, 
KEEZFM, WBUS-FM, KWFM- 
FM, WMMS-FM 



MARK VOLMAN & HOWARD KAY- 
LAN, "Phlorescent Leech & Ed- 
die," Reprise 
Cuts: All. 

Stations: WKTK-FM, WCOL-FM, 
WBRU-FM, KZAP-FM, Vlff<£W- 
FM, WMMR-FM 

IAN AND SYLVIA, "You Were On 
My Mind," Columbia 

Cuts: All. 

SUtlons: KEEZ-FM, WNEW-FM, 
KOL-FM. KINK-FM, WCMF-FM 

JOHN RENBOURN, "Faro Annie." 
Reprise 
Cuts: All. 

Stations: WBRU-FM, KRMH-FM, 
KCAP-FM, WMMR-FM, WCMF- 
FM 



Also Recommended 



ALBION COUNTRY BAND, "Mor- 
ris On," Island (Import) 
Cuts: All. 

Station: WBUS-FM 



BANANA AND THE BUNCH, "Mid 
Mountain Ranch" (WB) 
Cuts: All. 

Stations: WCOL-FM, WMMR- 
FM, WBRU-FM 



WILLIAM BELL, "Phases of Real- 
ity," Stax 

Cuts: "The Man in the Street," 

"Fifty Dollar Habit." 

Station: WHUR-FM 



JOHN CALE, "The Academy In 
Peril," Warner Bros. 
Cuts: All. 

Stations: WBRU-FM, WMMR-FM 



CAPABILITY BROWN, "Scratch 
the Surface," Charisma 

Cuts: -'Do You Believe," "No 

Range," "I Will Be There," 

"Soul Survivor." 

Stations: WRKR-FM, WKTK-FM, 

KSHE-FM 



CATALYST. "CaUlyst." Cobble- 
stone 

Cuts: "New Found Truths," 
"Catalyst Is Coming." 
Stations: WHUR-FM, KWFM-FM 

PETER FRAMPTON, "Winds of 
Change," A&M 

Cuts: "Fig Tree Bay." 

Stations: WRNO-FM. WVUD-FM 



FRIGID PINK. "Earth Oman" 
(Lion) 

Cut- 'New Horizon. " 

Station: WTUE-FM (Bill Struck) 

RORY GALLAGHER. ""Live In 
Europe." Polydor 
Cuts: All. 

Station: WBUS-FM 



THE GREAT WHITE CANE, "The 
Great White Cane," Lion 

Cuts: "Country Woman Suite,"" 
"Mother Earth,"" "■Don"t You 

Worry." 

Station: WBRU-FM 



GREENBRIAR BOYS, "Best of the 
Greenbriar Boys," Vanguard 
Cuts: All. 

Station: WMMS-FM 



JIMI HENDRIX, "Rare Hendrix," 
Trip 

Cuts: All. 

Station: WKTK-FM 



MONK HIGGINS, "Heavy Weight," 
United Artists 
Cuts: All. 

Stations: WDAS-FM, WAMO-FM 



BUDDY HOLLY, "Rock and Roll 
Collection," Decca 
Cuts: All. 

Stations: KOL-FM, WMMR-FM 



MAHALIA JACKSON. "The Great 
Mahalla Jackson." Columbia 

Cuts: All. 

Station: KOL-FM 



MARK JONSON. "Years," Van- 
guard 

Cuts: ""Rainy Dues,"' ""Mary,"" 
""Long Song." 
Station: KLOL-FM 



ALBERT KING, "I'll Play the 
Blues for You," Stax (Single) 
Station: KZAP-FM 



B.B, KING. "Guess Who," ABC 

(Single) 
Cuts: All. 

Station: WGLD-FM 



KING CRISMON. "Earthbound," 
Island 

Cuts: Ail. 

Station: V/BUS FM 



LA BELLE, "Moon Shadow," War- 
ner Bros. 
Cuts: All. 

Stations: WDAS-FM, KWFM-FM 



O'DONNELL LEVY, "Breeding of 
Mind" Groove Merchant 
Cuts: All. 

SUtions: WMMS-FM, WHUR-FM 



JASON LINDH, "Ramadan' 

Cuts: All. 

Station: KRMH-FM 



CARMEN McRAE, "The Great 
American Songbook," Atlantic 
Cuts: All. 

Station: WMMS-FM 



PAT MARTINO, "The Visit," Cob- 
blestone 
Cuts: All. 

Station: KFML-FM 



CURTIS MAYFIELD. "Superfly." 
Curtom 
Cuts: All. 

Stations: WDAS-FM. CHUM-FM, 
KZAP-FM 



MOODY BLUES, "Cities," Deram 
(Single) 

Station: WVVS-FM 



VAN MORRISON, 'THEM featur- 
ing Van Morrison," Parrot 
Cuts: All. 

Stations: CHUM-FM, WMMS-FM 



GEOFF & MARIE MULDAUR, 
"Sweet Potatoes," Reprise 
Cuts: All. 

Stations: CHUM-FM, WBRU-FM, 
WMMR-FM 



MICHAEL MURPHY, "Geronlmo's 
Cadillac," A&M 

Cuts: "Rainbow Man,"" "Crack 

Up in Circles"" 

Stations: KWFM-FM, KRMH-FM, 
WVUD-FM 



MICHAEL NESMITH, "And the 
Hits Just Keep on Comin" " RCA 

Cuts: "Tomorrow and Me,"" 

"Different Drum,"" "Harmony 

Constant,"" RCA 

Station: WBRU-FM 



DANNY O'KEEFE, "O'Keefe," 
Signpost 
Cuts: All. 

Stations: KOL-FM, KFML-FM 



PATCHWORK. "Patchwork," RCA 

Cuts: All. 

Station: KRMH-FM 



PURE FOOD & DRUG ACT, 
"Choice Cuts," Epic 

Cuts: All cuts on side 2. 

Stations: KSHE-FM, KZAP-FM 



RAMATAM, "Ramatam." Atlantic 

Cuts: " Whisky Place,"" "'Heart 
Song,"" "Changing Days"" 
Stations: WGLD-FM, WRNO-FM 



TOM RAPP, "Familiar Songs," 
Reprise 

Cuts: "Rocket Man,"" Chariey 
and the Lady"" 
Station: WBRU-FM 



REEBOP KWAKU BAAH. "Ree- 

bop." Island 
Cuts: "Silly Boy."" ""Problems,"" 
"Softly Weeping.'" 

Stations: WKTK-FM, WNEW-FM 



SEALS AND CROFTS. "Summer 
Breeze." Warner Bros. 
Cuts: All. 

Stations: KFML-FM, WNEW-FM, 
KOL FM, KRMH-FM 



SEANOR AND COSS "Seanor and 
Cass," Reprise 
Cuts: All. 

Station: WMMS-FM 



VALERIE SIMPSON, "Valerie 
Simpson," Tamla 

Cuts: All. 

Station: WDAS-FM 



SKYLARK, "Skylark," Capitol 

Cuts: "Brother Eddie," "A 
Long Way to Go,"" "'The Writ- 
ings on the Wall," '"26 Years."" 
Stations: WWS FM, WKTK-FM, 
WCMF-FM 



PETER THOM, ""Peter Thorn," 
United Artists 
Cuts: All. 

Stations: KEEZ-FM, WVUD-FM 



THREE DOG NIGHT, "Seven Sep- 
arate Fools," ABC/Dunhill 

Cuts: "Black and White,"" ""Tul- 
sa Turnaround,"" ""Pieces of 
April."' 

Stations: WHAL-FM, KRMH-FM, 
KINK-FM 



THREE FRIENDS, "Gentle Giant," 
Vertigo 
Cuts: All. 

Station: WBUS-FM 



ALAN TOUSSAINT, "Ufe, Love & 
Faith," Reprise 
Cuts: All. 

Stations: WAMO-FM, WCOL-FM 



UNIVERSAL JONES, "Universal 
Jones. MGM 
Cuts: All. 

Station: WDAS-FM 



JIMMY WEBB. "Letters," Reprise 
Cuts: "Galveston,"" "'Campo de 
Encino." 

Stations: KWFM-FM, WBRU-FM 



WHITE WITCH. "White Witch." 
Capricorn 

Cuts: All. 

Station: KPML-FM 



CHARLES WRIGHT. "Rhythm & 
Poetry." Warner Bros. 

Cuts: ""Soul Train,"" "Good 

Things." 

Stations: WAMO-FM, KZAP-FM 



YES, "America," Atlantic (Single) 
Stations: WVVS-FM, CHUM-FM 



STEVE YOUNG. "Seven Bridges 

Road," Warner Bros. 

Cuts: ""Long Way to Holly- 
wood,"' ""The White Trash 
Song." 

Stations: CHUM-FM, WCOL-FM, 
KOL-FM, WBRU-FM 



FRANK ZAPPA. "Waka Ja Waka- 

Hot Rats." Reprise 
Cuts: All. 

Stations: CHUM-FM, WMMS- 
FM, KZAP FM, WBRU-FM 
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By CLAUDE HALL 
Radio-TV Editor 



Meredith LifsoD is the new mu- 
sic director of KHJ, Los Angeles; 
she'd been an assistant to Betty 
Brenneman, music coordinator for 
all of the RKO General Broadcast- 
ing stations. Ted Atkins, program 
director of KHJ. says that he has 
convinced Sharon Nelson, his for- 
mer music director, to stay with 
him a while longer to help on some 
special research projects. ... Is 
that any better, Robert W?. . . . 
Bob Marshall is leaving WROA in 
Galfport, Miss., to join WRBC in 
Jackson, Miss. WRBC is doing 
some reshaping of the staff and 
Rich Gannon has been brought in 
from WINZ in Miami to program 
the station. Terry Nelson from 
WXXX in Hattiesburg, Miss., is 
also joining WRBC. 

★ * ★ 

Forgot to mention that WROA 
in Gulfport, Miss., is soon to go 
up to 5.000 watts and increase 
broadcasting scheduled to 24 hours 
a day, so they're looking for air 
parson alities. . . . Jeff Alan, syndi- 
cator of "Christ and Rock 'n' 
Roll," the three-hour special hosted 
by air personality Charlie Tuna, is 
offering the show on a special deal. 
That is. if you buy the show at his 
very reasonable price which you 
get only by mentioning Vox Jox. 
he will buy me a beer. His num- 
ber is 21.^-463-4195. Even if you're 
not really interested in hearing 
Tuna talk about God, why don't 
you call Alan up anyway and talk 
about the weather or something 
similar? If you get in good with 
Alan, he might get Tuna to cut 
some special promos for your mar- 
ket. 

★ ★ * 

Air personality Gary Munday 
has shifted into news at KROD in 
El Paso; he'd been assistant pro- 
gram director and those duties will 
be taken over by Tom Gannon. 
Munday will be news director of 
the station. ... A note from Bob 
Hudson, music director at KKGF, 
Great Falls. Mont.; "Whafs Hap- 
pening? Has Robert W. Morgan 
punched you in the month yet? 
Say, I've got a great idea on how 
the two of us can get rich quick. 
We'll smuggle Coors beer from 
California mto those states, Mon- 
tana included, that don't have 
Coors. Then, with the tremendous 
profits we'll reap overnight, we'll 
buy out RKO's stations and change 
the formats to country music, then 
buy Bill Drake a ticket back East 
and a lifetime membership in a 
Georgia retirement home. Of 
course. Junmy Rabbitt will be our 
national program director. Seri- 
ously, though, about those tee- 
shirts. 1 received one the other day 
from ABC Records that says 'Birtha 
Has Balls,' which must really shake 
up her dates. Who is birtha, and 
why is she saying all the terrible 
things about herself. Perhaps one 
of your teeshirt network reporters 
can solve this mystery that has disk 
jockeys all over the Jiation scratch- 



ing their head." Ah, yes — the tee- 
shirt tipshcct is coming along great. 
Besides towels and cups and record 
industry parties, we're now pre- 
paring to introduce another chart. 
This one will cover air personal- 
ities. You see, ratings services 
cover individual markets, but to 
date there's no method of ratings 
air personalities on a nationwide 
basis. So, what this chart would 
feature is the top 10, plus a pick 
hit each week. We'll also have a 
chart for program directors and 
another chart for promotion men. 
The program directors chart will 
be a short, short playlist and will 
mention a few oldies each week, 
plus a pick hit that's made it in 
a major market and will fit our 
format. 

★ ★ ★ 
Wayne Ertckson, did you ever 
get a job? I'm just now reaching 
your tape for the air personality 
competition and I see that your 
entry was dated May 6. Sorry. 
Would any of you guys who need 
a first ticket experienced person- 
ality call Wayne at 618-942-2181 
and see if he's still there?. . . . 
John Henry Scott — I enjoyed your 
tape, but you need to smooth up 
your production; also some of the 
things you did coming out of a 
commercial were jarring. One thing 
that pleased me mistily about 
your show though was the fact that 
you were trying to "entertain." Get 
the basics down pat and I think 
you'll be one hell of a jock. 



The fifth annual Billboard Ra- 
dio Programming Forimi draws 
near. Aug. 17-19 at the Century 
Plaza Hotel in Los Angeles, a mag- 
nificent place for a meeting of 
this type. At this point, most of the 
speakers are already set; a few 
are trying to clear their schedules 
in order to come. And registrations 
are coming in well so we'll prob- 
ably have considerably more peo- 
ple at the Forum this year than we 
had last year in Chicago. If you 
haven't registered yet, the fee is 
$135 and that includes luncheons, 
continental breakfasts in the con- 
ference rooms, coffee breaks and 
a cocktail party. It might even in- 
clude a couple of bottles of beer, 
because I'll have a suite upstairs 
and be hanging out there anytime 
the sessions are in process, so 
you're invited to come by and rap. 
At any rate, this Forum appears to 
be the biggest and best yet. I hope 
you can come. Register by sending 
a check to: Radio Pro|ramming 
Forum. Billboard Magazine, 90O5 
Sunset Blvd., Los Angeles, CA 
90069. 

★ ★ * 
Steve Warren, KLWW. Cedar 
Rapids, Iowa, writes: Of George 
Wilson, I know very little. But, 
upon reading the first installment 
of your interview with him in the 
July 15 issue. I found myself nod- 

(Coniinued on page 40) 



KBBQ Switch To Rock Format 



LOS ANGELES — Amidst all 
kinds of rumors. KBBQ is switch- 
ing to a rock format within the 
next three to five weeks and such 
"heavy" air personalities as Charlie 
Tuna will be involved. 

Last week, the management of 
the station was still negotiating 
with several other personalities in 
markets ranging from San Antonio 
to San Francisco. Tuna had been 
doing the morning show at KCBQ, 
San Diego, and previously had 
been with KHJ, Los Angeles. 
KBBQ is currently a country mu- 
sic station but once rocked under 
the call letters of KBLA. 

One of the air personalities on 
the country station recently set off 
a flurry of protest from the new 
management when he started play- 
ing rock records in his show. The 
coming management protested on 
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the grounds that the formal was 
not supposed to be changed while 
the station was waiting for FCC 
approval on the new ownership. 

Welk Veteran Retires; 
Forms Consulting Firm 

I.OS ANGELES— Paul Wcirick. 
vice president and general manager 
of the 20 music publishing firms 
which make up the Lawrence Welk 
holdings, will retire from that post 
June 30. 

With Welk since early 1959. 
Wcirick will have the TV band- 
leader as his first client for a new 
firm he is opening in suburban 
Van Nuys, called Music Business 
Consultant. Weirick saw the Welk 
catalog grow from two catalogs 
to its present 20 different catalogs. 



Drake-Chenault 

presents 

"TheGoldenYears" 

1956-1969 

• NARRATION BY ROBERT W. MORGAN. 



• MUSICAL IMAGERY BY JOHNNY MANN AND 
THE JOHNNY MANN SINGERS. 



• BRIEF NARRATIVES BY THE STARS THAT 
MADE THE HITS. 



EACH YEAR INDEPENDENTLY STRUCTURED 
IN 14 ONE-HOUR SEGMENTS PROVIDING 
COMPLETE PROGRAMMING FLEXIBILITY. 



HEADUNES OF THE MAJOR NEWS EVENTS 
OF EACH YEAR. 



• PRODUCED BY DRAKE-CHENAULT, 
DIRECTED BY BILL WATSON 




AMRtCAN INOEnNDENT R>tDIO INC 
8399 Toponoa Canyon eoolevofd Suite 300 
Conogo Part. CorflomKi 91304 
tetopnone (213) S83-7400 



Please contact me to di«cuu details on Drake-Chenault "Golden Years". 



Name 

Stabon / City. 
Phone 



_TiUe_ 



1 
I 
I 
I 
I 
I 
I 
1 
1 
I 
I 



.State- 



-Zip_ 
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Arthur Fulmer Aim: 
Mass Merchondiser 



By EARL PAIGE 



CHICAGO— Arthur Fulmer Co. 
is taking aim at mass merchandisers 
through its brand of basically car 
stereo players under the Stercoson- 
ic name. The Memphis based firm, 
showing for the first time in the 
summer housewares show here, 
also introduced a new line of auto 
and home machines. 

Acknowledging that the company 
has been thought of as basically a 
regional firm, Ron Edmundson, 
product manager, stereo division, 
said the marketing approach has 
only recently been broadened into 
a national one. 

Noting that Arthur Fulmer has 
been in car stereo "since 4-track 
days," he indicated that the firm 
desired to build a strong base first 
through its regularly branded line. 
The regular line is sold by a 70- 
man sales force that sells both tape 
players and auto cushions and re- 
lated auto accessory products. 
Rep Line 

The Arthur Fulmer line will 
now feature different packaging but 
aside from the brand name will be 
the same basic players that are sold 
under Stereosonic. However, Sterc- 
osonic will be sold only by manu- 
facturer reps. 

The new marketing approach dif- 
fers somewhat from the former 
distinction companies made be- 
tween one and two-step lines. Es- 
sentially, the company is totally 
one-step. Edmundson indicated that 
Arthur Fulmer has not chosen to 
pursue distributors. Basically, Ster- 
eosonic branded merchandise of- 
fers an entirely new market here- 
tofore not focused on by the pri- 
marily automotive oriented com- 
pany. 

Thus. Fulmer was here at the 
summer independent Housewares 
& Home Entertainment Exhibit for 
the fipit time. The firm has been, 
however, flirting with houseware 
buyer exposure and wa.s at the 
Navy Pier show last January. 

Significantly, the booth at the 
Hilton was all new and did not 
display cushions and other items, 
focusing entirely on the Stereo- 
sonic image. 

Edmundson believes compara- 
tively few people realize that Ar- 
thur Fulmer is a 52-year-oid pri- 
vately held firm with branch ware- 
houses in 13 key cities now. The 
firm, once primarily in seat covers, 
survived the changeover to De- 
troit-made covers in the mid-'50s. 
which not only cut into new seat 
covers but replacement covers too. 
The company steadily diversified 
and now manufactures such items 
as vinyl car top covers, bulk auto 
trim material and even motorcycle 
helmets. 

New Line 

The new line reflects Arthur 
Fulmer's concentration in auto 
players. There are six new models, 
ranging from a quadrasonic unit 
at SI 14.95 to strictly promotional 
units as low as $29.95. The 4- 
channel unit, model 501$. does not 
come with speakers. 

Other new models are the 791S 
player with AM/FM stereo radio 



and several extra features such as 
repeat program button and anti- 
theft lever (allowing the unit to be 
brought into the home). Ust is 
$114.95. Model 790S is essentially 
the same as 79 1 without radio. 
There is a home adaptor kit for 
each. 

There is a tape player designed 
basically for truck drivers, too. 
This is model 746P with positive 
ground electrical system and a list 
price of $59.95. 

Two mini 8-tracks are the 500S 
at $54.95 only V4-in. wider than an 
8-track cartridge with several ex- 
tra features including fine tuning, 
track light, burglar alarm and au- 
tomatic head cleaner and 739S in 
the promotional range at $49.95. 

(Continued on page 57) 



AUDIO SHOWS 
IN 5 CITIES 

LOS ANGELES — A scries 
dubbed the "New World of 
Sound" expositions will be held 
in five cities this fall and winter 
to show new tape and audio 
products to dealers, institutional 
and commercial buyer and the 
general consumer. 

In each city, the exposition 
will be tied in with a contempo- 
rary radio station. 

The shows are slated for: Al- 
bany, Oct. 5-8; New Haven, 
Nov. 2-5; Buffalo, Nov. 20- 
Dec. 3; Philadelphia, Jan. 18- 
21: and Baltimore, Feb. 15-18. 

The shows will be designed 
to attract young crowds, and 
the Moog Synthesizer will be 
highlighted at every exposition. 
Groups will also perform. The 
shows are being sponsored by 
Exposition Enterprises. 



Players and Tapes 
Together at Wards 

By BOB KIRSCH 

LOS ANGELES — Keep the hardware and software departments 
in close proximity and pay attention to the youth market. These 
are two of the methods cited by Al Geigle, Chicago-based national 
record and tape buyer for Montgomery Ward & Co.. in creating a 
successful home entertainment department. 

Ccigic also noted that the electronics business in general has been 
very good and looks even better for the coming months. He predicted 
an interesting fall for 4-channel and said he expects Cartrivision to 
be one of the hot items of the future. 

He also saw a bright future for blank tapes, both in cassette and 
8-track configurations, and added that display is important in these 
areas. 

"Keeping the hardware and the software close together is as 
important as keeping baseballs in the sporting goods department," 
Geigle said. "If a consumer buys a glove, more often than not he's 
going to want a ball. It's the same with equipment. If somebody 

(Continued on page 26) 



Emerson TV Cartridge Player in Brooklyn Store 



By RADCUFFE JOE 



NEW YORK— Emerson Tele- 
vision Sales Corp. has unveiled its 
first cartridge television player in 
New York at the Brooklyn store 
of Abraham & Straus. 

The unit. Emerson "Imperial" 

Cartrivision system is being demon- 
strated for a full week in a move 
designed to give the New York 
consumer a close-up look at the 
new concept in television viewing. 

The ' Imperial" carries a price 
tag of $1,895, with the camera- 
microphone accessory being of- 
fered as optional equipment at 
$249.95. During the promotional 



week A&S will accept orders from 
customers for delivery in Janu- 
ary 1973. 

This is the second demonstra- 
tion of the Cartrivision unit by 
a major retail chain in the New 
York area. Earlier this year, 
Macy's, in conjunction with Car- 
tridge Television Inc., developers 
of the Cartrivision system, ran a 
week long demonstration of the 
Cartrivision player at its mid- 
Manhattan shop. 

The "Imperial" CTV unit is also 
being demonstrated in Los An- 
geles. Chicago, and Philadelphia 



as part of an overall sales thrust. 

Emerson's New York demon- 
stration was attended on open- 
ing day by such key com- 
pany executives as C. Vernon 
Phillips, executive vice presi- 
dent; George M. Hakim, vice 
president, marketing; Arthur Rosen- 
blatt, vice president and director of 
communications; Joseph V, Mc- 
Kee Jr.. executive vice president 
of National Union Electric Corp., 
parent company of Emerson; Al- 
bert M. Kronick. chairman of the 
Board of A&S Stores; Edward 
Goodman. A&S president; and 
Julian Seeherman, vice president 



and general merchandise manager 
of A&S. 

Additional consumer sales lev- 
erage for the Cartrivision CTV 
player was realized recently when 
NET-TV here in New York, hosted 
an hour-long demonstration and 
discussion of the system on its 
"All About TV" program, moder- 
ated by Steven Scheucr. and aired 
on July 12. at 11 p.m. 

Discussing the system for Car- 
tridge Television Inc. were Samuel 
W. Gelfman, vice president of pro- 
gramming and production for CTI, 
and Donald F. Johnston, the com- 
pany's vice president of marketing. 



Nippon Consumer Fair 
Focus on TV Cartridge 



U.K. RCA Tape Sales Up} 
Niore Non-Record Outlets 
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By RICHARD ROBSON 
Stiff Writer, Miuk Week 




FIDELITONE, INC.. received the Sears Symbol of Excellence Award for 
the second consecutive year. The award was given to 394 of 13,000 
suppliers. Shown (left to right) Hiram A. Prince, vice-president, distribu- 
tor merchandising and sales; Roger Wagner, administrative assistant: 
William R. Anton, vice president, Fidelitone; and James Teale. Sears 
buyer, audio accessories. 



LONDON— RCA reported re- 
cently that tape sales now account 
for 12 percent of the firm's total 
turnover and that last month was 
the best ever for the company's 
cassette and cartridge division. 

Sales of tapes through non-rec- 
ord outlets have also been increas- 
ing dramatically for the company. 
The firm now has over 150 non- 
record accounts — mainly automo- 
tive and photographic — which have 
all been opened during the past 12 
months by RCA's five-man non- 
record tape sales force. The team 
was formed following the termina- 
tion of the company's tape distri- 
bution deal with Ampex. 

Commented National Sales Man- 
ager Brian Hall: "We felt that the 
only way properly to develop non- 
record tape accounts was with a 
specialist sales force. At the same 
time we realized that this force 
had to be made up of representa- 
tives who had a complete knowl- 
edge of repertoire — most of the 
garages and photographic dealers 



know very little about music and 
depend on us for selecting the 
right product — so we decided to 
recruit our salesmen from the rec- 
ord sales force." 

He continued: "One of the big- 
gest problems we had with non- 
record dealers was the low margin 
on tape. The sort of products that 
most of these dealers had built up 
their businesses on carried a much 
higher margin." 

Hall added that the automotive 
market particularly is still largely 
8-track orientated and that "when 

it comes to selling in volume over 

a period of time, tape is still a 
middle-of-the-road market." 

Emphasizing the automotive out- 
lets' ever-growing interest in tape, 
RCA has just concluded an agree- 
ment with the Henly's chain of 
garage* which is planning to start 
selling cartridges initially at ten 
sites. RCA is also currently nego- 
tiating with a major petrol chain 
which is interested in the possi- 
bility of selling tapes on garage 
forecourts. 



Two Young Brothers Building Chain of Retail Audio Centers in Pa, 



BLOOMSBERG. Pa. — F o u r 
years ago the Arcus Brothers were 
selling transistor radios in the base- 
ment of their home. Now the 
two men, Mike and Steve, own 
five booming stereo centers in 
northeastern Pennsylvania and plan 
more. 

What makes the success story all 
the more unusual in this age of 
generation gaps involving youth is 
that the brothers Arcus arc still 
youngsters. They started selling 
those transistor radios to their 
friends while still al school and 
ttxlay Mike is only 21; Steve is 20. 

Wholly owned and with a staff 
of 12 salespeople and technicians, 
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the Arcus chain includes two stores 
here, a third in nearby Sunbury. a 
fourth ready for opening in Ber- 
wick with a fifth opener slated for 
August. The third store in Sunbury 
was opened Oct. 14, 1 97 1 . The 
Berwick operation is an acquisition 
and July 31 the Berwick Stereo 
Market becomes an Arcus Bros. 
Siereo Center. 

Ihc fifth store will be opened 
Aug. 31 in Hazelton at a tempo- 
rary location, awaiting the C()mplc- 
tion of the shopping center in 
nearby Wilkes-Barre as its perma- 
nent home. It will also mark the 
first Arcus store in a shopping 
center, all other stores located in 



By MAURIE H. ORODENKER 

main shopping streets within the 
cily. 

On the drawing board are plans 
for two more stores for 1973 ex- 
pansion, said Steve Arcus. How- 
ever, these and any other additions 
would be on a franchise basis. 

Each of the Arcus stores have 
approximately 1,200 square feet 
and each cost about $ 1 2.000 to 
set up. including carpeted shelves 
for all units and a master control 
switchboard. With warehousing in 
Bloomberg, store software inven- 
tory includes about 5,000 8-tracks; 
500 pre-recorded cassettes; 10 dif- 
ferent television sets in (he name 
brand category such as RCA, 



Magnavox and Sylvania; the full 
Sony line; components and turn- 
tables from all the major lines like 
Craig, Panasonic and Wollensak. 
The concept, says Arcus. is to 
make each .store a "complete home 
entertainment center." 

For virtually all its inventory, 
.^rcus Bros, also serves as whole- 
sale distributor and jobber. The 
brothers arc also manufacturers of 
8-track tapes, but for special order 
only. A lively business is carried 
on for special orders, particularly 
for weddings and meeting pro- 
grams. 

Pilferage represents very little 
of a problem for the stores as the 



display racks are all bubble racks 
so that the customer can reach 
(through a hand hole) only a single 
item at a time. 

Newspapers, radio and circulars 
represent the advertising media 
used with the heaviest concentra- 
tion on the printed circulars. These 
are placed largely on the wind- 
shield or antenna ears of parked 
cars throughout the shopping areas 
in each community. 

However, according to Steve 
Arcus, the best form of advertising 
is the "Price Guarantee" policy 
which marks the pricing at each 
store. "Nobody undersells Arcus 
(Continued on page 26) 
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Full-Inventory Musicland Outlets Spotlight Tape 




NIES 



KANSAS CITY, Mo.— The full- 
inventory concept of Musicland 
here and the other 85 stores in the 
nationwide chain places almost 
equal emphasis on tape and disks. 
Per store inventories in tape aver- 
age around 5,000 titles, according 
to Royce Nies, district manager. 
But the stores reflect individual 
requirements of local markets too. 
For example, some stores do a 
fairly lively businei.s in open reel 
prerecorded tape. 

"We aren't just another record- 
tape shop where you find only 
current items," Nies stated. He 
pointed out a broad selection rang- 
ing from oldie 45*5 and every con- 
ceivable title in current prerecorded 
software to accessories, tape play- 
ing equipment and popular mu- 
sical instruments. 

"Our aim is simple — the com- 
plete music package and the big- 
gest selection in each category. 

"In some stores, particiularly 
those in military base areas 
such as Wichita, 
and Leavenworth, 
Kansas, we have a 
lively demand for 
open reel su we 
stock it." Nies 
said. "Four chan- 
nel? We're late 
getting in but a 
survey of our 
managers dis- 
closed that it is coming so we're 
going with it on a test plan in 
several stores. 

"Frankly, we're disappointed in 
prerecorded cassette sales," he 
said. "They pull less than 4 per- 
cent of total tape sales. The really 
phenomenal volume category is 
8-irack. What has happened to 
cassettes is simple. You can buy an 
8-track player in the same price 
range of a cassette player and the 
sound is perceptibly belter. The 
vastly better selection of 8-track 
tapes is also a big influence on 
sales." 

A good part of the steady growth 
of business at Musicland units can 
be traced to convenient shopping 
facilities, lively promotions, com- 
petitive pricing and the sometbing- 
for-all philosophy which dominates 
all categories, he said. 

Take pricing. The standard pol- 
icy on 8-track tapes that carry a 
manufacturer's list of $6.95 is to 
drop to S5.95. The company's pri- 
vate line of tapes is tagged at 
$3.29. 

Regular Sales 

A steady round of sales is sched- 
uled on popular sellers, such as 
the recent sale featuring tapes by 
the Osmond Brothers and Steppen- 
wolf, for $4.95. Also displayed 
regularly is a sizable selection of 
special -purchased 8-irack tape 
priced at $2.99. In addition, cut- 
out tapes are frequently offered 
at the low price of 99(£. 

In stressing sale tape in the 
stores the management puts heavy 
reliance on two types of display 
fixtures. First, the old basic bar- 
gain-sale dump table unit on which 
300 cartridges may be heaped for 
customers to grope through. These 
may be the 990 cut-outs. In addi- 
tion, a "feature table" arrange- 
ment is used which consists of 
showing tapes in I5-pocket browser 
units. 

Shopper-attention to these sale 
items is directed with colorful, 
good-sized "Day-glow" signs in two 
sizes. For the browser displays a 
narrow 6x22 inch size is used. For 
dump tables a square-shaped 
11x14 size is employed. 

Pilferage 

There is recognition of the 
pilferage problem in the method 
of fixturing the main stock of reg- 
ularly priced tape. Here again a 
couple of plans are followed. First, 
a plexiglass bubble is arranged over 
fixtures which p. .mil customers to 
touch the tape but wait for a sales- 
man to unlock the fixture to se- 
cure the merchandise. In smaller 
stores, where space is at a pre- 
mium, an upright fixture is em- 
ployed through which shoppers put 
hands in and push the tape on to 
a belt which carries it lo the 
cashier station. 

On the subject of pilferage. Nies 
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declared. "As with everyone. I 
imagine it is worse with us than 
we realize. We may be dreaming 
but we feel we have it at an ac- 



By GRIER LOWRY 

ceptable level. Our pilferage- 
minimizing fixtures help. But we 
also have a rigid policy on prose- 
cuting anyone caught. We don't 



hedge, we prosecute. Unfortunately, 
the fact that about 50 percent of 
those arrested are released quickly 
takes the steam out of this policy. 



There's more truth than fiction in 
the story of the little old lady 
who is caught pilfering in a store 
(Continued on page 33) 





the 180 
minutes 
that changed 
an industry. 

The TDK C-180 LN cassette. 

For the first time in any recording medium, a full three hours of listening 
pleasure-the equivalent of four (or more) full disc albums-has been 
concentrated in a single element that can slip into a pocket or fit into the 
palm of your hand. 

Yostorday-TDK Super Dynamic (SD) cassette fape-"the tape that turned 
the cassette into a high-fidelity medium." 

Today-the exclusive TDK C-180 LN three-hour, four-album extra-long- 
playing cassette. No one else can make it-yet it carries the full TDK 
warranty for reliable operation. 

Tomorrow-v/ho knows how else we may change the Industry? 



TDK Kl-KC-rROIVMCS 



23-73 4BTH STREET LOW ISLAND CfTV I 

Copvflghr 1972 TDK Elccfronict Corp. 
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come to 




VidExpo 

AUGUST 21-24* Hotel Roosevelt • New York City 

FIRST USER-ORIENTED' INTERNATIONAL 
VIDEO MARKETING CONFERENCE 

Sponsored by Billboard Publications 
VldNews • Billboard • Merchandising Week • High Fidelity • Photo Weekly 
• Music Week • Discografia International • Billboard Japan/Music Labo 



FOR THE FIRST TIME IN ONE PLACE YOU CAN 
SEE ALL VIDEO HARDWARE SYSTEMS ON 
THE MARKET 

Among more than two dozen companies in 
the Video Exposition are: Philips/Noreico 
Panasonic/Matsushita Sony 
Cartridge Television Videorecord Corp, 



Mitsubishi/EVR 
Modern Tall<ing 
Picture Service 
Teletronics 
International 
Retention Communi- 
cation Systems 



of America 
Modern Video 
Center 
S/T Video-cassette 
Duplicating Corp. 
Tel<tronix 
Sonocraft 



CONFERENCE REGISTRANTS-CROSS-SEC- 
TiON OF INTERNATIONAL CORPORATE, EDU- 
CATIONAL. INSTITUTIONAL. FINANCIAL 
MARKETPLACE 

Share your experiences with representa- 
tives of: IBM, U.S. Chamber of Commerce, 
ITT Europe, Bell & Howell, London Rec- 
cords, Halpern/McDevitt Agency, Conde 
Nast, Vior Corp., Tarrant County Jr. Col- 
lege, Hearst Corp. (Good Housekeeping), 
General Electric, Investors Diversified 
Services, Entec Plastic & Engineering, CBS 
Records, Cyrus J. Lawrence & Sons, Ameri- 
can Assn. for Advancement of Science, 
Northeastern Pa. Education Inter Unit, Cre- 
ative Partners, RCA Consumer Electronics, 
Motown Records. 



SPECIAL RATES FOR ORGANIZATIONS & 
SINGLE-DAY ATTENDANCE AVAILABLE 

To encourage participation by companies, 
organizations, school systems, five or more 
persons from one firm registering at one 
time are eligible for special discount with 
full Conference/Exhibit privileges and five 
meals daily— $600. To accommodate those 
who can only make one of the three daily 
sessions, a special fee is applicable includ- 
ing Conference/Exhibit sessions and 
luncheon on that day— $50. Call Peter Mit- 
terhauser in New York for details. (212) 
687-5523. 
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CONFERENCE REGISTRATION FORM-VidExpo 72 

Sponsored by The Billboard Publications Group & VidNews 

Hotel Roosevelt, Madison Avenue & 45th St , New York • August 21-24, 1972 

REGISTRATION FEES; (Checks payable in U.S. dollars) 

Regular: $175 Group: $600 Single Day: $50 

Send ciieck arxj regslration lorm to: 

BILLBOARD PUBLICATIONS VIDEXPO 72 CONFERENCE 

Ninth Floor, 300 Madison Avenue, New York, N Y. 10O17 • Phone; (212) 687-5523 

Please register the following narnes to attend me BILLBOARD PUBLICATIONS VIDEXPO 72 CONFERENCE: 

(Print or type the lollowing mlormalion) 

NAME OF EACH REGISTRANT TOLE 



ORGANIZATION- 
ADDRESS; 



REGULAR AND GROUP FEES INCLUDE; 

Admission to all Conference sessions and Exhibits, work materials, a 
one-year charter subscription to VidNews (biweekly international video 
media newsletter), full proceedings o( the First International Cartridge TV. 
Videocassette & Videodisc Conference, opening cocktail party and three 
luncheons, It does not include hotel accomnxxJations Up>on receipl o) your 
registration, you will be sent inlormation on your room reservation at 
special reduced rates— three ntghts lor $61 single, $74 double, including 
taxes. A check for the appropriate amount of Conlerence registration fees 
in U.S funds must accompany this registratKxi Make your check payable 
to: BILLBOARD PUBLICATION- VIDEXPO. 



CITY. STATE OR COUNTRY:. 



-PHONE (ACU 
ZIP; 



Please check □ H inieresied in attending Exhibits only. 

Please check □ // interested in special-rate hole! accommodations. 



VidExpO^^ CONFERENCE/EXHIBIT SESSIONS 



MONDAY, AUGUST 21 



Welcome Cocktail Party, 5:00-7:00 p.m. 

Your opportunity to share your experiences with other Video-Industry leaders. 



TUESDAY, AUGUST 22 



9:15-10:45 a.m. 



Opening Session - Keynote Addresses 

Government and the Video Media 
Congressman Orval Hansen, U.S. House of Representatives 

Educational Video: Reaching and Teacliing tiia Vid Generation 
Dr. Robert Heinich, President, Assn. for Educational Communica- 
tions & Technology, Indiana University 

Corporate Video: Bigger Payotts In Managemanl Communication 
Wallace Henry, Director of Communications, Pepsi-Cola Co. 

Consumer Video: Tapping tlie Multibliilon-Doliar Maricet-When? 
Aaron Neretin, Editor & Publisher, Merchandising Week 

10:45 a.m. - 3:30 p.m.— Video Exposition Open 
12:30 p.m.— Buffet Luncheon 



3:30 - 5:30 p.m. 
CORPORATE VIDEO 

Bigger Payoffs in Management Communication 

How YOU can use video to Inform, motivate and train— In an 
insurance company. In the medical field. In manufacturing, In 
the service Industries and on Wall Street. 

Chairman: 

Max Fuller, Director of Field Education, Maytag 
Richard Van Deusen, Audiovisual Manager, Prudential Insurance Co. 
Ronaid Butler, National Audiovisual Specialist, Nissan Motor Co. , U.S. 
(Datsun) 

John Ribbing, Manager of Training, Coca-Cola Co. 
William HIght, Director, Division of Instructional Media, American Hos- 
pital Assn. 

LeeRoselie, Producer/ Director of Audlovisuals, Merrill, Lynch, Pierce, 
Fenner & Smith 



WEDNESDAY, AUGUST 23 



9:00-10:45 a.m. 



EDUCATIONAL VIDEO 

Reacliing and Teaching the Vid Generation 

How YOU can successfully mix the media for better learning, 
featuring applications, experiences, costs and results from a 
teacher, librarian, programmer and public official. 

Chairman: 

Dr. Robert Heinich, Professor of Education, Audiovisual Center, Indi- 
ana University 

Edward de Sclera, Director, and Walter Dale, Video Project Director, 
Port Washington (N.Y.) Public Library 

Lilly Fleming, Partnership Director, Economic Development Council 
of New York City, Inc. 

Georgia Noble, Associate Professor, Department of Education, Sim- 
mons College 

10:45 a.m. - 3:30 p.m.— Video Exposition Open 

12:30 p.m.— Buffet Luncheon 



3:30 - 5:30 p.m. 
CONSUMER VIDEO 

Tapping the Muitibillion-Doliar Mari^et-When? 

strategy session on how YOU can move from the showroom 
to the living room, featuring experiences of the market re- 
searcher, software programmer. Cable TV expert and the 
retailer. 

Chairman: 

John W.P. Mooney, General Manager, High Fidelity Cable TV 
Peter WIegand, Project Manager, Prognos AG , Basel , Switzerland 
Sol Schlldhause, Director, Cable TV Bureau, Federal Communications 
Commission 

Kevin O'Sulllvan, Director of Professional Development, National 

Audio Visual Assn. 
Bertram MacMannIs, General Manager, TV Division, The Reader's 

Digest Assn. 

Jack Craver, Vice President and General Manager, Plaza Hotel, New 
York 

Don Segall, President, Cable Shows Video 



— — — THURSDAY, 

9:30-11:30 a.m. 

'IN-HOUSE' VIDEO 
"Doing It Yourself!" 

HOW-TO session running the gamut from "home movie" to 
"network spectacular" emphasizing techniques, costs and 
applications, and featuring a video producer, production 
manager, software developer and systems use specialist. 

Chairman: 

Rotwrt O'Boyle, Supervisory Electronic Engineering, Department of 
the Army Audiovisual Agency 

Herbert Winter, Secretary General, International Publishers Audio- 
visual Assn., Zurich, Switzerland 

Herbert Wolff, Assistant Vice President, Corporate Communications, 
New England Life Insurance Co. 



AUGUST 24 — — ^^—i 

George Griswold Jr., Information Manager, CCTV, American Tele- 
phone & Telegraph 
Mrs. Red Burns, Director, Alternate Media Center, New York University 

Noon— Closing Session 

VIDEOGRAM FINALE 

Where Do We Go From Here? 

Separating the Possible from the Propaganda! 

W.D. Littleford, President, Billboard Publications, Inc. 



Cc 



I 
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Bell & Howell Launches 
Election Keyed Promo 



Bell & Howell has announced 
a retail promotion campaign to run 
from Aug. 14 to Labor Day. with 
a "buttons, banners and ballyhoo" 
election flavor. 

Called the "Sound Rally." it is 
designed to create a new audio 
selling season for back-to-school 
sales, according to Mort Kramer, 
director of marketing and creative 
services for the company's Con- 
sumer Products Group. 

Free store display kits and pro- 
motional idea guides are available 
to all participating dealers. The 



72-piece display kits will include 
50 jumbo Robert Redford poslera 
to tic in with Warner Brothers' 
picture, "The Candidate," starring 
Redford and scheduled for nation- 
wide release in late July and early 
August. 

Spot radio advertising including 
names and addresses of dealers 
will be aired in New York. Chi- 
cago, Los Angeles. Philadelphia, 
Milwaukee, Miami. Boston and 
Baltimore. 

Kramer also announced a pre- 
(Conlinued on page 27) 



HIGH-SPEED TAPE DUPLICATING EQUIPMENT 
AND ASSOCIATED HANDLING ACCESSORIES 




AUDIO DYNAMICS ENTERPRISES HAS BEEN APPOINTED WESTERN 
STATES EXCLUSIVE DISTRIBUTOR FOR ALL OF OUR RECORDING 
EQUIPMENT AND ACCESSORIES. 

FOR INFORMATION, CALL COLLECT OR WRITE: 

AUDIO DYNAMIC ENTERPRISES 

12<1 Lopii Str««t. BMg. B, Costa Mm, Ca. 92e2C 
(714) 54»-2271 or (714) S49-2272 

Duplicating Equipment • Bulk Tapa 
and Cartridges • Labeling-Pacltag- 
Ing • Manufacturing of Blanks in 
Ail Configurations. 




Manufacturers: 

Trayco Industries 
lOSO D East Duans Boulevard 
Sunnyvale, California 94086 
(408) 735-1414 



select-n-safe 

8 Track Stereo Display Cases 



Display units with security 
lock and strong plexiglass 
sliding doors for maximum 
visibility and protection. 
Hand holds for ease of in- 
spection without removing 
tapes from rack. Rich walnut 
grained exterior and light 
beige interior. 

Any type of custom display 
cases. 









«10* 


«10« 


size 


»J75 


ssso 


HOLDS 


48 


108 


144 


126 


250 


550 


HIGH 


13 


19 


24 


24 


54 


54 


WIDE 


— ir^ 


28 


32 


32 


30 


60 


DEEP 


12 


12 


13 


18 


24 


24 


WEIGHT 


II Llis. 


46 Lbs. 


52 Lbs. 


55 Lbs 


110 Lbs. 


160 Lbs. 


PRICE 


$21.95 


$32.95 


$42.95 


$54.95 


$110.00 


$175.00 



QUALITY DISPLAY CO. k 



.0. Box 1574 
Charlotte, N.C. 2B201 
Tel. 704-392-53ai 



Japan Imports 
In UK Rising 

LONDON — Again underlining 
the Japanese hardware manufac- 
turers' relentless drive into the 
U.K. eauipmcnt market, nearly 
34,000 foreign-made cassette and 
cartridge players were shipped lo 
outlets during March, according 
to the latest statistics to be re- 
leased by the Dcpartmcnl of Trade 
and Industry. Although this is 
10,000 units fewer than the month 
before, the figure represents more 
than a 100 percent increase over 
the same period in 1971. 

In comparison, deliveries of UK 
manufactured players of all con- 
figurations (cassette, cartridge and 
open-reel — no breakdown is given) 
only totalled 17,500 units — 38 per- 
cent down on the equivalent period 
in 1971. 

Deliveries of foreign-made 
equipment in March were valued 
at nearly $1.6 million compared 
with $676,000 in March. I97I, 
(Continued on page 35) 



W. C. FIELDS SET 



Coedmon Tope Push 



NEW YORK — Caedmon Rec- 
ords is mounting a massive promo- 
tional push for the 8-track. cas- 
sette, and record sales of its 
"W.C. Fields for President" album. 

Included in the promotion are 
special seven-inch LP's, featuring 
highlights of the complete album. 
These are being shipped to radio 
station program directors and disk 
jockeys around the nation. 

The company is also supporting 
a dealer level promotion in which 
customers are being asked to write 
in 25 words or less why they think 
W.C. Fields would have made a 
good presidential candidate. Win- 
ners of the contest will be eligible 
for a free tape or disk of the 
album. 

Caedmon, which is breaking new 
marketing ground with its unusual 
push on this album, is also zeroing 
in on college campuses where it 
will saturate college radio stations 
and campus record shops with the 
album. 



Added to all this, Caedmon has 
initialed a national mailing of 
sample copies of the album to 
distributors, dealers, news media 
and other areas involved with the 
music industry. 

Point - of - purchase promotions, 
displays, flyers, posters, arc also 
being utilized as promotional aids. 
Tape configurations of the album 
carry a $6.95 price tag. 

Young Brothers 

• Continued from page 22 

Bros, within a radius of 100 miles 
of Bloomberg," is the stores' pric- 
ing slogan, said the brothers. All a 
customer needs to do is bring in a 
sales slip or an ad from another 
stereo shop within a radius of 100 
miles and the store will gladly re- 
imburse the difference. And ac- 
cording to the Arcus boys, the re- 
imbursements are few and far be- 
tween. 



Wards Puts Players, Tapes Together 



• Continued from page 22 

buys an 8-track deck or a cassette 
unit, it's likely hell want to take 
a few tapes home. The same holds 
for records. A person buying a 
component or compact system may 
well want to take some disks home 
with him. 

"This is one reason why it's 
always been our philosophy to 
show the hardware and the soft- 
ware together." Geigle continued. 
"When a person buys the hard- 
ware, be knows where to get the 
software." 

Gei^e added that this situation 
sometimes works in reverse. "If 
the departments are close to each 
other, a person buying software 
will often sec the hardware. It 
becomes almost like an impulse 
sale. A consumer may have been 
thinking about buying a new t^e 
system or component unit for some 
time, and if he notices these items, 
he may decide to purchase them." 
Advertised ToKCtfaer 

Geigle also noted that hardware 
and software arc often advertised 
together by the chain, showing 
blank and prerecorded tapes, rec- 
ords and various hardware items. 
"This is a very effective way of 
reaching people," he potntol out. 

In talkmg about the youth mar- 
ket, Geigle said, "The young peo- 
ple are my customers. It's a good 
philosophy to aim at this market 
and to listen to the kids. Very 
often they will ask for a product 
before it has become popular and 
this shows they're ahead of their 
times. They give us an indication 
of what's coming up." 

Geigle gave several examples of 
this philosophy at work. "The 

OPEN REEL 



younger people helped to point the 
way m blank tape." he said. "They 
are the ones doing the recording, 
in both cassette and 8-track, and 
they've been important in our de- 
cisions to carry as much of a 
variety of blank tape in all lengths 
that we do. 

•^Components are another ex- 
ample of the young people at 
work." Geigle continued. "A young 
couple with an apartment generally 
doesn't want a console, but they 
want a little more than a com- 
pact system. So they go for the 
components." 

Speaking about the 4-channel 
situation, Geigle said, "It's certainly 
coming but it may not be big right 
away. There's just not that much 
software around and people are 
going to have to spend a good 
deal of money if they want to 
have a quality system." 

Wards will not be using 4-chan- 
nel demonstration rooms, but they 
will have a special demonstration 
area. "We have overhead 4-channel 
displays with four speakers hanging 
from it. The consumer can step 
into the display and get a concept 
of 4-channel sound. We are going 
to send out 200 of these displays 
to our biggest stores within the 
next month. 

"We will also make it a point 
to have this display well identiiied," 
Geigle said. "Let the consumer 
know that you have 4-channel. 
This is extremely important be- 
cause the consumer has to be edu- 
cated. It is equally important to 
educate the industry in this con- 
cept." 

On some of the other aspects 
of the home entertainment market, 
Geigle said, *Tapc equipment is 



Stereotape Signs Folkways 



By EUOT TIEGEL 



LOS ANGELES— Stereotape has 
reached an agreement with Folk- 
ways Records to release 12 of its 
American folk music albums on 
open reel. 

Stereotape will release the mate- 
rial as a documentary series with- 
in 90 days, reports Sasch Rubin- 
stein, general manager of the open 
reel division of Magtec, the local 
duplication firm. 

The material includes perform- 
ances by Pete Seeger, Woody 
Guthrie and Sonny Terry and 
Brownie McGcc. Two of the tapes 
will be Seeger's guitar and banjo 
instruction courses. All the mate- 
rial will retail for $6.95 and be 
offered through Stereotape's reg- 
ular two-step distribution. 

The project is the first for the 
duplicator which already has li- 
censees from Warner Bros.. Re- 
prise, Elektra, Decca, Kapp. Uni 



and, most recently. United Artists 
and its affiliated labels. 

Rubinstein sees the Folkways 
project in terms of a documentary 
because the "material is IS to 20 
years old, is in monaural and is 
essential for its historic and in- 
trinsic musical values." 

Placing the folk and blues ma- 
terial on open reel will aJIow it to 
reach a broader market than is 
currently the case. The music is 
still available on disks. 

Stereotape will design new 
graphics for the reels, and is con- 
sidering special marketing plans 
for the music. 

Not only has American folk 
and blues music been neglected on 
open reel, Rubinstein, a buff, be- 
lieves, but "it's been neglected gen- 
erally for the past 15 years in 
other media." 



doing quite well, especially 8-track 
units with record capability. As 
more of these come out, and there 
will be a lot more at reasonable 
prices in the near future, more 
units will be sold as well as more 
blank 8-track tape. We put our 
blank tapes right by the records 
and we keep them up by the cash 
register, too." 

Stereo Inportanl 

In audio equipment, "Stereo is 
being upgraded because of 4-chan- 
nel," Geigle said. "The manufac- 
turers want to make sure their 
equipment is not rendered obsolete 
by 4-channel and at the same time 
they are producing better stereo 
all the time. Consoles are also 
doing very well for us. particularly 
since so many of these units now 
have 8-track units in them." 

Geigle was particularly enthused 
about the future of Cartrivision, 
which is now being demonstrated 
in Chicago area stores by Wards. 
"Software for this type of system 
will be very big," Geigle said, "and 
should be the next bi^ thing for 
the rack jobber. I think this is 
something he can really get into. 
We're showing the units now, get- 
ting good reaction and we've taken 
some orders." 

Geigle said that while the hard- 
ware and the software would be 
expensive, a parallel could be 
drawn with the introduction of the 
microwave oven. "These were also 
very expensive at first," he said, 
"but we found a lot of people buy- 
ing them and not only the affluent 
people. Some of our smaller stores 
were doing a lot with them and 
now we can't get enough of this 
product. The same type of thing 
might very easily happen with 
Cartrivision." 

With all of the innovations hap- 
pening in the electronics field and 
the continuing improvement of 
existing product, Geigle sees a 
bright future for the business on 
all levels. 




"Mr. Topp Tape" Says 

Buying From 
Overpriced 
Distributors? 



Don't buy another tipe 
until you speak to us. 

Guaranteed low, low prices — 
All major labels. All tapes du- 
plicated by licensed mfr. only 
i.e. Columbia, Capitol, RCA, 
WEA. etc. Catalogues on re- 
quest. 

Complete line of accessories. 
Lowest prices on LP's. 
MR. TOPP TAPE CO., INC. 

P.O. Boi 71 
Baldwin, N.Y. II 510 
(S1«t 889-5355 
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VJDEXK) TV 
SHOWCASE 

NEW YORK — The Sony 
Corp., Akai, Concord Elec- 
tronics and Shibaden are among 
the latest companies to join the 
growing list of videocassette 
player manufacturers who will 
exhibit at VidExpo '72. Bill- 
board Publications' first user- 
oriented video marketing con- 
ference and exhibition. 

The addition of these com- 
panies makes VidExpo '72 a 
showcase for the most extensive 
display of video hardware ever 
seen in one place. 

Other announced exhibitors 
include Panasonic/Matsushita. 
Mitsubishi/ EVR and Retention 
Communications Systems. De- 
pending on marketing progress, 
VidExpo "72 is also expected to 
include RCA, Philips/Noreico, 
Sanyo and Japan Victor. 

VidExpo's special registration 
offers allow for five or more 
persons representing a single 
organization to register at the 
same time for a total of $600. 
This fee includes all sessions 
and admissions to the exhibits; 
five subscriptions to VidNews 
biweekly video media news let- 
ter, five texts from BPl's 1st 
International Cartridge TV 
Conference, and five meal func- 
tion tickets, with extras avail- 
able. 

Complete details on all fees 
arc available from Peter Mitter- 
hauser. VidExpo "72. 300 Madi- 
son Ave.. New York 10017. 
Phone: (212) 687-5523. 



TV Cartridge 



Nippon Consumer Fair 
Focus on TV Cartridge 



Cassette Sciences Film Deal 
Aimed at Home Entertainment 



NEW YORK— Cassctlc Sciences 
Corp.. has acquired the video- 
cassclle rights to the extensive film 
library of the Trans America Film 
Corp. 

The exclusive agreement was ne- 
gotiated between Gerald Dorfuss, 
president of Cassette Sciences; and 
CP. Feltner. chairman of ihe 
Board of Trans America Films. It 
involves the exchange of an un- 
disclosed amount of cash and 
Cassette Sciences common stock. 

Cassette Sciences plans to select 
a number of well-known films 
from the 1.400 lilies in the Trans 
America catalog, and produce them 
in Super 8 film cassctlcs for the 
home entertainment market. 

The film cassettes will be play- 
able in ihe Cassette-Vision audio- 
visual system developed by Cas- 
selte Sciences. The player repro- 
duces through the screen of a 
standard home television set. 

The Cassclte Sciences/Trans 
America Films agrecmenl extends 
over a seven-year periotl. and 
covers, in addition to the full- 
Icnglh features, more than 1.000 
short subjecls. 

As part of the transaction. Cas- 
sette Sciences also purchased out- 



Tape Happenings 



Koss Corp. is opening offices in 
Paris and Daniel Gay has been ap- 
-^pointed directeur general, said Jack 
Anntsrong, vice president and 
managing director, Koss. Other 
overseas offices are in Frankfurt. 
Germany, and Milan, Italy. Guy 
was most recently marketing man- 
ager for the Paris of U.M.D., the 
French division of Amphenol, Inc. 
Also at Koss. the American Mar- 

Boman Bows 
Home Models 

LOS ANGELES — Boman As- 
trosonix, division of California 
Auto Radio, Inc.. has entered the 
home entertainment field with an 
8-track player for the car and 
home. 

The unit, model HA-808, is a 
complete package which contains 
a housing for the car with lock 
and two keys, plus two convert- 
ible wedge mount speakers. A puU- 
out handle enables the driver to 
remove the model for home use. 

The HA-808 has slide controls 
for minimum and maximum vol- 
ume, lone and balance. Also fea- 
tured is a channel selector, illumi- 
nated channel indicator and plug 
for head phone. The unit retails 
for $134.95. 



keting Association, Milwaukee 
chapter, selected John C. Koss, 
president, as its "Marketing Man 
of the Year." . . . Trend Industries, 
Inc., Franklin Park, III., is intro- 
ducing modular shelving for stereo/ 
hi-fi components. System X-100 
consisis of two standard shelf 
units, record/ tape tub with Plexi- 
glass dust cover, receiver-amplifier 
unit with slope shelf and cover, 
and vertical glass shelf etagere unit. 
The adjustable shelves are 16- 
inches deep, and 25- and 57-inches 
long. Components are easily as- 
sembled, and can be rearranged 
for changing needs. 

Robins Overseas Corp. has ap- 
pointed Carlos A. Vegas & Asso- 
ciates of San Juan, as its Puerto 
Rican sales representative. The 
firm will handle consumer elec- 
tronic products of Robins Indus- 
tries Corp. and professional audio 
products of Fairchild Sound Equip- 
ment Corp.. a division of Robins. 

Meanwhile, Robins Industries 
has developed a record ionizer that 
wipes away static and dust and im- 
proves record fidelity. The unit, 
model R41005, resembles a jewel- 
er's buffer, and has a plush velvet 
applicator and cleaning head with 
built-in anti-static fluid reservoir. 
The product carries a list price of 
$S. An activating fluid refill is 
available for $2.75. 

The King Instrument Corp. of 
(Continued on page 34) 



New Pioneer Mini 8-Track 



LOS ANGELES— Pioneer Elec- 
tronics of America has introduced 
a mini 8-lrack car stereo unit, two 
inches high by four and three- 
quarters inches wide by six and 
one-half inches deep. 

Features on the unit include a 
four-program vertical headshift 
mechanism meant to provide pre- 



cise tapehead contact and minimize 
crosstalk, a shielded capstan meant 
lo aid tape feed, nulomatic and 
manual track change, volume, tone 
and balance controls and track in- 
dicator lights. 

The unit, model TP-222 weighs 
two pounds. 14 ounces and carries 
a suggested list price of $54.95. 



Pioneer 6-Unit Car Display 



LOS ANGELES— Pioneer Elec- 
tronics of America has introduced 
"Turn-On Place," a multicolored 
illuminated car stereo display. 

The unit is designed to demon- 
strate six car stereo models and 
can be updated for new models 
JULY 29, 1972, BILLBOARD 



through removable product panels. 
It can also be used as a counter or 
free-standing display. 

The unit is being offered lo deal- 
ers at no charge with Ihe purchase 
of a representative assortment of 
car stereo models. 



right, all rights to a library of 80 
educational films used primarily 
by public schools, colleges and li- 
braries. 

The Cassette-Vision system which 
carries a $495 price tag includes 
the C asset le- Vision player, and an 
audio ca.ssetle player, both of 
which are interacted by a remote 
computer. According to Dorfuss. 
both compiincnts can function in- 
dependently. 

Although Cassette Sciences will 
concentrate its marketing activities 
on the home entertainment market, 
Dorfuss disclosed that systems will 
also be sold for commercial and 
educational applications. 

Public demonstrations of the 
system are scheduled for late sum- 
mer and fall. 



TOKYO— The Japanese buying 
public will be exposed to close-up 
demonstrations of several TV car- 
tridge systems when the first 
Japanese Consumer Video Fair 
opens here on Oct. 1 . 

The fair which is being co-spon- 
sored by the Electronic Industries 
Association of Japan and the Japan 
Video Association, will also give 
visitors an opportunity to attend 
panel discussions on the RCA 
ScleclaVision systems and the 
Teldec Videodisk. 

Systems slated for demonstra- 
tion include the Sony U-Matic 
videocassette player, and units by 
Tcac. Japan Victor and Matsushita 
Klcclric. There will also be a 
'4 -inch portable color VTR unit 
by Akai; EVR players by such 
licensees as Hitachi and Mitsu- 
bishi; EBR by JEOL; CRV by Fuji 
Photo Film; and a '/i-inch Fancy- 
scope color VTR monitor display 
by Toshiba. 

The fair which will run for one 



week as part of the Japanese 
Ministry of International Trade 
and Industry annual "Information 
Week" exposition, will extend over 
8.522 square feel of space at the 
Mitsukoshi department store at the 
Ginza intersection. MITI is picking 
up about $20,000 or one-sixth of 
the overall cost of the project. 

Bell & Howell 

• Continued from page 26 

Christmas advertising and promo- 
tional campaign with full page ads 
for the 18-34 age group in national 
magazines such as Esquire, ^ort. 
True, Stereo Review, Hot Rod and 
Motor Trend. 



ITA Position Clarified 
No Move on 'Q' Cassette 



NEW YORK— The International 
Tape Association (ITA) will re- 
main completely impartial in prob- 
lems involving the growth of the 
tape industry as a whole, and four 
channel sound in particular. So 
said Larry Finley, executive direc- 
tor of the ITA. 

Commenting on recent reports 
(Billboard. July 15) that the ITA 
was spearheading a move to de- 
velop a four channel cassette mar- 
ket by petitioning the Philips Corp. 
to make special licensing agree- 
ments available to cassette manu- 
facturers so that an endless-loop 
four channel cassette could be de- 
veloped, Finley said that no exec- 
utive decision had been made on 
such a plan. 

The ITA executive added that 
there had been a brief discussion 
on the matter at a recent cassette 
committee meeting, but that no 
final agreement had been reached 
on petitioning Philips. 

Video Program 
For Norwegian 
Merchant Fleet 

OSLO— Five lines of the Nor- 
wegian Ship Owners Association 
will lest the videocassette concept 
in their ships this year, wiih a 
series of programs geared to in- 
forming, educating and entertain- 
ing ships" passengers and person- 
nel. 

Hardware for the venture is 
being supplied by Norde Mendc. 
while programming is being pre- 
pared by Nord-Video. a consortium 
of Norwegian publishing houses 
and newspapers including Aften- 
posten. Norway's largest newspaper 
house, and Gyldendal and Morten- 
sen, two major publishing houses. 

Initial programming for the proj- 
ect will be shipped in pncknges of 
five or six cartridges, each con- 
taining between 45 and 60 minutes 
of color programs. Processing of 
the material is being undertaken 
by Centralfiim AS. of Norway, a 
division of Mortensen. 

According to Odd-Leif Skund- 
berg. vice president in charge of 
public relalions for the Norwegian 
Ship Owners Association, Swedish 
and Danish shipping lines have 
also been invited to participate in 
the pilot project. 

He added. "We expect that the 
venture can. through inter-Scandi- 
navian cooperation, be produced 
on a regular basis for all three 
merchant marines." 



Finley continued, "The meeting 
was not a closed-door one, but 
like all our meetings, was evened 
to all members of the Association. 
Further it would be against the 
rules of our constitution to in- 
vi}lvc ourselves in any project that 
would convey any impression of 
partiality on our part." 



SCOTCH TAPE 




(USED) 

= 150. 1 mil polyes- 
ter, 3600 foot on 
10-1^ inch fiber- 
glass reels, used 
once. SI. 99: 1800 
foot. 7 inch reels. 
99« — Guaranteed to 
perform as good as 
new or money re- 
funded, (Bulk, no 
box) Used lO-V; 
inch fibergloss reels — ! 
fsmoM hole* 50<. . 
New hinged boxes: 
lO-'/j inch, 39C, 7 
inch, 9t. All plus 
postage. 

WOLLENSAK DOLBY 
CASSETTE DECK 

Model "4760 
List SJW.M 
(F«cion' sealed 

cartons) 
Dealer Price: 
$1*7.96 
(Plus Shipping] 

SAXITONE TAPE SALES 

1776 Coluirbia Rd., NW, Wash, O.C. 200W 





No. 2oa 

8 TRACK ^» 
CARTRIDGE 
SPRING PAD 





No. 510 

FLAT-FOAM SHIELD 



P 0 Box 6 
5)5 North Pierce St 
Fremont, Nebr. 68025 
Phone 402-721 7270 



No. 508 

8 TRACK FOAM PAD 

M ^5*' CASSETTE PINS 

No. 901 

SPECIAL FOAM 
SHIELD 

SPECIAL DESIGNS ON REQUEST 



No. 720 

FLANGED GUIDE 
ROLLERS 



No. 735 

HUB ROLLERS 



REWRAP TAPES and RECORDS 
IN SHRINK FILM YOURSELF! 

THE NEW STEVENSON PROFESSIONAL "L" HEAT SEALER 
WITH MANUAL SHRINK GUN IS THE SOLUTION TO THE 
ANNOYING PROBLEM OF HOW TO REWRAP OPENED 
RECORDINGS. ANY TAPE OR RECORD CAN BE IN- 
STANTLY REPACKAGED IN TIGHT, CRYSTAL-CLEAR FILM 
IN SECONDS . . . FRESH AND Sl^jVRKlING 
LIKE THE FACTORY JOB. REWRAP UP TO 100 
RECORDS AN HOUR AT LESS THAN ONE 
CENT EACH. 




5295 



FULL PRICE 



COMPLETE w/HEAT SHRINK GUN 



INCLUDES TWO ROLLS OF SHRINK FILM 
Tele: (213) 349-1710 «),q ^umI MONEY-BACK GUARANTEE 



:liihl, for Ktlii !■ iiniihu lU.n . 



STEVENSON PKG. EQIP. CO. Inc.— Bx 3444, Granada Hills, Ca 91324 
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Campus News 



\A4iat's Happening 



By SAM SUTHERLAND 

From Angle Blume and Grunt Records in the city by the Bay 
comes news about the persistent hassles facing KTDB, Ramah Navajo 
Radio, Ramah. N.M. The station, originating as an effort by students 
at Ramah Navajo High School to improve communication between 
community and school, has become a vital communications format 
for that community. And economic reality has suggested that, unless 
KTDB can raise the funds necessary for operation, that formal will 
go under. Program director F. Kim Hodgson describes the station as 
"relatively expensive," hardly surprising when considering the volume 
of original programming and the costs incurred in production. 

Operating costs alone already pose problems for the coming 
year, and fiscal '74 looks dim indeed. Which, given Ramah Navajo's 
success as the first Indian-controlled school and as a source for that 
communication link, is sad indeed. 

Augie and Grunt have sent in some money. And, while that 
check won't keep the station alive, support from other companies, 
from college stations, and from anyone else who still believes in 
community development might just help. 

The address for Ramah Navajo Radio is Box 18, Ramah, New 
Mexico, and the phone is (505) 783-5456. 

★ ★ * 

From the University of Toronto, Richard Morochove of U. T. 

Radio has written to examine the problems facing Canadian college 
programmers in dealing with cable FM hookups. While that station 
has had success with carrier systems, and has experimented with 
closed circuit and cable FM through a local CATV company, Moro- 
chove and his associates would appreciate any help American college 
and professional radio people might be able to give in completing 
the picture. 

Cable FM, financial agreements, effective publicity and listener 
reaction are all of interest to the Toronto crew. They can be reached 
at 91 George Street, Toronto 5, Ontario. 

★ ★ * 

Back in L.A., Marty Cerf and United Artiste are still rolling 
along, and Cerf has offered some light for campus radio veterans 
looking for action. Cerf is currently planning an expansion of UA's 
field force, and he's interested in having campus representatives in 
Atlanta, Miami, Dallas, Boston, Philadelphia and Denver. Contact 
him at U.A. 

Cerf includes an interesting sidelight that should spur some in- 
terest: Walter Paas, Chicago-area rep from WLUC, has been handling 
full-time promotional activity in that city for several months, follow- 
ing his graduation. And Jere Haiusetter, formerly Boston rep, is now 
a full-time UA man in St. Louis: 

★ * ★ 

PICKS AND PLAYS: SOUTH— Tennessee— WRVU-FM, Van- 
derbilt University, Nashville, Mike Anzek reporting: "The Girl You 
Think You See," Cariy Simon, Elektra; "Boones Farm," (LP), Boones 
Farmj Columbia; "The Coldest Days of My Life," Chi-Liles, Bruns- 
wick. . . . WUTM-FM, U. of Tennessee at Martin, David Nichols 
reporting: "Rock On," (LP), Tlie Bunch, A&M; "Good Feeling to 
Know," Poco, Epic; "You Don't Mess Around With Jim," Jim Croce, 
ABC. . . . Louisiana — WLPI, Louisiana Polytechnic Institute. Ruston 
Dehrah "Pete" Royer reporting: "Duncan," Paul Simon, Columbia; 
'Alone Again (Naturally)," Gilbert CSulUvan, l.ondon; "I'm Still 
in Love With You," Al Green, Hi. . . . Virginia — WMRA-FM, 
Madison College, Harrisonburg. Anthony Segraves reporting- "The 
Guitar Man," Bread, Elektra; "The City of New Orleans," Arlo 
Guthrie, Reprise; "Son of Schmilsson," (LP), Harry Nibson, RCA. 
. . . Florida— WUSF-FM, U. of South Florida, Tampa, Dave Dial 
reporting: "American Gothic," (LP), David. Ackles, Elektra; "Wind 
of Change. " (LP), Peter FVamplon, A&M; "Hold On to Me, " (LP), 
Bonnie Koloc, Ovation. 

★ ★ * 

WEST — KLCC-FM, Lane Community College, Eugene, Oregon, 
Dave Chance reporting: "Sugar," Caria Thomas, Stax; "American 
Gothic," (LP), David Ackles, Elektra; "Isle of View," (LP), Jimmie 
Spheeris, Columbia. . . . KZSU, KZSU-FM, Stanford U., Stanford 
Paul Wells reporting: "Wind of Change," (LP), Pink Fk>yd, Harvest; 
"All Together Now," (LP), Argent, Epic. 

★ * ★ 

MIDWEST— Michigan— WKMX, Schoolcraft College, Livonia, 
Dennis Jackson reporting: "Sundego's Traveling Orchestra," (LP) 
Jim Price, ABC; 'After Midnight," ... J. J. Gale, Shelter; "Earth 
Omen," (LP), Frijid Pink, Uon. . . . WMUK-FM, Western Michigan 
U., Kalamazoo: "Walking the Dog," (LP cut. What This Country 
Needs), Redwing, Fantasy; "Geronimo's Cadillac," (LP), Michael Mur- 
phy, A&M; "The Devil's Harmonies," (LP), Shakey Jake Harris, Poly- 
dor. . . . Minnesota— WM MR; U. of Minnesota, Minneapolis, Michael 
Wild reporting: "Years," (LP), Marc Jooson, Vanguard; "Love's 
Enough," David Ackles, Elektra: "My, My," Ratchell, Decca. . . . 
Illinois — WRSB-FM, Elmhurst College, Elmhurst, Judy Crews re- 
porting: "Brandy," Looking Glass, Epic; "Shane A Light," (LP cut. 
Exile on Main Street), RolUng Stones, Rolling Stones. 

(Continued on page 34) 



KMET-FM Jocks Play 'Hit-Or-Miss' 



• Cotuinucd from page 16 

2 p.m.; Jeff Gonzcr until a 15- 
minute newscast al 5:45 p.m.; 
Segal from 6-10 p.m.; Richard 
Kimball until 2 a.m.; and Zachary 
Zenore in the all-night slot. 

"You'll notice thai nowhere in 
that staff list do you sec a ma- 
chine. Herman Quirm was retired 
about two weeks ago. The station 
is no longer automated in that 
all-night slot." 

At one point, when Moorhead 
first took over the station as oper- 
ations manager a few years ago. 
ihe station was much more auto- 
mated . . . and operating in those 
days, the pioneer days of the pro- 
gressive rock format before it be- 
came so widespread with as low an 
overhead as possible. This included 
Moorhead going back on the air 
with his old air personality title of 
Guy Williams. And he achieved 
quite substantial ratings before 
leaving K M E T-F M to become 
manager of WMMS-FM. 

Guy Williams, as an air per- 
sonality was fired eight times, 
though as a program director 
Moorhead has never been fired 
and general manager Moorhead is 
even more successful. 

"[ had the reputation as a jock 
of being dirty on the air,** Moor- 
head said. "I don't know why. 
Once I got fired for reading this 
poem on the air: There was a 
little girl, who had a little curl, 
right in the middle of her fore- 
head. When she was good, she was 
very good. When she was bad she 
had lots of dates.* Dick Wheeler. 
KTLN in Denver, fired me for 
that and George Cromwell had 
to do my show plus his own for 
two weeks before they found a 
replacement. George was a little 
mad about that." 

KTKT Machine 

Moorhead had run into an auto- 
mated machine before. "The first 
time I ever saw automation was 
at KTKT, Tucson. I was program 
director of the Top 40 station and 



the FM station featured Silent Sam, 
a record machine with an arm to 
pick up the records. It was con- 
sidered very modern because there 
were only fivc-to-len seconds of 
dead air between the tunes. Myself 
and Frank Kalil used to go into 
the room where Silent Sam was 
about 6 p.m. for a deejay meeting 
and shove one-Io-ihree rock records 
into the stack ... it held maybe 
100 records and it would be some- 
time around 3 a.m. before the 
machine would pet around to those 
rock records. Then the owner 
would call me or Frank up. He 
was Tom Wallace and he owned 
the station then with Art Link- 
letter . . . and Wallace would 
raise hell because we were sabo- 
taging his station. He was the only 
one who ever called, though. The 
rock station made the money, but 
he always listened to the FM side." 

Moorhead. who started in radio 
at Cleveland 20 years ago on what 
was WSRS, "The All-American 
Family Station and we used to 
ring chimes over the air . . . it's 
now WJMO." joined KMET-FM 
on this second go-round on April 
17; he'd been at KMET-FM until 
the fall of 1970 before shifting to 
WMMS-FM in Cleveland. Before 
KMET-FM. he'd served briefly as 
operations director of KLAC, Los 
Angeles, and KFI. Los Angeles, 
but before that had been program 
director of WOKY. Milwaukee, 
and national program director of 
Bartell Broadcasting. 

Geographical Difference 

Today. KMET-FM is an "adult- 
rock station," Moorhead said. "Pro- 
gressive radio, which is a handle 
and realty not descriptive of that 
type of radio, is dead. This* is not 
true in New York. Philadelphia, 
where the stations were better. But 
progressive doesn't mean the same 
thing in New York and Philadel- 
phia. And KSAN-FM in San Fran- 
cisco is not a progressive station 
as we know it in Los Angeles. 
What progressive means, as we 



know it. is a station which is 
against any and all established 
radio traditions. But in New York 
and Philadelphia, the term means 
a contemporary station . . . not a 
bunch of freaks running around 
playing what they want when they 
want. On the West Coast, un- 
fortunately, the term came to 
mean undisciplined radio — a bunch 
of freaks sitting around smoking 
dope. That type of radio had to 
evolve. 

"At KMET-FM. not only do wc 
have the best air talent in modem 
radio, but we practice modern pro- 
gramming techniques. We limit 
commercials to eight units an hour 
. . . not minutes, but units, because 
a commercial is a commercial, re- 
gardless of how long. Yeah, we're 
a premium station, meaning that a 
commercial costs a little, but you'll 
never hear more than two spots 
together so each commercial had 
greater attention value. Greater 
impact." 

PAMS Sells 
C&W Packet 

DALLAS — PAMS. leading 
jingles firm here, is now syndi- 
catmg a new custom jingles pack- 
age of identifications for country 
music stations called "Lovin' Coun- 
try Love Letters.'* 

The series of 30 vocal cuts, 
which will be customized by 
PAMS. was produced by Dick 
Lawrence, national program di- 
rector of the Beasley Broadcast 
Group. Goldsboro. N.C.. and Fred 
Foster, president of Monument 
Records. Felice and Boudleaux 
Bryant, a songwriting team, cre- 
ated the series. Musicians on the 
set include Charlie McCoy. Jerry 
Smith. Harold Bradley, Chip 
Young. Grady Martin, Buddy 
Spikcr, Wcldon Myrick, Jimmy 
Isabell and Farrell Morris. Terry 
Lee and the PAMS country club- 
bers did the vocals. 



FORUM REGISTRATION LIST 



EDITOR S NOTES The foUow- 
ing is a list of a few of the people 
who've registered for the fifth 
annual Billboard Radio Program- 
ming Forum during the past weeks 



George Cooper 
Program Director 
WOAI 

San Antonio, Tex. 

Clifford Hunter 
General Manager 
WOAI 

San Antonio, Tex. 

Bones Howe 
President 

Mr. Bones Productions 
Los Angeles, Calif. 

Dennis Laventhal 
Vice President 
ABC Dunhiil Records 
Los Anfteles, Calif. 

Jim Slon« 
President 

KCUB 
Tucson, Ariz. 

Kent Hedberg 
Profcram Director 
KVEZ-FM 
San Mateo, Calif. 

Ernie Gndridse 
General Manager 
WKLO 

Louisrilh, Ky. 

Bill Hcnnes 
Prognnn Director* 
WKLO 

Louisville, Ky. 

William F. Bnider 
KRKC 

King City. Calif. 

David Cobcn 
WANV 

WayncsborOi Va, 



Miss Shelly Nemctz 
Recording Artist 
Fantasy Records 
Miami Beach, Fla. 

Bernard Mann 

President 

KALO 

Uttle Rock, Afk. 

Gene Norman 
President 

GNP Crescendo Records 
Los Angeles, Calif. 

Howard Green 
CHQT 

Regina, Canada 

James Lynn 
Program Director 
KROK-FM 
Shreveport, La. 

Paul-Emile Beaulne 
CKAC 

Montreal, Canada 

Kenneth Fergnson 

President 

KHFH 

Sierra Vista, Ariz. 

Wally Nclskog 

President 

KIXI 

Seattle, Wash. 

Vlnce Pemicano 
Regional Promotion Manager 
Warner Bros. Records 
Los Angeles, Calif. 

Don McGregor 
Regional Promotion Manager 
Warner Bros. Records 
Los Angeles, Calif. 

Roy Chlovani 

R^onal Promotion Manager 
Warner Bros. Records 
Los Angeles, Calif. 

David Banks 

Regional Soul Promotion Manager 
Warner Bros. Records 
Los Angeles, CaUf. 



Hal Halverstadt 
Merchandising Director 
Warner Bros. Records 
Los Angeles, Calif. 

Stan Comyn 
Vice President 
Warner Bros. Records 
Los Angeles, Calif. 

Alejandro Dias Romo 
Production Director 
Radio Comericales 
Guadalajara, Mexico 

Herb Gordon 
Promotion Director 
Famous Music 
New York, N.Y. 

Chuck Gregory 
Marketing Vice President 
Famous. Mask 
New York, N.Y. 

Ron H. Goldstein 
General Manager 
Playboy Records 
Los Angeles, Calif. 

Larry Cobcn 
Executive Vice President 
Playboy Records 
Los Angeles, Calif. 

Harvey Mankowitz 
Business Affairs Manager 
Playboy Records 
Los Angeles, Calif. 

Michael Papale 
N^ional Promotion Director 
Playboy Records 
Angeles, Calif. 

Larry Dtaniels 
Program Director 
KTUF 

Phoenix, Ariz. 

Craig Ericksoo 
Program Director 
WJTO 
Bath. Maiae 

Turner Porter 
General Manager 
WJTO 
Bath. Maine 
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From 166 to 77: still a unique expression in popular music 



Music steeped in tradition. Music founded on ^^^^^ ^^^^^^ Mendes 

T,. . • , r> •!• ^^n'^^^, &Brasil'77, 

superstition. Music genuinely Brasihan. "Primal Roots" : 

That's the music of "Primal Roots," the latest ^^^■1 the album that makes 

album from Sergio Mendes & Brasil '77. An album ^^^rj^^ "hevVe callU^"Brasil,'' 
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Mark, Hon & Mel 
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ALL RJAA. CERTIFIED GOLD RECORDS 
RECORDINGS PRODUCED BY TERRY KNIGHT 
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CSPTIOL RECORDS 

ATIENTIOM: * aHftSKSR MENON 

ALL 41 EMI NEW ZEALAND ftSSOLUTELY KNOCKED OUI DN SUCCESS WITH 
RENE'.'l\L OF CONIfiACT WITH 3RAND FUNK. YOU CiN 3E JU\>.ANTEED OF 0U.> 
PROMCTlOtJAL SUPPORT 

RESAkDS 
J«CK WYNESS 
liaBSCIHG DIRECTOli 
EHI NEW ZEALSMD 
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CAPRECORDS 

MENOU DELIGHTED GRAND FU:3 
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KEITH BRUCE 
DIRECTOR I, GENERAL MGP 
EMI SINGAPORE 
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™?« BIGGER THAN 
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KEN E«ST 

M^NASING DIRECTOR 
EMI 'USTRALIA 
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WE ARE VERY EXCITED BY THE NEWS 
OF RENEWAL OF CONTRACT WITH OUh FRIEKBS 0 
SAIL«OAD STOP CONGRAIULniONS TO YOU AND 
STOP BE SURE THAT WE SHALL DO ILVERYTHING 
THEIR PROMOTION TO 30 AHEAD WITH SUCCESS, 
FRANCOIS MINCHIN 

CKAIriMAN 1 MANAGING DIRECTOR PATHE MARCONI FRANCE 
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CAPRECORDS MENON 

EXTREMELY PLEASE RENEWAL GRAND F 

STOP YOU MAY COUNT DEFINITE 

Sales THtSE OufsTANDING ARTISTS 
LATIN AMERICA CONGRATULATIONS 
KIND REGARDS 

DR. HENRY JESSEN EMI BRAZIL 
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niCHEL BONNET 



MICHEL BONNET 
^ENERAL MANAGER 
EMI ITALY 



...echoes from our EMI brethren around the world. 



Uhaskar Menon, 
President 

Capitol Records, Inc. 



Thfee Easy Pieces 
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Billboard's InternQtionol Buyer's Guide Mokes the Pieces Fit. 



Last year, nearly 300 Buyer's Guide advertisers discovered |ust how easy It was 
to make the pieces fit. This year's International Buyer's Guide is no exception. 

Our puzzle (pictured above) Illustrates the "big plus" that the Buyer's Guide 
offers to all Its advertisers. 

That in itself is one heckuva reason why you should be In Billboard's Inter- 
national Buyer's Guide, coming September 30. 

But consider the other advantages that are built into Billboard's International 
Buyer's Guide. 



It is the leading one-stop directory used constantly by over 35,000 international 
music influentials and retained throughout the year as a guide to your specialty 
in the music industry. 

Billboard's International Buyer's Guide comes complete with all the current 
listings of names, numbers, addresses and facilities in the business. 

Forget the jigsaw approach in promoting your specialty. Put all the pieces to- 
gether in Billboard's 13th annual International Buyer's Guide. It's as easy as 
one, two, three. 



Issue date: September 30 / Ad deadline: August 18 

Contact a Billboard sales representative at any of the following oftices: 



NEW YORK 

165 Wesi 46lh Sireel 
New Yorl<, N Y 10036 
212/757-2800 



CHICAGO 

150 North Wacker Drive 
Chicago. Ill 60606 
312/CE 6-9818 



LOS ANGELES 

9000 Sunset Blvd . Suile 415 
Los Angeles. Ca 90069 
213/273-7040 



NASHVILLE 

1719 West End Avenue 
Nashville. Tenn 37203 
615/329-3925 



LONDON 

7 Carnaby Street 
London W 1. England 
437-8090 



TOKYO 

Shin-Nichibo Building 
2-1. 1-chome. Sarugaku-cho 
Chiyoda-ku. Tokyo Japan 
294-76-22 



MILAN 

Billboard Gruppo sri 
Pizzale Loreto 9. Italy 
28-29-158 
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Full-Inventory Musicland Outlets Spotlight Tape 



• Continaed from page 23 

one day, arrested, and is back in 
the same store the following day 
pursuing her trade. Until the courts 
bear down I don't see any hope of 
beating this problem completely." 
Layout 

All stores are laid out the same 
basically with three dump tables 
aligned across the front, one for 
sale-priced singles, and the other 
two for 8-track cartridges and pre- 
recorded cassettes. The regularly 
priced 8-track cartridges are dis- 
played in 8-pocket divider brows- 
ers which can be converted into 
feature or dump units. The ar- 
rangement involves putting a row 
of 8-track. tapes back-to-back with 
LP albums. Tapes arc segregated 
by type and then by artist. Even 
lesser-known tapes are categorized 
for convenience of customers in 
a miscellaneous section which 
groups them alphabetically by 
artist. 

Full line stocks of instruments, 
electronic accessories and com- 
ponents and sheet music are main- 
tained at all stores. Accessories 
such as diamond needles, phono 
plugs, jacks are shown on sidewall 
pegboard. Blank tape, a rapidly- 
growing seller, is stocked in three 
brands and a private label. These 
tapes are placed in baskets looped 
over sidewall pegboard hooks. 

"People buy blank cassettes for 
a variety of uses and this increas- 
ing usage is pushing sales up- 
ward," Nies said. 

A guitar pack age which in- 
cludes instrument, pick, strings, 
neck hook, etc., for $22.95 is an 
outstanding draw for the musical 
department. During the Christmas 
season, this guitar package gen- 
erates heavy traffic and income. 
Inventory 

The inventory control worked 
out by Amos Heilicher, his brother, 
Dan, and the staff at the home of- 
fice in Minneapolis is regarded as 
one of the most sophisticated in 
the industry, Nies pointed out. 

The tape inventory at all stores 
is based on a series of charts com- 
piled by the company and evolving 
from computer read-outs. Sales 
ticket pull-offs from the stores are 
fed into a computer at the com- 
pany headquarters where the charts 
are made. The charts include a 
"Top 25," "Top 50," "Top 150," 
and "Top 500." An inventory on 
the "Top 25" is taken once weekly, 
twice a month on the 'Top 50," 
once monthly on the "Top 150" 
and once every three months on 
the "Top 500." With this plan. 
Nies said the majority of the 
stores arc able to keep the best 
sellers in stock at all times. 

"Nothing we stock in 8-track 
sells belter than in albums." he 
said, "but tape sales do closely re- 
flect album charts." For example, 
a recent top current album seller 
was Carole King's "Tapestry" and 
it was No. 3 on the tape chart. 

Customers aren't given the op- 
portunity to play tapes brfore buy- 
ing them. But there is a liberal 
policy on exchanges. 

"Look, if a customer is dissatis- 
fied we won't stick him with a 
$5.99 tape," Nies said, whether he 
doesn't like it or it is defective. Of 
course, if it looks like it has been 
dragged through the mud- we might 
be a little reluctant. 

"The percentage of defective 




tapes is down pretty low," he said. 
"This is an area where the manu- 
facturers are doing a better job. 
Many times, the defects in tapes 
lesult from inept use of players." 
Royce Nies says he isn't par- 



ticularly alarmed over the bite 
bootleg tape has made into sales. 
He recalls that a friend has 15 
bootleg tapes, none of which func- 
tion properly, and he is convinced 
that people are discovering the low 



quality of bootleg tapes and laying 
off buying them. 

Hardware 
In hardware. Musiclands are 
able to satisfy just about everyone 
with the possible exception of the 



sound nut. The appeal is to all 
tastes, incomes and most brand- 
name preferences. A $69.95 Craig 
automotive unit gels a good play 
with buyers, though the stores 
(Continued on page 57) 



Billboaid lets 
you have it... ^ 

POINT BUNK! ^ 





PROMINENT fixture In Musicland 
are sale tables, the one here cur- 
rently featuring prerecorded cas- 
settes at a low price. 
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With a Blanic %pe Special 
coming in the August 26 issue. 

It's a special Billboard issue that will blanket 
the entire blank tape industry from tape, 
cassettes, cartridges, and reel-to-reel. \ 

It's a 5-column issue that will cut through all '^v^^ vw**"' 

the red tape in the blank tape field and give you a 
clear, concise picture of an industry that will soon 
encompass television cartridges and video cassettes. 

Featured in this year's blank tape issue are stories on 
the new ways of distributing blank tape and what kind of a 
market there is for blank tape products. 
Billboard's BLANK TAPE SPECIAL will be must reading for 
the people who manufacture raw tape, as well as the people 
who manufacture the components used in producing blank tape. 

It's an issue that-will go right to the people you want to reach; 

■ Tape duplication services 

■ Carrying case manufacturers 

■ Accessories/ Services 

■ IVIass Merchandisers 

In Billboard's BLANK TAPE SPECIAL, you'll make points with the 
people who count in the blank tape industry. A point-blank approach 
to an industry that is growing by leaps and bounds. 

Billboard's BLANK TAPE SPECIAL, coming in the August 26 issue, 
will be your ticket to reach the people who count inthe blank tape 
industry. 

Ad Deadline: August 16 
issue Date: August 26 

Contact a Billboard sales representative now! You'll recognize him 
by the blank (tape) expression on his face.' 



NEW YORK 

165 West 46th Street 
New York, N, Y. 10036 
212/757-2800 



CHICAGO 

150 North Wacker Drive 
Chicago, III 60606 
312/CE 6-9818 

LOS ANGELES 

9000 Sunset Blvd.. Suite 415 
Los Angeles. Ca 90069 
213/273-7040 

NASHVILLE 

1719 West End Avenue 
Nashville, Tenn 37203 
615/329-3925 



Soul 



Soul Sauce 



BEST NEW SINGIE 


BEST NEW AlBUM 


OF THE WEEK: 


OF THE WEEK: 


"THIS WORLD" 


"SUPERFLY" 


STAPLE SINGERS 


CURTIS MAYFIELD 


(STAX) 


(CURTOM) 



By JULIAN COLEMAN 

The Staple Singers, Caria Thomas, Albert King and Luther 
Ingrain will be among more than a dozen artists from Memphis-based 
Stax Records who will participate in a benefit concert Aug. 20 at the 
Los Angeles Memorial Coliseum as part of the seventh annual Watts 
Summer Festival. All proceeds will go to the Watts Summer Festival, 
Martin Luther King Hospital in Watts and the Sickle-Cell Anemia 
Foundation. Other artists appearing include: Johnnie Taylor, Rufus 
Thomas, David Porter and the Bar-Kays. 

Media Mark Productions, Los Angeles, is in the process of pro- 
ducing for radio syndication a program called "The Soul Patrol," 
consisting of black police officers with an aim of building a better 
relation between and for young people in the black community and 
police, and young adults in general. Did The Fonr Tops leave 
Motown Records? 

Rolling Stone Records recorded the Rolling Slones-Stevie 
Wonder-Dorothy Norwood singers concert at the Hofheinz Pavillion, 
Houston, for a live album. . . . SOLOMON BURKE has signed all 
six of his children, aged four to fourteen, to an MGM recording pact. 

Bits and Pieces: 

The Spinners debut single on Atlantic, "How Could I Let You 
Get Away," sounds like a real winner. . . . "The Return of the 
Moonglows" LP on RCA getting good AM/FM airplay in New York 
and Philadelphia.'. . . Rufus Thomas just landed a part in the fall 
series of TV's "Sanford & Son." Rufus and his lovely manager, 
Betty Berger, dropped by Billboard last week and clued Soul Sauce 
in on latest single on Stax, "Itching and Scratching." Representing 
41 years of Memphis soul, the 54-year-old entertainer shows no signs 
of slowing down. "I just don't grow old," he said. "I'm the most 
beautiful 54 you'll ever see." . . . Jerry Wexler, executive vice presi- 
dent of Atlantic Records, signed singer-composer Margie Joseph to 
a recording contract. . . . Frankie Valll & the 4 Seasons, now on 
MoWesi. will be at the Yale Bowl, New Haven, Conn. July 29. . . . 
"Rhythm and Poetry," the first solo effort from the lead vocalist 
of the Watts 103rd Street Rhythm Band, Charles Wright, has just 
been released on Warner Bros. . . . Some of the artists expected to 
be on hand at the NATRA Convention, to be held in Philadelphia 
Aug. 16-20, include Aretha Franklin, the Temptations, Bettye Swann, 
the Supremes and the Spinners. Speakers include Pennsylvania Gov- 
ernor Milton Shapp, Ron Dellums. Tony Brown, C. Delores Tucker, 
etc. For any information regarding the seminars and awards dinner, 
please contact the NATRA office in Philadelphia, Mo-4-6740. . . . 
Eddie Gilbreath is the new Southern regional promotion director 
for Warner Brothers. 

Sonl Sauce Picks and Plays: 

Soul Searchers, "We The People," (Sussex): Betty Lavette, "Heart 
of Gold," (Atco); Jesse James, "I Need Your Love So Bad," (Zep); 
Lyn Collins "Think." (People); Main Ingredient, "Everybody Plays 
The Fool," (RCA): Arthur Conley, "Rita," (Capricorn): Billy Dur- 
ham, "Love Among The People," (Anthem); James Brown, "Good 
Foot," (Polydor); Bobby Bland, "I'm So Tired," (Duke); Stanley 
Turrenline, "I Told Jesus," (CTI); The Manhattans, "One Life To 
Live," (Del.uxe); and Eddie Hdman, "My Mind," (GSF). 
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Soul Singles 
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L<il TITLE-«rtr<l, Likfl * Hankir Wnki M 
Wnk (Din. Labal) (PiAlitlMf, Littnml Ckin 

1 IF LOVING you IS WRONS 

I DONT WANT TO BE RIGHT 9 

luthfir Inqrem, XoKo 211) (StAxyVoltl 
(Eail/M<mph:s/Klo<»jik«, BMII 

3 WHERE IS THE LOVE 7 

Roberta Flack & Donny Hathaway, Atlantic 
2879 (Antitia, ASCAP] 

4 RIP Off 9 

Laura Lie, Hot WM 7204 (luddltl) (Gold 

Forever, BMII 

6 BABY LET ME TAKE YOU (In My Arms) 8 

Detroit Emerslih. W«slbound 303 (Chats/ 
Janus) (Bridgeport, BMI] 

2 I WANNA BE WHERE YOU ARE 9 

Micl,ael Jeckson, Motown 1202 (Stein & 
Van Slock, ASCAP) 

8 TOO UTE TO TURN BACK NOW I 

Cornelius Brothers & Sister Roie, United 
Artists 50910 (Unart/Stagcdoor, BUIl 

9 HONKY TONK, Part 1 5 

James Brown, Polydor 14129 (W & K Itlip, 
BMI) 

11 POP THAT THANG 5 

Islev Brothers. T.Neck 935 (Buddih) 
ITricle Three/Eden, BUI) 
10 WE'VE COME TOO FAR TO ENO IT NOW 8 
Smokgy Robinson & ttt« Miracles, Tantia 
54220 (Motown) (Jobete, ASCAP) 

12 I MISS YOU 7 
Harold Meivin & the Blue Notes, Philadelphia 
International 7.3516 (CBS) (Assorted, BMI] 

15 I'M STILL IN LOVE WITH YOU 3 

Al Green, Hi 2216 (London), (Jec, BUI) 

5 LEAN ON ME 14 
Bill WiThflti, Sussex 235 (Buddah) (Interior, 
BMI) 

21 POWER Of LOVE 3 

Joe Simon, Spring 128 (Polydor] 
(Assorted/GauchoyBelinda, BMI) 

23 BACK STABBERS 4 
O'Jays, Philadelphia International 7*3517 
(CBS) (Asioned, BMI] 

IS TEU ME THIS IS A DREAM 9 

DeHonics, Phllly Groove 172 (Sell) 
(Nickel Shoe. BMII 

18 JEALOUS 10 

Little Royal and the Swingmaslcrs, 
Tr|.Us 912 (Starday-KIng) (TrI.Us, BMI) 

7 OUTA-SPACE 13 

Billy Preston, A&U 1320 (Irving/Wep, BMI] 
14 PEOPU MAKE THE WORLO 8 
Stylistics, Avco 4595 (Btllbov/Jktsorted, BUI) 

20 IS IT YOU GIRL 6 

Betty Wright, Alston 4611 (Atlantic) (Sherlyn, 
BMI) 

49 LOOKIN' THROUGH THE WINDOWS 2 

Jackson 5, Motown 1205 (Jobote, ASCAP] 

33 THE COLDEST DAYS OF MY UFE 

(Pirt 1) 2 

Ctii-Lites, Brunswick 55478 (Julio-Brian, 
BMI) 

24 IN THE GHEnO 6 

Candi Statcn, Fame 9I0Q0 (United Artists) 

(Screen Gems Columbia/Presley, BMI) 

28 ZING WENT THE STRINGS OF MY 

HEART 5 

Trammps, Buddah 306 (Wsmar Brothers, 

ASCAP] 

25 BED t BOARD 7 

Barbara Mason, Buddah 296 (Kama Sutra, 
BMI) 

34 STARTING AU OVER AGAIN 4 

Mel t Tim, Stax 0127 (Muscle Shoals, 

BMI] 

26 WAS I JUST A FOOL 5 
Tyrone Davis, Dakar 4507 (Brunswick] 
(Jullo/Briin, BMI) 



28 
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31 
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Last TITLE-ArtisI, label ( Hm*tr Htki on 
Week (Olst. Label) (Ptibllitv. Ucwee) Ckart 

30 SCHOOL OF LOVE 6 

Tommy Tate, KoKo 2112 (Stsx/Voll) (Kkn- 
dike. BMI) 

29 FUNKY MUSIC SHO' HUFF 

TURNS ME ON/MOTHER NATURE 3 

Temptations, Gordy 7119 (Motown) 
(Jobete/Stone Agate, BMI/Jobele, ASCAP) 
32 TOUCHING ME 5 

Ovations, Sounds of Memphis 708 [MGM] 
(Sounds of Memphis, BMI] 

13 AU THE KING'S HORSES/ 

APRIL FOOLS 8 

Aretha Franklin, Atlantic 2883 (Pundit, IMI) 
17 TROGLODYTE U 

Jimmy C«stor Bunch, RCA i8-1029 
(Jimpire, BMI) 

39 I GOULD NEVER BE HAPPY 3 

Emotioni, Volt 40S3 [St») 
(E»t/Memphis, BMI] 

35 THINK (About it) 3 

Lynn Collins, People 608 (Polydor) 
((iynatone/Belindd, BM.l) 

36 LOOK WHAT THEY'VE DONE 

TO MY SONG, MA 2 

Ray Charles, ABC/TRC 11329 
(Kama Rippa/Amelanii, ASCAP) 

37 LOVE. LOVE. LOVE 5 

J.R. Bailey. Toy 3801 (Adith A Tuntt/Two 

People, BMt) 

43 EVERTBOOV PLAYS THE FOOL 3 

Main Ingredient, RCA 74-0731 
(Giant Enterprise, BMI) 

44 TEAR IT ON DOWN 3 

Martha & the Vandellas, Gordy 7118 
(Motown) (Jobete, ASCAP) 

40 BABY I'M FOR REAL 6 

Esther rhillipt. Kudu 906 (01) (Jobilt, 

BMI] 

41 SICOHD CHAN(X 6 

2.Z. Hill, Mankind 12012 (Nashboro) (Wil- 
liams/Excellorec. BMI) 

46 I ONLY MEANT TO WCT MY FEET 2 

Whispers, Jenus 1B4 (Eguant/Talk 1 Tell, 
BMI) 

42 SOUL TRAIN 4 

Remrods, Rempege tOO (Kilyn, BMI) 

47 JUST BECAUSE HE WANTS TO 
MAKE LOVE (Doiisn't Mean He 

Loves You) 2 

Moments, Slang 504\ (All PMinuni) 
(Gembi, BMI) 

48 SWEET SWECT TOOTIE 2 

Lonnie Youngblood, Turbo Q26 (All 
Platinum) (Gambi, BMI] 

— CLOSE TO YOU 1 

Jerry Butler featuring Brenda Lee Eager, 
Mercury 73301 [U.S. Songs/Blue Seas/Jac, 
ASCAP] 

50 WE'RE ALMOST HOME 2 

Solomon Burke, MGM 14402 (Haitlngs, 
BMI) 

19 WOMAN'S GOm HAVE IT . 14 

Bobby Womack, United Artists 50902 

(Urart Tracebob. BMI] 

45 GOT PLEASURE 4 

Ohio Players, Westbound 204 
(Chess/Janus) (Bridgeport, BMI) 

— D0N7 TAKE MY KINDNESS FOR 
WEAKNESS 1 

Soul Children, Stax 0132 
(East/Memphis, BMI) 

— SiniN ON A TIME BOMB 

(Wilting For Tlie Hurt To Cobh) ... I 

Honey Cone, Hot Wai 7205 (Buddah] 
(Gold Forever, BMI] 

— WE THE PEOPU 1 

Soul Searchers Sussex 236 [Buddah) 
(Interior/Fern Cliff/Sheriff, BMI) 



Tape 
Happenings 



Whats Happening 



• Continued from page 27 

Hudson, Mass. has appointed a 
faciory-lrained representative in 
Lausanne, Switzerland. Thierry A. 
Paternot. a graduate of the Swiss 
Federal Institute of Technology, 
will handle the company's sales 
and service problems in Europe 
and the United Kingdom. 

Paul I. Caravatt, Jr, and Harlan 
P. Kleiman, will be guest speakers 
on the opening day of Vid Expo 
III, exhibition and conference spon- 
sored by Knowledge Industry Pub- 
lications. Caravatt and Kleiman 
are Chairman of the Board and 
president respectively, of Caravatt, 
Kleiman, Inc. video publishers. 
Vid Expo III will be held at the 
(Coniinued on page 35) 



• Continued from page 28 

EAST— New Yoifc— WAER-FM, Syracuse U., Syracuse, Tony 
Yoken reporting: "Carney," (LP), Leon Russell, Shelter; "Early L, A. 
Sessions," (LP), Gene Clufc, Columbia; "Aztec Two-Step," (LP), 

Aztec Two-Step, Elcktra WRCL-FM, Hamilton College, Clinton, 

Scott Bennett reporting: "Marcella," BcKh Boys, Brother/ Reprise; 
"I Got A Line On You," Spirit, Epic; "Slippery Fingers," Grin, 
Spindizzy. . . . WBAU, Adelphi U., Garden City, Joe Lewis reporting: 
"Living in the Past," (LP), Jelhro TaD, Chrysalis (Import); "Argus," 
(LP), Wishbone Ash, Dccca; "Distant Light," (LP), The Hollies, Epic. 

. . Pennsylvania— WKDU, WKDU-FM, Drexel U., Philadelphia. 
Jay Meyers reporting: "My, My," RatcheD, Decca; "I'm Still In Love 
With You," Al Green, Hi; "The GuiUr Man," Bread, Elektra. . . . 
WDFM, Penn. State U., University Park, Steven Weisberg reporting: 
"Obscured by Clouds," (LP), Pink Floyd, Harvest; "Sundego's Travel- 
ing Orchestra," (LP), Jin Price, ABC; "Needles and Pins," Love & 
Tears, Polydor. 
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MOTOWN S Jackson 5 are presented the "Key to New York City" by 
Deputy Mayor Ed Hamilton of the Mayor's office during their recent 
Madison Square Garden appearance. Younger brother Randy (bottom 
left) joins Jermaine, Marlon, Michael, Tito and Jackie in accepting 
the award. 

Mercury Fortifies 'Soul' 
With Three-Act Signing 



By EARL PAIGE 



CHICAGO — Mercury Records 
has been gradually building its 
soul roster and last week added 
three veteran acts originating out 
of New York. New Orleans and 
Atlanta. In addition, the soul 
build-up now comprising 16 acts, 
is bringing new producing talent 
to Mercury, said Charles Fach, 
vice president. 

The three new acts are Don 
Covay, Aaron Neville and Willie 
High tower. 

Chuck Hobbs. a fourth new act, 
came to Mercury through the 
Mitchell Mahico studios in Jack- 
son, Miss., which produced King 
Floyd's "Groove Me" and Jean 
Knight's Mr. Big Stuff." 

Gene Chandler, formerly on 
Mercury and head of bis own Mr. 
Chand Mercury-distributed label, 
has left to join Curtom (Billboard. 
July 22). Fach said Mr. Chand 
will no longer be distributed by 
Mercury- 

Covay will produce himself. 
Neville, who with producer and 
partner Marshal Seahom in the 
New Orleans-based Sansu Enter- 
prises, brought the act to Mercury. 

Highiower, who has recorded 
for the Bohhv Robinson labels and 
at one time on Fame Records, will 
be produced by Chips Moman. 
Moman has just started producing 
for Mercury, having a Roger Mil- 
ler LP and an album for Melba 
Moore. 

*'I think I have some of the 

Hebb, Stairsteps 
For Pageant 

NEW YORK — Bobby Hcbb 
(Epic) and the Stairsteps (Buddah) 
will perform at the Miss Black 
Teenage Americ;t Beauty Pageant 
finals at the Felt Forum, N.Y.. 
July 27. 

The paycani is sponsored and 
presented by Hal Jackson Produc- 
tions. Jackson will emcee the cere- 
monies. 

Japan Imports 

• Cofuinuvd jrom page 26 

while shipments of UK manufac- 
tured players of all configurations 
were valued at $896,000 compared 
with just o\ cr $1 million last 
year. 

Over 117.000 foreign-made cas- 
sette and eartri-Jjic units worth 
over $4.8 million were sold to re- 
tail outlets during the first quarter 
of this year compared with nearly 
48,000 units during the first quar- 
ter of 1971 
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greatest product and some of the 
artists with greatest potential in 
the industry," said Andre Montell, 
Mercury head of soul promotion. 
Montell said he does a variety of 
promotion work in his department 
(for example, he wrote a bio on 
Covay after consulting with the 
New York based singer and writer), 
pointing out that his promotion 
efforts are in addition to the regu- 
lar promotion coming from Mer- 
cury's publicity office. 

"I'm not doing 100 percent of 
what I'd like to be doing but I 
feel 1 am closer to the acts," Mon- 
tell said, "by being involved in 
alt areas." 

Irwin Steinberg, Mercury presi- 
dent, Fach and Montell all pointed 
to the wide areas soul product is 
coming from and the new produc- 
ing talent. Butler, who is working 
on an MOM movie soundtrack in 
Los Angeles, has just started to 
produce. 

Chi MOR Station 
Goes Progressiye 

• Continued from page 16 

The emphasis is on the music 
being the entertainment rather 
than the announcers, with an- 
nouncers delivering 1 o w - k e y e d 
background information on musi- 
cal groups, and record identifica- 
tion after two or three selections. 
Lineup of announcers is: Ed 
Walker, daybreak to 9 a.m.. Dale 
Scott 9-noon, Lori Rhtnegold noon- 
2 p.m., Ruth Shalctt 2-4 p.m., Paul 
Knutson 4-7 p.m., and Mike 
Megaris 7-midnight. The AM side 
signs off at sundown, with FM 
broadcasting until midnight. 

To round out a 15 percent pro- 
gramming commitment to news. 
Scott plans half-hour interview 
shows with persons in the news, as 
well as continuing to write news 
of interest to the north shore com- 
munities. Scott voiced the philoso- 
phy that "if we take our music 
seriously, we should also take our 
news seriously." 

"We feel that we are unique in 
offering a complete progressive 
rock format." he stated, pointing 
out that other stations are going 
to a mix of rock and top 40 music. 

The draw'jack to more audience 
feedback. Scott said, is that "every- 
one feels they are an expert when 
they arc only offering their own 
personal opinion. Wc feel we 
know what good music is." 
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it STAt P«rf«mtr— LP't r.,lft.ritif ,rHt«l fnv«rtlHitt wfwai^ fnvw Iklt mtk. 



n\t Utt Tinl-Artbt, UM t Nnnktr WMtsM 
Wnt WMt (Sifl. Ukri) dun 

1 1 STia BILL U 

Bill WIthen, Sussex SXBS 7014 (Bu<ldih) 

2 2 ROBERTA FLACK t DONNY HATHAWAY 12 

Allanlic SD 7216 

3 4 LOOXIN' THROUGH THE WINDOWS 8 

Jackjon 5, AAotown M 7S0 I 

4 3 A LONELY MAN 14 

Chi-Litei, Brunswick BL 7S4179 

5 5 AMAZING GRACE 6 

Artiha Franklln/Jamts Clevtland, Arlantic 
SD 2-906 

6 6 FIRST TAKE 17 

Roberta Flack, Atlantic SD 8230 

7 8 BEALTITUDE/RESPECT YOURSELF 20 

staple Singers, Slu STS 3002 

8 9 MUSIC OF MY MIND 18 

Staala Wondar, Tamil T 314 L (Motown) 

9 10 UNDERSTANDING 5 

Sobdv Womack, United Arliltl UAS 5577 

10 7 I GOTCHA 14 

Joe Te«, Dial 01 6002 (Mercury) 

11 11 I WROTE A SIMPU SONG 1$ 

Blllr Preston, AAM SP 3507 

12 13 BROTHER, BROTHER, BROTHER 5 

Isley Brothers. T Neck TNS 3009 (Buddah) 

13 14 PEOPLE . . . HOLD ON 8 

Eddie Kandrlcks, Tamla T 315 L (Motown) 

W 22 UPENDO Nl PAMOJOS 4 

Ramsey Lewis Trio, Columble KC 31096 

15 16 TEU ME THIS IS A DREAM 6 

Delfonlcs, Philly Groove PC 1154 (Bell) 

16 17 SOUL CLASSICS 6 

James Brown, Polydor SC 5401 

^ 33 CARLOS SANTANA t BUDDY MILES 

LIVE 2 

ColumUa KC 3130S 

18 12 FLOY JOY 9 

Supremes, Motown M-751L 

19 15 LETS STAY TOGETHER 24 

Al Green. HI SHL 32070 (London) 

20 20 irS JUST BEGUN 14 

Jimmy Castor BuncJi. RCA ISP 4640 

21 18 DONNY HATHAWAY LIVE 21 

Atco SD 33'3S6 

22 23 AMERICA EATS ITS YOUNG 6 

Funkadelic, Westbound 2020 (Cliau/Janui) 

^ 28 SPICE OF LIFE 6 

Jerry Butler, Mercury SRM 2-7502 

^ 27 SOUL ZODIAC 2 

Cannonball Adderley Sextet, Capitol SVBB 
11025 

25 24 STYUSTICS 3S 

Avco AV 33023 



Tkis Lett TITIE-Artbt. UWI « Mortal Waoki oa 
Wook Wook (DM. UboO Ourt 

^ 29 THERE IT IS 2 

Jamos Brown. Polydor PD 5028 

27 25 SOLID ROCK 27 

Tamptotlons. Gordy G Ml L (Motown) 

28 21 SHAFT 51 

Isaac Hayes/Soundtrack, Entarprlse/MGM 
ENS 2-5002 (Stax-Volt) 

29 30 BUMP CITY 2 

Tower of Powar. Warner Brothere 65 2616 

30 19 AU BAY MUSIC 36 

W«r. United Altlitt UAS 5546 

31 31 BUCK MOSES 33 

Isaac HayM. EnttrpriH ENS 2*5003 

(Stax/Volt) 

32 32 GOT TO BE THERE 26 

Michael Jackson. Motown M 714 L 

^ — DELLS SING DIONNE WARWICKFS 

GREATEST HITS 1 

Cadet CA 50017 (Chess/Jenus) 

34 26 MANDRia IS 7 

Mandrill. Polydor PD 5025 

35 35 LONDON SESSIONS 5 

Chuck Berry. Chess CH-6002 

3« 38 MESSAGE FROM THE PEOPLE 11 

Ray Charles. ABC ABCX 755 TRC 

37 37 QUin FIRE 34 

■toborta Flock, Atlantic SD 1594 

38 36 YOUNG. GIFTED AND BUCK 24 

Artthe Franklin. Atlantic SD 7213 

39 40 INNER CITY BLUES 33 

Graver Washington Jr. Kudu KU Of (CTI) 

40 41 JACKSON 5'S GREATEST HITS 26 

Motown M 741 L 

41 34 MALO 22 

Warner Broi. WS 25S4 

^ — I HAD IT ALL THE TIME 1 

^ Tyrone Davis. Dakar OK 76901 (Brunswick) 

^ — SYREHA 1 

W MoWest MW 1131 (Motown) 

44 39 INDIVIDUAUY t COLLECTIVELY 16 

Fifth Dimension. Bell 6073 

45 45 PAIN 24 

Ohio Players. Westbound WS 3015 
(Chass/Janus) 

46 46 L A. MIDNIGHT 22 

B.B. King, ABC ABa 741 

47 44 COMMUNICATION 37 

Bobby Womack, United Altists IMS 5539 

48 48 CABBAGE ALLEY 5 

Meters, Warner Bros. MS-2076 

49 43 DROWNING IN THE SEA OF LOVE 19 

Jo« Simon, Spring SPR 5702 (Polydor) 

50 47 BITTER SWEH 6 

MIn Ingredient, RCA LSP 4677 




• Continued from page 34 

Commodore Hotel, New York, 
from September 19-21. 

Ampex Stereo Tapes (AST) has 
shipped more than 4'A million 
cassette and 8-track prerecorded 
tiipcs to Warncr-EIcktra-Allanlic 
distributor branches In the -four 
months since (he renegotiated con- 
tract between the two firms went 
into effect, according to William 
Slover. vice president of Ampex, 
and general manager of Ampex 
Music Division. 

Ampex Stereo Tapes is custom 
duplicator for the Warner/ Atlantic 
family of recording labels, while 
WEA branches are distributing the 
tapes through (heir sales network. 

Fairchild Sound Equipment Corp. 
has appointed M.K. Widdekind Co. 
Inc., and Adams & Associates, 
Inc.. as sales representatives for 
northwestern and Southeastern U.S. 
territories respectively. 



Widdekind. with offices in Se- 
attle and Salem, Ore., will service 
Washington, Oregon, western Idaho, 
western Montana and Alaska: 
while Adams & Associates, with 
its head office in Greensboro, N.C., 
and branch offices in South Caro- 
lina, Georgia and Alabama; will 
service these areas as well as 
Tennessee. 

Fairchild Sound is a subsidiary 
of Robins Industries Corp. It de- 
signs and manufactures standard 
and custom components and con- 
soles for the broadcasting, record- 
ing and sound reinforcement in- 
dustries. 

The Charles W. Glass Co., De- 
catur. Georgia, has been named 
sales representative for Boman & 
Astrosonix, James Rwwo, vice- 
president, announced. The com- 
pany will cover the entire south- 
east for the Downey. California, 
based automotive and electronics 
company. . . . Zenith Corporation 



honored 12 distributors for long- 
term service at the international 
sales convention in Chicago May 
3I-June 2. Awarded for 35 years 
of service were Araile Foml, presi- 
dent. H. R. Basford Co., San Fran- 
cisco; Harold Waisberg, president. 
Chapln-Owcn Company, Incn Ro- 
chester; the Baji Adbullah Alireza 
& Co., Ltd., Saudi Arabia; the 30- 
year award was presented to Kirke 
CoQch, president, Tri-States Dis- 
Iributing Company, Shreveport, 
La.; for 25 years of service, John 
C. Evins, president, Hart-Greer, 
Inc., Birmingham, Ala.; and Jose 
Luis Pontct, president, Telesud, 
S.A., Argentina. Awards for 20 
years service were given to: James 
McKee, president, McKee and Mc- 
Rae, Inc., lackson. Miss.; Hairy 
F. Knodel, chairman, and James 
H. TyErelt president. Knodel-Ty- 
erett Company, Cincinnati; Bon- 
card & Company, Haiti; and Dip y 
Compania, LaCeiba, Honduras. 
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Classical Music 



U.S.— Yes and 
No to Classics 



By MILDRED HALL 



WASHINGTON— The govern- 
ment's score on ihe promolion and 
preservation of classical music for 
its citizens has been mixed in the 
past weeks, with a high score for 
the Federal Communications Com- 
mission's continued easing of cost 
strain on classical, joinlly owned 
AM-FM stations, and a low. low 
score for Ihe Cos! of Living Coun- 
cil which refused to soften rules 
for hard-pressed symphony organi- 
zations and their musicians. 

With unusual speed and con- 
sistency, the FCC recently waived 
its nonduplication requirements for 
programming on classical outlet 
WQXR (AM and FM) in New 
York, owned by the New York 
Times, as it had done earlier for 
WGMS (AM and FM). owned by 
RKO General, in this city. The 
stations were both in financial 
trouble trying to compete for ad- 
vertising and audience with the 
jiving Top Forty's, and other popu- 
lar formats. 

The commission said, in the 
case of WQXR. as it had in the 
case of WGMS, that permitting 
these outlets to duplicate their 
music on both AM and FM means 
survival for the classical stations, 
and the preservation of the only 
source of classical music for com- 
muters with AM-only radios. 
WQXR said its 1971 operating 
loss, with the required 50 percent 
separate programming on its AM 
and FM outlets, ran to nearly 
$300,000. WGMS, in Washington's 
Maryland suburb. Bethesda. had 
an operating loss of nearly $200,- 
000. Both said they had gone 
downhill in the cost squeeze re- 
sulting from the 1 966 separate 
programming rule. 

Ordinarily, the FCC commented, 
it considers its rule of at least 
50 percent nonduplicaled program- 
ming for jointly owned AM and 
FM stations a necessity, in the in- 
terest of diversity of programming 
for the public. But in the very 
unordinary situation of the unique 
classical music station, the public 
interest lies in waiving the rule to 
prevent loss of programming to an 
otherwise unserved segment of the 
listening audience. 

The commission has promised to 
examine all such requests for 
waivers by classical AM-FM out- 
lets to make sure it does not de- 
prive an important service to a 
substantial segment of listeners by 
holding too strictly to the rule. 
Locally, the new lease on life 
given WGMS. which was threat- 
ened with a change of program 



format, inspired Barney Kruglak, 
president of Glen Music and Audio 
to sponsor a segment of the all- 
night "After Hours" broadcasting, 
which would otherwise have had 
to be dropped entirely for cost 
reasons. Also filling the gap in the 
loss of the WGMS "All Through 
the Night Program," is noncom- 
mercial station WAMU-FM, with 
a new "Nightwatch Show" of 
classical music from I to 6 a.m. 
The station personnel (carrying on 
with low public-radio salaries) re- 
ported lively response in phone 
calls and donations, and a wave 
of word-of-mouth promolion 
among listeners that is bringing in 
new audience. 

In contrast, the President's Cost 
of Living Council has continued 
to deny pleas of symphony associa- 
tions for the right to raise ticket 
prices, in the face of financial 
problems well known to the Coun- 
cil. At the same time, the Council 
has approved price hikes for such 
products as snowmobiles and car- 
bonated beverages, and for prod- 
ucts of such struggling firms as 
General Mills and Sterling Drug. 



Angel to Release 
2 Film Tracks 

NEW YORK— Angel Records 
has acquired soundtrack rights to 
two major new film productions, 
according to Brad En^el, Capitol 
Records' national classical product 
manager. "Henry VIII and His Six 
Wives," due for release in August, 
was arranged and composed by 
David Murrow and performed by 
the Early Music Consort of Eng- 
land. An Anglo EMI Production, 
the film stars Keith Michell, with 
Donald Pleasence, Charlotte Ram- 
pling, Jane Asher and Frances 
Cuka. "Henry VTTl and His Six 
Wives" is showing in England, 
with plans for U.S. distribution in 
the near future. It is a different 
production than the currently 
screening television series. 

The second release. "Young 
Winston." stars Robert Shaw, Anne 
Bancroft and Simon Ward. Carl 
Foreman wrote and produced 
"Winston." with Richard Atten- 
borough directing. The soundtrack 
is scheduled for early September 
release. 

Engel said that Capitol will pro- 
mote the LP's with merchandising 
campaigns that will begin with 
press screenings of the films in 
early August. 



Bernstein to Toke 
Year Off to Compose 



NEW YORK— Leonard Bern- 
stein will take a year off from 
public performance in order to 
devote more time to composing 
and writing. From September 1973 
through July 1974, with the coop- 
eration of the Vienna State Opera, 
the Royal Opera House (Convent 
Garden), and the New York Phil- 
harmonic, he has withdrawn from 
all projected conducting appear- 
ances. These included productions 
of "Tristan und Isolde" in Vienna 
and "La Boheme" in London, and 
concerts of the New York Philhar- 
monic in 1974. 

In announcing his decision, Bern- 
stein said. "I am deeply grateful 
to my colleagues in the productions 
of Tristan und Isolde' and *La 
Boheme' and to the New York 
Philharmonic, that they have un- 
derstood and sympathized with my 
desire to give my undivided atten- 
tion to writing music for a longer 
period than has been possible re- 
cently. 

"My intention in relinquishing 
the Music Directorship of the New 
York Philharmonic was to give 
more time to composition, but even 



Chappell to Publish 
A Lombardo Work 



NEW YORK— Chappell & Co. 
is publishing Mario Lombardo's 
"Variations in a Mod Mood," a 
work for symphony orchestra 
utilizing the contemporary sounds 
of blues, jazz and rock. The piece 
had its world premiere at the re- 
cent 27th annual American Sym- 
phony Orchestra League Confer- 
ence, where it was performed by 
the Cincinnati Symphony Orches- 
tra. Eric Kunzel conducting. 

"Variations in a Mod Mood" 
was personally chosen by Kunzel. 
resident conductor of the orches- 
tra, to highlight this major con- 
ference because of its contempo- 
rary sound. Kun/el said, "My main 
concern for performing this type 
of work is to attract young people 
to our concerts. We need more 
young people coming to listen to 
symphony orchestras." 

The Cincinnati orchestra pre- 
sented "Variations" to a conference 
of over 600 delegates from major 
orchestras throughout the country. 
Bob O'Brien, Chappell educational 
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manager, indicated that he has al- 
ready received heavy interest and 
response due to the prestigious 
premiere. 

Although it utilizes contempo- 
rary sounds, "Variations in a Mod 
Mood" is a symphonic work scored 
for symphony orchestra within 
the structure of symphonic theme 
and variations. It is the second 
major work Chappell has published 
by the New Jersey compKiser /con- 
cert pianist. The first is "Rock 'N 
Rhapsody" written for the New 
Jersey Symphony. 

Commenting on his sustained 
work with contemporary sounds. 
Lombardo said; "There is a defi- 
nite need for contemporary music 
that is tailor-made for symphony 
orchestras. By this I mean not just 
symphonic arrangements of pop 
songs, but original works to which 
people in urban areas can relate." 

Orchestra materials for "Varia- 
tions" arc available through Chap- 
pell's rental library. 



occasional performances with fine 
orchestras and opera companies 
have taken more time than I ex- 
pected. 

"I hope to create new pieces for 
the theater and then to perform 
again in London and Vienna soon 
after this sabbatical." 

Before Bernstein begins his sab- 
batical, he will conduct the Boston 
Symphony Orchestra at Tangle- 
wood on July 22. 1972. Bizet's 
"Carmen" to open the Metropoli- 
tan Opera season on Sept. 19, and 
the New York Philharmonic in 
five weeks of concerts in February 
and March 1973. In addition, he 
will serve as the Charles Eliot 
Norton Professor of Poetry at 
Harvard College for the 1972-73 
academic year, giving several pub- 
lic lectures and conducting several 
concerts as part of his duties. He 
will also conduct several other 
long-standing concerts which arc 
not yet announced. 

During the past few months, 
Bernstein has conducted the Lon- 
don Symphony Orchestra in a 
London Homage to Igor Stravinsky 

presented by the English Bach 
Festival and London Weekend 
Television; the Vienna Philhar- 
monic in three Mahler symphonies 
in concerts filmed by Unitel Pro- 
ductions; and the Israel Philhar- 
monic in Mahler: "Das Lied von 
der Erde" in concerts also filmed 
by Unitel. He also performed a 
Brahms Lieder Concert with 
Christa Ludwig, in Vienna and 
Tel Aviv, recorded by Columbia 
Records and filmed by Unitel. 
Several works of Stravinsky were 
also recorded by Bernstein and 
the London Symphony Orchestra 
for Columbia. 

Lewis Trio & 
D.C. Unit Concerf 

WASHINGTON — The Ramsey 
Lewis Trio, jazz musicians, ap- 
peared with Lloyd Geisler and the 
National Svmphony Orchestra last 
week in the Watergate Conceri 
Shell. This concert was sponsored 
by the D.C. Department of Recrea- 
tion, and admission was free. 

The procram opened with 
Barber's "School for Scandal" 
Overture. Also performed was 
Tchaikovsky's "Capriccio Italicn" 
and Stepnev's "Cohesion." The re- 
mainder of the evening was de- 
voted to works by Lewis. 
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ALONE AGAIN (NATURAUY) 8 

Gilberl O'Sullivan, fMM 3619 (London) 
(AUM, ASCAPl 

WHERE IS THE LOVE 8 

Roberta Flack & Donny Hlthiwiy, Atlintic 2679 

(Antisia. ASCAP) 

SEALED WITH A KISS 9 

Bobby Vinton, Epic 5-IOe6l (CBS) (Poit, ASCAP) 

LEAN ON ME 10 

em Withers, Sussex 235 (Buddali) (Interior, BMI) 
DADDV D0N7 YOU WALK SO FAST 13 

Wayne Newton, Chelsea 78-0100 
(RCA) (Jewel, ASCAP) 

TOO LATE TO TURN BACK NOW 6 

Cornelius Brothers & Sister Rose, United ArtUts 

50910 (Unart/Slagedoor, BWI) 

eONE 11 

Joey Heatherton, MGfirt 14387 
(Oallas/Hill & Range, BMI) 

THE HAPPIEST GIRL IN THE WHOU [IJSX 8 

Donna Fargo, Dot 17409 (Famous] 
(Prima-Donna/Algee, BMI) 

DAT BY DAY 9 

Godspell, Bell 45-310 (Valando/New Cadeni, ASCAP) 

BRANDY (You're A Fine Girt) 5 

Looking Glass Epic 5-10874 (CBS) (Evie/ 
Spruce Run/Chappel, ASCAP) 

SONG SUNG BLUE 13 

Nell Diamond, Uni 55326 (MA) 
(Prophet, ASCAP) 

TAKE ITEASY 7 

Eagles, Asylum 11005 (Atlantic) (Binchmaik, ASCAP) 

MY GUY 9 

Petula Clark, fMGM 14392 (Jobete, ASCAP) 

BABY DON'T GH HOOKED ON ME 7 

Vac Davis, Columbia 4-4561 B (Screen Gems- 
Columbia, BMI) 

SEE YOU IN SEPTEMBER 7 

Mike Curb Congregation, MGM 14391 (Vlbir, ASCAP) 

POPCORN S 

Hot Butter, Musicor 1458 (Bourne, ASCAP) 
WHEN YOU SAY LOVE 3 

Sonny S Cher, Kapp 2176 (MCA) 
(Jack & Bill, ASCfP) 

SIMPLE MAN 4 

Lobo, Big Tree 141 (Bell) (Kaiser-Famous, ASCAP] 

SWEET INSPIRATION/WHERE YOU LEAD 4 

Barbra Streisand, Columbia 4-45626 (PreH/Screen 
Gems-Columbia, BMI) 

GOODBYE TO LOVE 2 

Carpenters, A&M 1367 (Ahtw/Hammer & Nails. 

ASdAP) 

MOTORCYCLE MAMA 4 

Sailcat, Elektra 45782 (Singing Wire, BMI) 

MAKE IT EASY ON YOURSELF 3 

Johnny Mathis. Columbia 4-45635 (Famous, ASCAP] 

THERE'S A PARTY 5 

Jody Miller, Epic 5-10878 (CBS) (AIgM/ 
Flagship, BMI) 

WE'RE FREE 12 

Beverly Bremers, Scepter 12348 (Pocket Full of 
Tunes, BMI) 

I NEED YOU 10 

America, Warner Bros. 7580 (WB, ASCAP) 

I AM WOMAN 6 

Helen Reddy, Capitol 33S0 (Buggerlugs, BMI) 

TOO YOUNG 6 

Donny Osmond, MGM 14407 (JaFftnon. ASCAP) 

CIRCUS 5 

New Seekers, Elektra 45787 (Ampco, ASCAP] 
BEAUTIFUL SUNDAY 1 

Daniel Boone, Mercury 73281 (Page Full of Hits, 
ASCAP) 

GUITAR MAN 1 

Bread, Elektra 45803 (Screen Gems-Columbia, BMI) 

BIG HURT 5 

Vikki Carr. Columbia 4-45622 (Gladys, ASCAP) 

BREAKING UP IS HARD TO DO 2 

Partridge Family, Bell 45-235 (Screen Gems- 
Columbia, BMI] 

DUNCAN 2 

Paul Simon, Columbia 4-45638 (Charing Cross, BMI) 

GOODBYE AGAIN 2 

John Denver, RCA 74-0737 (Cherry Lane, ASCAP) 

YOU D0N7 MESS AROUND WITH JIM 2 

Jim Croce, ABC 11328 (Blendlngwell/Wingate, ASCAP) 

IN THE QUin MORNING 1 

Joan Bau, A6M 1362 (Almo/Chandos, ASCAP) 

I'M STILL IN LOVE WITH YOU 1 

Al Green, Hi 2216 (London) (Jec, BMI) 

SAY WHAT I FEEL 4 

6.W- Stevenson, RCA 74-072B (Ml Iltr/Mountain 

Music Farm, BMI) 

HOW DO YOU DO 1 

Mouth & MacNeal, Phillips (Mercury) 40715 
(WB, ASCAP) 

THArS WHAT FRIENDS ARE FOR 1 

B.J. Thomas, Scepter 12354 (Almo. ASCAP) 
Billbcard SPECIAL SURVEY Fer Weak Eadlng 7/19/71 
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Countrij Music 



Dudley, Curless & Sovine Top 
Sept. 2 WWVA Trucker Special 



WHEELING, W. Va— A novel 
"speclacular," geared for the truck 
drivers of America, will be held 
here at the WWVA "Jamboree 
U.S.A." Sept. 2. 

The show, which will include 
the recording of a live, on-btagc 
album, will feature Dick Curless, 
Dave Dudley and Red Sovine. each 
of whom has recorded a number 
of truck-driver songs. Curless will 
do the live recording for Capitol, 
and (he LP will include the biggest 
all-time truck-driving htis. The 
album will be produced b> ioe 
Allison. 

The show will be broadcast over 
WWVA. and the Jamboree Studios 
will collaborate in the recording, 

Glenn Reeves, director of the 
"Jamboree." worked out the for- 



By BILL WILUAMS 

mat and details in New York with 
Vaughn Horton. representing Cur- 
less and Big Wheel Productions. 
Plans arc already under way to 
make it an annual affair, with a 
Labor Day weekend Truck-drivers' 
Convention in the future. 

I he Truckdrivers' Association is 
cooperating, and (ruck slops in the 
Northeast will be distributing spe- 
cial discount tickets to truckers 
and their families. Special parking 
and servicing facilities also will be 
provided for the big rigs, with 
shuttle-bus service to and from 
the Music Hall. 

At least one major oil firm is 
negotiating for television coverage 
and a TV special. There are an 
estimated 500,000 big-rig drivers 
in America. 



Slaight Radio Skein 
Adds Montreal C&W 



MONTREAL — This city, the 
second 1 a rgest m a rket in N ort h 
America with no full-time country 
music programming, told the Coun- 
try Music Association board of di- 
rectors gathered here last week 
that the situation is about to 
change. 

J. Allan Slaighi, part owner and 
general manager of CFGM Radio, 
Toronto, Ont., said he had pur- 
chased CFOX radio here, and the 
format will be switched to country 
at once. CFGM is also country. 

Clearance for the purchase had 
come only a few hours earlier from 
the Canadian Radio-Television 
Commission. 

Harold Moon, long-time general 
manager of BML Canada, in 
Toronto, was presented a certifi- 
cate for his pioneering efforts on 
behalf of country music. The 



presentation was made by Mrs. Jo 
Walker, executive director of 
CMA. 

The board also voted to take 
part again at the MOA convention 
in Chicago Sept. 14-16. 

Walter Heeney. publisher of 
Amusement Business, a Billboard 
publication, was named to chair 
u special committee lo develop 
new ideas and areas in which CMA 
can work to promote country mu- 
sic generally. Frances Preston. 
Harold Hitt and Jack Loetz were 
appointed to a long-range com- 
mittee for planning. 

Projects underway were dis- 
cussed. They include this year's 
annual network television Awards 
Show, the membership meeting and 
election of directors, and the 
"Grand Ole Opry" birthday cele- 
bration, all of which will take 
place in October. 



hbshville Scene 



By BILL WILLIAMS 



Former United Artists singer 
Bobby Lewis has not yet signed 
with Cutlass Records. Instead, he 
is bargaining with two or three 
companies for a contract. . . . Billy 
Walker, who has decided to stay 
with MGM, is cutting commercials 
for his new television series to 
start in the fall. He also is build- 
ing new office facilities. . . . Dottic 
West has done something most un- 
usual. She has taken her two fam- 
ous Coca Cola commercials and 
turned them into her next releases. 
She re-wrote some of the lyrics 
(the original commercial also was 
authored by her), and will have 
out "Country Sunshine" and "I'm 
Your Country Girl," both with 
familiar commercial melodies. 

Stringbean has bought a new 
massive home on Center Hill Lake 
so he can fish without bavins 'o 
travel to and from the banks. He 
paid cash for it. too. . . . Archie 

Jerry Glower Hosts 
'Country Crossroads' 

FORT WORTH— Jerry Clower. 
Dccca recording artist, will host 
the 30-minute "Country Cross- 
roads" show for the month of 
August. 

The regular co-hosts. Bill Mack 
and Leroy Van Dyke, will be vaca- 
tioning. The country music show 
is heard on 399 radio stations. 

Clower. a leading story-teller, 
alMi is deeply involved in religious 
work. 
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Campbell undertook one of his 
more pleasurable pastimes last 
week when he judged the Miss 
Nude America contest near Chi- 
cago. . . . Tanya Tucker, now un- 
der management contract to John 
Kelley (husband of Judy Lynn), 
made her Opry debut last week. 
She also is doing some additional 
recording for BUly Sberrill. . . . 
Bobby Lord has found the right 
material, and is ready to record 
again. 

Curley Putnam hosted a great 
party for his close friends. The 
outstanding song-writer surrounded 
himself mostly with other song- 
writers, and it was a bash. . . . 
Epic's Wclton Lane will be among 
acts appearing Sept. 1 for a police 
benefit at the Fairgrounds in Louis- 
ville. . . . The Oak Ridge Boys 
pre.Nenled E.O. Stacey with an 
award of appreciation last week. 
Stacey is a veteran outdoor event 
booker with Creative Management. 
. . , "Hoedown. U.S.A." is going 
strong in Des Moines, Iowa. . . . 
Mac Wiseman has recorded a Shel 
Silverstein song, co-written with 
Vince Mattbews. It's called "On 
Susan's Floor," and its a tribute to 
Sue Brewer, known by the entire 
music industry in Nashville. . . . 
Country Showcase America has 
done a tribute to the late Ellon 
Briti, in a broadcast from Bells- 
ville, Md. Frank Gosman did the 
honors. Britfs name also was en- 
tered into the Mid Atlantic Stales 
Country Music Hall of Fame. 

(Continued on page 40) 



Curless' hits have included 
"Tombstone Every Mile"' and "Big 
Wheel Cannonball." Dudley, a 
Mercury artist, has had a string 
of hits including "Six Days on the 
Road" and "Truck Driving Son-<if- 
a-Gun" and "Phunlom 309" for 
Starday. He is now with Chart. 

The regular cast of "Jamboree 
U.S.A." also will take part in the 
show. 

Scaife Regains 
Gospel Label 

NASH VILLE— Cecil Scaife, 
who formerly headed the Colum- 
bia Records custom pressing divi- 
sion here, has purchased the Songs 
of Faith gospel label and its entire 
catalog. 

The sale inculdcs existing per- 
formers' contracts and all other 
assets. Purchase was made from 
William Beasley. president of Na- 
tional Growth industries. Sale 
price was listed as "more than 
$100,000." Commerce Union Bank 
vice president Clarence Reynolds 
handled the transaction. 

Scaife said the label's assets in- 
clude more than 120 album sides 
by such groups as the Sego 
Brothers and Naomi, the Florida 
Boys, the Dixie Echoes, Jake Hess. 
Wally Fowler and the Oak Ridge 
Quartet, the Speer Family. Wendy 
Bagwell and the Sunliters, Carl 
Story and the Mountaineers, and 
the Kingsmen. 

Scaife. in making the purchase, 
is actually re-acquiring the firm. 
He founded it in 1962. and served 
as its president for three years. 
Prior to that. Scaife had been na- 
tional sales manager of the Sun 
and Phillips recording companies 
in Memphis. 

Scaife said he now is signing 
new artists to the label. None of 
thi sc listed in the catalog is now 
with Songs of Faith. 

Break Ground 
For Del. Site 

SEAFORD. Del — Groundbreak- 
ing ceremonies have been held here 
on a 316-acrc site for construction 
of the Blue Hen Country Network 
facilities, "one of the world's larg- 
est country music operations." 

John C. Greene, president of the 
network, turned the first shovel of 
dirt in a televised ceremony. The 
property ultimately will include a 
5,000 seat auditorium, a motel, a 
restaurant, a series of shops, a 
lighted airport runway, an airpark, 
and recreation facilities. 

The gigantic project is being 
constructed jointly by Blue Hen 
Country Network, Inc., and Uni- 
versal Investments of America, 
Ltd. 

Anderson Set 
For Grid Gome 

ATHENS. Ga.— When the Uni- 
versity of Tennessee football team 
plays here this fall against the Uni- 
versity of Georgia, the Georgia 
band will salute Tennessee with a 
medley of Nashville songs. 

A famous graduate of the Uni- 
versity of Georgia. Decca's Bill 
Anderson, will sing with the band 
in the halftime ceremony. 

Anderson began his songwriting 
career in Georgia, and developed 
as both a writer and artist in Nash- 
ville. 



Dallas Resuming 
'Big D Jamboree 



DALLAS — The "Big D Jam- 
boree." one of the pioneer country 
radio programs, will rc-opcn here 
almost immediately. 

The show, which will not be 
broadcast at first, has been reacti- 
vated by Ed Burnet Associates, 
Inc., which will produce and man- 
age the entire presentation. 

Spotlighting the first show will 
he Columbia's Carl Smith. He will 
be followed by Nat Stuckey and 
Bobby Bare. The show will be 
supplemented by local talent and a 
house band. It will be a IVi hour 
presentation, geared for the family, 
with tickets held at a low price. 

Site of the revived "Jamboree" 
will be the Sportatorium here, 
which scats more than 2,500. 

The original "Big D Jamboree" 
was founded in 1947 at KRLD in 
Dallas, and originated from the 
Sportatorium. Among its early 
performers were Ray Price, Sonny 
James, Merie Kilgore. Cad Perkins 
and Billy Walker. The show went 
off the air in 1960, only to be 
revived briefly later. Dallas, at the 
time, was the only city in America 



with two major country radio 
shows. KRLD had its "Cornbrcad 
Matinee." featuring Dewey Groom 
and the Texas Longhoms. and in- 
cluded Sunshine Ruby. Howdy 
Forrester and Jimmy Hicks. Both 
these shows preced&J the "Louisi- 
ana Hayride" by one year. 

Growth Prods 
Agency Move 

NASHVILLE— The Top Billing 
Agency, because of its phenomenal 
growth in the past year, has moved 
10 new quarters here. Tandy Rice, 
president of the firm, said the 
growth and diversification of the 
agency led to the move. 

Top Billing currently handles 
such acts as Porter Wagoner, Jack 
Green and Jeannie Seeley. De! 
Reeves, Jim Ed Brown. Tommy 
Overstreet, Billy Walker, the Stone- 
mans and Jerry Clower. 



Brite Star'$ PitK ^^^^ 

John Henry lU — (Circle B) 



Brite Star's Pic k Hits 

)RONIE" 



"CRYING IN THE RAIN" — Del Reeves and Penny Dehaven 
(United Artist) 

"THE BALLAD OF WOUNDED KNEE"— Jeanne Sullivan 
(Flag) 

"I'M PROUD TO BE AN AMERICAN"— Grace Williams 
(Recordit) 

"MOVIN" — Bitter Root — (Dor Don) 

"SHE'S A WAITRESS. SHE'S A LADY"— Billy C. Cole — (Mega) 
"THERE MUST BE A REASON"— Tom Jessee — (Music Towne) 
"DONT LET ME GO" — Earl Connelly — (Maycon) 
'YOUR TEARS WILL FIND YOU OUT"— Billy Means— (Picture) 
ALBUM OF THE WEEK: 

"SUNRISE" — The Singing Americans — (Sonic Sound) 
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THE NEW SINGLE 
"SWEET BABY JAMES" 
B/W "Joshua" Rebel F-320 
BY THE SELDOM SCENE 

(Five Familiar Faces You're Sure To Recognize) 



From Their New Album 

"THE SELDOM SCENE, 
ACT I" 

Rebel SLP-lSIl 
8-TrackT-8SII 



rii Slim sfni 



THE NEW SOUND OF BLUEGRASS IS ON REBEL 
REBEL RECORDING CO., INC. 
P.O. BOX 246 
MX. RAINIER, MD. 20822 

(301)927-0010 
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If it aiiit Connie, 
it just ain't 

When she does a single or an 
album, her style is so unique 
that imitations are impossible. 
Especially when she sings 
Dallas Frazier songs. 

"li It Ain't Love" (Let's Leave 
It Alone) =74 0752 is a hit single. 
And it's a new album with Dallas 
singing along on two of the tunes. 

And it's Connie Smith. 
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TITlE-litllt, labal « Malabar Weeks ei 

(Sin. Ubal) (Pliblilkar, llcamaa) Ckart 

ITS fiONNA TAKE A LiniE 

BIT LONGER 9 

Chatlay Pride, RCA 74.0707 (Pl.Gam, DMIl 

REACH OUT YOUR HAND 11 

Tammy WyneHt. Epic 5-10856 (CBS) 
(Algee/Altam, BMI} 

LOVING fOU COULD NEVER 

BE BETTER 11 

George Jones, Epic 5-10858 (CBS) 
(Allam, BVil) 

LISTEN TO A COUNTRY SONS 8 

Lynn Anderson, Columbia 4-45615 
(Jasperllla, ASCAP) 

BLESS YOUR HEART 6 

Freddie Harl, Capitol 3353 (Buckhorn, BMI) 

WOMAN (Sensuous Woman) 8 

Oon Gibson, Hickory 1636 (Accoustic, BUI) 

DELTA DAWN 12 

Tanya Tucker, Columbia 4-45588 (Big Ax, 
ASCAP) 

SWEH DREAM WOMAN 8 

Waylon Jennings, PCA 74.0716 (Blackwood/ 
Back Road, BMi) 

son SWEET t WARM 8 

David Houston, Epic 5.10670 (CBS) [Algae, 
BUi) 

MY HEART HAS A MIND OF ITS OWN 10 

Susan Raye, Capitol 3327 (Screen Gems- 
Columbia/Mandan, BMI) 

BORROWED ANGEL 10 
Mel Straar, Royal American 64 (Lavisa, BMI) 

LONELY WEEKENDS 7 

Jarrv Lea Lewis, Mercury 73296 (Knox, BMI) 

LOVE IS A GOOD THING 6 

Johnny Paycheck, Epic 5-10876 (CBS) 
(Jack & Bill, ASdAP) 

I'VE FOUND SOMEONE OF MY OWN 13 

Cal Smith, Decca 32^59 (MCA) (Mango/ 
Run-A-Muck. BMI) 

THERE'S A PARTY 7 

Jody Miller. Epic 5-10676 (CBS) (Algee/ 
Flagship, BMI) 

I'VE GOT TO HAVE YOU 7 

Satttmi Smith, Maga 615-0079 (Buckhorn, 
BMI) 

A SEED B£FORE THE ROSE 11 

Tommy Overstreet, Dot 17418 (Famous) 
tleirace, ASCAP) 

HERE I AM AGAIN 4 

Loretta Lynn, Decca 32974 
(MCA) (Evii Eye, BMI) 

MADE IN JAPAN 14 

Buck Owens & His Buckaroos, Capitol 3314 
(Blue Book. BMI) 

ASHES OF LOVE 7 

Dickie Lee, RCA 74-0710 (Aculf-Rosa, BMI) 

HAPriEST GIRL IN THE WHOLE U.S.A. 19 

Donna Fargo, Dot 17409 (Famous) (Prima 
Donna/Algee, BMI) 

I'M GONNA KNOCK AT YOUR DOOR 5 

Billy "Crash" Craddock, Cartwheel 216 [Anne- 
Rachel, ASCAP) 

THE ROADMASTER 6 

Freddy Wailar, Columbia 4-45624 (Young 

IWorld/Cenlrel Star, BMi) 

GONE (Our Endless Love) 10 

E iiy Walker, MGM 14377 (Anm-Rachal/ 

Besl-Way/Venomous, ASCAP) 

ELEVEN ROSES 14 

Hank Williami. Jr.. MGM I437I 

(IWilllami, Jr., BMI) 
IF YOU TOUCH ME 

(You've Got To Low Me) 7 

Joe Stampley, Dot 17421 (Famous) (Algee/ 

Galileo, BMI) 

AIN'T IT ALL WORTH LIVING 7 

Tompall & the Glasar Bros., MGM 14390 
(Miiene, ASCAP) 

THE CEREMONY 4 

Tammy Wynelte & George Jones, 
Epic 5-10881 (CBS) (Algaa, BMI) 

THE MONKEY THAT BECAME 
PRESIDENT 4 

Tom T, Hail, Mercury 73297 
(Hallnote, BMI) 

LH'S ALL GO DOWN TO THE RIVER 10 

Jody Miller & Johnny Paycheck, Epic 
5-10863 (CBSl (Altam, BMI) 

IN THE SPRING 

(The Roses Always Turn Red) 12 

Dorsey Burnette, Capitoi 3307 (Brother 
Karl's, BMI) 

IF YOU LEAVE ME TONIGHT I'LL CRY 2 

Jerry \*allace, Decca 32989 [MCA) (Leeds, 
ASCAP) 

A WHOLE LOT OF SOMETHIN' 4 

Tony Booth, Capitol 3356 (Biua Book, BMI) 

IF I HAD A HAMMER 3 

Johnny Cash & June Carter, 
Columbia 4-45631 (Tro-Ludlow, BMI) 

IT TAKES YOU 9 

Bob Luman, Epic 5-10669 (CBS) (Jack & Bill, 
ASCAP) 

WHEN THE SNOW IS ON THE ROSES 2 

Sonny James, Columbia 4-45644 
(Miller/AMRA, ASCAP) 

STONIN' AROUND 5 

Dick Curieis, Capitol 6527 
(Cedarwood/Sawgrass, BMI) 



This Last 

Weak Waak 

# 47 

^ 46 

41 41 

42 42 

43 44 

44 30 

^ - 

46 32 



TITIE-Aftlst, Label A Nanbar 
(Dtat. label) (Pabllsbar. Llcaalaa) 
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Quit 



49 50 

50 53 

51 39 
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54 57 

55 62 

56 59 

58 61 

59 55 

60 67 

61 63 
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65 69 

^ - 

67 60 

68 68 

69 74 

70 72 

71 71 

72 70 



THAT CERTAIN ONE 3 

Tommy Cash, Epic 5-10865 (CBS) 
[House of Cash, 6Mi) 

THIS LITTLE GIRL OF MINE 2 

Faron Young, Mercury 73308 (Dixie 
Jane/Coun of Kings, BMI) 

I'M SO LONESOME I COULD CRY 4 

Charlie McCoy, Monument 8546 
(CBS) (Rose, BMI) 

BIG BLUE DIAMOND 8 
Jacky Ward, Target 0146 (Maga) (Fort Knox, 
BMI) 

I WANT YOU 6 

Johnny Catver, Epic 5-10872 (CBS) (Green 
Grass, BMI) 

RAIN FALLING ON ME 5 

Johnny Russell, RCA 74-0729 (Husky, BMI) 

GOOD MORNING COUNTRY RAIN 11 

Jeannie C Riley, MGM I43B2 
(Acuff-Rose, BMI) 

I CAN'T STOP LOVING YOU 1 

Conway Twitty, Dacca 329flB [MCA] 
(Acuff-Rose, BMI) 

ONE WOMAN'S TRASH 
(Another Woman's Treasure) 9 

Bobbie Roy, Capitol 3301 (Tree, BMI) 
54 ALABAMA WILD MAN 3 

Jerry Reed. RCA 74^3736 (Vector, BMI) 

58 LOOKING BACK TO SEE 3 

Buck Owens & Susan Raye, Capitol 3368 

(OandeiiOn, BMI) 

PRIDE 7 

Jeannie Seely, Decca 32964 (MCA) [Cedar- 
wood, BMI) 

I'M IN LOVE 6 

Buddy Alan, Capitol 3346 (Blue Book, BMi) 

THANKS FOR THE MEM'RIES 10 

Barbara Fairchijd, Columbia 4-45589 
(Duchess, BMI) 

DO YOU WANT TO DANCE 10 

Jack Reno, Target 0150 (Mega) 
(Clockus. B.Mi] 

WHY DON'T WE GO SOMEWHERE 
AND LOVE 10 

Sandy Posey, Columbia 4-45596 [House of 
Gold, BMI) 

I'M ONLY A WOMAN 9 

Dottle West, RCA 74-0711 (Singleton, BMI] 

WHISKEY RIVER 2 

Johnny Bush, RCA 74.0745 
[Nelson, BMI) 

THAT'LL BE THE DAY 7 

Kenny Vernon, Capitol 3331 (Hor-Va-Jak, 
BMI) 



MISSING YOU 1 

Jim Reeves, RCA 74-0744 

(Valley, BMi) 

IT MEANT NOTHING TO ME 3 

Diana Trask, Dot 17424 (Famous) (Green 
Apple/Sunbeam, BMI) 

I HOPE YOU'RE HAVIN' BETTER 

LUCK THAN ME 5 

Crystal Gayie, Decca 32969 (MCA) 
(Contention, SESAC) 

ALWAYS ON MY MIND 4 

Brenda Lee. Decca 32975 (MCA) 
[Press Rose Bridge, BMI) 

SPREAD IT AROUND 5 

Brian Collins, Maga 615-0078 (Jack & Bill, 
ASCAP) 

DADDY DON'T YOU WALK SO FAST 3 

Wayne Newton, Chelsea 78-0100 [RCA) 
(Jewel, ASCAP] 

CRYING IN THE RAIN 6 

Dei Reeves & Penny OaHavan, United Joists 
50829 [Screen Gems-Columbia, BMI) 

YOU'VE GOTTA CRY GIRL 2 

Dave Dudley, AAarcury 73309 
(Six Days, BMI) 

I'M GONNA BE A SWINGER 3 

Webb Pierce, Decca 32973 (MCA) 
(Brandywine, ASCAP) 

BEAUTIFUL PEOPLE 1 

Pat Daisy, RCA 74-0743 
[Ismael/Coors, BMI) 

HOW I LOVE THEM OLD SONGS 8 

Jim Ed Brown, RCA 74-0712 [Acuff-Rose, 
BMI) 

OLD FASHIONED LOVE SONG 6 

Jeris Ross. Cartwheel 214 (Almo, ASCAP] 

RAIN— RAIN 3 

Lois Johnson, MGM 14401 (AttOUtic, BMI) 

SIX PACK OF TROUBLE 5 

O.B. McCiinton, Enterprise 9051 (Stax/Volt: 
(Song City, BMI) 

THE FIRST TIME FOR US 4 

Karen Wheeler, Chart 5166 [Cedarwood, BMI] 

SOMETHING TO CAU MINE 5 

Bill Rice, Epic 5-I0B77 (CBS) (Jack t. Bill, 
ASCAP) 

200 LBS. O'SLINGIN' HOUND 1 

Biily Ed Wheeier, RCA 74^)739 
(United Artists, ASCAP] 

NORTH CAROLINA 1 

Delias Frajier, RCA 74-0748 
(Blue Crest/Hill & Range, BMi) 

TORN FROM THE PAGES OF LIFE 1 

Stonewall Jackson, Columbia 4.45633 
(Algee, BMI) 
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Country Musk 



l5,000Crowd Gospel Fete 



NASHVILLE— More than 15.- 
000 people attended a two-day 
third annual International Gospel 
Music Fcstivul here. 

The festival, which will be ex- 
panded into a four-day event next 
year, featured 30 of 4he lop gospel 
groups in the United States. Can- 
adit :md Mexico. It was sponsored 
by the Nashville Jaycees and 
hosted by the Oak Ridge Boys. All 



profits were turned over lo pro- 
grams benefitting mentally re- 
tarded children. 

The event also featured a dinner 
for the Gospel Music Disk Jockey 
Association, a relatively new or- 
ganization which is designed to in- 
crease the amount of spiritual and 
gospel music programmed on ra- 
dio stations. 



Opryland Inks Country 



NASHVILLE— Despite its em- 
phasis on all kinds of music, the 
reception lo country music at Op- 
ryland has been so heavy that doz- 
ens of acts now have been booked 
in there on a daily basis, 

Bud Wendell, manager of the 
"Grand Ole Opry," said early ex- 
periments in putting country acls 
into Opryland have gotien over- 
whelming response. 

"As a result, we arc in the proc- 
ess of creating an entirely new 
show area strictly for the country 
performances." The Four Guys, 
one of the most popular of all 
"Opry" acts, will perform there on 
a regular basis. Their first release 
on the Cutlass label will be out 
shortly. 

"In the past few days we have 
booked 15 or 20 other acts, and 



TTujnKS To Evei'/ont 



there will be country music shows 
every day." Wendell said. The 
shows will be free lo all those in- 
side the Opryland complex, and the 
artists will be paid their road scale. 





Heritaae 
Rtcordi 



• Continued from page 37 

Mountain Records has cut a new 
single featuring Ann Reno, which 
she wrote. The session was cut at 
the Carousel Recording Studio in 
Denver, and was produced by Ray 
Robertson. Dud Hannigan has 
signed a five-year contract with 
Mountain, and his first single is 
set for August. . . . Red Brltfaam, 
country singer who works New 
York Stale, has given up many of 
his dates to concentrate on book- 
ing and promoting shows for civic 
organizations. Red uses talent from 
Nashville and other country mar- 
kets, and performs on these shows. 
. . . Terrace Music Enterprises of 
Nashville have moved to new of- 
fices in the Green Hills area. 
Bobby Fischer has been promoted 
to general manager of the firm. 
The new location will house two 
new studios and four offices. . . . 
Liz Anderson's new Epic single, 
which she wrote, has been shipped. 
It's called "Astrology." 

Newest member of the Faron 
Young roadshow is Showbiz re- 
cording artist Jamey Ryan, who 
will travel the fair and carnival 
circuit for the balance of this sum- 
mer with the musical unit. . . . 
Buck Owens has added Larry Gar< 
ner to his roster of greats. A long- 
time performer with various groups, 
he now will become a solo act and 
is recording for Capitol. 



T.C. STRIKES BACK! 

"THAT 
CERTAIN 
ONE" 

TOMMY CASH 

IS GOING TO BE A HIT 
WE BELIEVE IN YOU TC. 
FROM THE TOMCATS. 




• Continued from page 2} 

ding silent agreement with his 
every statement. That is, until I 
came to his next to last statement. 
When Mr. Wilson said he rewards 
high rating;s by letting his jocks 
keep their jobs, I got a bitter, yet 
familiar taste in my mouth. I cer- 
tainly hope there's more to that re- 
mark than its face value. Perhaps 
Mr. Wilson could issue a qualifying 
word or two." The problem is 
mine, not George's, because it's dif- 
ficult to show in printed words 
when a man has a tongue-in-cheek 
attitude. Anyhow, keep reading 
the interview. I think the whole 
matter will be explained over the 
total interview. In any case, 
George treats his program directors 
and his air personalities pretty well 
and has built up tremendous loy- 
ally among most of them. 

★ ★ * 

Lineup at KROY. Sacramento, 
Calif., includes Dave Williams 6-9 
a.m.. music director Don Christie 
9-noon. Martin (Wonder Rabbit) 
Ashley noon-3 p.m., program di- 
rector Chuck Roy 3-6 p.m., Terry 
Nelson 6-9 p.m., Sieve Moore 9- 
midnight, and Tommy Kmgbt in 
the all-night slot with B.J. Gun- 
ther doing swing work. . . . Gary 
Mercer had been promoted to pro- 
gram-music director of CKWS in 
Kingston, Canada. Says Kingston 
is one of the prettiest spots he's 
ever been in and he was moving 
his wife and kids up. Then BiU 
Parris, morning man at WINX in 
Washington called and it turns out 
he was helping Mercer move that 
weekend. Small business, t'ain't it. 
. . . Alan Elsenbcrg writes that he 
has taken over as general manager 
and vice president of KUDL in 
Kansas City. New program di- 
rector of KUDL-FM is Larry Mil- 
ler from KADI-FM, St. Louis. 

★ ★ ★ 

Bob Vernon, WGAB, Cleveland, 
writes: "After our Sloney Richards 
did his show from the front lawn, 
that guy from North Carolina try- 
ing to one-up our boy really upset 
me. Yesterday, I did my show 
from the front lawn while skating 
on a box of frozen shoestring po- 
tatoes ... at the same time under- 
going open heart surgery per- 
formed by a Christian Science 
practitioner and balancing a musk- 
melon on my forehead." . . . 
J. Gordon Lunn is leaving KTAP 
in Austin, Tex., to do the 5-9 
a.m. show at WIBR in Baton 
Rouge, La. . . . The lineup at 
WGOM, Marion, Ind., is Craig 
Weston 6-10 a.m., music director 
Dave Land until 2 p.m., Ben Um- 
berger 2-6 p.m. and Chailie St 
Antttony 6-8 p.m. signoff. Land 
guarantees to play LP cuts if you'll 
send them to him. Singles, too. . . . 
Carl Hayes former music director 
and soul personality, is looking for 
a new job. Write him at 5091 Fill- 
more St., Etenver, Colo. 80216. 
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LLOYD DENNY of KARN. Little 
flock, has been inducted into 
permanent membership of the 
Radio Hall of Fame at Opryland. 
USA, Nashville. Here, Denny 
guests with Charlie Collins, left, 
and Bashful Brother Oswald, 
right, of Roy Acuff's Smokey 
Mountain Boys during his visit to 
Opryland where he was honored. 



Billboard SPECIAL SURVEr 
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ie STAR Periormcr-lP'i resiiterln^ proportioRalt upward progrett thti week, 



1 


1 


2 


2 


3 


3 


4 


4 


5 


5 




8 


7 


6 




10 


9 


7 


10 


11 


U 


9 


12 


13 




21 


14 


14 


15 


16 


16 


15 


17 


17 


18 


18 


19 


19 


20 


12 


21 


20 


22 


22 




28 


24 


24 


25 


26 


26 


27 




30 




31 


29 


25 


30 


32 


31 


23 


32 


29 


33 


33 




— 




— 


36 


36 


37 


38 


38 


41 


39 


40 


40 


42 


41 


37 


42 


35 


43 


39 


44 


43 



TITLE-Arlilt, L«bal A 
Nunb«r (Disrr)botlnf lil>«D 



RCA ISP una 



A TKINS CALUD LOVE 14 

JohnnY Cash, Columbia KC 31332 



BUCK OWENS: LIVE AT THE NUGGET 

Capilol SUAS 11039 
REAL McCOY 

Charlie MtCoy, Monument Z 31329 (CBS) 



DO 



THAT'S WHY I LOVE VOU LIKE I 

Sonny James, Capitol ST 11067 

BEST OF JERRY REED 

RCA ISP-J729 

THE "KILLER" ROCKS ON 14 

Jerry Lee Lewis, Mercury SRM 1-637 



12 
18 
8 

. 5 



BLESS YOUR HEART 

Freddie Hart, Capital ST 1 1073 

CRY 

Lynn 



Anderson, Columbia KC 31316 



. 5 
17 

.10 



GEORGE lONES 

Epic KE 31321 (CBS) 

SOMEONE TO GIVE MY LOVE TO 8 

Johnny Paycheck, Epic KE 31449 [CBS) 

TO GET TO YOU 5 

Jerry Wallace, Decca 01 7-5349 (MCA) 

HAPPIEST GIRL IN THE WHOLE U.SA 3 

Donna Fargo, Dot DOS 2600 (Famous) 

SINGS FOR AU THE LONELY WOMEN 

IN THE WORLD 8 

Bill Anderson, D«ca DL 75344 (MCA) 

HANK WIUIAMS, IR S. GREATEST HITS, VOL 2 9 

MGU SE 4822 

DAY LOVE WALKED IN 12 

David Houston, Epic KE 313SS (CBS) 

BEDTIME STORY 17 

Tammy Wynelle, Epic KE 31285 (CBS) 

ORIGINAL TRAVELIN' MAN 8 

Dave Dudley, Mercury SR 61365 

WHAT AM I GONNA DO 8 

Bobby Bare, Mercury SR 61363 

THIS IS JERRY WALLACE 15 

Decca DL 75294 (MCA) 

FOR THE GOOD TIMES 100 

Ray Price, Columbia C 30105 

SOMnHNG OLD SOMrHING NEW, SOMETHING BLUE 11 

Sammi Smith, Mega M3l-10tl 

GOD BLESS AMERICA AGAIN 5 

LoreHa Lynn, Daccca D17-535I (MCA) 

ONE'S ON THE WAY 18 

Lorella Lynn, Decca Dl 75334 (MCA) 

GREATEST HIT, VOL 1 . 4 

Conway Twitty, Decca D17-S353 (MCA) 

CAB DRIVER 2 

Hank Thompson, Dot DOS 25996 (Finmis) 

ASHES OF LOVE 6 

Dickie Lee, RCA LSP 4715 

THE KEY'S IN THE MAILBOX 4 

Tony Booth, Capitol ST 11076 

ME t cnn 12 

Chel Atkins 4 Jerry Reed, RCA LSP 4707 

BALLADS OF LOVE 4 

Ponir Wagoner, RCA LSP 4734 

in ME TELL YOU ABOUT A SONG 17 

Merle Haggard, Capitol ST 8B2 

MY HANG UP IS YOU 21 

Freddie Hart, Capitol ST 11014 

SAY SOMETHING NICE TO SARAH 5 

Ernest Tubb, Decca D17-5345 (MCA) 

ROY CURK COUNTRY! 1 

Dot DOS 25997 (Famous) 

ELEVEN ROSES 1 

Hank Williams, Jr., MGM SE 4843 

MY HEART HAS A MIND «F ITS OWN 7 

Susan Raya, Capitol ST 11055 

LIVE IN PERSON 4 

Danny Davis & The Nashville Brass, RCA LSP 4730 

"IF IT AIN'T LOVE" AND OTHER GREAT 

DALLAS FRAZIER SONGS 2 

Connie Smith, RCA LSP 4748 

JUST PLAIN LONELY 6 

Feriin Husky, Capitol ST 11069 

WE ALL GOT TOGETHER AND 15 

Tom T- Hall, Mercury SR 61362 



12 
20 



ANNIE 

Anne Murray, Capitol ST 1 1024 

INNERVIEW 

Slaller Brothers, Mercury SR 61356 

SINGS HEART SONGS 3« 

Charlav Pridt. tCA LSP 4617 

NEED YOU 3 

David Rogers, Columbia 45551 

ELVIS UVE AT MADISON SQUARE GARDEN 1 

Elvis Pmley, RCA LSP 4776 
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THANKS 

D J.'s and Everyone 
For Your Help In 
Making Our EPIC Records 
Number 1 in Sales, in 72. 




For Bookings Contact: 
Shorty Lavender 
Talent Agency 

916 I9lh Avenue South 
Naihville. Tenn. 37211 
MIS) 244-SUJ 



iterial 




CHECK TYPE OF AD YOU WANT: 

1 REGULAR CLAj^lFIBC S 'f a word. Minimum 

SIO.OD, First ^■l\c ist all cops IJamc. otWresi 

and phone nufnlier lo be included In word count. 
I DISPLAY CLASSIFIED AD— One inch, S25.0O. 

Eoch odditicnal inch m some od. $1S.C0, Box 

rule around all a&i. 
I Box Number, c/o BILLBOARD, figure 10 oddi- 

tiorxil wordj and Include 50< icrvlcc charge far 

box number and oddieu. 

DEADLINE — Closci 4:30 p.m. Tuesday, 11 

prior to dote of issue. 

CASH WITH ORDER, Clessificd Adv. Dept.. 

Billboord. 



Check heading under which .id le appear 
(Tope & Cartridge cotegorv chi»itlcd ed not oecopted.) 



n Oijtftbution Scrv.te^ 

f^' Record M'o. Servicej, Supptiei . 

Equipmtnl 
n Help Wanted 

Z} Uted Coin Machine Equipment 
n Promoiional Services 



n Business Orporlumties 
Ptote^fiOnal Service*! 

□ for Sate 

□ Wanted to Buy 

□ Publishing Strvicrs 
O Miscellaneoui 



i doys 



Enclosed ii S_ 



□ Check 



n Money Ofdif. 



PAYMENT MUST ACCOMPAKY ORDER 



ADDRESS ALL ADS— Erv Kottus. BILLBOARD. 
2160 Patterson St,. Cincinnati. Ohio 452M. or 
telephone Classified Adv. Dept.. 513/38I-64SO 
(New York: 2I2/757-2800.I 



NAME _ 
ADDRESS 
CITY 



PROMOTIONAL StRVICCS 



if PRICE 
makes the 
difference 

WE'RE 
DIFFERENT! 

A NEW SOURCE 
FOR ALL YOUR 

8'TRACK TAPES 

CASSETTE TAPES 

L.P. RECORDS 

All the latest by the original 
artifts on the original labels. 

BLANK TAPES 

HEAD CLEANERS 

RECORD CHANGERS 

TAPE RECORDERS 

TAPE PLAYERS 

RECEIVERS 

SPEAKERS 

HEADPHONES 

PORTABLE RADIOS 

TELEVISIONS 

Complete Line Of Music 

Systems For Cars 

NATIONWIDE 
WHOLESALE 
DISTRIBUTORS 

GOO 612 Montgomery Street 
Alexandria, Virginia 22314 

Phor»e; Area code 703 
6834701 683-4744 



SUPER PROMOTIONS 
IS 

BRITE-STAR 

Complete record promotion and 
diilribution Services- 

* Motlers Leaied 

* Naihville Sesilont Arranged 
Send oil records for roviev/ to: 

BRITE STAR PROMOTIONS 
728 T6th Ave. S. 
Nashville, Tenn. 37303 
Coll: NathvilU (615) 244-4064 

tfn 



WANTED TO BUY 



DISTBIBUTOB NKKDS VV TO HATE 8 
trnck and cahhi-'Uc rapes Ui s»-ll at dis- 
count prlCfR, Rrpcrlolrc .iiul t|uai)lll)r<i 
In drtjill to: McCrath. ISBHl Indiana. 
Detroit, Mich. 48238. au5 



WANTF-n FOR KXI'ORT — PUFRF- 
c-ordcd Css<ettos. l ate Hltti. nlKn Closv- 
oulft. Roahirs naid. Imn«x. 55 Llbt- 
ly St.. New York. N.V. lOOCS. j.v2^ 



PROFISSIONAL SfRV/CfS , 



• HOW Ml'CH rs A JOB WORTII 
P»r a ctimplile. U|]d;itrd lintlnR of .1)1 
known radio opfnlnirs in the U.S.. rush 
SIO tn: Franklin-Madison Associaleit. Bos 
= 8027. Akron. Ohio 44320. jy29 



HELP WANTED 



BARMAIDS, 
COCKTAIL 
WAITRESSES, 
GO GO DANCERS, 
HAT CHECK GIRLS, 
HOSTESSES 



No experience necessary. Day. 
nisht, part time or full time, split 
Ehirts also. We can ault YOUR 
schedule! Immediate Openlnjts in 
our many clubs, restaurants, dis- 
colhequea. HIGHEST pay plus fan- 
tastic Ups. East side or West side. 
Apply in person, do not phone. 

PUSSYCAT CLUB 

1*74 B'way NYC bet. SJ-53 St. 
Apply anytime from 4 PIM to 4 AV 



WANTED— EXPERIENCED JUKE BOX 
and same mechanic. Nice territory, 
good working conditions. No drlnklnc 
Kaney Muafc Co., 528 N. Carver. 
Grcensbure, Ind. 47240. aul9 

MODELS WANTED — NEW STUDIO 
Caiual, out-of-sitfht mananement. tlOO 
a day. Call: (212) 533-5719. iy2S 



DISTRIBUTING SERVICES 



RECORD DISTRIBUTION 

We can offer distribution 

over the U.S. 
on your mailers of albums. 
We are willing to purchase, lease or 
pav royatllPo n.. mxiil mittorlal. Sc(i<i 
all records now for review to- 
MUSIC ROYALTY ASSOCIATION, 
LTD. 
P.O. Box 74973 
Oklahoma City, Okla. 73107 

A.C. (405) V43-12S4 auS 



Wim.E OTHER PEOPLE ARE RAISING 
their prices, we are lowerinc ours. Major 

r.P'B fire low as Sl.OO. Your choice. 
Write for free llstlncs. Scorpio Music 
nistributors. 6612 Limekiln Pike, Phili- 
delphla, Pa. I913S. Dealers Only. tfn 



ATTENTION. RFXTOHU OUTLETS, 
havr the larsest selection of 45 rp: 
oldies and itoodlcs at 25f each, als 
major label LP llstlnKs at promotioni 
prices. Scud for free IlKtlnRK, AM onl.'i 

weleonne. Apex Rendezvous. Ii 

W. Elizabeth Ave., Linden. N.J. 0703fi. 



WE 



133 



tfn 
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UISTRIBUTINC SERVICtX— LOOKING 
for one-stop with faintest service, lowest 
prices, free phone call*, plus special 
buys dollar up. Call collect or write: 
Molaman Record DIst.. 12038 Wilshirc, 
Los Aniteles. Calif. 90025. (213 ) 477 1037. 

Ifn 



SCHOOLS A 
INSTRUCTIONS 



A.I.R, OFFERS FIRST PIIONK LICENSE 
course ill 4 ueeksi or IPs". VA approved. 
New classes start every Monday. Tuition 
3:i33.00. American Inxtilute of Radio. 
2622 Old Lebanon Road, Nashville. Teno. 
37214 (615) 889 0469. tfn 

ON TIIK AIR ANNOtiMl;H TRr\tNlN<; 
.!( R.E.I, features liidlvldu.")!, realistic 
prepAralloii for your Radio TV career, 
II.E.l.K cnciiit-erinf! course fcilureii In 
tensive ir.iinlnR for the FCC first phone! 
Comi'lt-te cither cour?ie In just five l5' 
weeks! C.ill: 1 (237) 2251 toll free for 
brochure. Write: R.E.I.. 1336 Main Street. 
Sarasota. Fla. 33977. tfn 



MISCULANtOUS 



HIT-BOUND SOUND: 

(From Sugar Beet Country) 

FROM DUST TO DUST 
WARM UP 
MOVE IT AROUND 
HOT PANTS GIRL 

by 

Jim Dandy 
and Hie 
Sugar Beats 

DJ's t, P.D.'s — For frse promo copy 
write on your stationery to: Dadio 
Racordi, 3118 5. Jefferson, Sa«in«w, 
Mich. 48A01. 



BILLBOARD IS ON MICROFILM: 

Back copies of BILLBOARD are 
nvallable on microfilm datlnc from 
Novamb«r ItM lo December 1»70. 
Microfilm copies of arUclcs from any 
of these Issues may be obtained 
from Billboard Publications at a 
coat of $1.50 per page. For further 
information contact: 



Dennis Hyland, 
Corporate Research Division, 
Billboard Publicationi, 

US W. 4<th Street, 
N*w Yortc, N.Y. 100». 



ATTENTION! 

SMALL TO MEDIUM MARKET 
STATIONS 

Vour commercial production can be 
improved immediately. Let a pro- 
fessional do It for you. Tell us 

what >uu »»nl. lo, 30 tir flO mrc. 

Also Station ideas, record intros or 
special promov. Demos and pric<- 
list available. 

BOX il4 

C O Billboard, 21M Patterson St., 
Cincinnati, Ohio 45314 jySg 



ANNOl^NCtRS. ENGINEtHS: U P 
vour Inciime. details free. Sceptre, 
iai2 Imperial Terrace, Louisville. Ken- 
tucky 40216. jj.29 

.MfcLODV WRITLR SEtrKS LYRICIST. 
Soft Rock, collaborate, have contaetx. 
Write: Bill Llnnanc. 33 Stewart Ter- 
rar*'. Belmont. Masti 0217B. j.v29 



GIANT Oi niES CATALOG. 180 PAGLS 
over tO.OOO llMllnes. $3.25 llooiei SA 
ibound), poKtpaid. 45RPM Records Un 
lUni^ed. 268 South First. San Jose. Call! 

IfiMM. 8.MM "GOLDEN MOVIE CLA.SS- 
Ics." Sound .md Silent. Free eatatOR to 
iniercNted parties. NUes. tOI9-BBS 
Michigan St.. South Bend. Ind. 46618. Ifn 

CLOSE OUT 45s AND LPs. LOWEST 
prices. Best <ielectlon. B.B. Records. 2.17 
Bayard Rd . tapper Derby, Pa. 19082 I2I5> 
LE 24173 (We Export). tfn 

POSTERS. BLACK LIGHTS. INCENSE, 
bead*, patches, stickers and deeals. Send 
for free r.-il.iloR. (4M> 876-4474, I( A B 
Distributors, 951 Peachtree St.. N.E.. At- 
lanta. Georgia 30309. tfn 



POSITION WANTED 



I'NSURPASStl) PROmCT KNOWL 
i'dj.'e calned thru fifteen vears of rer- 
<;rd buyinK m rack and rclall levels 
plus the ability to "plrk the hits" has 
gained me the reputation of being one 
of the best record buyero in the 
country. If you're Inleresled In put- 
ting this knowledee to work for the 
lieiient iif .vour ooer.ition. eonti»rt 
Woodv H«j\\.ird- 43 .Marlatina Road. Sa- 
lem. New Hampshire 03O79. (GO.Ii S*** 
2769. jy2P 



Raoio-TV maRT 



If you're a deejay searching for a radio station — or 
a radio station searching for a deejay — Billboard is 
the best buy. No other trade puliliration i.* read by 
so many air personalities and program directors. 
And all of the sharp progrunimitig-oriented general 
managers read the magazine, too! l>est of all. Bill- 
board classified ads achieve better result-- than any 
other publii^ation in the field. General managers re- 
port that a Radio-TV Job Marl can draw five limes 
the results of the next leading radio-TN' industry pub- 
lication. The cost is $15 — in advance — for two times. 
Box numbers will be used, if you wish. Send money 
and advertising copy to: 

Radio-TV Job Mart 
Billboard 
165 W. 46th St. 
New York, N.Y. 10036 



POSITIONS OPEN 



POSITIONS WANTED 



WANTED NOW: mature professional 
TOP 40 personalities for .Mid-West 24 
hr. Rocker & New Consultant and 
programming firm. We hope to also 
syndicate your show nation wide — 
If so you'll receive major market fl 
nanclai reward. Join a very progres- 
sive corporation with several divi- 
sions. Send tape, resume, and photo 
to: Box 513, Kadlo TV Job Mart, Bill- 
board, 165 West 46lh Street, New 
York. N.Y. 10036. 7 29 



COMBINATION MOR JOCK NEWS- 
MAN. Opening occurs l-.\ug-72. Can 
you dl£ it? ConUct: Bill Miller, Op- 
erations Manager, KGGF, Coffe> vllle 
KS. 1316) 251 3900. Call after I P.M. 

7 29 



AWARE. High energy, creative 
I wenty-nve-year-old with extensive 
broadcasiing background tformcr Ex- 
ecutive Producer Director of short- 
lived San Francisco live Freak T.V, 
show; ex NASA T.V. Cape Kennedy; 
12 years in radio, last two program- 
ming successful Progressive Rock 
Station ; P.D. 's success! ul soul day- 
timer and STERLO MOR stations; air 
traffic rcjjorter. promotion and after- 
noon drive for 50 kw Tup 40: imagi- 
native production, copy, news, and 
music reviews: First Phone), seeks 
production, directing, wrtling posi- 
tion with syndicated, bartered, or 
network television show. Will also 
consider local or Ad agency T.V. pro- 
duction in Southern Calilomia: artist 
or record promotion, or Progresalve 
Rock gig. References, resume and Air 
Check available. KEN BOOTON: 1115 
Grove Avenue, Richmond, Virginia 
23220; Telephone (703) 398-1392. 7 29 



Major metro group blallon in west. 
520.(;00 minimum for morning per- 
fonailly who can take the market. 
Equal opportunity employer. Send 
photo, resume, tape. Box 514. Radio- 
TV Job Mart. Billboard. 165 West 
46th Street, New York. N.V. 10036, 

8 5 



Soy You Saw It in 
Billboard 



TEMPORARY OR PART TIME work 
Msnled. Former jock and newdcaster 
at maior stations iMOR and conlem- 
poraryi in two top-ten markets wants 
to get back on the air. Have quit off- 
air job at network flagship and want 
to sharpen air skill*, make air- 
checks, etc. The closer to New York 
or San Francisco the better but will 
consider other areas. Nearly five 
years at last job lam In mid-30's). 
Call (212) 362-7047. Machine will an- 
swer with my voice and take 45-aec- 
ond message If I'm not home, 8 '5 



FOR SALE 

3S00 DEFECTIVE 8 TRACK TAPES 

Many returnable for full credit 
(S4.19> most need slight repair, some 
need splicing — all well worth re- 
pairing— Ampex, RCA, .Atco. A&.M. 
Warner Bros,. Atlantic, United Ar 
lists. Mercury, Motown etc. 75. 
each. Musi lake all and pay freigbi 
collect. Fint cashier's check or 
money order for S2.623 takes It all. 
(Others returned hy air mail) Boxed 
and ready to go, 

U.S.A. 

P.O. Bex S34, Costa Mesa, Calif. 
«2«27 



INTEBNATIONAL 
EXCHANGE 



UNITED STATES 



RECORD DEALERS AND COLLFXTTORS 
— our two 32-page catalog and magazine 
50r each foreign. Send 4 P. O. coupons 
by sea. 6 P. O. coupons by air for ea. 
Kape. 68-B, Brooklyn. N.Y. 11214. (212) 

373-7903. sc9 

FREE CATALOGS OF THOUSANDS OF 
older LP's and 4.'Ss, all types. Golden 
.Memories Records, Mooresvillc. Ind. 
46158. tfn 



SOUTH AMERICA 



OLDIES— ALBUMS AND SUPPLIES FOR 
sale at reasonable oriceN or nould trade 
for a good set of Music Chart* or Muilc 
Bible. Write to Gary T. Weldner. Box 
545. Cortland. N.V. 13045 jy2a 

LIBRARY OF MASTERS FOR SALE 
including 1950'k. Blues and R & B, some 
Jnti and C & W. Package deal, bargain 
for sharp merchandiKi-r- Write: 2104 
Lake Ave.. Baltimore. Md. 2I2I8. or 
call: (30l> 235-1588. jyjj) 

OVER 3.000 ASSORTED LP RECORDS 
DJ's private librao'. Must take all. 
Best offer. 16 Howard St.. Babylon. 
N.Y. 11702 or (Slfii 661 7240 . aulf 

too DIFFERENT ROCK 45 S. SB 90. 30 
different C&W's. 84.00, Factory fresh. 
Top labels, artists. Jasco, Phantom Box 
4C3. Flushing. N.Y. 11379. jy29 



OlSTRIBtJrORS f 



PATCHFJi S2.40 A DOZEN. 1000 OTHER 
NOW items. House of Ripps, 38 N. Mac 
(Jufsten Parkway, Mt. Vernon, New 
York 10.^50. Jy2t 



COMEDY MATERIAL 



FREE " CATALOG . . . EVERYTHING 
for the Deejoyr Comedy, liooks. alr- 
ehecks. wild tracks, old radio shows, 
FCr lesls, .ind more! Write: Command. 
Box 26ni^n.^S,in Francisco 94126. tfn 
N E W I " 1 1 .(HHJ C ITAS S I F I F D^ONE LINERS: 
SIO. Hilariously funny; Uneonditionallv 
guaranteed. Write for free catalog. Ed 
mund Orrln, Box 679-A. Mariposa. Calif. 
93338. tin 



PLANT TECHNICAL 
MGR 
IN 

VENEZUELA 

For a ten preaa tolilty Integrated 

plant operation requiring the serv- 
ices of a competent technician with 
experience and knowhow to produce 
the best quality available. 

Write: 

W1LHELM RICKEN 

P.O. Bex 70.3St 
Caracas 107 
Venezuela iy29 



ENGLAND 



EXPORTS FROM ENGLAND. ANY 
(inantlty of records caxsettes (100- 
ICD.OOfl per order), with best prices 
!for our clients, of course!), 3-day serv- 
ice. Contact: Record Exports, 39 Glou- 
cester Road, l^ndon SW 7, England. 
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Jukebox programming 



Program Ideas Aid P/ay; 
Trim Operating Expenses 



By EARL PAIGE 



PEORIA, 111. — Paying particu- 
lar attention to local airplay and 
using other innovative program- 
ming procedures during the past 
year or so has increased jukebox 
revenue for the Lcs Montooth 
Phonograph Service here, accord- 
ing to route foreman Bill Bush. 
Much of the increase, though, is 
reflected in cost cuts. 

The local firm (thought by many 
to be a model operation though 
it is pure jukeboxes — no games or 
vending), instituted several pro- 
cedures. They included supplying 
stations with jukebox popularity 
meter readings in turn for ad- 
vance radio picks; switching to all 
color<oded title strips after con- 
firming their popularity via a lo- 
cation patron poll and formalizing 
a regular Friday morning buying 
session that gets testy at times. 

Bush claims record costs were 
cut by one-third as a result of the 
more hard-hitting debates between 
the various route collector-pro- 
grammers each Friday coupled 
with the radio play analysis. ' We 
don't have requests for new rec- 
oixls anymore — only old favor- 
ites," he said, adding Uiat the firm 
is ahead of new requests. 



Owner Lcs Montooth, often 
alludes to more than 500 loca- 
tions, has confirmed other aspects 
of the revitalized programming, 
especially during his recent reign 
as Music Operators of America 
president. Bush doesn't reveal how 
many records are required by 500- 
plus boxes, but he said the one- 
third savings is "substantial." 

On the increased revenue side, 
Bush credits two factors: 1) color- 
coded strips make record changing 
faster and reduce work hours in 
addition to stimulating over-play; 
2) the uniformity of program pan- 
els yields side benefits influencing 
the whole company. 

Of the latter jwint, he said: 'The 
uniformity reflects the personal 
attitude of our company to others, 
both patrons and location owners." 

As for the value of better juke- 
box programming, he added, "It 
is often hard to relate this directly 
to increased revenue, but 1 know 
that operators who do not do a 
good job of programming are sim- 
ply losing money." 

(Next week: why color-coded 
strips make changing faster and 
create over-play and why the 
concept is controversial). 



Tell Jukebox 
Roll Vis-a-Vis 
Radio Action 

LOS ANGELES— "AH our pro- 
motion men make regular calls on 
the one-stops in their area to alert 
them on product we think will 
move," said Ron Saul, Warner 
Bros, national promotion chief. 
"But you must have top 40 airplay 
to break a record and that's where 
most of our effort must go." 

Saul said that Warner is well 
aware of the value of jukebox pro- 
gramming for certain projects such 
as a Dean Martin single, which 
will iienerally sell 50-60,000 with 
no airplay except on good music 
outlets. "This kmd of record gels 
a great jukebox response for us," 
he said. 

According to Saul, WB sales and 
promotion have explored issuing 
special jukebox pressings of singles 
releases. But so far no overall pol- 
icy has been decided on. "Juke- 
box play is an important factor in 
selling our overall product," Saul 
said. "But we feel radio is the 
horse that pulls the cart. It's im- 
perative to contact the jukebox op- 
erators only after we're on the air." 



Jukebox Record Awards Revamped 



• Continued from page 3 

(though MOA is earlier than nor- 
mal this year, Sept. 14-17). 

In a telephone interview, award 
committee chairman Ted Nichols, 
Fremont, Neb., said programmers 
might project in the case of cur- 
rently popular jukebox records. 
**SonB Sung Blue," which he feels 
will be a much-nominated entry, 
may well continue popular past 
MOA. So might "Candy Man," 
he said. 

(A glance at What's Playing? in 
this section, most any week, will 
illustrate that jukebox popularity 
extends over very long periods). 

Nichols pointed out that the 
awards committee will choose, fol- 
lowing the final vote on nominees, 
a fourth award: record of the year. 
More important, though, the com- 
mittee members, representing 
nearly every area of the coimtry. 



will privatel}^ poll programmers in 
their respective regions. This will 
be a double-check on the balloting. 

Committee members are Wayne 
Hesch, Rolling Meadows, III.; Clay- 
ton Norberg, Mankato, Minn.; Vic- 
tor Scola, Trenton, NJ. and Joe 
Silla, Oakland. Nichols said Mrs. 
Lcoma Ballard. Belle, W. Va., 
last year's awards chairman and 
who suggested reforms, will be 
tapped in an effort to reflect south- 
ern regions. 

MOA's awards to the record in- 
dustry have undergone gradule 
change over the past few years and 
have been a subject of controversy. 
The award to record company of 
the year has been dropped. 

MOA executive vice president 
Fred Granger here said two years 
ago not enough responded so that 
it was eliminated then too. "Small 
labels often do a lot of jukebox 
promoting and provide good sam- 



ple services but are somehow over- 
looked in the voting," he said, 
"They just fail to make a dent in 
the overall picture members have 
of record companies. We tended to 
be switching back and forth be- 
tween the larger companies." 

Also, said Nichols, it was the 
board's feeling that too many 
awards diminish the value of them. 

Last year, CBS Records, Lynn 
Anderson's "Rose Garden," Char- 
ley Pride (artist of the year) and 
Dawn (artists of the year) took 
the awards, which are presented in 
a very brief ceremony just prior 
to the industry banquet and talent 
show climaxing MOA. 

Nichols said his committee spent 
long hours planning the awards 
procedure this year. "We arc pre- 
pared to defend our selections as 
being the most fair and repre- 
sentative MOA has ever offered," 
he said. 



Jukebox Revolution 
—4 Import Brands 



• Continued from page 3 

ingly enough, were developed over- 
seas: the Wurlitzer German-made 
Carousel cassette unit introduced 
last fall and the Junipak 8-track 
jukebox just being imported from 
Japan. 

Two of the other three import 
brands, incidentally, are not new 
in the industry, adding still per- 
haps more weight to the fact that 
they are being marketed again here 
after a hiatus. 

The fourth import brand, the 
German-made NSM line, has been 
marketed steadily in America for 
the past few years by ACA Sales 
& Service headquartered in Oak- 
land and headed up by industry 
veteran Henry Lcyser. 

Appearing on the U.S. scene 
again are the French-made Jupiter 
line and the re-designed LJ.K.-made 
Cameron, the latter a 4-channeI 
coin-operated music system rather 
than a "jukebox." 

Sanford Moore, another indus- 
try veteran with operating back- 
ground dating back to 1946, is 
head of Seaview Import, New 
York, which is bringing in a Jupi- 
ter four model line. Bob Robins, 
also once an operator, is manag- 
ing director of Magic Fingers, 



Inc.'s music wing. Coral Gables, 
Fla., which is marketing the quad- 
rasonic unit now called Magic 4 
(Billboard, July 22). 

The Junipak unit is being mar- 
keted here by Impax International 
Co., also in New York City, and 
headed by Erwin Lustfield. It it 
manufactured by Peter Pan Co., 
Ltd.. Tokyo and like the Carousel 
(only in 8-track configuration) has 
a capacity for 10 cartridges. 

Lustfield indicated operators will 
be able to purchase the Junipak at 
below $1,000. Moore stated also 
that at least one Jupiter model 
can be purchased below that fig* 
ure. 

Jupiter, once marketed in the 
U.S. by a Florida-based firm 
headed by Sam Taran, will appear 
again at Music Operators of Amer- 
ica (MOA), the annual jukebox 
industry convention here Sept. 14- 
17. Exhibit plans of Impax and 
Magic Fingers are not set but NSM 
will again be represented along 
with the four domestic brands 
which include Rowe and Seeburg, 
both of the latter of which are 
rumored to be working on new 
models if not new concepts. 

Thus, the MOA shapes up as 
more of a jukebox show than 
ever. 



Coin Machine World 



JOHN MASTERS 
DEAD AT 58 

John Masters, 
veteran jukebox 
operator for 33 
years in the Kan- 
sas City, Mo. 
area, died fol- 
lowing a heart at- 
tack and a long 
period of illness 
recently. He was 
58. Masters. MASTERS 
owner of Missouri Valley Amuse- 
ment Co.. Lees Summit, Mo., was 
one of the organizers of the Mis- 
souri Coin Machine Council and a 
director of the Music Operators of 
America (MOA) the national cft- 
ganization of jukebox businessmen. 




He is survived by Mrs. KMty Mas- 
ters, son John daughter Gale 
Bird, step-son and daughter (Gas) 
William H. Fields and Mrs. 
Patrida Fields. 

WiaiAMS RESIGNS 
TEX. AGENCY POST 

Raymond B. WUHams of Dallasv 
chairman of the Texas Vending 
Commission has resigned his post 
in a letter submitted to Gor. Pres- 
ton Smith. In his letter of resigna- 
tion Williams said that his resigna- 
tion was necessary because "it is 
obvious that the unjustified criti- 
cism which you, the Vending 
Commission, the vending industry 
(Continued on page 44) 



MODEL PROGRAMMER 

Distributor's Operciting Division Helps Solve Customers' Problems 



JACKSONVILLE. Fla. — It 
could be said that Eli Ross Dist. 
here does such an excellent job of 
programming jukeboxes because 
operating is a luxury for the firm, 
after all, the company is principal- 
ly a distributor (Billboard, July 
22). However, manager Herb Gor- 
man said the operating side helps 
the wholesale division develop a 
"feel" for operators' problems. 

Actually, Gorman is zealous 
about both operations. On the op- 
erating side, he emphasizes ag- 
gressive procedures that indicate 
this portion of the business is im- 
portant and not just a model ex- 
ample for operator cutrtomers of 

Eli Ross. 

Basically, the operation side has 
a philosophy of ftrst class service. 
"We do not write location con- 
tracts. Ii»tead, we merely make 
sure our service is so good loca- 
tion owners rarely have reascm to 
think about a change." 

While jukeboxes are changed at 
least once a year, regardless of the 
revenue the spot delivers, games 
are of course changed more often. 
"Always we change a piece before 
the location owner suggests it." 
Record Rc^Msts 

MiK:h care is taken to fill loca- 
tion requests and just as careful 
attention is given to the percent- 
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ages of various music program* 
ming categories in each spot. J. 
B. Whitaker, who doubles as a 
salesman and route collector-pro- 
grammer, is especially alert to the 
mix of different records in most 
locations. 

Only about 50 percent of the 
music menu on a typical location 
is made up of pop. These are the 
first 80 programmed as a matter 
of course from the charts. The 
remaining 80 are country, easy 
listening, soul music, hard rock, in 
whatever percentages the individual 
location justifies. 

Gorman bends over backwards 
on requests, insuring that every 
effort possible is made to obtain 
the requested disk. 

If it cannot be located, Whit- 
aker shows the correspondence or 
invoice to the location owner to 
demonstrate why. Whitaker, with 
his long experience, also enjoys 
spending whatever time can be 
kept free for listening to new re- 
leases every week, and guessing 
their potential location by loca- 
tion. 

At one time, Whitaker typed his 
title strips on location, but feels 
now that one-stt^ have come up 
with very neat, attractive and con- 
venient ones and he has gone over 



By ROBERT LATIMER 

entirely to the ready-prepared prod- 
uct. 

Soul 

Jacksonville, which like most 
major Florida cities, has an ex- 
tremely large black population, and 
is probably the best soul market 
in the state, Whitaker believes. 
Many spots are predominantly 
soul. Country has risen steadily to 
a large proportion in suburban 
locations, while there are numer- 
ous solid rock spots where young 
adults, young marrieds coiKentrate. 
In between there is a heavy de- 
mand for Spanish. Italian, and 
South American oriented music, 
all taken into account, and pres- 
ent in the 15 to 20 boxes of 20 
records each with which the veter- 
an collector starts each record- 
changing day. (He drives a truck, 
carrying several pieces of equip- 
ment along with the records them- 
selves which means that the sheer 
bulk and weight of the record 
boxes is no problem.) 

Somd 

One area where Gorman is very 
aggressive about holding locations 
is in sound system destgii. "We 
don't like to see operators just put 
a jukebox in a spot and see if it 
makes money." 

"We like to think when we go 
into a location it is with a complete 



installation, paging system, remote 

volume control, correct speakers. 
When you run all the wiring for 
this type of installation, the owner 
thinks twice about changing to 
some other operator." 

Long experienced with engineer- 
ing installations, Whitaker makes 
extensive use of remote speakers 
to balance sound in the locations. 
Often, he receives calls from po- 
tential location owners plannmg 
a new tavern, lounge or restaurant, 
who ask. "Give us good jukebox 
music without being so loud that 
it runs our customers out ot the 
place." 

Gorman said he is familiar with 
many stops. Recently, he checked 
one where even the space behind 
a shuffle game was utilized for a 
remote speaker. "We had one in 
a side room in this spot, too. I 
like to have a balaiKed sound." 

Operators who are not installing 
paging systems arc missing a very 
good opportunity to win the loca- 
tion owner's favor, Gorman be- 
lieves. "Operators buy a jukebox 
for $1,000 and Uien can't see put- 
ting in a paging device that costs 
only $49.50. 

"These paging devices really 
make a hit with people in the 
locations. In fact, we have one 
spot where the owner takes the 



microphone down from tbe wall 
when she leaves so that no one 
steals it or damages it, that's how 
much she likes it." 

Phaosophy 
Gorman has changed over al- 
most tbe entire route to 2 for 25^, 
5 for 50^ play, and showed steady 
improvement on 95 percent of the 
locations involved, a fact which 
he considers proof of the excel- 
lent economic climate in the area. 

Moreover, the increased play 
price has succeeded, he believes, 
because (rf the many steps in- 
volved in merchandising music, 
rather than approaching jukebox 
operation in a routine manner. 

Summarizing the philosophy of 
the operation, Gorman said that 
over the years, his brother Al and 
Whitaker know their operator cus- 
tomers so well "we can have a cup 
of coffee with them in their kitch- 
ens." Still, the firm is hardnosed 
about credit, requiring a substan- 
tial down payment and hopefully 
weeding out slow pay customers. 

Obviously, the rapport Eli Ross 
enjoys with operators does stem 
from the wholesale firm's own op- 
erating to some extent "They 
know we understand the problems 
they are up against because we 
have the same problems too,'* Gor- 
man said. 
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what's Playing? 

A weekly protramminf profile of current and oldie 
selections from locations around the country. 



PEORIA, ILL.; COUNTRY LOCA- 
TIONS 




Operator; 
Bill Bush, 
proitrammrr; 
Les Montooth 
Phonottruph Service 

CMnwnt T«v 10 matar raAMingi: 




"HBpplrot CIrl 



Vmrm: •■|llc» Vour ll.-an. ' rnsMli- Haiti ■ 
iM^'ou tuuld Nfvrr llr mni-r," Crorltt- J' 
"■carb Out Your HarMt.*' Tanimj' Wynt'tlc; 
Caniu Take ■ Llllli- HII trniu.T," Charli-y r 
"lMii-ly Wiwhcml-.-- Ji-rry Ltul-: 
n>uniJ MonM>onr of My tKiii." ml snmh; 

Hrart Hax a Mind at lu DHn." SuMin I 
••SOfl Ww.-cl * W»rm." Uavm Houston: •■ 
Dawn." Tanya Turkrr. 



lACKSON. MISS.; COUNTRY LOCA- 
TIONS 



u> wieuncr, 
Bird Mutic Co. 

■■Hu|i|ii<-»| CiH in Ihi- Uholi- L'.H.A ." ttonna 
rarvo; ■MUfclmc Ynii." iim Hwvcn. Rl A 117^1; 
■-If I Hn>l 11 Hamnui.-- Juliniiy tanli. (oliimMa 



MALTA. MONT.; POP LOCATIONS 





Marilyn Biitkharl, 
Dixie Vending 



Dorothy Chrixtcnscn, 
Christy's Music 

N«w piuteiMM* and fill-tot: 

'■nMMy. Dcin-I Vou Walk So raM." Want* New- 
ton: --Honit Sung nine" ifill-inl. Nrll Diamondi 
"WlM-n \au Say Lowe." Sonny * rtwr. KApp 
JITB; "fm Still In I-ovi- ulih Vou." Al Crrrn: 
"Ttnif- Wli.H rrlroilx An Vnr." H.J. Thamai. 
S>-,-i.ii.r |j:iri4; Country: "Ttianlu for (he Mrm- 
nru» rflll-tnl. Karlura Faln-hUil. "I'm So I^onr- 
smiii.. I I iiiilil < ry." ( h»rli<' Mrt'oy, Honumrr 



MT.M 14: 



Roy l)ni!ilu'. 



"Mnlaii'yrlc Ma mn . 



"If You 

'flit 'mHmi i<"' 

Holllrc "Til.' Guitar 



*ay Twilv, MliM 14 411(1: 
- Jii'vp Got lo Lovp M-i." Jm 



CHICAGO; SOUL LOCATIONS 



FUEMONT. neb.; pop LOCATIONS 





Ted Nichols 

operator; 
Gary Benhun, 
programmer; 
Automatic Vending 
Service 

Mow yurclMi**: 

"Nice to be with You.*- Call»ry tnil-lnt: 
"SrhMir* fiui." Alir-p ('oal>ct: "I liiiln't Cri to 
Sl*ep At All L«kt NfRht." Pltth DInwnalm. 

Ilcll SI03 'M^rral rruuvala for ll>: "COMMul." 

Nllooon: "I^hk Cool WoiMn." HoIIIm. 

Oldraa purcluMOd: 



LA CROSSE. WIS.; EASY LISTENING 
LOCATIONS 

Mrs. Jim Stansfield. 
Jim SlansfieU 
Novelty Co. 



How ai^Hi purckawa: 

"AH I fvur N,i-d Ik 1 
l-P-K Inllinlti'^t l«t: 



Mtwes Prtifilt. 
operator; 

John Strong, 

programmer; 
South Central 

Novehy Co. 

tt«w #(ircliaMti 

"I'll TalM- \<Kt Thcrr." H(ai>lv HlniKmL ".Sloop 

Down llohy" (from "»(toai> Itown lUby L*t Your 

DMMy .sio-" IJ> hy I'htrli WItlla: rr^wnmcndiil 
aa Kood Uivom rorordl. Ijival BTl. 
Spinning motorai 

"Po»>r of I.OVP." Jor Simon. Knrini 13B; 
fore thr Htmi-ymoon , " Llltl* Milton, Stax 0124; 
"fMl It Whorp Vou Want It," Crvudrl*. Blxw 
Tliiitnh 3on I irrolnmciKird a» top jaia rpconJl. 



MANKATO. MINN.! YOUNG ADULT 
LOCATIONS 

Barb Wallher. 
programmer: 
Clayton Norberg, 

buyer; 
CAN Sales Co. 

Spinning motor*! 

"\l0fn> AiEain 'Naluraliyv." Gfltiert O'SuMlvan: 
"Ijtinr Cool Woman." Bolhri>] "A Xlmiilp Han." 
l.oho. ItiK Tr«r 141. Oldir: "Too Vounit." I>onny 



tl.l' 183. 



u." Snnny A I'hcr. I.llllr 
"H*np»i," Nlol Younit 
(III- ■ Jri's" F-nnrh I lirhl. 



MADISON. WIS.; CAMPUS/YOUNG 
ADULT LOCATIONS 

Pk( Schwanz, 
Modern Specialty Co. 



CHATTANOOGA. TENN.; COUNTRY 
LOCATIONS 

Lloyd Smalley 



"H|*"t'y,-- 



tMO-i: 



Wnilitri''. Oi-rra .131111(1: 
Hm-n-i. RCA <i744: "I Ci 
lonway Tmliy. ttiTrn 



9ltl I'll Cry." Jrrry 

•Mi-.Mii* Vmi." Jim 

I't .tlopTjwlnK You." 
l2tiKM: Oldioo: "My 

Hi.H. l i. .1 n >ni 

irrl. Hiiynl AnH-rlrnn 



KING'S Qff^ St&fi ^" 

BULK VENDING MACHINE OPERATORS ™ 



MEKHANDISE-Leaf ball gum wrapped guin, charmi, filled 
capiulei, pannad candies, bulk vacuum packad nuts, ball 
point ptfM, combs, tc tab, Sc packagt gum, 5c & 10c vending 
pack candy bars. 

SUPPLIES- Empty capsules V-VI-V3, coin wtighittg scales, 
counlers & wrappers, stamp fotdars. decals, route cards, pad- 
locks, ipray paints, machine cleaners & lubricants, paper cups 
for hot nut venders & hot beverages. 

EaUIPMENT-AII Northwestern bulk venders, cast iron stands, 
wall brackets, sanitary & itantp venders, new ft reconditioned 
bt/lk venders of all kinds, parts for all bulk venders. 



Siwoaitora I 
> oak for * 




NAME 

COMPANY 
ADDRESS . 
CITY 



Fill in coupon, clip ood moil to: 



!t.i.KIN6 & COMPANY inc 



2700 W. Uke St. 

Phone: 



Chicago, 
U12I 533-3J02 



DCPENDABLE 
FAST SERVICE. 
LOWEST PRICES 
FROM LARGEST 
INVENTOmr IN 
THE U.S. 

Sand for 
prlcM and 
llliKtratad 
llteratura. 



Wilson Scrutinizes Monagement 



• Coitdntu'il from page 16 

having my lunches in Ihe decent 
uptown i^staurants and I'm not 
talking (o our people and I have 
lo regroup my thoughts from time 
to lime and go back and sludy the 
people who are our listeners. The 
aver;»ge everyday people. We 
aren't trying to attract the country 
club set. 

HALL: Do you think that you're 
a better program director now that 
you've stopped drinking? Or were 

Kou better then? 1 mean, well, I've 
ad to cut down on my beer drink- 
ing in order to lose weight and . . . 

WILSON: Well. I've never 
thought of myself as a good pro- 
gram director, but I've always felt 
that I did well at motivating peo- 
ple. They made me look Tike a 
good program director. 

HALL: Then how come you 
didn't win at WITH in Baltimore? 
The signal? 

WILSON: The signal wasn't that 
good, but I think you can over- 
come a signal. I don't know if you 
can be a dominant station in a 
market with a bad signal and I 
certainly would never take one on 
with my eyes wide open again. But 
1 don't think the signal was our 
problem ... It was just one prob- 
lem. To be honest, probably the 
biggest reason why we didn't do 
better was that was one of the bad 
times of my life. ... I was drink- 
ing very heavily and I didn't . . . 
didn't keep light enough control on 
the ship and . . . and we didn't 
have total cooperation from man- 
agement which, of course, is most 
necessary and that's one of the 
beautiful things about working 
with Bartell. Tlie top management 
people in New York allow us to 
do our thing. I felt that at WITH 
we were never allowed to do what 
we had to do in there. But there 
are a lot of reasons why WITH 
didn't make it under our regime. 
It did make it at one time under 
Bob Adams a few years before 
we got there ... so the major 
problem wasn't the signal. We 
were doing ... or I was doing 
something wrong. But, more than 
that, the ownership of the station 
at that time jeopardized us and 
some of the things we had to do, 
we couldn't do. Everybody kind of 
got discouraged and then the sta- 
tion just went down hill. 

HALL: Sometimes, the descent 
starts at the top, doesn't it. 



Coin 
Machine 
World 
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• Continued from page 43 

and I have received will continue 
so long as I continue to serve. In 
f:iiniess to you and to nil others 
concerned, I have decided to re- 
sign. I make no apologies for my 
actions or those of the commis- 
sion." 

It was said that Williams would 
have received 1 4 Senate votes 
against his confirmation as chair- 
man of the Vending Commission. 
Only 11 votes arc necessary to 
block approval. Williams, president 
of Commercial Music Co. has been 
widely criticized for alleged inter- 
locking business connections with 
other commercial members. Wil- 
liams, In an appearance before the 
Senate Nominations Committee, 
denied any connections with fellow 
commissioners. He and Commis- 
sioner !« C. Butler of Houston are 
said lo be the only Wurlitzer music 
and amusement machine distribu- 
tors in Texas. Williams was for- 
merly connected with commission 
member Gilbert G. Scelmeyer of 
Fort Worth through B and M 
Vending Co. 

The confirmation of Butler was 
also expected to be turned down 
as his hometown Senator. Chet 
Brook-s, has objected to his con- 
firmation. Butler is also expected 
to resign from ihc commission be- 
fore Senate consideration. It was 
al.so stated that there were a num- 
ber of members of the Texas Sen- 
ate who may also vote against 
other industry members of the 
commission. BARRY CANDY 



WILSON: In that case, it was 
definitely true. 

HALL: Have you run into many 
problems with managers over your 
career? 

WILSON: Constantly. Most of 
the problems in programming 
come from above. First, a man- 
ager goes out and hires a program 
director . . . from his track record 
or whatever and they bring him in 
and then tell him what lo do. In 
these days and times, a program 
director must get everything set- 
tled before he goes into a station 
because he has lo have control. 
And there's no way that a program 
director can be told what to do 
and still accomplish his goals. Why 
should a manager hire a program 
director to begin with if he's not 
going to let him do what he has 
to do in order to win? If you ex- 
amine most of the radio stations 
today that do not have good track 
records, you can look al the top 
management and see why. 

HALL: Have you met some 
good managers, too? 

WILSON: Sure. In fact this 
group that I'm working for now 
is ideal from the lop right on 
through Ihc air personalities. We 
probably have a better understand- 
ing, at least of any company I've 
ever worked for or heard of, of 
radio. Our managers understand 
programming and they allow us 
to do it. That's why we've been so 
successful the past couple of 
years. The managers have been 
intelligent enough to allow us to 
do our job. 

HALL; You mentioned once 
about appreciating the talents of 
Jack Thayer, general manager of 
WGAR in Cleveland. 

WILSON: Whatever I know 
about radio, I learned from a man 
named Don Burden. He's just . . . 
the greatest. And when I first got 
to know about Jack Thayer . . . 
before I really knew him . . . I've 
just really gotten to know him well 
this past year . . . there were so 
many Don Burdenisms in Jack 
Thayer. Or vice versa. Jack is such 



a warm, relateable person that it 
has to come out of the radio for 
him. He gets his people going. He 
knows how to turn them on and 
motivate people to do what they 
have to do. You just can't be 
around Jack Thayer without being 
caught up with Jack Thayer. He 
just has that magnetism to make 
you want lo be a winner. 

HALL: Are there a lot of men 
like that in radio today? 

WILSON: Unfortunately, no. I 
think we've come lo a point now 
. . . where maybe because of the 
times or maybe because of stricter 
FCC rules we don't have all of 
the fun that we used to have back 
in the old days when manage r? 
could be a little flamboyant and 
wc could do fun things. Managers 
have a lot more on their minds 
... or so it seems . . . than they 
did in the old days. 

HALL: Or maybe you weren't 
so aware of them then. 

WILSON: That's very true. Wc 
kinda had a devil-may-care atti- 
tude about radio. Again. I sort of 
think this may be one of the 
things wrong with Top 40 radio 
stations today. I remember talking 
lo Kent Burkhart. head of Pacific 
and Southern Broadcasting. He 
used to go into a hotel and lock 
himself in his room and listen to 
his radio station all day long. I 
would imagine that if some of the 
Top 40 operators today had to go 
into a room and listen to tbeir 
station 12 hours they'd be climb- 
ing the wall in just four. Because 
their stations are not listenable 
. . . they're not fun. They're jost 
music machines. Not that I don't 
think music machines aren't still 
the thing . . . don't get me wrong 
... I do. But there has to be more 
to good radio . . . good radio has 
to be run for the people ... get 
the audience involved . . . people 
love to be a part of anything . . . 
something. Most Top 40 sutions 
don't mtd^e their audience a part 
of anything. 

Next installment: More about 
delinquent Top 40 stations. 
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• Continued from page 14 

Festival. The trio, getting a heavy 
road promotion from UA Records, 
had to cancel New York. Chicago 
and other lour stops. 

Firesign Theater reports on the 
convention of the Martian Sur- 
realist People's Party were telecast 
on ABC's local "A.M." show along 
with the Democratic Convention. 
. . . Sailcat joins Guess Who for 
nine dates, including the Santa 
Monica Civic. . . . Marqnls I>e 

Sade headlines the Straight & 
Swingers Ball this weekend (28-29). 

"Red Wing." a musical, played 
two shows al the Aquarius Theater 
to benefit an Indian reservation in 
Agoura. . . . Eighty-nine Local 47 
musicians played on a beer com- 
mercial session. . . . Black per- 
former Clarence Muse, who wrote 
"Sleepy Time Down South," played 
in Disney's "World Greatest Ath- 
lete" at 83. . . . Helen Rcddy at 
Disneyland. 

Rolling Stones* live double- 
record set of their current tour 
with Slevie Wonder, was recorded 
in Houston by Andy Johns. . . . 
Billy Eckstine taping another sea- 
son as host of the KNBC "Jazz 
Show.'^ . . . Bobby Goldsboro to 
write and sing title song for "Ace 
Eli and Roger of the Skies." . . . 
Rick Nelson guests on "McCloud." 
"Only A Woman," women's lib 
musical by Morna Murphy and 
Ralph Martell at Long Beach 
Jewish Community Center. 

San Diego Community Con- 
course seeking to book the Univer- 
sal Amphitheater "Jesus Christ 
Superstar." . . . Phloresccnt Leech 
& Eddie debuted their new act at 
Funky Quarters. . . . The Ventures 
louring Japan. 

Looking Glass at the Whisky. 
. . . Playboy Records has a Tim 
Rose single, '*Goin' Down in 
Hollywood." NAT FREEDLAND 



aNCINNATI 

Dm SuIHtui, regional operating 
manager for Columbia Records 
sales, Terre Haute, Ind., in town 
three days last week to huddle with 
Bob Ewald, new Columbia sales 
head here. Ewald recently left 
Columbia in Los Angeles to head 
up sales here, succeeding Jim 
Scully, who has shifted lo sales 
management at Columbia in Cleve- 
land. Ewald, together with his top 
salesman. Jack Lameicr, and pro- 
motionecr Jnllc Godscy, left here 
Saturday (22) lo attend the week- 
long Columbia sales meeting in 
London. 

The JaduoR 5 drew an esti- 
mated 3.500 to Cincinnati Gardens 
Friday night (14) in a performance 
marred somewhat by faulty sound 
equipment. Warm-up was supplied 
by .Smiling Faces, rock trio. . . . 
Jimmy James (Harold E. Jamei), 
who for many years loured the 
Midwest with his own orchestra in 
the big band era, died here July 
10. He was especially popular in 
the Cincy area. A daughter, Jody, 
former band singer, is the wife of 
Tom Atkins, WLW-T newscaster. 
. . . Harry Carlson, Fraternity 
Records topper, spent several days 
on the West Coast last week, hud- 
dling with major label chiefs on 
business concerning hot music 
property which he feels is destined 
to be a hit. 

Baiban HowanTs new album. 
"Barbara Howard Alive at the 
Playboy Club," cut live during her 
recent fortnight's engagement at 
the local Playboy sanctum, is 
slated for release in late August on 
the S-R Records label owned by 
her hubby-manager Steve Recce. 
Just returned from a week's 
stand al the Playboy Club in San 
Francisco, Miss Howard this week 
is cutting a series of five and 10- 
minutc vigneltes for Channel 19, 
BILL SACHS 
JULY 29, 1972, BILLBOARD 
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RCA Unveils Quadradisc 
In a UK. Demonstration 
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LONDON— RCA. latest of the 
major quadraphonic disk manufac- 
turers, unveiled its Quadradisc in 
a special demonstration here last 
week, 

But with channel sound on disk 
there are certain marketing diffi- 
culties which are now multiplied 
with the introduction of the dis- 
crete disk. 

First of all, quadraphonic on 
tape presents little difficulty to the 
marketing men. So few people 
have tape as yet in Britain that 
there is no problem persuading the 
public into an expensive, mass 
changeover in equipment. There is 
merely the personal difficulty for 
the consumer in deciding whether 
or not he wants two additional 
speakers in his room. 

At least with the two matrix 
systems the consumer can see some 

Eoints of contact although both 
ave their own vices and virtues. 
But the advantage with the RCA 
system is a far surer knowledge 
that the listener is hearing what 
the artist intended him to hear. 

Now, however, the most thorny 
problem of all is reached. Having 
not been able to make up his 
mind which system to choose, the 
consumer has to look at prices. 

National Panasonic and JVC 
Nivico, companies not renowned 
for stinting on quality — or, conse- 
quently price — will be manufactur- 
ing for RCA; more than a dozen 
firms, including Sony, are going 
with Columbia's SQ system: San- 
sui, of course, will manufacture its 
own hardware. 

Sansui Hardware 
So far. Sansui is winning the 
race in marketing hardware which 
will modify existing hi-fi set-ups 
at a reasonable price; the com- 
pany has managed to produce a 
package deal of two speakers plus 
amplifier/decoder for around $200. 
In contrast JVC Nivico has a com- 
plete system — foiu" speakers, de- 



modulator, deck with four-channel 
cartridge, quadraphonic amplifier 
and cartridge player for over $625. 

While this may seem a reason- 
able price for a complete quadra- 
phonic set-up. two points must be 
remembered. Firstly, most people 
who buy hi-fi stereo sets in Britain 
are ordinary working people earn- 
ing ordinary working wages: to 
them even $150 for such a luxury 
as a record-player is a major out- 
lay. Secondly, having Invested that 
amount in the set of their choice. 
Ihey are hardly likely to want to 
replace it with something costing 
two-hand-a-half times as much 
while at the same time losing most 
of their original investment by re- 
selling their stereo equipment. 

What the average wage-earner 
will be looking for is some kind of 
compromise, ways in which he can 
add to his current system in order 
to bring the miracle of quadra- 
phonic sound into his home. 

To do this with the RCA dis- 
crete format the following arc 
needed: a demodulator (around 
$150), two speakers (preferably to 
match existing pair) and a four- 
channel cartridge. Bought sepa- 
rately the bill for these items would 
far exceed $250. However Nivico 
has available a package deal, which 
includes two quadraphonic records, 
for $250. 

No Choice 

Apart from the fact that this 
requires the customer to spend the 
same again as his original invest- 
ment it also leaves him devoid of 
any choice with regard to speak- 
ers. This is not to suggest that the 
package deal is unreasonable, 
merely that it may be some time 
before there are enough takers to 
warrant the sums of money being 
spent on quadraphonic research. 

In a suggestion to RCA that 
$250 was the average price con- 
sumers were willing to spend on 
record-playing equipment an RCA 



Carrido Honored After 
Winning Paris Festival 



MEXICO CITY— Vicente Gar- 
ridos composition "Cancion De 
Otono" (Autumn Song) won the 
grand prize out of more than 
1,500 entered at last May's Paris 
International Song Festival and he 
was honored last week at a special 
affair by representatives of the 
Asociacion Nacional Dc Locutores 
(Broadcasters), Asociacion Nacion- 
al De Publicistas and by the Mex- 
ican government's department of 
radio and TV. 

"It was not only a great and 
unique honor for Maestro Garrido 
personally but also one which has 
given this country a greater mu- 
sical image in the outside world." 



said Aldo Rubello, vice president 
of the ANP. The "Microfono De 
Oro (Gold Microphone) was then 
presented to Garrido by ANL pres- 
ident Neftali Lopez Paez. 

Raymundo Lopez Ortiz, chief 
of the Mexican communications 
division, stated how "very proud" 
the government was of Garrido's 
achievement. To commemorate the 
occasion, he gave the composer a 
special ring. 

More than 200 attended, among 
them other contemporary song- 
writers Miguel Pous. Victor Cor- 
dcro, Chava Flores, Ernesto Juarez 
and Pepc Castilla. Several Mexi- 
can artists and music columnists 
also were included in the crowd. 




FLYING DUTCHMAN president Bob Thiele receives the Acadamie Du 
Jazz prize on behalf of his artist Gato Barbieri. The Rylng Dutchman 
album that received the award was "The Third World." Making the 
presentation is Maurice Culiaz of the Academy. Patrick Taton, of Phono- 
gram, France is at the right. 

JULY 29, 1972, BILLBOARD 



representative replied that no doubt 
this was a reference to the price 
of portable equipment; when asked 
how much it would cost the con- 
sumer to buy complete systems for 
quadraphonic reproduction a Ni- 
vico representative announced thai 
his company had a system for just 
under $1,000 while RCA stated 
that in America their hardware di- 
vision had produced a set for $400, 
a more reasonable prospect but 
still a formidable outlay for the 
average U.K. customer especially 
when it is considered what import 
duty might do to that price. 

Undeterred by what will be a 
problem for their hardware mar- 
keting people, RCA has neverthe- 
less gone ahead with the disk stat- 
ing that us it is compatible with 
both stereophonic and monaural 
they see no reason for holding it 
back from the market place, 

There will be 15 RCA Quadra- 
discs in this country by the end of 
the year. Among them will be the 
Ken Howard-Alan Blaikley pro- 
duced "Hands of Doctor Teleney." 
the first commercially marketed 
quadraphonic album to be recorded 
in London. 

Imported to U.K. 

The albums will be pressed in 
America and imported to Britain. 
This is because the disks are made 
of a new material for which, so 
far, no equivalent has yet been 
adequately tested in the U.K. It is 
hoped, however, that by the end 
of next year all newly-recorded 
product on RCA will be issued in 
•quadraphonic and that production 
will be underway in Britain. In the 
meantime, there will be a short 
period where double Inventory will 
be Inevitable — a problem which 
RCA hopes retailers will help to 
solve by encouraging consumers to 
buy quadraphonic whether they 
have the equipment or not. 

RCA's Quadradisc will retail for 
$5.70. the same price as conven- 
tional stereo records in Britain. 

Music Week 
Quarterly 
Poll Expands 

LONDON— Published in last 
week's Music Week was the latest 
British Market Research Bureau 
quarterly survey of the U.K. disk 
market which covered April, May 
and June. For the first time, the 
survey included two sets of album 
statistics — one for mid-price prod- 
uct, the other for full-price. Up 
until now, the BMRB has only 
computed full-price LP sales. 

EMI emerged as both the top 
singles and full-price albums com- 
pany although its lead in the LP 
sector was cut-down from a 22.6 
percent share last quarter to 19.8 
percent. Decca, which last quarter 
just pipped EMI as top singles 
company, finished comfortably as 
the top mid-price album producer 
with a hefty 37 percent share of 
the market. 

But perhaps the biggest surprise 
of all was the runaway success of 
K-Tel whose TV-promoted 20 Dy- 
namic Hits album pushed the firm 
into fourth position in the full- 
price album labels chart. The top 
slot in this sector again went to 
CBS with a 10.5 percent share — 
down from 11.5 percent last quar- 
ter. 

Not surprisingly, Decca's "World 
of . . ." series emerged as the top 
mid-price label while RCA 
snatched the number one position 
in the singles labels chart with a 
14.2 percent share — last quarter 
the company finished second. 

Carlin was the top publisher — 
the firm also came first last quar- 
ter. 



LONDON 

An estimated 200,000 copies of 
the Arcade album, "20 Fantastic 
Hits by the Original Artists" have 
already been shipped out to dealers 
and the William Levene organiza- 
tion, which is responsible for mar- 
keting the album in association 
with Laurence Myers' Gem Group 
of companies, claims that 1. 000 
outlets arc stocking the album in 
the London area. The release is 
being backed by a massive tele- 
vision advertising campaign similar 
to the one used by the Canadian 
K-Tel company. . . . The sales 
forecast made recently by Music 
for Pleasure managing director 
Richard Baldwin has been con- 
firmed in the financial year ending 
June 30. The year-end total of 9.4 
million records reflected large in- 
creases In the sales of all three of 
the company's labels, showing an 
augmentation of 30.5 percent. MFP 
achieved sales of over seven mil- 
lion with Classics For Pleasure 
contributing 925.000. The Surprise, 
Surprise children's label achieved 
sales of 1.5 million. . . . Although 
exact details of the B&C merger 
with Tony Stratton-Smkb^s Cha- 
risma label have still to be an- 
nounced, both companies' music 
publishing activities have now been 
joined together under the manage- 
ment of Mike de Haviland, previ- 
ously Charisma promotion man- 
ager. The firms affected are B&C's 
Trojan and B&C Music operations 
and t^harisma's Brewer and Moon- 
crest companies. . . . The Sundown 
theater chain, the new subsidiary 
of the Rank Organization leisure 
division will begin operations on 
Sept. 7 when its Mile End Road 
theater in London opens with a 
concert by Slade. The chain's Ed- 
monton venue opens Sept. 15 with 
a concert by jkeppenwolf. Future 
attractions will mclude Fanny, 
Three Dog Niglit, Uriah Heep and 
0.siblsa. 

Mitch Murray and Peter Cal- 
lander of the Intune music publish- 
ing company have formed their 
own record company and will 
launch their Bus Stop label in the 
U.K. on Aug. 4. Distribution will 
be handled in the U.K. by EMI 
and overseas deals are currently 
fix^. The label is being introduced 
by Steve RoyaFs "Himalayan Lul- 
laby." . . . Paddy Fleming joins 
CBS Aug. 1 as manager of Radio 
and TV liaison, a newly-created 
post. He joins the company from 
Phonogram, where he has been for 
18 years. . . . RCA hosted 20 lead- 
ing American journalists last week- 
end as part of a promotion drive 
to launch David Bowie in the 
States. The party was taken to 
Aylesbury to see Bowie perform at 
the Friar's club. Among the party 
were Ian Dove of Billboard, Jann 
Hodenfeld of the New York Post, 
Sieldon Wax of Playboy and Sue 
O'DoDojehue of Rock magazine. 

EMI's Internationa) artists de- 

rartment has signed a deal with 
tallan pianist Arturo Benedetti 
Mlchelangeil to make several new 
recordings. The first recording will 
be produced in Paris in September 
and among the works will be his 
first concerto album since 1957 
when he recorded Ravel's Concerto 
In G and Rachmaninov's Fourth 
Concerto for EMI in London. . . . 
Salril Records, the label formed 
by producer Henry Hadaway ear- 
lier this year, has signed an agree- 
ment with Boot Records of To- 
ronto giving Boot exclusive rights 
for Satril's product. 

PHILIP PALMER 



TORONTO 

Canada seems to be leading the 
way with the new Clfff Richard 
"Jesus." U.S. release is imminent, 
says Seymour Stein of Sire Rec- 
ords. . . . Stampeders went over 
well on the nationally televised 
Calgary Stampede. . . . The On- 



tario Place attendance record was 
broken during the recent appear- 
ance of Ray Charles at the show- 
place. . . Thundermug now 
breaking nationally with both 
"Thundermug" and "Africa" from 
the "Thundermug Strikes" album. 
Ciroup is on London-distributed 
Axe label. 

WEA. formerly Kinney Music of 
C anada, Ltd. reporting strong 
starting reaction to the "Fillmore: 
the Last Days" three-album boxed 
set. Retail is SI3.58. . . . Damage 
to booker Capricorn Music is 
worse than originally feared, with 
numerous files and contracts de- 
stroyed. . . . Avenue of America 
has released their first single, "Hot 
Love" by Captain Mldnite and his 
Dirty Feet . . . Lots of touring 
activity with Crowbar, Doctor 
Music and Jarvis Street Revue on 
lengthy personal appearance tours, 
as well as many others. 

The Toronto Symphony has pre- 
sented five medallions by promi- 
nent Toronto sculptor. Sorel 
Ertrog, to series subscribers. The 
symphony's subscription drive has 
surpassed all previous records. . . . 
Shining Star Associates, a public 
relations-advertising-marketing con- 
cern, has opened new offices in 
Hamilton, Ontario. . . . Procol 
Harum and Eagles into town for 
a successful O'Keefe Centre per- 
formance. Both groups happening 
with "Conquistador" and "Take It 
Easy," respectively. 

London, Ontario-based Truck 
will tour numerous cities in the 
Immediate future, according to 
Michelle Frank of M. Frank Asso- 
ciates. Group is recorded by Sun- 
dog Productions. . . . Daffodil has 
withdrawn their Crowbar single, 
"Ask Me No Questions," due to 
programmer dislike for the word 
"Goddamn," which appears three 
times on the disk. 

GRTs Ligblboose received a big 
boost to the promotion of the 
"Lighthouse Live" set when the 
group played a free concert at 
Toronto City Hall. Estimated 
crowd: 50.000-60.000. . . . WEA 
(Kinney) had a bright idea for dis- 
play of Alice Cooper's "School's 
Out." Label's Tom Williams ar- 
ranged for old wooden school desks 
to be used as display units at retail 
outlets. . . . Another interesting bit 
was Quality's shipping of the "Pop- 
corn" single by Hot Butter on 
Musicor in a box of popcorn. 

Ampex back into Canadian pro- 
duction scene with new Jacit single, 
"Sit in the Sun." Tune was written 
by Eric Baraftar, writer of "I've 
Got a Feeling." . . . RCA's To- 
ronto Studios reports bookings up 
with considerable agency work. . . . 
True North will shortly release 
their first David Rea album, "By 
the Grace of God." 

MUNICH 

Two new executives have re- 
cently joined United Artists in 
Munich following the appointment 
of Wim Schnt as general manager. 
Adolf Sawilla has t>een signed up 
as sales manager. He was previ- 
ously with Electrola in Stuttgart. 
. . . Appointed director of cre- 
ative services is Gerhard Augustin 
who has been working with UA in 
the U.S.A. . . . Heino has been pre- 
sented with two gold disks for 
250.000 sales of each of his al- 
bums, "His Greatest Successes" and 
"In a Bar at Mexico." The singer 
already has a Golden Dog award 
for one million sales of his singles. 
. . . BASF has released a double 
album jazz package "T Just Want 
To Celebrate" produced by drum- 
mer Klaus Weiss. The album fea- 
tures 14 musicians from all over 
Europe and America. Also fea- 
tured on the set is Don Menza, 
who has worked with orchestra 
leader Max Greger and a number 
of American musicians like Budihr 
(Continued on page 46) 
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Victory in U.K. Suit 



From The 

Music Capitals 

of the World 




YOUNGBLOOD'S Micki Dallon, left, and his promotion man, Jan Oloff- 
son, right, present Negram's chief, Hans Kellerman, with a special new 
Youngblood licensee award for his help in getting the Mac and Katie 
Kissoon single "Freedom" to No. 1 in Holland. In a counter presenta- 
tion, Kellerman presented the artists with a silver disi< to mark 50,000 
sales of the single. 

U.K. Festival Company 
Appeals Injunction 



Landmark 

• Continued from page J 

copies bad not been actually man- 
ufactured and sold. 

The court was told that Jacques- 
son sent the unlabelled cartridges 
to Metrosound earlier this year 
with an order for varying quanti- 
ties of each title to be duplicated. 
However, one of Metrosound's du- 
plicating staff recognized some of 
the material, became suspicious 
and informed the firm's manag;ing 
director Mark Myers, who con- 
tacted the MCPS. 

The BPI was notified and after 
visits to Metrosound's Waltham 
Abbey factory by repertoire spe- 
cialists from EMI, RCA and Pre- 
cision, it was established that the 
tapes were original recordings. 

An interim injunction preventing 
iacquesson having the copies made 
was granted to EMI in the High 
Court 10 days ago and the case 
was concluded last Friday. 
DeliRtMed 

Commented BPI director Geof- 
frey Bridge this week: "We arc 
absolutely delighted at the speedy 
outcome of our action under the 

SEED Into 
Audio Field 

PARIS— SEED (Socictc Euro- 
peenne d'Enregistrement et de Dif- 
fusion), based at Vallauris in the 
South of France, has entered the 
audio field in addition to carrying 
on its recording and tape duplica- 
tion operations. 

The company has developed an 
8-track player which has two car- 
tridge slots — one for background 
music with a total playing time of 
five hours and the other for com- 
mercial spots. The frequency of in- 
terruption of the music programme 
can be regulated to anything be- 
tween 0 and 60 minutes by an elec- 
tric liming mechanism. 

When a commercial is due, the 
music is automatically faded. Each 
cartridge can contain up to 100 
publicity slogans or announce- 
ments. There is also a microphone 
input for live announcements 
which overrides the cartridges. 

SEED is also producing profes- 
sional record decks, speakers and 
amplifiers. 

Japan Dealer, 
Mf r Tie Bid 

TOKYO — The 3,000-member 
Japan Record Dealers Union 
urged the establishment of a com- 
mittee to seek fuller cooperation 
with manufacturers, after many 
members expressed displeasure with 
the field of music tapes in Japan. 
The request for the formation of 
the committee look place at ihe 
Union's annual meeting. 

A resolution staled: "As a re- 
sult of negotiations with manufac- 
turers, it has become very hard to 
keep up the traditional coopera- 
tion." 

Among other topics discussed at 
the meeting was a call for strength- 
ening of promotion activities, the 
promotion of gift checks and cal- 
endars, production and sale of 
record players recommended by 
the Union, and association with 
the Family Club of CBS/Sony. 

Kinney in Name 
Change in Conoda 

TORONTO— Kinney Music of 
Canada, has changed its name 
again, this lime to WEA Music of 
Canada. The WEA handle is in- 
tended to belter represent the 
company's major labels. Warner 
Bros.. Elektra and Atlantic. When 
the company originally entered the 
market independently, it was 
known as Warner Brothers. The 
name was then changed lo Warner 
Bros./Seven Arts, before reverting 
again to Warner Bros. 
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Copyright Act which protects the 
record companies' original copy- 
right of sound recordings. We now 
feel confident to move ahead on 
a broader front." 

Bridge added: "We are extreme- 
ly grateful to Mark Myers for his 
prompt action and hope that all 
custom duplicators will be equally 
observant. We would also like to 
thank the many dealers that have 
given us details of the activities of 
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Rich and Burt Bacharach. Menza 
is featured as a flute soloist and 
has composed a track called "Little 
Big Horns." Among the musicians 
on the album are Fritz Paver from 
Austria; Chuck Flndley, Bob 
Lancse, Slide Hampton, Barry 
Ross, and Herb Geller from the 
U.S.; Dick Vennlk and Ack Van 
Rooyen from the Netherlands; 
Charles Orieux from France, Palle 
Mikkelborg from Denmark, Lucas 
Linholm from Sweden and Philip 
Catherine from Belgium. Weiss is 
planning further new releases. 

URSULA SCHUEGRAF 



MANILA 

TV artist Marl-Len Martinez's 

single debut on VQIar is "If You 
Could Read My Mind." Her sign- 
ing fee is one of the highest here. 
. . . Jeanne Younf;, another TV 
artist whose national breakout 
years ago was "NikJti Hoeki," also 
was signed by Villar. Formerly, 
she was recording artist of Joucd. 
now in the verge of closing up. 
. . . The new male contractces of 
Villar are the Two of Us (Jojit 
Paredes and Ronnie Henares) and 
balladeer Jun Polistico. Single 
debut of the Two of Us is "Snow 
Queen of Texas'* while PoUstico's 
Is "Theme from 'Godfather'." 

Alice Mendez. grand national 
champion of the institutional 
"Tawag ng Tanghalan" radio-TV 
amateur program, debuted in the 
release of "A House Is Not a 
Home" on Pioneer, a label of 
Vicor Music. The song was her 
winning i»iece last year. . . . Vicor 
is preparing the album debut on 
Badjao of TV host and columnist 
Jitsto C. Justo. The LP will be in 
Cebuano dialect. Tentative title is 
"Alias Iring Sungcaban." Justo is 
one of top-selling artists in the 
Visayas-Mindanao regions of the 
Philippines. 

Film artist Walter Navjirro (Vi- 
gor) will have his first LP, "King 
of Balladeers." this month. He is 
a contract star of LEA Produc- 
tions and principal mainstay of the 
El Bodeeon club. Navarro is do- 
ing a film musical with Mima 
Santos (Wilcar's) with Mirick Pro- 
ductions. . . . The film musical 
"Winter Holiday," which stars 
Nora Aonor fAlpha) and Urso 
Cruz ni (Vicor), was second top 
Grosser in the recently concluded 
Manila Film Festival. The team's 
movie musical "Guy and Pip" was 
the top grosser last year. . . . 
"Remembrance," another film mu- 
sical, was chosen "best musical" 
in the Manila Film Festival. The 
film stars Vllma Santos (Wilear's) 
and F,d|*ar Mortiz (Wilear's). The 
film also won in the categories of 
best film editing, best sound and 
best script. . . . Vicor artist Victor 
Laurel will do a film with LEA 
Productions opposite Hilda Koro* 
nel. OSKAR SALAZAR 



JOHAUmSBURO 

C ol ou red ac t the Miracle will 
make pop history here by being 
first local group to lour Swaziland. 
Lesotho. Rhodesia, Mozambique. 
Ancola, Zambia, Botswana, Ghana 
and Kenya. The tour starts In Sep- 
tember. . . . Robin Netcher, EMI's 
musical director, will represent 
South Africa for the second year 
running at Athens Olympiad of 



other tape pirates and hope they 
will keep up the good work." 

Further prosecutions for piracy 
are expected to be instituted by 
BPI within the next few weeks. It 
has been estimated that over 100,- 
000 bootleg and pirated cartridges 
alone have been sold in the U.K. 
lo date — not far short of the aver- 
age number of "legitimate" car- 
tridges sold by any record company 
during the whole of last year. 



Song with the number "Tell Me 
That It's Ij3ve." The number will 
be sung at the Olympiad by local 
artist Denisc Freeman. . . . Peter 
Wale, ex-leader of progressive 
Cape Town group Wakefoiid Hait, 
has left for Brazil where a pro- 
gram of his work, played over the 
air there, has generated interest. 

"The Concert for Bangladesh" 
film has opened here to rave reviews 
from the critics. . . . The Attrac- 
tion's version of "Na-Ja-Ta-Ta" is 
to be released in England and 
Australia. . . . "Sing Out A Song" 
and "And The Angels Sing" by 
Ronnie Dallas and the Dukes 
Combo has been accepted for re- 
lease In France. Also accepted was 
"Let's Kick Up Pebbles On The 
Beach" composed by CUve Calder 
and Peter Vcc. 

British group the Trofss has 
made history here by being first 
overseas rock act to play concerts 
before Indian, Black and Coloured 
audiences. ... Padic van Blerk 
has formed his own Independent 
label called Flying Dutchman. Lo- 
cal group BrotfaerloTe has made 
its debut on the label with the 
van Blerk composition "Light Up 
The Light." . . . Cabaret artists 
Jenny and Tadasbl have opened 
for a season at Top of the Town. 
Tadashi is first Japanese artist to 
appear In South Atrica. 

PETER FELDMAN 



rofcro 

Van Cllbmu appeared with the 
NEK Symphony Orchestra and 
visited also Tokyo department 
stores and Japan Victor show- 
rooms to aid promotion. . . . The 
Beethoven di Roma Piano Quartet, 
brought from Italy by the Kam- 
bara Music Office, Tokyo, appeared 
in concert, July 3-12. . . . Reflect- 
ing the continued popularity of 
classical music In Japan, the top 
ten best sellers in standard open- 
reel tapes are all classics, headed 
by the London recording of Bee- 
thoven's piano concertos, Nos. 3 
and 4, by Friedrich Guilda and the 
Vienna Philharmonic, Horst Stein 
conducting, with a $9 price tag. 
. . . Budget line pressing at $3 of 
old stereo classical masters are 
said to be outselling other disks 
with the result that Victor Musical 
Industries, the newly formed soft- 
ware sister firm of the Victor Co. 
of Japan, is preparing to release 
40 classical titles, compared to 20 
popular albums in the $3 bracket. 
The release will be made Sept. 5 
to commemorate the company's 
45th anniversary in Japan. 

The Record Manufacturers As- 
sociation of Japan's statistics for 
May show a slight decline from the 
previous month, by II percent in 
volume and 5 percent in value. 
However, because of traditional 
summer bonuses received by Jii- 
pan's lahor force, the trend looks 
set to be reversed in June and 
July. . . . Swindle Singers, followed 
by the Eugen Cicero Trio, in lour- 
ing Japan sparked increased inter- 
est in "jazz and classics" product. 
. . . Frank Cbacksfield orchestra 
appeared in Japan and made a 
four-channel live broadcast over 
FM Tokyo. . . . Another London 
Records artist was in Japan con- 
ducting the Tokyo Symphony and 
Osaka Philharmonic — .Stanley 
Black. . . . Earl Mines is touring 
{Continued on pafte 47) 



LONDON— Great Western Fes- 
tivals' appeal against an injunction 
placed on the company before the 
Lincoln Festival last May was 
"unrealistic," suggested Lord Jus- 
tice Russell in the Appeal Court 
last week. 

It was unrealistic, the judge com- 
mented, because the festival had 
already been held. The Injunction, 
granted on May 19 to the local 
authorities and residents of Bard- 
ney — the site of the festival — 
ordered the company not to hold 
the festival in such a way "as to 
cause a nuisance to local inhabitants 
by noise, congestion on highways 
or trespass on neighboring prop- 
erty." 

George Dobry, representing 
Great Western Festivals, however, 
said the law was uncertain for 
anybody holding future festivals. 
It was, he commented, necessary 
for the Appeal Court to clarify the 
situation. 

Dobry added that Great Western 
Festivals were challenging whether 
they could be guilty of nuisance 
if it was committed by other peo- 
ple — such as congestion caused by 
the lawful use of the highway by 
ordinary vehicles. 

Allan Hayman, representing the 
festival site owner Charles Hardy, 
told the Court they were also 
worried about possible committal 
proceedings for alleged contempt 
of court. Their defense to such 
proceedings would be that the in- 
junction should not have been 
made in the first place; this de- 
fense was unlikely to succeed un- 

Ampex Office 
To London 

LONDON— Ampex Stereo Tapes 
International has moved Its office 
from Reading, Berkshire lo Lon- 
don, reports Stanley West, general 
manager, product, Ampex Stereo 
Tapes, Europe. 

The new office will be located 
at 39, Jcrmyn St.. Suite 317, Lon- 
don. S.W.I.. Tel: (01)-734-8776, 
Cable ASTAPE S.W. I Telex: 
84345. 



less they had tried to appeal 
against the orders. 

No committal proceedings have 
yet been brought against the fes- 
tival's organizers, although Lord 
Justice Russell suggested this would 
be unlikely while the appeal was 
pending. 

Great Western Fesivals mean- 
while, have yet to complete the 
audit on the Lincoln Festival's 
losses. Original estimates suggested 
a loss of about $60,000 although 
the exact total is expected lo be 
known in the next week. 

Adams Off to 
Europe in 
'Ban' Action 

JOHANNESBURG — Bob Ad- 
ams. South African musical direc- 
tor, composer and arranger, left 
for Europe recently on a personal 
mission. 

Adams hopes to persuade the 
British Musicians' Union to relax 
the ban on British artists visiting 
the Republic. He is a former Brit- 
ish musician and he feels that, 
with the cancellation of several 
lours by British artists, his men 
have been put out of work. 

He said; "We are creating em- 
ploymeni for each other. Not only 
Is the union denying lucrative en- 
gagements for its own members, 
but local musicians who back 
many of the artists are put out of 
work." 

He said cancellations cause local 
musicians of high caliber to be- 
come disillusioned with the scene 
as to seek other avenues of employ- 
ment. 

While overseas. Adams intends 
promoting his children's albums of 
Hans Christian Andersen tales in 
Britain. Top level meetings have 
also been arranged with the view 
of having the albums released in 
America. He will also keep his 
eye open on talent with the pos- 
sibility of South African tours. 



VICOR PLANNING 'Q' 
RECORDS IN MEXICO 

MANILA — Inspired by the quadrasonic demonstration given 
at Ihc fourth International Music Industry Conference in Aca- 
piilco, Mexico, executives of Vicor Music Corp. have started work 
on a long-range plan to produce 4-channeI disks. Vicor president. 
Orlando Ilacad, feels that "record buyers in the Philippines will 
finally accept quad recordings." 

Vicor's first step is to acquire the necessary equipment and to 
construct a recording studio that will have two 8-track, and one 
16-lrack rooms upon completion. If successful, it will mark the 
first domestic quadrasonic productions in the local market. 
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Nice Jazz Fest Rolls; 
Federation Meet Set 



NICE, France — The thirteenth 
Nice Jazz Festival, promoted by 
Jacques Hebey and Jacques Souplel 
and featuring more than a dozen 
leading U.S. artists, is taking place 
this week in the city's large Palais 
des Expositions. Starting date is 
Tuesday (18). and during the festi- 
val, the organizers will be hosts to 
a three-day meeting of the Euro- 
pean Jazz Federation with dele- 
gates representing 20 countries. 

Guests at the convention will 
include Tony Dean of the Euro- 
pean Broadcasting Union and Jack 
Bomoff of the UNESCO Inter- 
national Music Council. 

Among artists appearing in Nice 
this week are Ella Fitzgerald (18 
and 21), From Sticksland With 
Love (Switzerland) and Jazz At 
The Philharmonic featuring Can- 
nonball Adderley, Dizzy Gillespie, 
Roy Fldridpe. Oscar Peterson and 
Niels Hennia Orsted Peterson (19), 
Denmark's Palle Mikkelborg-Alex 
Riel Octet, Poland's Novy Singers 
and Charlie Mingus and Sonny 

Mareco Bows 
1st 'Q' Records 

MANILA — Mareco Records has 
relesued the firat quadraphonic rec- 
ords for the domestic market using 
"Summer of '42" by Peter Nero. 
"Theme From Romeo and Juliet" 
by Percy Faith, his orchestra & 
chorus and "Santana" as part of 
an educational campaign on 4- 
channel recording and how to con- 
vert a 2-channel set to a 4-channel 
one. 

Public acceptance of the 4-chan- 
nel disks will be decided by the 
availability of 4-channel sets and 
services for converting stereo sets. 



Rollins (20). Ivan Jullien Orchestra 
(France). Oscar Peterson Trio, 
Modern Jazz Quartet and Eddie 
Vinson (22), Don Byas, Johnny 
Griffin. Buddy Johnson and Eddie 
Davis (23) and Gato Barbieri and 
Max Roach on the final day. - 

Later, in August, the French 
ORTF broadcasting network is 
promoting jazz at Chateauvallon, 
near Toulon, and featuring 20 
orchestras and 150 musicians. 

Appearing at this festival, from 
Aug. 19 to 27. arc Art Farmer. 

(Continued on page 48} 



MASS GETS 'Q' 
PERFORMANCE 

PARIS — Leonard Bernstein's 
quudrasonic recording of his 
Mass is being presented in 
free performances in various 
churches throughout France in 
conjunction with a light show. 

The operation, organized by 
Pioneer and CBS, was anau- 
gurated at the church of Saint- 
Severin in Paris, June 22, be- 
fore a packed audience. Other 
presentations are being made in 
Lyon, in Avignon, during the 
Avignon Festival, in Mont- 
pellicr, Saint Malo (during the 
festival) and in the Saint Roch 
Church in Paris. 



Olympic Games Force 
New Sopot Fest Date 




RECENTLY signed to Polydor is the talented Michael Gibbs, who fea- 
tures regularly in the annual Melody Maker Jazz awards. Gibbs' first 
release for Polydor will be a double album recorded live at Ronnie 
Scotts Club in June. The record is scheduled for release in October. 
From left to right: Wayne Bickerton (Polydor creative manager), Trevor 
Timmers (Polydor Jazz marketing manager), Michael Gibbs, and his 
manager Laurie Mansfield of International Artists Representation. 



Britain Wins Belgium Song 
Contest; Totals 256 Points 



KNOKKE-LE-ZOUTE, Belgium 
— Britain won the 14th Knokke-le- 
21oute singing competition here last 
week, the country's fourth success 
in the history of the contest. 

The British team of Malcolm 
Roberts, Penny Lane and Union 
Express scored a total of 2S6 
pomts in the final. Spain was sec- 
ond with 234, Belgium third with 
22S and Germany came fourth 
with 226. 

A&M-INELCO 
Distrib. Deal 

BRUSSELS — Ineico hosted 
an A & M party at the Brussels 
Hilton to celebrate the recent dis- 
tribution deal signed between both 
companies. 

Ineico- Belgium is now exclu- 
sive distributor for the A & M 
label. 

Guests at the party included 
artists Gary Wright and Debbie 
and a number of radio, TV and 
press people as well as dealers. 

On the same day Ineico in 
conjunction with M.U.M. also or- 
ganized a preview of the Joe 
Cocker picture "Mad Dogs & Eng- 
lishmen" — never released in Bel- 
gium before — which opened in 
Brussels July 6. 

International European A & M 
VIP's present at the meeting in- 
cluded Michel de May, Interna- 
tional A & M coordinator from 
London; Jan Van Schalkwijk and 
Rob Van Beek from the Artola- 
A & M Organization from Haar- 
lem (Holland); Herr Naschke, la- 
bel manager, Munich; Miss Luce 
Destang and Francoise Maze from 
the French distributing company; 
and Wim Brandsteder, Ineico 
Amsterdam general manager. 
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The contest emphasized the con- 
siderable gulf which exists between 
the various European national con- 
cepts of popular music today, and 
the even wider abyss between Eu- 
ropean ideas and ta&tcs and those 
of the U.S., whose team lost the 
super-final to a representative Eu- 
ropean team drawn from the five 
countries scoring the highest marks 
in the European section of the con- 
test. 

One sympathized with the U.S. 
team of David Blue, Richard Lan- 
dis, Lori Liebermann. !-ou Christie 
and Annette Peacock because with 
the exception of Christie, they are 
still virtually unknown on the Eu- 
ropean mainland. Whoever chose 
Ihem obviously wanted to represent 
American music 1972. but forgot 
how different that is to European 
music 1972. 

A Mistake 

And whoever decided to have 
the American team rehearse at 
midnight after they had flown 
in from Los Angeles should never 
make the same mistake again. 
Apart from the U.S.* fatigue and 
the incompleteness of some of their 
scores, the Francis Bay Orchestra 
had spent the whole day rehears- 
ing before the usual evening tele- 
cast, and were jaded to the repre- 
hensible point of giving Annette 
Peacock the bird at the end of her 
disastrous run-through. 

On the night of the super-final. 
Lori Liebermann abandoned her 
first song. "The Feeling's Gotxl." 
after two false Maris with the small 
group, which couldn't or wouldn't 
hit the right tempo. 

If this wasn't bad enough for 
a young singer making her first 
major public appearance on a Eu- 
rovision hook-up, then some re- 
marks about her incompetence 
from a European, musician who 
should know whea to keep his 



opinions to himself compounded 
the embarrassment. 

In fact, the U.S. team was 
fraught with hang-ups as far as 
this contest was concerned. Jimmy 
Ruffin was supposed to be in the 
team, but missed the plane, and 
was apparently unable to catch 
another. Lou Christie couldn't 
make it on the first invitation, and 
Nelson Sardelli, who actually got 
us far as Knokke in his place, 
didn't like the attitude of his team- 
mates, and flew out a day later in 
a voluble storm of acrimony. 

Standard Shtgcrs 

The lesson for future years is 
that Knokke is the place for 
American singers such as Mel 
Torme. Billy Eckstine and other 
standard catalog operatives rather 
than the progressive doers of their 
own things. The latter, no matter 
how good in their own way, are 
totally unintelligible to 90 percent 
of the Knokke Casino audience 
and the Eufovision viewers, thereby 
exacerbating the discernible anti- 
American undercurrent of hostility. 

Britain deserved its triumph with 
a shrewdly picked team ranging 

from the big-balladcerins of Mal- 
colm Roberts through the slick 
bubblefum of Union Express to 
the cabaret approach of Penny 
Lane, who acquitted herself well 
despite persistent illness eventually 
diagnosed as an abscess on her 
tonsils. 

In the European final Roberts 
sang "Johnny One Note" and "This 
Is My Life"; Penny Lane per- 
formed "Angelica" and *i*m Gonna 
Be Strong" and Union Express did 
"Sugar Honey" and "Ring-A-Rlng- 
A-Roses." Roberts' performance of 
"Maria" and "Love Is All" did 
much to ensure Europe's triumph 
over the U.S. in the super-finat. 
by 399 points to 309. 



WARSAW — Because of the 
Olympic Games, the organizing 
committee of the I2lh Internation- 
al Sopot Festival has decided to 
change the date of the event. The 
festival will now be held from 
Aug. 23 to 26. instead of Aug. 24 
to 27 as previously planned. 

The festival will consist of four 
sections: 

Aug. 23: International day; Aug. 
24: Polish day; Aug. 25: Record 
day; Aug. 26: Prizewinners' Show. 

The international competition 
has attracted entries from 24 coun- 
tries and 25 record companies will 
be represented for the Record Day. 

Participants in the Record Day 
are: 

Ariola (Spain): Camilo Sesto; 
Balkanton (Bulgaria): Jordanka 
Christova and Christian Platov; 
Basart (Holland): Leon De Graaff; 
Columbia (Spain): Donna High- 
tower; Columbia (Japan): Mild 
Horiuchi; Distribuidora Discograf- 



ica (Spain): Nino Sanchez; Du- 
reco, (Holland): Jacques Herb; 
Electrecord (Rumania): George 
Enachc; EMI (Finland): Lea La- 
ven; Hebra (Belgium): Nicole Josy 
and Hugo Sidal; Interart (Hol- 
land): Ralph Anderson; Intercord 
(W. Germany): Joana; LSD (Leba- 
non): Manuel; Jugoton (Yugosla- 
via): Oto Pestner; Panton (Czecho- 
slovakia): Martha and Tcna; Phil- 
ips (Spain): Marcos; Phonogram 
(Italy): Maurizio; Polydor (West 
Germany): Iren Sheer; RCA (UK): 
Carl Wayne; Rustic Records (U.S.): 
Bobby Stevens and the Check- 
mates; Supraphon (Czechoslova- 
kia): Miluska Vobornikova; Van- 
guard (U.S.): Dave Loggins; VEB 
(East Germany): Frank Schobel; 
Young Blood (U.K.): Mac and 
Katie Kissoon; Polskie Nagrania 
(Poland): Urszula Sipinska. Piotr 
Figiel and Tadeusz Wozniak. 

Henry Debich has been ap^ 
pointed festival conductor, Andrzej 
Kurylewicz Is musical director. 
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Tokyo and Osaka and has three 
albums released on CBS/Sony, 
Flying Dutchman and RCA, to co- 
incide with the visit. . . . U.S. 
pianist Mai Waldron is accompany- 
ing Japanese blues singer Kimlko 
Kasai. and U.S. pianist Chick 
Corea teamed up with Sadao Wa- 
tanabc and Tcmmasa HIno, two 
Japanese jazz musicians, for a 
"jazz-in" at Yamaha music camp, 
July 22. . . . Turk Murphy's Jazz 
Band touring Japan. 

Back in Japan for the 10th time 
are the Ventures — their 1971 live 
ccmcert recording has been released 
on 4-channet cassette. . . . Yvette 
Giraad and Josephine Baker played 
July 4 concerts in Tokyo. . . . 
TadasU Hino, manager, interna- 
tional repertoire, Polydor KK is 
on a two-month U.S. and Canada 
tour. HIDEO EGUCHI 



SYDNtY 

It was reported in the July 1 is- 
sue of Billboard that M7 Records 
was "now defunct." This is inac- 
curate and M7 Records is in oper- 
ation and planning many new re- 
leases on that label. Two sin- 
gles and three albums arc to be 
released in July including the orig- 
inal Australian cast "Manchild," 
an album that has involved con- 
siderable expenditure for M7. Frog 
records is purely a subsidiary la- 
bel of M7 and the company is 
planning to add several more be- 
fore the end of the year. 

Jethro Toll was presented with 
two gold record awards here. One 
for "Aqualung" and one for 'Thick 
as a Brick." which went gold five 
days after its release here. . . . 
Chicago concerts are all sell-outs. 
Extra concerts had to be scheduled. 

Doug Parllittoii's new album on 
Polydor due out any time. Called 
"No Regrets" two cuts have been 
culled from it for a single release. 
They are "T-onely" by Buzz (Little 
Green Apples) Canon, and "Takin' 

It Easy" penned by Parkinson and 

his musical director John Capck. 

Spin Productions very happy 
with the response to their recently 
released LP "The Best of Ronnie 
Bums." As a follow-up. they plan 
to market a similar album by 
Jeff Si. John who has been on the 
rccordinE scene for some five 
years tilled, "The Best of Jeff St 
John.** . . . Melbourne band, New 
Dream currently in the studio 
working on a new single and al- 
bum tracks. Brian Cadd produc- 
ing. . . . Fable Records launched 
Matt Flinden' latest album "Matt 
Flinders on Television" with a re- 
ception at the Bill Armstroog stu- 
dios. Malt's TV show is a coiwist- 



ent high rater. Also from Fable 
come two "International" releases. 
'H^icn Yarbrmigb and the Haven- 
stock River Band," which was 
originally an Im'press release in 
the U.S. and an album by Janca 
Royal. JAN MURRAY 

(Continued on page 48 ^ 

UA Canada 
Hot Label 

TORONTO — UA Records has 
now been an independent for six 
months. As the year turned, UA 
left their distributor, MCA. to go 
independent under president Stan 
Kulin. Distribution arrangements 
were made with Capitol and inde- 
pendent distributors across the 
country. In their six months of in- 
dependence, UA racked up some 
impressive figures. Sales for the 
six-month period have exceeded 
the figures for any previous 12- 
month span. Kulin feels that this 
performance will be easily re- 
peated in the next half. 

Product upcoming includes re- 
leases by Don McLean, War, Dd 
Reeves, the Ventures, Peter Thorn, 
Claudia Valade, Pinky and David 
Wiffen. The label soon will release 
the long-awaited soundtrack from 
"Man of La Mancha." 



International 
Executive 
Turntable 



l^airy Green, former on-air per- 
sonality at CHUM-FM, is joining 
CRT of Canada as marketing man- 
ager. While with CHUM-FM, 
Green was also promotion manager 
for the station. Said Rom Reynolda, 
CRT president, of the appoint- 
ment, "We are very pleased that 
Larry has decided to join us. He 
has continually developed creative 
marketing and promotional pro- 
grams for CHUM-FM as well as 
garnering the respect of both the 
public and musicians. Larry will 
greatly strengthen our efforts to 
develop and promote Canadian 
artists." 

Two of WEA's top brass, Tom 
Williams and Mike Reed have un- 
dertaken expended duties. Williams 
will now handle national promo- 
tion duties for all WEA labels; 
Reed will handle merchandising 
chores for all Une&. 
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IHITS OF THE WORLD 



AUSTRIA 

nib 

We>k 

1 BEAUTIFUL SUNDAY— Daniel 

Boone (Bellaphon) 

2 LITTLE WILLY— Sweet (RCA) 

3 HALLO A— Mouth A McNeal 

(Philipi) 

4 ROCK AND BOLL— Led Zeppelin 

(Atlantic) 

5 METAL GURU— T. Rei (Ariol») 

6 HOW DO YOU DOT— Mouth * 

McNeal (Philips) 

7 POPPA JOE— S«eel (RCA) 
I SONG SUNG BLUE— Neil 

Diamond (Philips) 
9 ONE WAY WIND— Call 

(EMI-Colombia) 
II) SAMSON A DELILAH— Middle ot 
(he Road (RCA) 

BANGKOK 

Tkb Lul 
Week Week 

1 1 SUPERSONIC ROCKET SHIP 

—The Kinks 

2 7 THIRD FINGER, LEFT 

HAND— The Pearls 

3 16 OOH-WAKKA-DOO-WAKKA- 

DAY— Gilbert O'Sullivin 

4 18 LITTLE WILLY— The Sweet 

5 8 NUT ROCKER— B. Bumble 



7 21 PRETTY LnTLE SONG— 

Clive Dunn 

8 26 CIRCLES— The Ne« Seekers 

9 27 LISTEN TO A COUNTRY 

SONG — Lynn Anderson 

10 28 PUPPY LOVE— Donny 

Osmond 

11 29 AN AMERICAN TRILOGY— 

Elvis Presley 

12 2 OH GIRL— Chi LItes 

13 3 I'LL TAKE YOU THERE— 

The Staple Sineers 

14 10 MARY HAD A LmXE 

LAMB— Winn 

15 15 SONG SUNG BLUE— Nell 

Diamond 

16 5 AMSTERDAM— Al Stewart 

17 111 DREAMED A DREAM— 

Roger Whitlaker 
IB 12 LOT 109— Dickie Roc 

19 13 I CAN SEE CLEARLY NOW 

— Johnnv Nash 

20 14 LETS BfiGIN AGAIN— 

Malcolm Roberts 

21 17 WITHOUT THE ONE YOU 

LOVE— The Supremes A 
The Four Toiw 

22 9 EVERYTHING'S FUNNY— 

TroKKS 

23 25 I'M LEAVING— Daliah Lavi 

24 — SYLVIA'S MOTHER— Dr. 

Hook and the Medicine 
Show 

25 — BETCHA BY GOLLY, WOW 

—The Stylistics 

26 6 IKO IKO— John Baldrv 

27 — TIL MY BACK AIN'T GOT 

NO BONE— Esther Phillips 

28 — GOTTA BE YOU, GOTTA 

BE ME— Vaughan Thomas 

29 — MAD ABOUT YOU— Bruce 

Ruffin 

30 — TIP TOE THROUGH THE 

TULIPS— The Gladialon 



BRITAIN 



(CMrlcsy Record * Ta^ Rcbrilir) 
Thb LMt 
Week Week 

1 I PUPPY LOVE— I>onny 

Osmond MGM (MAM) 
Curb A Ruff 

2 2 ROCK AND ROLL PART 

I/II— Gary GUtter (Leecb) 
Mike Leander 

3 4 SYLVIA'S MOTHER— Dr. 

Hook A The Medicine Show 
CBS (Eucx) Ron Haffktiw 

4 5 CIRCLES— New Seekers 

(Amparl David MacKav 

5 7 I CAN SEE CLEARLY NOW 

—Johnny Nash CBS 
(Rondorl Johnny Naah 

6 6 LITTLE WILLY— Sweet 

(Chinnichap/RAK) 
Phil Waininan 

7 13 BREAKING UP IS HARD 

TO DO— Partridge Funfly, 

B«tl (Screen Gem*/ 

Columbia) Wei Farrell 

8 3 TAKE ME BAK 'OME— Slade 

(Polydor) (Bara/Schrocdcf) 
Chai Chandler 

9 12 JOIN TOGETHER— Who 

Track (Fabulous) Who/OIyn 
Johns 

10 9 AMERICAN TRILOGY— 

Elvis Presley RCA 
(Acuff-RoM) 

11 II OOH-WAKKA-DOO-W AKKA 

DAY— Gilbert O'Sullivan 
MAM fMAM) Gordon Mills 

12 29 SEASIDE SHUFFT.E— Terry 

Daclyl-Thc Dinosaurs UK 
(Sonet) 

13 25 BETCHA BY GOLLY WOW 

— Stylistica Avco (Gamble 
Huff) Thorn BeU 

14 23 MAD ABOUT YOU— Bruce 

Ruffin Rhino (Creole) Bruce 
Anthony 

15 10 ROCKIN- ROBIN— Michael 

Jackson Tamla Motown 
Carlin (H. Lareon/J. 
Marcelltno) 

16 16 WALKIN- IN THE RAIN 

WITH THF ONE I LOVE— 
Love Unlimited Uni 
(Schroedert Barry While 

17 44 SCHOOL S OUT— Alice 

Cooper, Warner Brot. (Copy- 
right Conlrol) Boh E/rln 

18 20 STARMAN— David Bowie 

RCA (Tiianic/Chrysalia) D. 
Bowie/K. Scott 

19 8 VINCENT— Don McLean 

United ArlisU (Unhed 
AnistB) Ed Freeman 

20 37 SILVER MACHINF- Hawk- 

wind United Artists (Copy- 
right Conlrol) Hawkwind/Dr. 
Technichal 

21 17 THE FIRST TIME EVER I 

SAW YOUR FACE— 
Roberta Flack (Atlantic) 
Harmony Joel Dom 

22 19 NUT ROCKER— B Bumble 

and the Stingers (SUteslde) 
(KPM) Kim Fowley 
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23 22 I'VE BEEN SO LONELY 

FOR SO LONG— Frederick 
Knight (Lowery) 
E, Walker 

24 14 CALIFORNIA MAN— Move 

Harvest (Roy Wood/Carlln) 
R, Wood/J. Lynne 

25 33 AUTOMATICALLY 

SU N S H I N E— Supremes. 
Tamla Motown (Jobctc/ 
Carlin) Smokey 

26 38 MY GUY— Mary Welh. Tamla 

Motown (Carlin) Smokey 
Robinson 

27 15 MARY HAD A LITTLE 

LAMB— Winn (Apple) 
Nortbem/MfKrarlney Pandl 
McCartney 

28 32 AMAZING GRACE— Royal 

Scots Dragoon Guards Baiml 
RCA (Harmonv) Pete Kerr 

29 24 SONG SUNG BLUE— Neil 

Diamond Uni (KPM) 

T. Catalano/N. Diamond 

30 18 LITTLE BIT OF LOVE— Free 

(Island) Keepers Cottage/ 
Socks Free 

31 21 AT THE CLUB/SATURDAY 

NIGHT AT THE MOVIES 
— Drifters. Atlantic Screen 
Gems/Columbia Bunt Bum 
Prod. 

32 33 I'LL TAKE YOU THERE— 

Staple Slngen (Carlin) Al 
Bell 

33 27 OH BABE WHAT WOULD 

YOU SAY— Hurricane Smith 
Columbia (Chappell) 

34 28 METAL GURU— T. Rex 

T. Rex MARC 1 (Wizard) 
Tony Vis«>nti 

35 30 OH GIRL— Chi-Lites (MCA) 

Inlesong Eugene Record 

36 26 SISTER JANE— New World 

RAK (Chinnichap/RAK) 
Mickle Most 

37 48 WORKING ON A BUILDING 

OF LOVE— Chairman Of 
The Board. Inviclus (KPM) 
Holland-Doricr-Holland 

38 31 AMAZING GRACE- Judy 

Collins Elektra (Harmony) 
Mark Ahramson 

39 49 IT'S FOUR IN THE 

MORNING— Faron Young, 
Mercury (Burlington) Jerry 
Kennedy 

40 34 TRAGEDY— Araent 

(Verulam) Rod Argent/Chris 
White 

41 — POPCORN— Hoi Butter Pye 

(Bourne) Bill & Steve Jerome 

42 36 JUST WALK IN MY SHOES 

— Gladys Knight A The Pips, 
Tamla Motown 
(Jobete/Carlin) Fugua/Bristol 

43 43 COULD IT BE FOREVER— 

David Cas^idy Bell (Carlin) 
Wes Ferreir 

44 41 GIVE ME ONE MORE 

CHANCE— DonaW Peers/ 
Les Reed Orch. Decca 
(Donna) Les Reed 

45 40 COME WHAT MAY— 

Vicky Lenndros Philips 
(Lotivlgny-Mnrqnee) Leo 
Leandros 

46 42 AMERICAN TRILOGY— 

Mickey Newbury, Elektra 
(Acuff-Rose) Dennis Llnde 

47 47 MacARTHUR PARK— Richard 

Harris, Probe (Canopy) 

48 — THING CALLED LOVE^ 

Johnny Cash /Evan gel 
Temple Choir CBS (Valley) 
Larry Huhhard 

49 46 LADY ELEANOR— 

Lindlsfame Charbma (Hazy) 
John Anthony 

50 — RUN TO ME— BeeGees 

Polydor (Abigail) Bee Gees/ 
Robert Stigwood 



FRANCE 

(CoOTtcfyt Tekaiotssitlqae) 
Thb Lot 
WNk Week 

1 HELLO-A— Mouth A McNeal 

2 IE VOUDRAIS DORMIR 
PRES DE TOI— Frederic 
Francois 

3 TROP BELLE POUR 
RESTER SEULE— Rinjo 

9 UN JOUR SANS TOI— 

Crazy Horse 
6 MOULDY OLD DOUGH— 
Lieutenant Pigeon 

6 — VIENS A LA MAISON— 

Claude FrarKrois 

7 — TANT QUE BRILLE LE 

SOLEIL— Claude Cedric 

8 — HELLO MARY-LOU— Ricky 

Belson 

9 — Y VrVA ESPANA— Juancho 
10 — POP CORN— Anarchic System 

FRANCE 

(Coartcsy: Ce«tr« iTfBronMtlw 
el de Docwnenlatloa da XMtqmtt 
*Dc*etes local offlRfti 

Tkb 

Week 

1 KISS ME— 'C. Jerome (Disc'AZ) 

2 TROP BELLE POUR RESTER 

SEULE— 'Rinjo Willy Cat 
(Carrere) 

3 QUI SAURA— 'Mike Brant (CBS) 

4 JE VOUDRAIS BORMIR PRES 

DE TOI— "F. Francois (Vojtue) 

5 BONSOIR CLARA— 'Michel Sardou 

(Phonogram) 
S UNF. BELI F HISTOIRE— 'Michel 
Fupain (CBS) 

7 DUCK YOU SUCKER (Soundtrack) 

— Fnnio Morrtcone (RCA) 

8 APRES TOI— -Vicky Leaitdros 

(Phonogram) 

9 LA MUSICA— -P. Juvet (Barclay) 

10 DE TOI — 'Gerard Lenorman (CBS) 

HONG KONG 

ICoartcsy: Radki Hons Koaw) 
Thk Last 
Week Week 

1 3 SONG SUNG BLUE— Neil 

Diamond (Uni City) 

2 1 VINCENT— Don McLean 

(United Anists) 

3 7 I NEED YOU— America 

(Wamec Bnx.) 



« 4 rr'S GOING TO TAKE 

SOME TIME— Carpenters 
(A&M) 

5 B ROCKET MAN— Elton John 

(DIM) 

6 2 DIARY— Bread (Elektra) 

7 5 NICE TO BE WITH YOU— 

Gallery (Sussex) 

8 13 ALONE AGAIN 

(NATURALLY)— Gilbert 
O'Sullivan (MAM) 

9 6 INKPOT— Shocking Blue 

(Polvdor) 

10 9 QUESTIONS— Bang (Capitol) 

11 18 SOMEDAY NEVER COMES 

— Crcedcnce Clearwater 
Revival (Fantasy) 

12 19 AMERICAN TRILOGY— 

Elvis Presley (RCA) 

13 II THE FIRST TIME EVER I 

SAW YOUR FACE— 
Roberta Flack (Atlantic) 

14 10 TOO BEAUTIFUL TO LAST 

— Engelhen Himipcrdinck 
(Decca) 

15 12 HEART OF GOLD— Neil 

Young (Reprise) 

16 14 JESUS/MR. CLOUD— Cliff 

Richard (Columbia) 

17 20 METAL GURU— T. Rex 

(T. Res) 

18 15 UPSETTER— Grand Funk 

Railroad (Capitol) 

19 — TOO YOUNG— Donny 

Osmond (MGM) 

20 16 WOMAN IS THE NIGGER 

OF THE WORLD— John 
Lennon (Apple) 

JAPAN 

(Coaetcsyt Maalc Labo, lac) 
'Denotes focal orlgia 

This 
Week 

1 HITORI JA NAI NO— 'Mart 

Amachi (CBS/Sony) Watanabe 

2 SETO NO HANAYOME— 'Rumiko 

Koyanagi (Reprise) Watanabe 

3 SAYONARA O SURUTAMENI— 

"Billy Banban (Kit) Nihon TV 
Music 

4 FURIMUKANAIDE— 'Honey 

Nights (Union) Astro Music 

5 JUNKF.TSU— 'Saorl Minami 

(CBS/Sony) Nichlon 

6 TEKKYO O WATARU TO 

NAMIDA OA HAJIMARU— 
•Shoji Ishibashi (Crown) Crown 

7 MATTEIRU ONNA— 'Hiroshi 

llsuki (Minoruphone) Tokuma 

8 MOTHER OF MINE— Neil Rcid 

(London) Chappell 

9 ANATA DAKE DE II— 'Kenji 

Sawada (Polydor) Wataiube 

10 SARUBIA NO HANA— 'Motomaro 

(Canyon) Yamaha 

11 KONO Al NI IKITE— 'Hiroshi 

Uchiyamada A Cool Five (RCA) 
Uchiyamada 

12 A HORSE WITH NO NAME— 

America (Warner) Nichion 

13 KITAGUNI YUKIDE— 'Eiko Shuri 

(Reprise) All Staff 

14 HATOBA MACHl— 'Shinichi Mori 

(Victor) Watanabe 

15 KOZURE OKAMI— 'Yukio Hashi 

(Victor) Oriental 

16 LOVE THEME FROM 'THE 

GODFATHER"— Andy Williams 
(CBS/Sony) Nichion 

17 WAKARE NO TABI— 'Keiko Fuji 

(RCA) Ryu 

18 MEBAE— 'Megumi Asaoka (GAM) 

J A K 

19 SANAE CHAN— 'Funiido 

(AARD-VARK) PJU.P. 

20 KOI NO TSUISEKI— 'O Yin Hnl 

Hui (Toshiba) Takarajima 

MALAYSIA 

(Caarlcsy: RedlftBahM. Matayala) 
Tkb Last 
Week Week 

1 4 IT'S GOING TO TAKE 

SOME TIME— The 
Carpenters (AAM) 

2 I NICE TO BE WITH YOU— 

Gallery (Buddah) 

3 7 SONG SUNG BLUE— Neil 

Diamond (MCA) 

4 6 SYLVIA'S MOTHER— Dr. 

Hook A The Medicine Show 
(CBS) 

5 2 COME WHAT MAY— Vicky 

Leandroa (Philips) 

6 3 BABY BLUE— Badllngcr 

(Apple) 

7 10 LIVING IN A HOUSE 

DIVIDED— Cher (Kapp) 

8 5 MISTER CLOUD— Cliff 

Richard (EMI) 

9 III SAW THE LIGHT— Todd 

Rundgrend (Warner) 

10 9 (LAST NIGHT) I DIDNT 

GET TO SLEEP AT ALL— 
5th Dimension (Bell) 



MEXICO 



Tkb LaM 
Week Week 

1 I VERONICA— Victor Yturbe 

"Piruli" (Philips) 

2 2 PUPPY LOVE (Amor Infanlll) 

— Donny Osmond (MGM) 

3 4 POR OUE— Los Babys 

(Peerless) 

4 3 NO SE HA DADO CUENTA 

— Roberto Jordan (RCA) 
.5 5 WTTHOUT YOU (Sin tl)— 
Nilsson (RCA) 

6 6 HORSE WITH NO NAME 

(Caballo sin nombre) — 
America (Gamma) 

7 9 SUAVEcrrO— Mate (Warner 

Bros.) 

a 7 PERDON CARINO MIO— 
Massimo Ranieri (CBS) 

9 8 HOW DO YOU DO (Como 
cstas) — Mouth A MacNeal 
(Philips) 

10 to SON OF MY FATHER (Hlio 
de mi padre) — Chicory Tip 
(Epic) 

PHILIPPINES 

(CoartesT) The Masie Baak Rcpetl) 
•Denotes focal oricla 
Tkb Last 
Week Week 

1 I IN DESPAIR— 'Victor Wood 

(Vicor) Vicor 

2 3 WITHOUT YOU— Nlbson 

(RCA Victor) FOipinas 



3 6 EVER'YTHTNO I OWN— 

Bread (Elektra) Mareco 

4 4 IT'S NOW OR NEVER— 

•Victor Wood (Vicor) Vicor 

5 2 MALAGUENA— •Victor 

Wood (Vicor) Vicor 

6 7 IMAGINE— •John Lennon 

(Apple) Dyna 

7 5 FATHER AND SON— Cat 

Stevens (Parlophone) Dyna 

8 8 I WENT TO YOUR 

WEDDING— 'Victor Wood 
(Vicor) Vicor 

9 10 THE WEDDING— 'Florence 

Asuilar (Vicor) Vicor 
10 — CARMELITA— 'Victor Wood 
(Vicor) Vicor 

PUERTO RICO 

iCoaetesy: Radfo WUNO-Saa laaa Star) 
Thb Last 
Week Week 

1 2 AMOR Y PAZ— Raffy leavill 

(Borinquen) 

2 I DIME PORQUE— Ismael 

Rivera (Tlco) 

3 6 FALSEDAD— Liselte 

(Borinqucn) 

4 — EL ECO Y EL CARRETERO 

Nelly y Tony (Hit Parade) 

5 3 AMADA AMANTE— Danny 

Rivera (Velvet) 

6 — AGUANILE— Willie Coton 

(Fania) 

7 — ACLARACION— Luz Delia 

(4 Point) 

8 8 MUNEC A— Roberto y 

Montuno (Fania) 

9 10 YA NI TE ACUERDAS— 

Bobby Cruz (Vaya) 

10 5 EL O YO-Sabu (Exitos) 

SINGAPORE 

Thb Last 
Week Week 

1 2 ROCKET MAN— Ellon John 

(DJM) 

2 3 SONG SUNG BLUE— Nell 

Diamond (MCA) 

3 I TUMBLING DICE— Rolling 

Stoiws (Rolling Stones) 

4 5 LnriE BITTY PRETTY 

ONE— Jaclison 5 (Motown) 

5 4 ME 4 JULIO DOWN BY 

THE SCHOOLYARD— Paul 
Simon (CBS) 
(i 10 VINCENT— Don McLean 
(UA) 

7 6 HEART OF GOLD— Nell 

Young (Reprise) 

8 7 SISTER JANE— New World 

(RAK) 



9 — METAL GURU— T. Rei 

(T. Rex) 

10 — TAKE ME BACK ■OME— 

Slade (Polydor) 

SWITZERLAND 

(Coariesy: Radio der dealscbea Bad 
ratororaaalschca Schwelx) 
Tkb Laal 
Week Week 

1 I ONE WAY WIND— The Can 

(Columbia) 

2 3 SONG SUNG BLUE— Nell 

Diamond (PhiliiM) 

3 2 BEAUTIFUL SUNDAY— 

Dahicl Boone (Bcllaphoil) 

4 4 AMAZING GRACE— The 

Military Band of the Royal 
Scots Dragon Guards (RCA) 

5 5 ES FAEHRT EIN SUG NACH 

NIRGENDWO— Christian 
Anders (Columbia) 

6 7 LITTLE WILLY— The Sweet 

(RCA) 

7 6 DONT GO DOWN TO RENO 

—Tony Christie (MCA. 
MCS) 

8 9 MICHAELA— Bau Illic 

(Polydor) 

9 8 APRES TOI— Vicky Uandros 

(Philips) 

10 — JOIN TOGETHER- 

The Who (Track Records) 

WEST GERMANY 

(Cowteiy; Mask MmU> 

Tkb 
Week 

1 ES FAHRT EIN ZUG NACH 

NIRGENDWO— Chrbtian Anders. 
Columbia (Eleclrola) Anders 
Muslk 

2 BEAUTIFUL SUNDAY— Daniel 

Boone, Bellaphon (Alius) 

3 MICHAELA— Bata Illic, Polydor 

(Melodic der Welt/Aberbach) 

4 METAL GURU— T. Rex.. Ariola 

(Wijard Music) 

5 DONT GO DOWN TO RENO— 

Tony Christie, MCA (Teldec) 
AIlus/Global 

6 SAMSON AND DELILAH— Middle 

of the Road, RCA Victor (Teldec) 

7 LITTLE WILLY— The Sweet, RCA 

Victor (Teldec I 

8 LET S DANCE— The Cau, 

Columbia (Electrola) Accord 

9 HEART OF GOLD— Neil Young. 

Reprise (Kinnev) Altus/Globaf 
10 TAK ME BAK OME— Slade, 
Polydor 
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• Continued from page 47 

MONTkEAL 

Richard Huet, noted French 
language folkie, has recorded his 
first English-language single 
"Banks of the Ohio" for release by 
Polydor. . . . Columbia has re- 
leased the second Marty Butler 
single. "Time." Single was pro- 
duced by Ben Kaye and Joe Zito 
of Montreal. . . . Decca recording 
artist Sorrells Pickard is into Ot- 
tawa's Le Hibou coffee house this 
month. Pickard's first album was 
produced for Decca by Pete Drake. 
. . . Superior Sound Enterprises, 
headed by Sheldon Kagan, pre- 
sented the Strawbs and Thundcr- 
muc in concert at McGill Univer- 
sity. ... A Montreal firm. William 
Cohen Corp.. has come up with a 
three-hour, low noise cassette. 

HELSINKI 

The heavy rainstorm which hit 
the Helsinki area on July 5 caused 
serious damage in Finnlevy's base- 
ment record and cassette store. 
The loss is estimated at $25,000. 
and Finnlevy's distribution has 
been affected. . . . Following a 
report on deposit and credit re- 
tailing business by the Finnish 
Central Bank, the Ministry of In- 
dustry and Commerce has decided 
to reduce the deposit payment on 
several consumer goods by 50 per- 
cent to a new level of 20 percent, 
and has extended the period of 
repayment from 12 to 18 months. 

Former Top Voice label artist 
Katrf Helena has signed a re- 
cording contract with Scandia 
Musiiki. This is a setback for the 
PSO group, for whom she had re- 
corded for eight years to become 
their best-selling artist. Her first 
Scandia release will be an album 
in September. . . . EMI Suomen 
celebrated its new premises and 
new independence on July 3 at 
Arinatie 6 E-HKI 37 by hosting a 
parly with Finnish export beer and 
Karjnta pies. Greeting the guests 
were managing director Rcino 
BackDun, Imudico managing di- 



rector RIsto Badtman. and EMI 
artists Marlon Rung, Viktor 
Klimenko and Lea Laren. During 
(he party. Backman announced the 
signing of Japanese pianist Shokn 
Iwasakl to the HMV label, and her 
first Finnish-produced album will 
feature Brahms* "Piano-Kvintctto." 

KARI HELOPALTIO 

ZURICH 

Barclay SA has extended its 
contract with Erato for Swiss dis- 
tribution of the classical music 
label. . . . Barclay has also acquired 
the Perides label for Swiss distri- 
bution. . . . VSSL. the Swiss whole- 
saler union, published a new record 
price list. Retailers will now have 
(o pay 3.45 francs per single, which 
means an increase of 0.3 franca. 
The new single retail price is 5 
francs. Pop LP prices went up from 
21/22 francs to 23 francs (relaiO. 
Classical albums now cost 26 francs 
instead of 25 francs. . . . Eattwr 
Gain performed at the VictcHia 
Hall. Geneva together with Joe 
Dassin. July 6. . . . The Orchestra 
Jean>Francois Paillard is scheduled 
to play one concert in Geneva (Aug. 
14) and one concert tn Lausanne 
(Aug. 15). . . . Polydor is trying to 
make the new Top Cats* single 
"Jetzt kommt Tante Anna" the 
summer-hit of 1972 and by Swiss 
standards arc using very heavy 
promotion. . . . Blood, Sweat A 
Teats played in Montrcux (July 15) 
and Zurich (July 16). . . . Paul 
McCartney's Wings performed in 
Zurich (July 21) and Montreux 
(July 22 and 23). 

BERNIE SIGG 

Nice Jazz Fest 

• Continued from page 47 

Slide Hampton. Hal Singer. Kenny 
Drew, Jimmy Woode, Art Taylor, 
Clark Terry and Marion Williams 
plus French artists Martial Solal. 
Jean- Luc Ponty. Michel Portal and 
Michel Roques. Also featured will 
be Art Blakey's "Orgy In Rhythm" 
and Don Cherry's "New Re- 
searches." 
JULY 29, 1972, BILLBOARD 
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THEATHER/FiLMS/TV (MUSICAL) | iv5-rjr::=ir-tr~- 



MAN OF LA MANCHA 

Orlfinjl London Cast 

Lf D<aJOXiA7203(2| 

12 423 M57 I 1198 
r6.2002 »fr423 0M7 5 1098 

CAC73 2002 92423 0857 3 1098 

Original Meikan Cast |Spn) 

LfD«aDl79l?l 12-423-0855 9 598 
Soundtrack 

CA Pdpo 117 5505 92-425 01 IS 3 6 98 

MAN WITH THE GOLDEN ARM 
Soundtrack 

I^OKca 0178257 12423 0883 3 4 98 

MARAT/SADE 
Soundtrack 

If UiulMA/lilUUAS'5153 

12'407-02424-SM 



MAR» POPPtNS 
Onpnal Cast 

•7 tmpn 434076 



MILK k HONEY 
Original Cast 

LP V«:toc ISO 1065 



12 16MMM..5S( 



94110-3517 4 7 95 



M«A«S»H 

Soundtrack 

IfCekiHtiOiiiM 12 100^08302 598 

tr 18^12 0054 H-lOMUCi 698 

MELOOr 
Soundtrack 

If «W>S033}63 

ST Ampn HS3t3 

CAUS363 



1240341192 598 
•H100435 5 695 
9M10'0435.3 6 95 



ME. NATAUE 
Soundtrack 

If CUuntM 053350 12 1000133 5 598 

M NOeOOY KNOWS 
OnfinalCasI 

If «ra''l<sm566 12 1400174 7 5 91. 
« "51566 92 1IOOM7 3 695 

fW'KiHT CO««BOY 
Soundtrack 

fUrnWArtaliuaS.sm 

•Tu303i iJ W 025*2 5 98 

««90K H407 02SI-S 7 98 

»«'035 92 407 025*4 7 98 



MILLER, GLENN, STORY 
Soundtrack 

LP Deed 1X79123 12 423 0851 5 511 
8T 6 9123 »<-4230851 | !.| 

CAC73 9123 924230851 7 

MR. LUCKY 
Mancini, Henry 

Lfv.c1ix ISP 2198 l>'l(0-19i;4_i« 



MOLLY MAGUIRES 
Soundtrack 

LP Pararnount PAS6000 

nr PM.flonoo 



12 714.5028-2 5jt 



THEATHER/FILMS/TV (MUSICAL) I '■>i?i'='Sr,.-=l':?rr-- 



^Ml,T.t)ia KOS2600 12 100-0868-6 .598 
„ 18 120002 96-10a0868-0 6 98 

CA 16 12 0002 92-100 0868-8 6 98 

HEDKEUY 
Soundtrack 

TrvrtrU»S5213 12-407 0265-1 5 98 

„sj3042 96-407 0265-5-7 98 

a, 9042 92 407 0265-3 7 98 

KVER ON SUNDAY 
Soundtrack 

ItUnM Mistj UAS-5070 

12-407-0250-4 5 98 
nu3007 96-407-0250-8 7 98 

C4K9007 92 407 0250-6 7 98 

W NO NANETTE 
»~ "ritinjl Cast 



QRiailMAL CAST 




JUUTW9L0ni„H«iWfS 

RICHARD KILEY 

Irving Ray Robert 

JA(X)BSON MIDDinON ROUNSEVIILE 
JOAN DIENER 



si'u5SS"i'k°''"° 5 '8 

i?«S,'?o?*°^'" 12 1500580-3 698 
JUSO 0580-7 6 98 
CA 4X1 595 92 150-05SO-5-698 

OKLAHOMA-CAROUSEL-THE KING 
Soundtrack 

LP Capitol SICl 1790131 

12 150-0727-4.1198 

OLIVER 

Hollowajr, Stanley 

LP Caolol ST 1 784 l2-15a«604-4_598 
OLIVER! 

Original Broadway Cast 

LP V«lor LSOO 2004 12 1601869-7 .698 
8TO8SIO08 96-1601869-1-795 
Soundtrack 

LPColg«i»COS0.550l 

12-8004718 2 6 98 
IfG 1003 96-8000718-6 7 95 

ii^I003 9280007184 795 
(102 98 80007182 895 

DAY rOU CAN SEE 



12 10008642 598 
96 100 0864 6 6 98 
' 12 10O0864-4 .698 




..ak.t MSStWNI 
iKXCOli 



-vmwm 




'425 012O7 5 98 
425 0120 7 5 98 
425 0142-7 7 98 



12 160 18744 698 

•S SECRET SERVICE 

5s 5204 

12407 0261 7 598 
96 407 0261-1 "8 




Comes True in the FIND Catalog. 

Are the Broadway musicals 
a part of your record inventory? 

Tliey are if you're a FiND deaier. 

Become a HND dealer. 
Fill in the FIND dealer application below...Mail it today! 



1^ 



Application 

FIND /P.O. Box 775 
Terre Haule, Ind. 47808 
Phone (812) 466-1282 
1. I have checked below the type of outlet with which 
I have answered the questions below and will hear 
from you as soon as you have reviewed my appli- 
cation. I understand that this application puts me 
under no obligation whatsoever. 

Qualification Data 

1. 1 have checked below the type of outlet with which 
I am associated. 

1. Record/Tape Store □ Discount Store 

Home Entertainment/ D Variety Store 

Appliance Store ZI Supermarket 

~ Department Store II Drug Store 

" Rack Ivlerchandiser 

Z One Slop □ Other: 



2. 1 am: □ An independent retailer, operating 
(state how many) outlets: 

□ Part of a chain-store operation with 
(state how many) outlets; 

3. 1 handle the products checked: 

□ LP Records □ 8-Track Tapes 

□ Cassettes □ Open-Reel Tapes 

4. My record/tape department is: 

□ Clerk-serviced 

□ Self-serviced 

□ Self serviced with clerk assistance 

5. I buy my record/tape product from: 

□ Distributors 

□ One-Stops 

□ Serviced by Rack fvlerchandiser 



6. 1 subscribe to Billboard. Yes . 



.No- 



Store Name: 



□ Owner: □ Manager 



Telephone: 



City, Stale. Zip: 



BB 72972 



Ci 



Billboard Album Reviews 
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DOORS- 

TT Full Circr«. 
^ Elektra 75038 
The Ooon wilt never fully shake the shadow 
of Jim Morrison, hut they go a lon^ way 
towards establistiing an Image of their own 
on their second LP sans Morrison. Ray 
Mania rek Is a fine vocalist as well as 
standing out on keyboards, while Robbie 
Krie^er on drums and Jong D<nsnx>re on 
drums are excellent musicians. Strongest 
cuts are the jaiiy "Verditac" and "Piano 
Bird," both with Charles Lloyd, and Ihe 
rocking "4 Billion Souls." 



I^ST IMBV VINTOH- 

Sealed With a Kiss. 

Epic KE 316« (CBS) 
Vinton's currently climbing the chart with 
the title single. He's got a strong, commer- 
cial package here, with enough appeal for 
both easy listening and top 40. Includes 
"Come Softly To Me," "Sorg Sung Blue," 
"Love Theme From the God(atner" and more 
sure to receive much airplay with powerful 
sales to follow. Strong reading of "Our 
Day Will Come" is a highlight. Vinton 
doubled as producer and did an excellent 
fob. 




CORNELIUS BROTKIRS C 
SISTER ROSE- 

United Artists UAS 5568 



Cornelius Brothers & Sister Rose are rapidly 
becoming one of the most important new 
groups on the pop-soul-MOR horiion. Their 
interwoven harmonies are a joy to hear, 
their musical lightness a delight. Listeners 
will groove to "I'm Never Gonna Be Alone 
Anymore," "I'm So Glad (To Be Loved by 
Youl" and "Lift Your Love Higher." Both 
their hit singles "Treat Her Like a Lady" 
and "Too Late To Turn Back" are included. 



TOM PAXTON- 

r Peace Will Come. 
Reprise MS 2096 
One of his moil commercial packages to 
dale, this LP should bring Paxton the chart 
action that has long eluded him. Hij very 
fine talent for writing a song and then 
singing it is showcased here with numbers 
like 'California," "Retrospective," and the 
title tune. A highlight is "I Lost My Heart 
on a 747." And "Jesus Christ S.R.O." will 
delight many. Well produced by Tony 
Visconit, this album is further evidence of 
the beautiful, meaningful work of Paxton. 



Slade rank with T. Rex in England as hit 
makers and concert attractions, and they 
convey much of their in-person excitement 
on their U.S. debut LP. A rock band in the 
old fashioned sense, SIsde set an aura of 
tension from the openinj "Hear Me Calling" 
to the "Bom to Be Wild" finale, showing 
equal skill on the melodic "Oarling Be t4omc 
Soon." This could be the set that will 
open Ihe U.S. market for them. 




JIMMY WEBi- 

Lctten. 

Reprise MS 2055 



It's often difficult for a songwriter to make 
a successful transition to oerformer. but 
Jimmy Webb has completed this transforma- 
tion on his third IP. He's improved greatly 
on vocal technique and delivery, has ac- 
quired a distinct style and is adept at 
Interoreting his own songs, such as "Galves- 
ton," the satirical "Campo de Encino" and 
the poignant "Piano." Should be hii 
itrongest teller yet. 




IAN > snviA a THf eHEAT 
SPECKLED IIIID- 
You W«r« on Mv Mind. 
Columbia KG 31337 



GEOFF * MARIA MULDAUR- 

Sweet Potatoes. 
Reprise US 2073 



Ian & Sylvia, who have scored some of the 
biggest hits In pop music, take a different 
tack sitghlly here in the musical support, 
redoing their old "You Were on My Mind" 
and adding a very beautiful "Antelope." 
"You're Not Alone Anymore" Is also note- 
worthy. 



There are many fond memories in this set 
for those who remember the Muldaurs from 
the old Kim Kweskin Jug Band, but there 
are also a lot of surprises, Geoff proves 
adept at interpretation, as with Chucl( 
Berry's "Havana Moon," as a writer, with 
"Cordelia" and Maria still posiestes that 
wondfrfully expressive voice, particularly on 
"lover Man." The Muldaur's again prove 
masters of many stylet. 



SKVURK- 

Capitol ST 11048 



Skylark's first LP is as vibrantly compelling 
and robust as any of this year's releases. 
They are capable of cooking at a frenzied 
pitch and then doing a musical about face 
and flowing as tranquilly as a mountain 
stream. The trading off of vocal licks is 
handled immensely well by Denny Gerrard 
and Ms. B.J, Cook. Most commercially 
oriented are "Brother Eddie," "Twenty-Six 
Years" and "Suites for My Lady." 




fttrtiMr;-: > 

cmrcow^' 

mventuc*^ 
lamffms 
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THE BUNCH Featuring 
f «ERRT CONWAY- 

Rock On. 

A&M SP 4354 
Some of the top talent on Ihe British music 
scene, including Sandy Denny, Dave Mat- 
lacks, Trevor Lucas and Gerry Conway, have 
gathered for this informal, fun set of top 
hits from the '50's. From "That'll Be the 
Day" to "The Loco-Motio«" to "Jambalaya," 
the Bunch moves with ease from rock to 
soul to coutnry. As always. Miss Denny is 
a standout, particulaHy with the beautiful 
ballad, "Learning the Game." 




_ POP 

TjHr ARTHUR LEE- 

Vindicator. 
■* AIM SP A356 
Arthur Lee, founder and leader of love, is 
back with a fine coDeclion of rock and 
blues tunes. The composer-performer has 
retained (he distinctive vocal and writing 
style that made Love such d top group, and 
it shows most effectively on "Hamburgef 
Breath Stinkf inger," "You Want Change for 
Your Re-Run," and "Love Jumped Through 
My Window," There's not a cut on this 
album that's not a strong candidate for 
FM airplay. 



MICHAEL D'AIO- 

Down at Rachel's Place. 

^ A&M 5P 4346 

Mr. D' Abo's past accomplishments include 

hping ana tim* taitd « Ingar for Manf rad 

Mann and composer of "Handbags and Glad> 
rags" and creating the role of Herod on the 
original recording of "J.C, Superstar." This, 
his first solo effort, should further establish 
his as a truly creative musical force. He 
writes not songs but rather what are essen- 
tially short stories set to music. Musical 
support on such fine numbers as "Little 
Miss Understood," and "Poor Man's Son." 



l*IIU I 




RAY PRICE- 

The LonetomesI Lonesome. 
Columbia KC 31546 



Absolutely the best album ever done by 
Ray Pricel Both MOR and country stations 
will find reams of programming materia f 
here, besides Price's hit '^he lonesomest 
Lonesome." A standout is "Time (Old Faith- 
ful Friend of Mine)." 




WILLIE NELSOH- 

The Willie Way. 
RCA LSP 4760 



Willie Nelson has always been what for lack 
of a better classification could be termed 
to be a "contemporary" country artist. 
His songs are neither saccharine sweet nor 
blatantly stylized but rather genuine emo- 
tional extensions. His deep, earthy voice 
embraces the bitter-sweet lyrics of such 
songs as "You Left a Long, Long Time Ago," 
"I'd Rather You Didn't Love Me" and 
"Wake Me When It's Over." 



CARTER FAMILY- 

Travelin' Minstrel Band. 
Columbia KC 31454 



One of the oldest groups in country mutlc, 
the Carter Family hat "Travelin* Minstrel 
Band" going for it, but the prettiest cut on 
the LP is "A Bird With Broken Wings Can't 
Fly." Johnny Cash pitches In on "A Song 
to Mama." "Never Ending Song of Love" 
and "Take Me Home, Country Roads" are 
also here. 




r SCHUMANN: SYMPHONIC 
STUOIES-ABEM VARtATIONS- 

Claudio Arrau. 
Philips 6500 130 

The climax of Schumann's piano composition 
Is brilliantly contrasted with the vivacity of 
bis very first work on this fine Arrau per- 
formance- Schumann's "Symphonic Studies" 
for solo piano stem almost Mahler-like to- 
day. In their dense, tormented power. 



SCHUBERT: SONATA IN A A 
FANTASIA IN C- 

Oisterakh & Bauer. 
Melodiya Angel SR 40194 

Russian violin superstar David Olstrakh 
adds another memorable performance to his 
aatalog, with these two characteristically 
tobust and melody-packed Schubert accom- 
panied violin solos. 



A^a^ SCHUMAN: SYMPHONY NO. 9/ 
PERSICHEHI: SINFONIA: 
JANICULUM- 

Philadelphia Orchestra (Ormandy). 

RCA LSC 3212 
The drama and technical scope of contem- 
porary classical composition gels ample 
demonstration in this pair of symphonies 
commissioned by the Philadelphia Orchestra. 
Both works philosophic programatic base on 
an Italian Iheme. Julliard president William 
Schuman creates impressions of a Nazi 
slaughter of hostages in an ancient Ronun 
cave. 



Well titled is this hot package by one of 
the top instrumental outfits around today. 
They deliver exceptional treatments of "Love 
The life You live" (Part l & ll] and "Soul 
Vibralioni." Another standout cut Is "Stop. 
Look and Listen." This entry with the right 
promotion and airplay is capable of becom- 
ing a top chart item. 



McCOY TYNCR- 

Saliara. 

Milestone MSP 9039 



McCoy Tyner, one of tfte truly creative per- 
sonalities in iazi, continues hit virtuoso 
instrumental and writing work with this fine 
album. Tyner's lolo piano efforts art 
nothing short of beautiful on "A Prayer for 
My Family" while the ambitious "Sahara" 
features every mentber of the group on 
several instruments. A powerful package 
for long-time fans and recent tan converts 



Director— DON OVENS 



NUMBER OF SINGLES REVIEWED 
THIS WEEK 

107 

LAST WEEK 

95 



Hot Chart Action 

LONG COOL WOMAN— Hollies ('10 from 18) 
. . . disc jumped into top 10 from a short 6 weeks 
on the Hot 100. Top IS dealer sales mentions 
coming from all 21 markets checked with the ex- 
ception of Pittsburgh. Top 40 radio listings in all 
40 markets checked with the addition this week of 
Pittsburgh. 

COCONUT— Nilsson ('15 from 24). ... top 40 
radio listings added in E>etroit, Pittsburgh, Buffalo 
and Salt Lake City for a total of 28 of the 40 mar- 
kets checked. Top 20 at KHJ (L.A.), Philly, S.F.. 
Cleveland, D.C., Miami, Seattle, Memphis, Atlanta, 
Houston, Kansas City, Albany, San Diego, Fargo, 



Des Moines and Omaha. Missing N.Y., Chicago, 
Boston. St. Louis, N.O., Nashville, Providence, 
Portland, Oklahoma City, Indianapolis, Phoenix 
and Louisville at this point. Heavy Top 15 dealer 
sales mentions coming from N.Y., 1,.A., Philly, 
S.F., Pittsburgh, D.C., Milwaukee, Seattle, Minne- 
apolis and Houston. 

LOOKHV THROUGH THE WINDOWS— Jack- 
son 5 ('3S from 61) . . . disc continues its rapid 
chart movement with dealer sales mentions coming 
from all 21 markets checked with the exception of 
Houston. Heavy sales action in Detroit, St. Louis, 
N O., and Philly. Top 40 radio added in Baltimore, 
Dallas with upward radio movement showing in 
Philly, St. Louis, D.C., Milwaukee, Seattle, Atlanta, 
Hartford and Birmingham. 



Breaking 

JOIN TOGETHER— Who ('49 from 70) . . . top 
40 radio listings added in N.Y. (WOR-FM), L.A.. 
S.F., D.C., Seattle and Albany along with the 
listings in Dallas, Minneapolis, Nashville, Atlanta. 
Houston, Denver and Buffalo. Early Top 15 dealer 
mentions in Boston, Detroit, S.F. and Seattle. Sales 
action in 17 of the 21 markets checked. 

ROCK & ROLL (PART ID— Gary Glitter ('50 
from 84) . . . jumped right across the chart with 



top 40 radio listings showing in 16 of the 40 mar- 
kets checked with additions noted in L.A., Atlanta, 
Portland, Birmingham and Fargo. Sales reports 
heavy in Seattle (Top 10 there) Chicago, L.A. and 
Detroit. Picking up in N.Y.. Philly, Cleveland. 
Pittsburgh. Milwaukee. Miami. Minneapolis and 
Houston. 

BACK STABBERS— O'Jays ('55 from 77) . . . 
while disc races up the Soul chart ('14) it jumped 
across the Hot 100 as well as with top 40 radio 
listings added in Chicago. Philly, Cleveland, Mil- 



waukee, Miami, Atlanta, Cincy and Birmingham. 
Now top 10 in Detroit radio. Sales reports heavy 
in Detroit. St. Louis. Miami. Cleveland and picking 
up in Chicago, Philly, S.F., Pittsburgh, Baltimore, 
Washington, Milwaukee and Atlanta. 

GUITAR MAN— Bread ('62 new) . . . lone 
national breakout this week came through top 40 
radio listings in N.Y., Philly, Dallas, Minneapolis, 
Nashville. Atlanta. Houston. Portland, Kansas City. 
Phoenix and Birmingham. Dealer sales reports 
spread across 16 of the 21 markets checked. 



Pop 



STEVE & EYDIE-WE CAN MAKE IT TOGETHER JAAAES TOWN MASSACRE-SUMMER SUN (3:04) 



Caslor-Pruin-Ihomai) (Jimpire, 
(2i27| (Jlmpile, BMI) KA 74.07«3 



NEIl DIAMOND-PIAY ME (3:48) 

(prod: Tom Catslano & Neil Diamond] (writer; Diamond) (Prophet, 
ASCAP) Flip: "Porcupine Pie" 12:021 (Prophet, ASCAP) UNI 55346 

(WCA) 

RADIO ACTION: WBBM-FM (Chicago) 

STAPLE SINGERS-THIS WORLD (3:39) 

{pfod: Al B«11) (writers: Schapiro-Friedmdn) (Sunbeam, SMI) Third 
single cut from the "Bealtitude/Respect Yourseif" LP ... a strong 
rocker for top 40 and soul . . . this week's "Sou! Sauce" pick. Flip: 
No info available. STAX 0137 

JIMMY CASTOR BUNCH-LUTHER THE 
ANTHROPOID (Ape Man) (3:08) 

(prod: CastorPruilt Proa.) (writersi 
BMI) Flip: "Party Life" ■' 

JAMES BROWN-GOOD FOOT-PART I (3:36) 

(prod: James Brown) (writers: Brown-Weiley-Mimao) (Oynatone/Belinda, 
BUI) Flip: Part II (2:39) POLYDM U139 
RADIO ACTION: KGFJ [L.A.]-. WLIB (N.V.C.) 

YES-AMERICA (4:06) 

[prod: Yes & Eddie OffordI (writer: Simon) (Charing Cross, BMI) Flip: 
No info available ATLANTIC 2899 
UDtO ACTION: WBBM FM (Chicago) 

LOVE UNLIMITED-IS IT REALLY TRUE BOY-IS 
IT REALLY ME (3:00) 

(prod: Barry White) [Januarv/Sa-Vetta, BUI) (writer; While) Flip: 
"Another Chance" (2:51) (January/Sa-Vetle, BMI) UNI 55342 (MCA) 

MOODY BLUES-NIGHTS IN WHITE SATIN (4:20) 

{prod: Tony Clarke) (writer: Hayward) {Essex, ASCAP) Potent, popular 
cut from their first LP "Days of Future Pajl" . . . never released 
as a single. Radio [Sesltle] created demand for release. Flip: "Cities" 
(2:20) (Tyler, BMI) DERAM 85023 (London) 

Also Recommended 

Joe Zagarino] (writers: Belvin- 



B.B. KING-G«cu Who (4:09) (prod: 
Selwiti) (Michele. BMt) ABC 11330 

BUCKWHEAT-Hty Utile Girf (3:2B) (prod: Andy Di Martlno] (writer: 
Lindell] {Sicum, ASCAP] LONDON 1S4 



Bolan) (Tro-Andover, 

CHI CO LTRANE -Thunder aid LlghlMlm 

(writer ' ■ - — 



Tony Visconti) 
A§CAP) BLUE THUMB 2)2 (Famous) 



REX-By the Light of ttie HUfical Mhii (2:4B) (prod: 

- ■ - ■ iSf - - -■ 

Coltrane] (Chinick, ASCAP] CflluiMIA 4^45640 



{2;5«) (prod: Toxey French) 



(prod: Mike Curb & Don Costa) (writers: Osmond- Osmond) (Kolob, 
BMI) Osmonds widen their composing talent with this strong in- 
fectious rhythm ballad penned expressly for the Lawrences. Group 
guest with the duo for top 40 and MOR exposure. Flip: No Info 
available. MGM 14383 

UNIVERSAL JONES-RIVER (2:47) 

{prod: Gene McDaniels) (writer: McDaniels] (Lonport. BMI) Gene Mc- 
Danlels is back and in the lead with a strong rhythm item with that 
winning Bill Withers tiit feel. Flip: No info available. VERVE 10677 
(MGM) 

JOSE FELICIANO-MAGNOLIE (3:06) 

(prod: Steve Cropper and Jose Feliciano) (writer: Cale) (Moss Rose, 
BMI) Feliciano teams with Steve Cropoer in Memphis to come up 
with a winner in this potent rhythm ballad penned by J.J. Cale. Flip: 
No info available. RCA 74-0766 

SUGAR BEARS-HAPPINESS TRAIN (2:06) 

(prod: Jimmy Bowen) {wriler: McGinnis) (Open Air/NMC, BMI) Flip: 
'^Righl On" (2:36) (Open Air/NMC, BMI) BIG TREE 143 (Bell] 

YVONNE ELUMAN-NOTHING RHYMED (3:36) 

(prod: Tim Rice & Andrew Lloyd Webber) [writer: O'Sullivan) (Black- 
wood, BMI) Ballad beauty penned by the current =^1 Gilbert O'Sulli- 
van. Strong delivery by "Mary Mafldeline" of "Jesus Christ Super- 
star." Flip: "Speak Your Mind" (4:35) (Benno/Anderle. ASCAP] OECCA 
32987 (MCA) 

LYNNE FARR-(WHY I LOVE) THE ICE CREAM 
MAN (2:04) 

(prod: Dee Erwin Prod.) (writer: Farr) (Tracks/Ripke Ripke, BMI) 
dlever off-beat rhythm item with the potential of arwther "Brand 
New Key." Flip: "High Flyer" (2:10) [Lions Tracks/Ripke Ripke, BMI) 
LION 117 IMGM] 

RADIO ACTION: KCBQ {San Diego) 

INTRUDER$-(Win, Place or Show) (She's « WImitll (prod: Gamble- 
Huff) Iwrirers: Gamble-Hutf) (Assorted. BMI) GAM81E 672 
RADIO ACTION: KDIA (S.F.) 

MOONCLOWS-Sinccrely (4:14) (prod: Big P) (writers: Fuqua-Freed) 
(Arc. BMI) RCA 74-0759 

RICHARD ROUNDTREE-Street Brother (3:16) (prod: Eugene McDaniels) 
(writer. McDaniels) (Lonport, BMI! VERVE 10674 (MGM) 

RONNIE ALDRICH A HIS TWO PIANOS-lnvitation to Leva (3:48) (prod: 
Tony O'Amato) (writers: lay lor- Wo If son) (Southern, ASCAP) PHASE 
4 90013 (London] 



Iprod: Mylend Bogden & Guy Marasco) (writer: Powers) (Nine Mile, 
BMI) A Chicago breakout, potent rocker has it lo spread nationally- 
fast! Flip: No info available. WARNER BROS. 7603 
RADIO AaiON: WFOM (Atlanta); KQW8 (Fargo): WFIL & WIBG 
(Philly); WCFL (Chicago) 

ARTHUR CONIEY-RITA (2:40) 

(prod: Jerry Williams, Jr.) [writers: Williams, Jr.-Conley) fWllliams/ 
No Exit, BMI) Conley's debut on label ii a heavy, infectious rock 
ballad for top 40 and soul. Flip: No info available. CAPRICORN 
10006 (Warner Bros.] 

RADIO AaiON: WGRT & WVON (Chicago); WABQ (Cleveland) 

FRANKIE LAINE-MY OWN TRUE LOVE (3:03) 

[prod: Mack David 4 Tony Camillo) (wrilers: David-Steiner) (Warner 
Bros., ASCAP) Laine debuts on label with a "today" sound updating 
of the "Gone With the Wind" theme ballad. Flip: No info available. 
SUNFLOWER 125 (MGM) 

SLADE-TAKE ME BAK 'OME (3:13) 

(prod: Chas. Chandler] (writer: Lea-Holder) (January, SMI) U.S. rtlMSe 
for top 10 English hit. Flip: No info available. POLTDOR 15046 

SPINNERS-HOW COULD I LET YOU GET AWAY 

(3:46) 

(prod: Thom Bell) (writer: Davis] (Bellboy, BMI) Spinners move to 
the label with a strong blues ballad for top 40, loul and MOR. Flip: 
"I'll Be Around" (3:10] (Bellboy/Assorted, BMI) ATUNTIC 2904 
RADIO ACTION: KGFJ (L.A.]; WGIV (Charlotte); WWIN (Baltimore); 
WGRT (Chicago); KATZ (St. Louis) 

SPYDER'S GANG-WAITIN' LINE (2:22) 

(prod: Joe Mes&ina] (writers: Lania-Mesiina) {Cep-Orion, BMI) Flip; 
"Juenanite Bonegelta" (3;35) [Cap-Orion, BMI] SCEPfEB 12349 
RADIO ACTION: WTRr {Albany); ICaWB IFargol 

DAVID ARLIN-I'm la^inniRfl to See the U|ht (3:00) (proil: BID 
Walker) (writer: Bourke) (Wiliex, ASCAP) CAPITOL 33B4 

tUTCH PATIICX-I.O.t.O. (1:41) (ptod: Frank Slay t Dennii Ganim) 
(writers: GIbbGibb) (Caiserole, BMI) METDOMEDIA 251 

Cy COLEMAN CO-OP-Wkat An MunT O:**) (pradi Cy Coleman. 
Larry Fellon-Bob Morsan) (writer: Coleman) (Notablt, ASCAP] LONDON 



KENNY N01AN-M> Eyei M (liirry (1:43) (prod: Jackie Mills) (writer: 
Nolan) (Nolan, ASCAPl LION 123 (MGM) 



Country 



SONNY JAMES-TRACES (2:45) 

(prod: Kelso Herston) [writers: Buie-Cobb<Gordy) (Low-S«l, BMI) James 
moved to Columbia but this is a strong ballad cut from his early 
"Empty Arms" LP. Flip: "I'm In Love With You" (2tl8) (VintafB, 
BMI) CAPITOL 3396 

Also Recommended 

JEANNIE C. RILEY-lf Yoa Could Read My Mind (3:47) (prod: Shelby 
Singleton) (writer: Lightfoot) (Early Morning, CAPAC) PLANTATION 
93 [SSS Intl.) 



MEl TILLIS and the Statesiders-I AINT NEVER 
(2:08) 

(prod: Jim Vienneau) (writers: Tillis-Pierce) (Cedarwood, BMI) Flip: 
"Burden of Love" (2:48) (Sawgrass, BMI) MGM I441S 

RADIO AaiON: WPNX (Columbus) 

DON GIBSON AND SUE THOMPSON-I THINK 
THEY CALL IT LOVE (2:35) 

(prod: Don Gent & Wesley Rose) (writer: Bond) (Acuff-Rose. BMI) 
Flip: "Over There's the Door" (2:35) (Acuff-Rose, BMI) HICKORY 1646 

RADIO ACTION: WEAP (Ft. Worth)^ WMN (Louisville) 



RENNI HUSKEY-Hellywoad t Vine (9:D3) (writer: MotrisMoiril) (Blui 
Book, BMI) CAPITOL 3394 



LEnY FRIZELL-Yo>, Babt (1:12) (prod: Glenn Sulton) (writer; Shaler) 

(Blue Crest. BUI) COLUMBIA 4-45657 



BUCK EARL-JOY (3:42) 

(writer: Nitsson) (Blackwood, BMI] Pop composer- performer Nilsson 
9oes all country in this compelling bdllad beauty. Flip: No Info 
available. RCA 74-0755 

GLENN BARBER-UNEXPECTED GOODBYE (2:28) 

(Prod: Don Gant) (writers: Barber-Melsor^l (Acuff-Rose, BMI) Flip: 

"Blue Bayou" (3:20) (Acuff-Rose. BUI] HICKORY 1A45 

RADIO ACTION: KFDI (Wichita); KCKN (Kansas City); WKDA (Nath- 

villel 

NAT STUCKEY-DONT PAY THE RANSOM (2:09) 

(prod: Jerrv Bradley) (writer; Roberts) (Cedarwood, BUI) Flip: "There's 
Still You" (2:49) (Monkhouse, BMI) RCA 74-0761 
RADIO ACTION: WEAP (Ft. Worth) 

BEN C01DEI-T)la UaliappiKt S«oiinll la tha WnU U.S.A. (l:ia) 

(prod: Jim Viennean) (writer: Fargo) (Allgee/Prima-Donna, BMI) 
MCM 14420 

DAVID ARLEN-I'm (efinalnf lo Sea lh< Uihl (See Pop PIcli) 

JETHRO BURNS-Doll* Partan'i Sweat Oa Me (l:»l (prod: Bob Fergu- 
son) (writer; CopeUr^d) (Outclicss, BMI) KA 74-0751 




Soul 



JAMES BROWN-GOOD FOOT Part 1 (Sm Pop 

Pick) 

JIMAAY CASTOR BUNCH-LUTHER THE ANTHRO- 
POID (Ape Man) (See Pop Pick) 

Also Recommended 

B.B. KINC-Coeli Wha (See Pov Picll) 



INTRUDERS-(Win, Place Or Show) SHE'S A 
WINNER (See Pop Pick) 

LOVE UNLIMITED-IS IT REALLY TRUE BOY-IS 
IT REALLY ME (See Pop Pick) 

UNIVERSAL JONES-RIVER (See Pop Pick) 

DORIS DUKE-I Don'l Knw Hew to Fall Oot al Lava Willi Y» (3:54) 

(prod: Jerry Williams, Jr.) (wriler: Roach) (Jibaro, AMD MAMIND 
1201 (Nashboro) 

MOONCIOWS-Slniereir (See Pop Pick) 



ARTHUR CONLEY-RITA (See Pop Pick) 

SPINNERS-HOW COULD I LCT YOU GET AWAY 
(See Pop Pick) 

LEAN ROBERTS-HOLD ME, THRILL ME, KISS ME 
(3:10) 

(prod: Jimmy Briggs) (writer: Noble) (Mills, ASOLP) Flip; "Mr. Preacher 
Man" (2:5B) (Bngosvilla Taylorlown, ASCAP) UNIln ARTISn Wa96 

BOBBY BLAND-I'n Sa Tired (3:S5) (prod: Ugano Doiiar-Robert Evani) 

(writer: Malone) (Don, BMI) DURE 477 

RICHARD ROUNiniEE-Slntl InHMr (Sea Pop Pick) 
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1972 

I 

jj^S TITLE, Weeks On Chart 

2x I Aitiit (PioAmr) Labtl, Numbii (Didrilnitlni Labil) 



J 3 



J 



Records Industry AsmcIsi 
Hon Of America moI i 
Mrttficotien at "million ^ 
Mllar." (SmI tndlcaftd 




^ 7 WHERE IS THE LOVE 



I 8 HOW DO YOU DO 



nm mam (tbtuniiy) 7 

Gllbirt 0-Sullivan (Gordon Mills), MAM 
3619 (London) 

4 BRXNDY (You're A Fine Girl) 7 

Looking Glass (Mike Gcrshman-Bob Llpton-Looking 
Gloss), Epic 5-10S74 (CIS) 

2 TOO LATE TO TURN BACK NOW 10 

Cornelius Brothers & Sister Rose (Bob Archibald). 

United Artists S0910 

5 IF LOVING YOU IS WRONG 

I D0N7 WANT TO BE RIGHT 9 

Lutlier Ingram (Johnitv Baylor), Koko 2)11 
(Stax/Volt) 

6 DADDY, DON'T YOU WALK SO FAST . 15 

Wayne Newton (Wes Farrell), 
Chelsea 79-01(10 (RCA) 



Roberta Flack & Donny Hathaway (Joel Dom A 
Aril Mardin), Atlantic 2S79 

10 SCHOOL'S OUT 9 

Alice Cooper CBob Eirin), Warner Bros. 7596 



14 



Mouth & MacNeal (Hans Van Hemart), 
Philips 40715 (MarcuevI 

1 iLEAN ON ME . IS 

Bill Withers (Bill Withers), 
Sussex 235 (Buddahl 

IS LONG COOL WOMAN 6 

Hollies (Ron Richard I. the Hollies) Epic 5-10871 
(CBS) 



11 11 UtYU 



12 





23 

Derek & the Oomlnos (Tom Dowd and the 
Domtnos), AIco 6809 

12 TAKE IT EASY 9 

Eagles (Glyn Johns), Asylum 11005 (Atlantic) 

19 ioAY BY DAY 11 

I Godspall (Steven Sdiwarti), Bell 45-210 

9 ROCKH MAN 13 

Elton John (Gus Dudgeon), Unl 5S32B (MCA) 

24 COCONUT 8 

Nllsson (Mchard Perry). RCA 74^18 

CONQUISTADOR 10 

Procol Harum (Chris Thomn), A&M 1347 

HOLD HER TIGHT 5 

Osmonds (Alen Osmond & Michael Lloyd) MGM 14405 

I'M STILL IN LOVE WITH YOU 4 

Al Green (Willie Mitchell) Hi 23l« (London) 

22 THE HAPPIEST GIRL IN THE WHOLE U.S.A. 10 

Donne Fergo (Stan SIher), Dot 17409 (Famous) 



13 TOO YOUNG 




GONE 



23 



CANDY MAN 



TITLE, Weeks On Chart 

Artist (Producer) Label. Number (Oisliiblltini Lllwl) 



33 26 TROGLODYTE (Cave Man) > 12 

Jimmy Castor Bunch (Castor-Pruttl Prods), 
RCA 48-1029 

^ 42 BABY LH ME TAKE YOU (IN MY ARMS) 9 

35 28 



Detroit Emeralds (A. Katouzzion Prod.), 
Westbound 203 (Chess/Janus) 

MARY HAD A LITTLE LAMB/UTTLE 
WOMAN LOVE 7 

Wings (the McCartneys), Apple 1851 



^ 41 BREAKING UP IS HARD TO DO 
^ 61 



39 
40 



Partridge Family starring Shirley Jones and 
featuring David Cassidy (Wes Farrell), Bell 45-235 

SMALL BEGINNINGS 6 

Fl«sh (Derek Lawrence] Capitol 3345 

LOOKIN' THROUGH THE WINDOWS 3 

Jackson 5 (Hal Davis), Motown 1305 



39 

40 WE'RE FREE 



THE RUNWAY 7 

Grass Roots (Steve BerrI with Rob Grill & 
Werren Entner), Dunhlll 4316 



Donny Osmond (Mike Curb & Don Costs). 

MGM 14407 

SONG SUNG BLUE 13 

Neil Diamond (Tom Catalano/Neil Diamond). 

Uni 5S326 (MCA) 

OUTA SPACE . 15 

Billy Preston [Billy Preston). A&M 132D 

HOLD YOUR HEAD UP 7 

Argent (Rod Argent & Chris White). Epic 
5-10652 (CBS) 

I WANNA BE WHERE YOU ARE 10 

Michael Jackson (Hal Davis). Motown 1202 

PEOPLE MAKE THE WORLD GO ROUND 9 

Styllstics (Thorn Bell), Avco 4595 

SEALED WITH A KISS 8 

Bobby Vinton (Bobtiy Vinton), Epic 5-10951 (CBS) 

YOU DON'T MESS AROUND WITH IIM 5 

Jim Croce (Terry Cashmen & Tommy West) 
ABC 11338 

MOTORCYCLE MAMA 8 

Sallcat (Pete Can), Elaktra 45762 



10 



Joty Haatherton (Tony ScottI & Tommy Oliver), 
MGM 14387 

GOODBYE TO LOVE 3 

Carpenters (Jack Daugherty). A6M 1367 

HATPY 3 

Rolling Stones [Jimmy Miller), Rolling Stones 
19104 (Atlantic) 



21 



Sammy Davis Jr. (Mike Curb A Don Casta), 
MGM 14320 



44 
Wj 58 

43 : 33 

44 45 

46 49 
^ 53 
48 51 

^ 70 

^ 84 
51 46 
^ 66 

53 57 

54 55 

# 60 



57 

58 
59 

61 



tir 

64 



66^ 68 



Beveriy Bremers (Levlne/Brown/Elchner/ 
Meti/Llpton), Scepter 12348 

SWET INSPIRATION/WHERE YOU LEAD 6 

Barbra Streisand (Richard Perry), Columbia 4-45626 

BABY D0N7 GET HOOKED ON ME 5 

Mac Davis (Rick Hall) Columbia 4-45618 

SUPERWOMAN (Where Were You 

When I Needed You) 11 

Stevie Wonder (Stcvie Wonder), Temte 
54316 (Motown) 

HONKY TONK, Part I 6 

James Brown (James Brown) Polydor 14139 

BEAUTIFUL SUNDAY 9 

Daniel Boone (larry Page), Mifcury 73281 

PM COMING HOME 7 

stories (Stories). Kama Sutra 545 (Buddah) 

WHEN YOU SAY LOVE 4 

Sonny A Cher (Snuff Garrett) Kapp 2176 (MCA) 

WEin COME TOO FAR TO END IT NOW 6 

Smokey Robinson & Tiie Miracles [Johnny Bristol) 
Tamla 54330 (Motown) 

JOIN TOGETHER 2 

Who (Who/Glyn Johns) Dacca 33983 (MCA) 

ROCK AND ROLL, PART 2 2 

Gary Glitter (IMike Leander) Bell 45-237 

BROWN EYED GIRL 7 

El Oiiceno (Don Budey). Kepp 2173 (MCA) 

POPCORN 4 

Hot Butter (R. Telmedge, D. Jordon A Bill A 
Steve Jerome, M.T.I.), Muslcor 01458 

POP THAT THANG 5 

Isley Brothers (Isleys), T-Nack 935 (Buddah) 

IN THE GHEHO 6 

Candi Stalon (Rick Hall) Fame 91000 (United Artists) 

BACK STABBERS 2 

O'Jay's (Gamble-Huff Prod) Philadelphia Intemetlonal 
3517 (CBS) 

DUNCAN 4 

Paul Simon (Roy Halee & Paul Simon) 
(Columbia 4-456381) 

IN A BROKEN DREAM 10 

Python Lee Jackson (MIkl Dallon), 
GNP Crescendo 449 

BEAUTIFUL 10 

Gordon LIghtfoot (Lenny Warenktr), Reprise 10B8 

I MISS YOU s 

Harold Melvin & the Blue Notes (Oamble a Huft 
Prod.) Philadelphia International 3516 (CBS) 

POWER OF LOVE 4 

Joa Simon (Staff) Spring 138 (Polydor] 

WAR SONG 5 

Neil Young & Grahani Nash (Maier, Mulligan 
Johnson and Young) Reprise 1099 

THE GUITAR MAN 1 

Bread (David Gates), Elektra 45803 

YOU'RE STILL A YOUNG MAN 3 

Tower of Power (Ron Capone), Werner Bros. 7612 

A SIMPLE MAN 4 

Lol>o (Phil Gernhard) Big Tree 141 (Bell) 

PUT IT WHERE YOU WANT IT 3 

Ousaders (Stewart Levine), Blue Thumb 206 
(Fwiouj) 

GO ALL TNE WAY 5 

Raspberries (Jimmy Itnnaf) Capitol 3348 



TITLE. Weeks On Chart 

Artist (Producer) Label. Number (DIstributinf UbaD 



67 69 LOOK WHAT THEY1IE DONE TO MY 

SONG, MA 4 

Ray Charles (Ray Charies) ABC/TRC 11129 

68 72 COLDEST DAYS OF MY LIFE 3 

Chi-Lites (Eugene Record), Brunswick 55478 



69 



71 RIP OFF 



70 65 

71 52 
t^81 

731 75 



2 

75 
76 



77 80 

78 78 



Laura Lea (William Waathenpoon/StegicoMh 

Productions), Hot Wax 7204 (Buddah) 

MEN OF LEARNING 7 

Vigrass A Osborne (Jeff Wayne), Unl 55330 (MCA) 

AnER MIDNIGHT 11 

J.J. Csle (Audie Ashwotth). Shelter 7321 (Capitol) 

EVERYBODY PLAYS THE FOOL 3 

Main Ingredient (Sylvester A Simmons), RCA 740731 

STARTING Aa OVER AGAIN 4 

Mel end Tim (Barry Beckett & Roger Hawkins) 

stax 01 zr 

STARMAN 5 



ZING WENT THE STRINGS OF MY HEART 4 

Trammps (Belcer-Harris- Young) Buddah 306 

VANILU OlAY 9 

Jackie OeShannon (Jerry Wexler, Tom Dowd A 
Arif Mardin), Miantk 3871 

MY GUY 8 

Petula Clark (MIka Cutfc A Don Costa), MGM I4»2 

EDDirS LOVE 7 

Eddie Kendrieka (Funk unml Tamla 54211 
(IWotawn) 



J. Thomas (Steve Tyrill A Al Gorgonil, 
■23S4 



79 86 DELTA DAWN 5 

Tanya Tucker (Billy Shtrrill), Columbia 4-455n 

10 82 IF I WERE A CARPENTER 5 

Bob Segor (Punch & Cau), Palladium 1079 

81 88 THArS WHAT FRIENDS ARE FOR 3 

I, Al Gorg 
Scepter I 

EASY LWIN' I 

Uriah Heep (Gerry Bron), Mercury 73307 

RUN TO ME 1 

Bte Geci (Bee Gect & Robert Stigwood] Atco 6896 

84 87 ALABAMA WILD MAN 3 

Jerry Reed (Chat Atkins A Jerry Reed), 
RCA 74-0738 

85 91 BEAT ME DADDY EIGHT TO THE BAR 2 

Conmander Cody and His Lost PlerteT Airmen 
(Dale Leer & Lefty Black) Paramount 0169 (Famoue) 

THE Cin OF NEW ORLEANS 1 

Arlo Guthrie (Lenny Weronker A John Pille), 
Reprise 1103 

87 93 aRCLES 3 

New Seekers (David Mackay), Elektra 45787 

88 89 COUNTRY WOMAN 4 

Magic Lantern (Stave Rowland) Charisme 100 
(Buddeh) 

» 85 BUTTERFLY 8 

Danyet Gerard (Danyal Gerard A Don Coata), 
Verve 10670 (MGMi 

^ - IN THE QUIET MORNING 1 

Joen Bael (Joen Baer/Norpert Putnam), AAM 1362 

91 95 DOWN ON ME 3 

Janis Joplln (Elliot F. Maser), Columbia 4-45690 



92 [ROCK AND ROLL CRAZIES 3 

Slaphen Stills A Manassas (Stephen Stills, Chrtt 
Hillman A Dallas Taylor), Atlantic 28Sa 

94 I GOODBYE AGAIN 2 

John Denver (Milton Okun) RCA 74C737 

97 i NEVER COULD BE HAPPY 2 

Emotions (Hortter Banck, Cari Hampton. Raymond 
Jackson A Petyis Staples) Volt 40S3 

96 THATS 7HE WAY GOD PUINNED IT 4 

Billy Preston [George Harriion), Apple 1806 

C0ULON7 I JUST MIL YOU 1 

Todd Rundgren (Todd Rundgren), 
Beanville 0007 (Warner Bros.) 

100 DOWN BY THE RIVER 2 

JUbert Hemmond (Don Atfeld A Alberi Hammond) 
MUMS 6009 (CBSI 

98 TURN ON YOUR LOVE UGHT 2 

Jerry Lee Lewii (Jerry Kennedy) Mercury 73296 

GARDEN PARH 1 

Sick Nelson (Rick Neison). Decca 32900 (MCA) 

SITTIN' ON A TIME BOMB (WaHin' 
for the Hurt to Come) 1 

I Honey Cone (Greg Peny), Hot Wax 7205 (Buddah) 
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Compiled from noHonai retail sales and radio airplay by Hie Music Popularity Charts Dept. of Billboord. 




ORPHAN. 



Orphan is the name of a group that is known 
in Boston. But soon they will be known 
everywhere. Their first album "Everyone Lives 
To Sing," has just been released. It's an album 
of original songs that communicate a lot 
about folk art, and, especially, the vitality of 
rock'n'roll. Eric Lilljequist and Dean Adrien are 
the nucleus of Orphan. They wrote all the 
songs and provide the vocal inspiration that 
makes this a new LP that's worthy of 
much attention. 




XPS614 

Produced by Peter Casperson 



Tonight, a "Launching of Orphan" Parly is being held 
in Boston aboard the S.S. Peter Stuyvesant. 
This marks the beginning of a wide-range 
promotion/advertising effort that will make the impact 
of this important new group felt from coast 
to coast. So, get ready. Orphan has arrived. 
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STAR PERFORMER-LP's rtgisttring grtat* 
Mt proportionale upward provesi thit 
wetk. 

ARTIST 

Title, Label, Number (DM. Kbcl) 



TA»E 

FACKACeS 
AVAILABLE 



ELTON WHN 

Honky Chateau 

Unl 93135 (MCAl 



10 



U 



13 



IS 



u 



17 



14 i ALICE COOm 
School's Out 

J»«rn«r Bjoi. BS 2623 

ROLLING STONES 
! Exile on Main St 

HoMl rg stones COC 2-29 00 (Atlantic) 

4 11 BILL wnHERS 

Still Bill 

Stnux SXBS 7014 (Bu ddahl 

^SIMON t BARFUNKEL 
Greatest Hits 

Columbia KC 31350 



12 



3 . 12 ROBERTA FUCK t DONNT HATHAWAr 

Atla ntic SO 7216 • 

IttRPtlfTEHS T 

A Song For You 

A«M SP 3511 

JACKSON 5 

Lookin' Through the Windows 

Motown M 750 I 

ARETHA FRANKUN/JAMES CLEVEIANO 

Ainazing Grace 

Atlantic SD 2-906 

lETHRO TULL • 
Thick As A Brick 

Jtpr^se MS 2072 



IS 



15 I 7 



5 ICNEECH & CHONG 
Big Bambu 

O dt SP 77 014 !*SM) 

12 PROCOL HARUM 

Live In Concert with the Edmonton 
Symphony Orchestra 

AIM SP 4335 



THE OSMONDS 

Live 

MGM 2SE 4826 



2$ I 3 



• 12 



NEIL DIAMOND 

Moods 

Uni 93136 !MCA) _ 

MNIS JOPLIN 

Joplin In Concert 

Colum p a C2X 3316q_ 

OONNr OSMOND 

Portrait Of Donny 



wcw SE 4a30 



IS '47 DEREK li THE DOMINOS 

Layla 

; I Al io SD 2-704 

21 4 ELVIS PRESLEY 

Elvis Live At Madison Square Garden 

RCA ISP 4776 



41 



20 17 IS 



CARLOS SANTANA t BUDDY MILES 
Live 

Columbia KC 31308 



21 I IS 24 

22 13 14 
14" 



HISTORY OF ERIC CLAPTON 

jAlco 50 2-803 

robertaTlack 

First Take 

Atlantic so >230 



23 20 



SAMMY DAVIS, JR. 

Now 

UCM SE 4832 



CHI-LITES 
A Lonely Man 

Brunswicic BL 754179 



34 

W 22 



2S 26 22 



27 127 20 



EASLCS 

Atvlunt SD 5054 (Atlantic) 

DONNY HATHAWAY' 

Uve 

Atco SO 33-386 

NEIL YOUNG 
Harvest 

Rtmise MS 2032 



28 23 19 



23 29 



24 



ALLMAN BROS. 
Eat A Peach 

^prlcorn 2CP 0102 [Wamaf In t.) 
STEVIE WONDER 
Music Of My Mind 
lamla T 314 L IMotawnl 



14 



CAROLE KING 
Ttptstiy 

Od» S P 77009 (AiW 
"STEPHEN STILLS 
Manassas 

Atlantic SO 2-903 



28 12 



S3 



24 



30 17 
Is 6 



JEFF BECK GROUP 

Epic KE 31331 (CBS) 

"BILLY PRESTON 
I Wrote a Simple Song 

A&M SP 3507 

GODFATHER 

iSoundtiack 



Paramount PAS 1003 (Famous) 

THE PIPES li DRUMS t MILTTARY • 
BAND OF THE ROYAL SCOTS 
DRAGOON GUARDS 

Amazing Grace 

RCA ISP 4744 



31 IS 



JIMMY CASTOR BUNCH 

Ifs Just Begun 

lltCA ISP 4640 



37 



31 



78 



Compltad from National Retail Stom by 
tha Music Popularity Chart Departmant 
and rha Record Market Research Oapart- 
itiwit of Billboard. 

NA Indicotes not available 

ARTIST 

Title, Label, Number (Dist. Lab>0 



15 GRAHAM NASH/DAVID CR0S8T 

Atlantic SD 7220 



42 



GODSPEIL 
Origlnai Cast 

Ml 1102 



LEON RUSSELL 
Carney 
^hallar SW 89 11 (Capitol) 
CHICAGO 
Chicago V 

Columbia KC 3l1(a 



40 35 



42 42 



43 1*3 



24 AMERICA 

Wamaf Brc«. B5 2576 

1 EMERSON, LAKE t PALMER 

Trilogy 

Cotillion SD 9903 



10 



JUDY COLUNS 

Colours of the Day/The Best of 

Elektta EKS 75030 

rOuing stones 

Hot Rocks. 1964-1971 

London 2PS 606 7 



44 40 37 



46 



41 



91 



48 48 



35 



WAR 

All Day Music 

United _Artlstl UAS 5546 

AL GREEN 

Let's Stay Together 

HI SHI 32070 (l-on donl 

ALICE COOPER 

Nller 

Warner Bra. B S 2567 
NILSSON 

Son of Schmilsson 

RCA LSP 4717 



49 



51 



53 



51 



52 54 



10 



HUMBLE PIE 

Smokin' 

AiM SP 4342 

CHUCK BERRY 
London S«ssions 

Chess CH 60020 

JOHN t YOKO/PUSTIC ONO BAND 
Some Time in New York City 

Apple SVBB 3392 

JOAN BAE2 

Come From the Shallows 

A4M SP 4339 



URIAH HEEP 
Demons & Wizards 

Mercury SRM 1-630 



WAYNE NEWTON 

Daddy Don't You Walk So Fast 

Oielsai CHE 1001 (RCA) 

DR. HOOK & THE MEDICINE SHOW 

Columbia C 30898 



57 57 



125 



SI 47 



12 GRAND FUNK RAILROAD 
Mark. Don t Mel, 1969-71 

Capilol SABB 11042 



BEACH BOYS 

Pet Sounds/Carl & the Passk>n» 
So Tough 

Reprise 2MS 20U 



24 



GEORGE GARUN 
FM-AM 

utile David ID 7214 (Atlantic) 
DONNY OSMOND 
Too Young 

MGM SE 4154 



82 62 



PINK FLOYD 

Obscured by Clouds 
Harvest ST 11078 (Capitol) 
BREAD 

Baby I'm-A Want You 
Elektra EKS 75015 



16 



DEEP PURPU 
Machine Head 

Warner Bros. BS 2607 



7 iSTEPPENWOLF 
I Rest In Peaca 

jOunlilll D5X 50124 



63 65 11 



FLASH 

Capitol ST 11040 



84 64 



661 68 



67 59 



it 



71 



38 



7* 



52 



7 JOHN MAYALL 

Jazz Blues Fusion 

Polydor PD 5027 



VARIOUS ARTISTS 
Fillmore: The last Days 

Fillmore 23X3139 0 (CBS ) 

TOM JONES 
Closa Up 

Parrot XPAS 71055 llondon) 



ANDY WIUIAMS 

Love Theme From "The Godfathei" 

Columbia KC 31X3 



13 



NEW RIDERS OF THE PURPU SME 

Powerglide 

Columbia KC 31284 



6 BOBBY WOMACK 

UnderstamJing 

United Artists UAS 5577 



15 JOE TEX 
I Gotctw 

Dial DL 6002 (Uercurvl 



23 STAPLE SINGERS 

Bealtltude/Respect Yourself 
'Stax sTs aooa 



Awarded RIAA teal for sales of 1 Million 
dollers at manufacturer's level. RIAA seel 
audit ivsilable and optional to etl manu- 
facturers. (Seal indicated by colored dot).^ 

ARTIST 

ritle. Label, Number (DiiL Ub<D 



72 77 



n 73 



74 



76 



74 



43 



76 



77 80 



78 



80 



61 



BOB HEM 

Ace 

Warner Bros. BS 2627 
nUAHDRILL 
Mandrill Is 

Polydor PD 5025_ 

* CAT STEVENS 
Teaser & the Firacat 

A&M SP 4313 _ 
JIM CROCE 
You Don't Ml 

ABC ABCX 756 



With . 



BLOOOROCX 

Uve 

Capit ol SVBB 11038 



5 ARGENT 

All Together Now 

Ep c KE 31556 (CBS) 

19 ' TODD RUNDGREN 
Something/Anything? 
Bearsvllle 2BX 2066 (Warner Bros.) 



DILLARDS 

Roots & Brandies 

Anthem ANS 5901 (United Artists) 



67 



10 SUPREMES 

Floy Joy 

Motown M 751 I 



81 63 12 



82 71 



87 



14 



30 



MOUNTAIN 

Lhf»— The Road Goes Ever On 

Windfall 5502 (Belli 

JOHNNY MATHIS 

First Time Ever (I Saw Your Fact) 

Columbia KC 31342 _ 
' CREEDENCE CLEARWATER REVIVAL 
MardI Gras 

Fanlaiv 9404 



GEORGE HARRISON 8 FRIENDS 

Concert for Bangia Dadi 

Apple STCX 3385 



88 88 



28 YES 

Fragile 

AtUntIc S D 7211 

7 JAMES BROWN 

Soul Classics 

Polydcr SC 54 01 

6 GRASS ROOTS 
Move Along 

jDunMII DSX 50112 



25 PAUL SIMON 

Columbia KC 30750 



89 



91 



92 

9r 



66 



113 



75 



90 8 



103 



104 



93 35 



110 



119 



RAY CHARLES 

Message From the Peoph 

ABC/TRC ABCX 755 

Thollies 

Distant Light 

Ep;c KE 30958 (CBS) 

'harry chapin 

Heads t Tales 

Elektra EKS 750M 

FRANK SINATRA 

Greatest Hits, Vol. 2 

Recrise FS 1034 

" NILSSON 
Nllsson Sdimllsson 

»CA ISP 4515 



100 4 



ELVIS PRESLEY 

Sings Hits From His Movies 

RCA Camden CAS 2567 

"donna farco 
Happiest Girl In the Whole U.SA 

Dot DOS 26000 [Fjmoutl _ 

JAMES BROWN 
There It Is 

Polydcr PD 5028 



97 5 MOUTH 8 MacNEAL 

How Do You Do 

Philips PHS 70OJO0 ( Mercury) 

FREDDIE HART 
Bless Your Heart 

Ciotlol ST 11073 

107 [ 7 ' TOWER OF POWER 
Bump City 

Werner Bi«s. MS S616 

' DAVID BOWIE 
Rise t Fall of Ziggy Stardust t tiw 
Spiders From Mars 

RCA L5P 4702 

RAMSCT LEWIS TRIO 
Upendo Nl Pamola 
ColumMe KC 31096 



102 



104 



81 



10 



FREE 
At Last 

AtM SP 4349 



14 HENRY MANCINI t DOC SEVEMHSai 

Brass On Ivory 



RCA ISP 4629 



85 24 



ARETHA FRAHKUN 
Young, Gifted 8 Black 

Atlantic SD 6213 



105 101 36 ELTON JOHN 

Madman Across Hw Water 

I Unl 93120 (MCA) 



108 



18 FIFTH DIMENSION 

Indhddually t CollectMy 




is song. 

■'.man 




107 



lOS 



109 



110 



111 



83 



103 



1 



STAR PERFOOMEIl-lP's registering grtat- 
Ml proportionate upward progress ttiis 
week. ^ 

ARTIST I 
Titia, Lib«l, Number (DM. Ubal) S 



34 



SHxn 

Soundtraclt/lsaac Hayes 

EnliroriM/WGM ENS 2-5002 (Sl ax/Volll 

CARDIE KINS e 
Music 

Oda SP 77013 (AiMI 



111 



114 114 



lis 



116 



109 



116 



2S| MALO 

: Warner Bros. BS 2584 

lo^nDDlER ON THE ROOF a 

Soundtrack 

Unite d Art ists UA5 10900 

13 CHARLEY McCOV 
Real McCoy 

I »»onumerl Z 31329JCBS) 

'23' SONNV t CHER a 
All I Ever Need Is You 

. Kapp KBS 5560 (MCA) 

7 JERRY BUTUR 

Spice of Life 

Wercurv SUM 2-7308 

9 ' RAY CONNIFF 

Love Theme From "Tlie Godfatlwf" 

Colomljia KC 31473 

43 ' ROBERTA FLACK a 
Quiet Fire 

Atlantic SO 5194 



117 101 

i«~Tm 



119 



122 



122 



lOS 



123 124 



124 



112 



125 



120 



I2C 



117 



127 



L28 



129 



130 



131 



132 130 



127 



106 



134 



135 



126 



25 



I ARLO GUTHRIE 
Hobo's Lullaby 

Reprise V.% 2060 

MEH THE BRADY BUIKH 

Paramount PAS 6032 (Fam oiis) 

I. ). CAL£ 

Naturally 

Siielter SW 8098 (Capitol) 

CARROLL O'CONNER 

Remembering You 

AtM SP 4340 

CHER 
Foxy Lady 

Kapp KRS 551 4 IMCA) 



ii 



33 



THREE 006 NICHT 
Seven Separate Fools 

_ABC/Dunhill OSOJOlie 

CABARET 

Soundtrack 

ABC ABCO 752 

'funkadeuc 

America Eats Its Young 

_Wesibpi,ni) 2020 (Own/Jenm) 

STYLISTICS 

Avco AV 33023 

A CLOCKWORK ORANGE 

SolInl^Irac^^ 

iWarnpf Bros. BS 2573 



19 



EDGAR WINTETS WHITC TRASH 
Roadwork 

_Epic KEO 32149 CBS]^ 

BILLY PRESTON 

That's tlie Way God Planned It 

Acple 3359 



DON MclEAN 

American Pie 

lUrited Artists UAS 5.535 



20 



19 



BLACK OAK ARKANSAS 

If An Angel Came to See You, 
Yoii Make Her Feel at Home 

Atc o 5D 7008 

JERRY REED 
The Best Of 

RCA ISP 4729 

"hot TUNA ' 
Burgeis 

Grunt FTR 1004 («CA) 

"lily tomlin 

And That's The Tniih 

Pplrdoi PD 5023 



133 121 12 FLIP WILSON 

Geraldine/Don't Flfhl The Fooling 

^little David ID 1001 lAtlanllc) 

129 6 DEIFONICS 

Tell Me This Is a Dream 

^Phlllv Groove 1154 (Bell) 



134 



135 



137 



137 8 HERB ALPERT t THE TIJUANA BRASS 

Solid Brass 

L A&U SP 4341 

— 1 BOBBY VINTON 

Sealed With a Kiss 

_[pic ICE 31642 (CBS) 

45 CHEECH & CHONG 
Oda SP 77010 (A&M) 



140 



Jlimiv CaaSar luKh 


IS 


Harry Vupim 


91 


Ray Charles 


89 


Cheech 8 Clionf 


.11, 137 


Char 


IM, 187 


Chicafo 


39 


Clil-litas 


33 


trie Claatoa 


10 


Ray Clark 


149 


Cllaiaa 


177 


Jii4y Callrna 


42 


Ray Coanlft 


114 


Alice Caeaef 


...2. 4« 


Cerrwifus Bras, t Sister Rosa ..140 


Creedence Clearwater Revival . . 83 


Jim Crace 


75 


Crusadm . 


145 


SaiMny Davie Jr. 


22 


Tyrana Davh 


182 


Daaa Rural* 


81 


OelRlionics 


134 


Dcrak 8 Tile Oamiaes . . . 


.... 17 


Jackie OeSliaiMwi 


196 


Hell Dlamand 


14 


Dlllards 


79 


Or. Haak 8 Hia Modictao 


Skew 54 


Eafles 


24 


El CMeam 


173 


Enanaa, Uka A PalMf . 


41 


OaBfla Farfa 


9$ 


Pakaleat RUaastaiiea . . , 


199 


(ink MaaMiaa 







lAST WEEK 


Weeks on CkafI 


I 

Convittd from National Retail Stores bv TAPE 
the Music Popularity Chart Dtpartment aVAHjSlE 


§ THIS WEEK 1 








TAPf 
PACKAGES 
AVAItABLE 


THIS WEEK 


ana mi Kecora Mancei Ktsearcn uepan- 
ment of Billboard. i 

NA Indicates not ovatlable 

ARTIST 

Title, Ubel. Number (Dist Label) 


UI 

§ a 

5i 3 


s 

o 
t- 

UJ 

ac 


3 

I ' 

_l i 


Awarded RIAA sial for tain of 1 MIIMon 
dollars at manufacturti^t Icval. RIAA »al 
audit available and optional to all minth 
fdcturers. (Seal indicated by colortd dot).^ 

ARTIST 

Title, Label, Number (Dist Label) 


s 


3 


Ireeitoreel 1 


138 128 


15 


FLEHWOOD MAC 

Bare Trees 

Rtpmc V.S 2080 








1S8 


32 


iAOnNCEl 

Cfr*l0lit lln 
oualgni up 

Apple $T 3387 






NA 


139 


136 


20 


JACKSON BROWNE 

Aivlum SO 5051 'Allanticl 






NA 


171 


168 


7 


RANDY NEWMAH 
Sail Away 
Raprlle US 2064 








it 


- 


,*nnu^i lilt DBATUl. IM! P 

CORNELIUS BiniTHEKS • 
SISTER ROSE 

United Artists UAS 5568 








172 


178 


S 


SHA KA NA 

NI(M l8 Still Young 

Kama Suira KSBS 2050 (BuiMahl 






NA 


141 


141 


9 


AL MARTINO 

Love Theme From "The GodfaUioi' 

Capitol ST 11071 






NA 


173 


174 


12 


EL CHICANO 
Celeliratiofi 

Kapp KS 3633 (UCA) 










142 


21 ' 


Greatest Hits 
Colunbia KC 31170 








142 


174 


180 


2 


IKE t TINA TURNER 
Feel Good 

United Artltti IMS 5598 








143 


132 


17 


TEN YEARS AHER 

AlvIn Lee & Co. 

Oeram DES 13064 (London) 






NA 


175 


179 


8 


HOLST: THE PLANETS 

ZuHn M«Ma & tin Los Aifatoi 

Philharmonic Orch. 

London CS 6734 






NA 


144 


123 


36 


LED ZEPPELIN • 

Atlantic SO 720S 






NA 


w 




I 


RAT PRICE 

Lonesomost Lonesome 
Columbia KCP 31546 






NA 


14$ 


14$ 


n 


CRUSADERS 1 

Blue Thumb BTS 6001 (Faimln) 






NA 


177 


178 


6 


CLIMAX ftaturinff SONNY 8EKI 

Roilty Road PR 3506 (Belli 






NA 


146 

mT 


147 
14S 

"ST" 


6 


■AUMUW uaTurc 
JUHnni MAItild 

All Time Greatest Hits 

Columbia KG 31345 






NA 


ITS 


181 


9 


TONY BENNEn 
With Love 

Columtita KC 31406 






NA 


4 

^27 


DBinriac 

IfAIUkKa 

All Time Greatest Hib 

Columbia KG 31464 








1 


179 


ISS 


4 


PETER NERO 

First Time Ever (1 Saw Your Faca) 

Columbia KC 31335 








148 


OSMONOS • 

Pfiase III 

MGM SE 4796 










ISO 


IM 
too 


3 


VARIOUS ARTISTS 
Highlights From the Mettopolltaii 
Opera Gala Honoring Sir Rudolph 
BIng, Vol. 1 

DGG 2530 260 (Polydor) 






NA 


ISA 

151"" 


169 


1 
5 

3 


ROY CURK COUNm 

Dot OOS 25997 






NA 


ISLEYS 

Brother, Brother, Brother 

T-Neck TN5 3009 (Buddjh) 






NA 


ISl 


182 


3 


NEW SEEKERS 
Circles 

Elektra EKS 75034 








1S2 


WEATHER REPORT 

1 Sing the Body Electric 

Columbia KC 31352 






NA 




K2 
153 


ISZ 


1U 
IW 




TYRONE DAVIS 

1 Had It All the Time 

Dakar DK 76901 iB.uniwkkl 






NA 


139 
131 


20 

26 


SAVOY BROWN 
Hellhound Train 
Parrot XPAS 7I0S2 (london) 






NA 




US 


U3 


3 


Mercury SRM 1-631 






NA 


MAHAVISHNU ORCH/ 

iOHN MclAIICHIIN 

The Inner-Mounting Flame 

Columbia KC 31067 








IM 


If? 


3 


ERIC ANDERSON 

Blue Rnref 

Columbia KC 31062 






NA 


154 


146 


89 


irCIIC PHRICT CIIPFRCTAB a 

jcaud bnnioii ourcndifui m 

Various Artists 

Decca DXSA 7206 (UCA) 








US 


190 


2 


THEM featuring VAN MORRISON 

Parrot BP 71053/4 (London) 










Its 




STORIES 

Kama Sutra KSBS 2051 (Buddih) 






NA 


155 
156 


159 

156 


4 

10 


WALTER CARLOS 
Clockwork Orange 
Columbia KC 3UB0 






NA 


Ui 


U7 


192 


2 


VARIOUS ARTISTS 

Everything You Always Wanted To 
Know About the Godfatlier — But 
Don't Ask 

Columbia KC 31608 






NA 


MANTOVANI 

Annunzto Paolo Mantovanf 

London XPS 610 






NA 




157 


162 


5 


STAN KENTON TODAY 

London Phase 4 B ^441 79-80 
VIKKI PARD 






NA 
NA 


188 


U9 


S 


SARAH VAUGHAN/ MICHEL UGWMII 

Malnslream M 361 








158 
159 


160 
li54 


6 

5 


iinni vnnn 

First Time Ever (1 Saw Your Face) 

Columbia KC 3U53 








189 


191 


2 


BOB SEGER w/TEEGAROEN A 
VAN WINKLf 

Smokin' 0. P.'s 

Palladium P 1006 






NA 


NAT AnnPDi rv CFyrrr 

Fin 1 nUl/Cr\LCI OCA ■ CI 

Cannonball Adderley Prestnts 

Cap -1 SVBB 11025 






NA 




190 


193 


2 


BOOKER T. & PRISCILU 
Home Grown 

A&M SP 4351 






NA 


160 


157 


7 


JIM NABOBS 

Way of Love 

Columbia KC 31336 






NA 


191 




16 


LEONARD BERNSTEIN 

Mass 

Columbia MS 31006 






NA 


161 


161 


11 


RASPBERRIES 

Capitol SK 11036 






NA 


162 


154 


31 


JACKSON 5 

ureaiesi nrts 

Motown M 741 L 






NA 


UI 


US 


2 


EDDIE HARRIS 
Instant Destb 
AtUntic so 1611 






NA 


163 


163 


6 


ARETHA FRANKLIN 

In tne Beginning/iM WOfid Of 

(1960 1967) 

Columbia KG 31355 






NA 


193 




1 


LWHTHOUSE LIVE 

Evotution 3014 (Steito Dlfntmlon) 






NA 


19* 


19i 


3 


STRAWBS 

brave new woria 

A&M SP 4344 






NA 


164 


150 


34 


ISAAC HAVES 
BlatJt Moses 

Enlerorise ENS 2-5003 (Stax/VoW 










19S 


200 


2 


SPIRIT 

ramiijr mat flays logeuiar 

Epic KE 31461 (CSS) 






NA 


165 


165 


3 


SERGIO MENOES t BRAZIL 77 
Primal Roots 

A8M SP 4353 






NA 


198 


196 


2 


JACKIE DeSHANNON 
Jackie 

Atlantic SO 7231 






NA 


166 


170 


5 


UWKING GLASS 

Epic KE 31320 (CBS) 






NA 


197 


197 


3 


FOGHAT 

Baartvilla BR 2077 (Wamar Bm.) 






HA 




151 


45 


CHER • 

Kapo KS 5549 (IMA) 








16/ 


19* 


199 


2 


HARVEY MANDCL 

The Snake 

Janui JIS 3037 






NA 


168 


168 


4 


WAITER CARLOS 

Sonic Seasons 

Columbia KG 31234 










199 




1 


rABULlHIS KninullllKS 

Just Sunthin* JJSt (Famous] 






NA 


169 


172 


6 


WISHBONE ASH 
Argus 

Cecta 017-5437 (MCA) 








2N 




1 


REDD FOlU 8 DESMOND WILSON 
Sanford & Son 
KA tPM tn> 






NA 



TOPLPb&TAPE 

A'ZtUSTH) err ARTISTS) 

Hat A44arlaT 

Allman Brattiefs Bead 

Herb Alptrl 

America 

Erk 



Badflajer 

Jeaa Baai ......... 

Beacli Sayi 

Jeff B«b Cmp 

Tear Baniiatt 

Laoaard SenutaiR 

Cknck Barry 

Black Oak AHraaaai . . 

Blaadrack .. 

Bleed, Saraat * Taafl 
Baeker T. * PriecHIa 

David Bawie 

Brady 8o«b 

Bread , 

Jacktaa Brmvnt 

Jaaiaa 8r«wa 

Jerry Bailer 

JJ. Cak 

tSeeaye Carila 



.189 
. 17 
.115 
.. 40 
.184 
. 77 

.170 
. . 51 
. 56 
.. II 
.178 
.191 
. 49 
.129 
. 78 
.142 
.190 
.100 
.117 
. 80 
.139 
I, 96 
.IIS 



Rebaria Rack 

Reberta Flack 8 Danny 

Hathaway 

Flaih 

rleetweod lAac ...... 

Foeliat 

Redd Fori 8 Dasaiand 
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well beyond Los Angeles, New 
York, Nashville and Memphis. And 
cities like Boston, often associated 
with a limited number of idioms 
in the past, are nurturing their own 
talent 

Swallow, a formidable electric 
band highlighted by a sturdy 
rhythm section and a four-piece 
horn section, joins J. Geils in ex- 
ploding the Boston Folkie Myth. 
And while Boston's solo perform- 
ers continue to develop, the pres- 
ence of another electric band is 
definitely character building. 

No. Swallow docs not move 
along the now familiar raits of 
electrified brass bands. It's a dif- 
ferent ride, recalling Butterfield's 
interim bands in its use of brass 
accents that are closer to Mem- 
phis than just about anything else. 

The band's fronlman is George 
Leh, a blind vocalist with a start- 
ling rasp in his throat that bristles 
with tension and gives furiher 
crecdcnce to ihe band's blues nricn- 
talion. Lch's vocals arc conlr:tsied 
against the more conventionally 
rock-derived vtKal work of Parker 
Wheeler, himself a more than able 
student of the mouth harp. 

The band itself is largely cen- 
tered on the energy of leader and 
bassist Vern Miller Jr., who bobs 
and dips convincingly while lacing 
his lines through the bottom of the 
arrangements. Miller has been 
working on developing this band 
for quite some time, and the prog- 
ress they've made since recording 
their first Warner Bros, album is 
apparent. 

There are still rough edges to 
this band, and Leh's vocals some- 
times lean dangerously close to 
self-indulgence. But the over-all 
promise is decidedly there, particu- 
larly in view of their choice of 
style. SAM SUTHERLAND 

Arthur Fulmer 

• Coniinued from page 22 

Edmundson pointed out thai 
with the exception of the low end 
models, a 1 2 month warranty 
covers parts and labor. 

Home Line 

In home equipment, new units 
include the 871 at $119.95 with 
8-track and AM/ FM stereo re- 
ceiver rated 3 watts and a similar 
model 881 at $139.95 with a rating 
of 10-watts. The 874 is still another 
8-track unit without radio at 
$79.95 and a deck (model 780) is 
offered at $44.95. Soon to be in- 
troduced is a 4-channel home unit 
al $139.95. 

Two new 8-track portables are 
being offered too. The 767 with 
AM/FM stereo lists at $119.95 
and the companion without radio 
(model 763) lists at $69.95. Ed- 
mundson noted the relatively hi^- 
er price of the 767 as indicatmg 
the emphasis that is being put on 
quality in portables. He said he 
realized dealers have pointed out 
that portables result in a dispro- 
portionate number of service prob- 
lems. "We are also offering a 6- 
month warranty on parts and la- 
bor, which I feel is probably un- 
usual with portables. The usual 
warranty is 90 days." 

The company still has a mo- 
naural 8-track portable in the 
line, model 750 at $29.95, which 
Edmundson claims is a "fantastic 
seller." Model 750 and Model 753 
(an 8-track with AM only at 
$39.95) will both be rc-stylcd 
soon. 

Arthur Fulmer is also expanding 
its line of automotive speakers and 
will offer nine models, still an- 
other reflection of the company's 
broadening products line. 

JULY 29, 1972, BlUBOARD 
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NATIONAL BREAKOUTS^ 



SINGLES 

THE GUITAR MAN . . . araod, Elaliira 45803 (Scmn Gcmi-Colunibla. BMI) 

ALBUMS 

CHICAGO . . . Chlcogo V, Columbia KC 31102 
EMERSON LAKE ( PALMER . . . Trilogy, Cotillion SD 99(13 
CHER . . . Foxy Lady, Kopp KRS S5U (MCA) 

THREE DOG NIGHT . . . Seven Seporote Fooli, Dvinhill DSD 50118 

CrEGIONAL BREAKOUTS ) 

SINGLES 

SUMMER SUN . . . Jomeilown Moisocr*, Warn«r Broi. 7603 (Nine Mile, BMI) 
(CHICAGO) 

ALBUMS 

There Are No Regional Breakouts TTiii Week. 



Bubbling Under The 

<IKS)0 0®® 



101. BREAKING UP IS HARD TO 00 Heaven Bound with Tony S<oni. MGM 14412 

102. MV MAN IS A SWEET MAN Millie Jackton, Spring 127 (Polydor) 

103. SlIPPIN' INTO DARKNESS Romiey Lewii Trio, Columbia 4-45t34 

104. (They Long To Be) CLOSE TO YOU Jerry Butler Featuring Brendo Lee 

Eager, Mercury 73301 

IDS. SATURDAY IN THE PARK Chicago, Columbia 4-45657 

106. I AM WOMAN Helen Reddy, Capitol 3350 

107. A SUNDAY KIND OF LOVE Lenny Welch, Atco 6B94 

108. CIRCUS Mike Quatro, Evolution 1062 (Stereo Dimention) 

109. BIG HURT Vihki Carr, Columbia 4.45622 

no. MARCELLA Beach Boy., Reprice 1101 

111. WHAT A WONDERFUL THING WE HAVE Fobulouc Rhineitonei, Juit 

Sunshine 500 (Famous) 

I'M UP AND LEAVING Manfred Mann, Polydor 14130 

JESEBEL English Congregation, Signpost 70004 (Atlantic) 

GERONIMO'S CADILLAC Michael Murphy, AIM 4358 



Bubbling Under The 

201. MOONGLOWS Return Of The Moonglows, RCA LSP 4722 

202. LAURA LEE Two Sides of. Hot Wax HA 714 (Buddah) 

203. GROUNDHOGS Who Will Save The World?, United Artists UAS 5570 

204. SMAU FACES Early Faces, Pride PRO 0001 (MGM) 

Spotlight on Tape 

• Continued from page 33 

stock other units ranging in price 
up to $120. In components, Mgsic- 
land has its own line of speakera. 
cabinets and turntables but also 
handles Voice of Music, Peerless, 
Masterworks, Sony and Sym- 
phonica. 

■'Again in components, we try 
to gird for all types of customers, ' 
ihe Kansas City district manager 
points out. "We stock two lines of 
automotive cassette players and 
this is a category that we're noting 
is slowly picking up steam. In 4- 
channel, we now stock on the 
Craig line. For the present we 
don't install automotive units, 
simply suggesting lo buyers names 
of several firms who perform this 
detail." 

A typical selection on the "elec- 
tronic wall" covers a choice of 
twelve different types of speakers 
priced, in progressive order, from 
$18.88 to S64.88. 

Ad Policy 

The advertising budget six 
months ago favored newspaper ad- 
vertising by about 90 to 10. It is 



now running about 50-50 radio and 
newspaper. In the Kansas City 
market regular spots appear on 
WHB. KUDL and KBEY-FM. An- 
nouncements kick off with a 
catchy jingle which intones "Come 
to Ihe Land of Music, Come lo 
Musicland." Most spots contain 
mention of several new items to 
project the idea that the stores arc 
first with the new stuff. For 
example, a recent announcement 
featured a new Carpenter and a 
new Alice Cooper release. 

The stores function under a 
manager, assistant manager and 
second assistant manager. Most 
staffers have musical backgrounds. 
Royce Nies is himself a onetime 
professional musician. Most stores 
have a maximum of five em- 
ployees. 

Supplier for the three Music- 
land stores in Kansas City and 
others in the Missouri-Kansas, and 
Nebraska area is J. L. Marsh, in 
Kansas City. Other Marsh ware- 
houses are located in Des Moines, 
Denver, Dallas, St. Louis, Atlanta 
and Miami. 



POPULAR 



STEVE YOUNG-Seven Sridsti Rtwd. Rtpriu 
MS 20S1 

Superb LP from Sipve Young. With very 
much of a counlry flavor, this alt>um and 
Ihe songt thereir) should bring much atten- 
tion and praise to Yourig. Highlights irtclude 
"Come Sit By My Side," "Wany Rivers," and 
"I Begin to See Design." ''Long Way to 
Hollywood" (written by Young] is a very 
strong cut. Top production work by Paul 
Tannen. 

PETER THOM-United Artists UAS 55S7 
Thorn's debut LP finds him an accomplished 
country- blues-folk guitarist and a prolific 
writer. Long a name figure in Canada. Ihe 
singer weavet his way through the country 
"Letter to Jacksonville," Ihe instrumenlal 
"Uelvin the Elephant's Blues" and the love 
ballad. "Lullaby," with equal skill. There 
are lots of singer-song writers around, but 
or>e like Thom is always welcome. 



★ ★ ★ ★ 

4 STAR 

★ ★ ★ ★ 



ORIGINAL CAST *irk-k 

ORICINAl CASr-Don't Bothei Me, I Can'l 
Cope. Polydor PD 6013 

POPULAR ★★★★ 

DOD McKUCN-McKuen ConducU McKuen. 
Slanyan 90)0 

MATTHEW ELLtS-Warner 8roi. B5 2610 
DINAH WASHINCTON-Echoei of an Era/The 
Queen of the Slues, fioulella RE 117 
COUNT lASIE-Echoes of an Era/Ttie Best 
Of. Rouletla RE IIB 

PAULEnE GAILON-A Tribute to Chevalier. 
Belier 100 

BLUES -k-k-k-k 

ARBEE STIDHAM-A Time for Slues. Main- 
stream MRL 360 

CLASSICAL ★★★★ 

COPLAND: PIANO SONATA/CAT t MOUSE/ 
PASSACAeiiA/4 BlUES-Robtrt Silverman. 
Orion ORS 7280 

JAZZ ★★★★ 

DON SHIRLET-Point of View. Atlantic SD 
1605 

CARIUEN McRAE-ln Person. AAainstreani 
MRL 352 

LEE KONin-Spirits. Uileitone MSP 903S 
(Audiofidelitv) 

MATNARD FERGUSON - Duel. Mair<stream 
MRl 359 

DIZtr eiLLESPIE-CHARLIE PARKER-JOHN 
COLTRANE Echoes of an Era./The Best Of. 

Roulette RE 120 

IMATNARD FEtCUSON « HIS OtCNESTtA- 

Echoes of an Era/A Message from Newport/ 
Newport Suite. Roulette RE 1 16 



RELIGIOUS 

HERITACE SINSERS- Happy Side of Life. 
Chapel S 5205 

HENRT AND NA2EL SLAUCHTER LIVt-Heart 

Warming R 3179 

GOSPEL *irki( 

HOWARD LEIHON SINCERS-Message for To- 
day. Gospel Truth GTS 2707 (Stax/Voll) 



ALBUM REVIEWS 
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Dear FIND Dealers: 

Since there has been some ques- 
tions from our dealers regarding 
FIND'S policy on returned prod- 
uct, please be advised that FIND 
does not offer any exchange 
privilege on items returned to 
FIND unless FIND has shipped 
an incorrect item or if the prod- 
uct has been damaged. You may. 
naturally, return these items to 
FIND and we will exchange same 
for correct and undamaged prod- 
uct. We do not credit any re- 
turned product to a dealer's ac- 
count. Thus, when you return 
damaged or incorrect LP or tape 
to FIND, we will immediately 
ship back the correct or undam- 
aged items to you. 

Since FIND is a special order 
record and tape service, we con- 
sider all items ordered from us 
to be "sold" product and thus 
returned product for credit would 
not be in order as the customer 
has already purchased the LP or 
tape through you. 

The new FIND supplements list- 
ing new product in FIND will be 
included in the Billboard coming 
out in the first issue of each 
month. These supplements will 
be cumulative each month until 
the new catalogs come out (in 
September, January and May) so 
that you will have a complete 
up-to-date new release informa- 
tion each month. Thus August 
will contain all of the new re- 
leases available thru FIND for 
the months of June and July and 
August. 

The September Issue of the new 
FIND Catalog has an added fea- 
ture which should prove to be 
very helpful to all FIND Dealers. 
The catalog will contain a pocket 
in the back of the book in which 
you may keep your FIND Cus- 
tomer Order forms and new re- 
lease supplements. This will en- 
able you to keep all of the FIND 
material together for ordering 
purposes and also make the 
catalog easier to use for your 
customer. 

The orders are building up 
heavier each week and FIND is 
still able to offer one day ship- 
ping service upon receipt of 
order to its dealers! 

FIND Service IntemationtI 

P.O. Box 775 
Terre Haute, Indiana 47808 
AC (812) 466-1282 
and 

FIND Service International 
9000 Sunset, Suite 415 
Los Angeles, California 90069 
AC (213) 273-7040 
Candy Tusken 

uu 
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Late News 



Davis Expounds On Col Success 



• Continued from page I 

A major assistance in helping 
build longevity for a Columbia art- 
ist is the company's strength in the 
key support ureas of sales, promo- 
lion, advertising, merchandising 
and publicity. 

"It costs a tremendous amount 
of money to put this all together." 
Davis said. "I would not do it or 
spend it or keep the overhead, if 
I didn't feel it was necessary. It's 
true, if you have a certain degree 
of promotional strength, you can 
break a given single and thereby 
establish a name for an artist. But 
we've all seen an enormous num- 
ber of artists so established and 
they go by the wayside within :i 
year. 

"So the proof of the pudding in 
(he establishment or success of any 
label or company or producer is 
not )ust the breaking ihrough— 
though that takes talent becaase 
only a small percentage break 
through — but having the in-dcpth 
strength in these important support 
areas to take that success after it 
comes about, nurture it. strengthen 
it and make it last over a long 
period of time." 

Stick With Artist 
How long does Columbia feel 
it must slay with an artist even if 
it has not achieved stardom? An- 
swers Davis: " We should lake the 
point of view we arc prepared lo 
stay with an artist until he or she 
breaks. But there are exceptional 
circumstances. Members of a group 
can change and the essence of what 
you saw might be lost. They might 
steadfastly stick by the wrong pro- 
ducer and make it a condition of 
staying. They might on their own 
accord change musical direction. 

Forum Speaker 



■'Frequently artists who were 
very agreeable to perform other 
people's material and could do it 
with great vocal interpretation, 
style and superior performance, 
can all of a sudden start denigrate 
that kind of talent and believe they 
should only write for themselves, 
which is a serious mistake." 

Davis recalls signing an act one 
year ago and withm one month jhe 
leader had changed all his person- 
nel. "Iliere was nobody left and 
there was an entirely different mu- 
sical direction. So what do you do? 
You want to stay with them, but 
then it becomes a matter of sub- 
jectivity and the artist is always 
entitled lo continue and pursue 
whatever career he or she wants. 
Then you have lo say. 'Why go 
ahead?' " 

As to how Columbia came lo 
find a number of its new hit at- 
tractions, the executive offers these 
explanations: 

• Dr. Hook and the Medicine 
Show — "Word got to me about this 
act because they were making a 
CBS film, 'Harry Kellerman," and 
Shcl Silvcrstein was scoring it. 
Ronnie Hafkine was working close- 
ly with Dr. Hook and he knew 
Joel Diamond (who was with CBS' 
April/Blackwood publishing wing) 
who arranged for me to audition 
the group in my office. 

"What's interesting about break- 
ing new artists is that it frequently 
lakes well over one year before an 
artist hits. Dr. Hook broke this 
past June with a top selling single 
and album. I first saw them tn 
April of 1971 and signed them 
then and they spent the lime from 
that date lo early 1972 working on 
their album." 

• Kenny Loggins and Jim Mes- 
sina — "Dan Loggins (Kenny's 

List Sparkles 




NESHUI ERTEGUN presents Roberta Flack with her three gold records 
for her single, "First Time Ever I Saw Your Face," and her albums, 
"First Take" and "Chapter Two." The presentation was made recently 
at a party given in her honor at the New York Cultural Center. 



• Continued from paf^c I 

radio has gone through some 
changes. Now program director 
of KGB in San Diego. Jacobs has 
been conducting extensive audience 
surveys and feeding the data into 
the computer of a local university. 
The findings of this research are 
something that he's going to discuss 
as radio keynote speaker for the 
fifth annual Billboard Radio Pro- 
gramming Forum here at the 
Cenlury Plaza Hotel Aug. 17-19. 
Jerry Wexler. executive vice 

Maximus Inks 
Godspell Acts 

NEW YORK— Music Maximus 
has signed a number of artists 
from the cast of "Godspell" to 
their production company. Maxi- 
mus Productions, and their man- 
agement company. Management 
Maximus. 

The signings. handled by Jay 
Morgenstem, Nan Pearlman and 
Frank Military, include Joanne 
Jonas (Bell) signed for the film 
version of "Godspell"; the Margo 
Lewis Set. a four piece girl rock 
group; Robin Lamont. lo be pro- 
duced by Maximus for Bell; How- 
ard Sponseller. for management; 
and comedian Jerry Sroka, also for 
management. 

According lo Pearlman. Sieve 
Metz and David Lipton have 
agreed to work with Music Maxi- 
mus and their artists in various 
capacities. 

A Correction 

NEW YORK— Headline of July 
22 issue, "Merger in Negotiation 
Between Schwartz Bros. & Super 
Music." was erroneous. The merg- 
er, presently in negotiation, is be- 
tween Waxie Maxie's Quality Mu- 
sic Co. and Schwartz Bros. Inc.. 
owners of both District Records, 
Inc. and the Harmony Huls retail 
chain. 

A spokesman for Max Silverman 
stated that Super Music, another 
Silverman enterprise, would not be 
included in the deal as the head 
inferred. 



president of Atlantic Records and 
prtKiuccr of a long string of mil- 
lion-selling records, will lead off 
the keynote session, talking about 
music and all of its ramifications. 
Jacobs will speak on "Great Radio 
— an Elusive Dream." The key- 
note session starts at 2 p.m., Aug. 
17, and will be followed by a 
panel of leading recording artists 
discussing their viewpoints of radio 
programming today. Speaking in 
this session will be Smokcy Robin- 
son. Jackie DcShannon. Mike Curb, 
Bobby Vinton. Sonny James and 
Jeff Barry. A cocktail parly, to 
which all recording artists are in- 
vited lo attend, will conclude the 
evening. 

Other Speakers 

On Friday, the workshop ses- 
sions begin. Speakers and chairmen 
just added to the rosier include: 
Ernie Farrell. director of special 
projects. MG M Records; Dan 
Clayton. WLW. Cincinnati; Tony 
Richland, independent record pro- 
moter. Los Angeles; George Fur- 
ness. regional promotion man. Al- 
ianlic Records; Jim Davenport, 
general manager, WFOM. Marietta. 
Ga.; Jim Conners. program direc- 
tor. WMEX. Boston: Bruce John- 
son, vice president of radio. RKO 
General Broadcasting; Lew Witz. 
station manager, WCFL. Chicago; 
and Charlie Tuna, air personality. 
KCBQ. San Diego. 

The Forum, the only educational 
programming meeting of its kind, 
is attended each year by an exten- 
sive cross-section of the leading 
program directors and program- 
ming-oriented general managers 
from coast to coast and overseas. 
Last year's meeting was held in 
Chicago and the three meetings 
prior to that were held in New 
York. 

The registration fee this year 
has been lowered lo $135 per per- 
son. This fee includes attendance 
to all sessions. Itmchcons (includ- 
ing the Awards Luncheon), con- 
lincnial breakfasts in the confer- 
ence rooms, and the Thursday 
night cocktail party. 

To register, send $135 lo: Radio 
Programming Forum. Billboard 
Matazinc. 9000 Sunset Blvd.. Los 
Angeles. Calif. 90069. All regis- 
trants will receive a special low 
rate on hotel rooms. 



brother) who now works for us in 
England, and Don Ellis (now head 
of Epic a&r) both felt strongly 
about Kenny's songs. I listened to 
a tape of his material and agreed 
lo sign him. At this very lime, Jim 
Messina had come to me out of 
Poco and he was tired of touring 
and wanted to spend some of his 
time producing. Kenny's tape was 
played for Messina and Messina 
was engaged to produce him. 

"There was no way to know 
that the two wouJd form a musical 
unit and that developed out of the 
recording sessions." 

• The Mahavishnu Orchestra — 
"It was rather clear that John Mc- 
Laughlin was a talented guitarist. 
There was no live audition, not 
even a tape to listen to. He just 
told me about the kind of group 
he planned pulling together and 
it was awesome. Fortunately, most 
of the musicians being discussed 
were already under contract lo 
Columbia. He was intent on bring- 
ing music into a whole spiritual 
force, fusing the talents of mu- 
sicians with different backgrounds." 

• Looking Glass — "Stephen 
Paley brought the group to the 
attention of Don Ellis and myself 
and the three of us saw the artists 
in the Village. We saw an ener- 
getic and musically gifted group 
from ihe points of view of song- 
writing and performance." 

• Sanlana and It's A Beautiful 
Day — "Bill Graham was respon- 
sible for providing me with the 
initial information about these 
groups and I flew to San Francisco 
to see them at the Fillmore West." 

Many Pitch In 

Davis was at the Monterey Pop 
Festival when he saw Janis Joplin 
and Electric Flag. He went to see 
Blood. Sweat and Tears rehearse 
in a Greenwich Village club after 
Eddie Mathews alerted him to the 
act. Independent producer Jim 
Guercio brought Chicago to Davis. 
Attorney Owen Sloane brought 
Dclancy and Bonnie to Davis after 
the duo decided lo look for a new 
home. Laura Nyro came in with 
David Geffen and she played piano 
for Davis in his office. And John 
Hammond, Columbia's veteran tal- 
ent discoverers, has brought the 
company many hit attractions. 

In addition to having people dis- 
cover talent for Ihe label, there is 
also the situation where the talent 
itself seeks out Columbia. "It's 
been happening with increasing fre- 
quency," Davis declares. In this 
situation an artist calls the label to 
say he is interested in meeting to 
see if the two should ioin together. 

"It's like being interviewed by 
the artist," Davis notes laughingly. 
"An example of an artist not under 
contract to anyone who did ask 
lo see us is the New Riders of the 
Purple Sage. Another is Eric An- 
derson." 

Sometimes the vocal and lyric 
quality of a performer's writing 
overpowers his ability to sing. 
Davis points out. "You sometimes 
find artists with unusual insight 
into writing. If they stick with it 
long enough, they frequently can 
make the public adjust to what be- 
comes a unique style of artistry. 
This is certainly true of Bob Dylan 
and Leonard Cohen." 

Columbia's a&r chieftains. Jack 
Gold. Kip Cohen and Paul Baralla, 
have the freedom to sign an artist 
ihcy strongly believe in. Davis as- 
serts, adding: 

"Despite our size, our byword 
is lo act as quickly as the smallest 
of independents." Davis' criterion 
is to find someone with "not only 
musical talent, but with unique mu- 
sical Inlent in order lo come up 
with someone of long lastinc inter- 
est." 

RCA Has Peak Qtr. 

• Continued from page 10 

operations in the same period of 
1971. and slightly higher than the 
first halfs previous record reported 
sales of $1.81 billion last year. 

"The economy's over-all per- 
formance is having a positive im- 
pact on RCA's diversified opera- 
tions, particularly in consumer- 
related areas," Samoff said. 



Phillips Writes 

LOS ANGELES — "Space," a 
new musical with 30 songs by 
John Phillips of the Mamas and 
Ihe Papas, will premiere in early 
December at the Acjuarius Theater 
here. The show will be the first 
production of Michael Butler since 
"Hair." 



Butler Show 

" Space" is budgeted at $500,000, 
and will be directed and choreo- 
graphed by Michael Bennett, 
whose last Broadway credit is 
"Follies." Young rock singer-danc- 
ers can audition for the show 
Tuesday (1) at the Aquarius. 
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Executive Tumtabfe 



• Continued from pase 4 

opening a Los Angeles firm, with Sammy Davis Jr. and James 
Cobuni as his first clients. . . . Ron Oberman has joined Columbia 
Records' New York publicity staff. He was previously personal 
manager of Wilderness Road for the past year, and was publicity 
director of Mercury Records for two years. . . Allen Breed has 
formed Bullet Enterprises, Los Angeles, to represent music pub- 
lishers and their catalogs with a computerized administration 
service. 

★ ★ ★ 

Jeffrey Rose, formerly director of publicity and promotion 
for Screen Gems, has joined the Bemie Ilson public relations 
firm as vice president. . . . Mary Jane Snyder has been promoted 
to senior attorney in charge of the artist contract section of Cap- 
itol Industries' legal department. She has also been appointed 
secretary for Capitol Records. Previously, Miss Snyder was staff 
attorney. . . . Ralph E. Cousino has been named national studio 
administrator of Capitol Records Industry, a newly created post. 
He will be responsible for all studio operations and electronic 
engineering and will headquarter at the Capitol Tower in Los 
Angeles. . . . Robert R. Lynch has been appointed director of 
Radio Shack Franchise International, succeeding Anthony A. 
Bemabei, who was named vice president and regional manager 
of the company's central region. . . . Jorge H. Montcro has been 
designated manager of product planning at Audio Magnetics 
Corp., transferring from the firm's engineering department to 
marketing. 

★ * * 

Arthur G. Goldstein, formerly director of corporate account- 
ing for Television Communications Corp. (TVC), a division of 
Cablevision Corp. of America (CCA), has been appointed busi- 
ness manager of TVC. . . . Beverly Hazelkom has been named 
manager of accounting for GSF. She was previously a staff ac- 
countant with Price Waterhouse & Co. . . . Vincent H. Jetferds 
has been elected to the newly created position of vice president 
of merchandising and promotion for Walt Disney Productions. 
Jefferds was most recently vice president, sales promotion for the 
company. . . . Bob Scherl has joined Bullet Recorders Inc., Holly- 
wood, assisting George Topin, independent producer and owner 
of the studio. Scherl, who was formerly director of West Coast 
a&r for Vanguard Records, continues as an independent pro- 
ducer. . . . Sandy Horn, formerly with KSEE, Santa Maria, Calif., 
as music director and air personality, is now covering southern 
California for ABC/Dunhill Records. . . . Sony Corp. of America 
has promoted three executives within the marketing division of 
consumer products. William Hoard, who was an assistant vice 
president, has become national field sales manager. Edward 
Garland, previously national sates administrator, has been ele- 
vated to manager of national key account programs. And Michael 
Cohn has been promoted to national merchandising manager 
after two years as sales promotion manager. 

★ ♦ ♦ 

Jay Cuniff has been named new regional promotion executive 
for MOM Records and will base in Chicago, reporting to Ben 
Scotti, vice president of promotion of the label, Los Angeles. 
Cuniff had been midwest promotion man for ABC-Dunhill 
Records. 
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